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Daily  and  Sunday 


Honest,  homely  humor  has  won  Frank  King  a  wonderful 
following.  For  years  his  Page  of  Fun  has  been  one  of  the 
most  popular  features  of  The  Chicago  Sunday  Tribune.  Some 
part  of  it  always  carried  a  smile  for  everybody.  The  RECTANGLE, 
with  whimsical  phases  and  sidelights  on  current  public  questions 
and  movements,  the  trials  and  tribulations  of  the  neighbor  car 
owners  in  GASOLINE  ALLEY,  the  delicious  nonsense  in  OuR 
Movies  and  Science  Facts,  the  keen,  common  comedy  in 
Rubber  Stamps,  The  Little  Pet  Peeve,  and  And  So  Forth,  made 
this  page  a  weekly  delight  to  Tribune  readers.  Clean,  bright, 
and  clever,  they  brought  sunshine  into  homes  and  diluted 
the  deadliness  of  the  commonplace  with  a  tincture  of  humor. 

Hitherto  the  King  Features  have  been  only  syndicated  in  page 
form.  Now,  under  our  new  arrangement,  it  is  possible  to  get  a 
half  page  feature  for  Sunday — The  RECTANGLE — and  one  other 
feature  for  the  other  six  days  of  the  week.  This  novel  series 
gives  you  a  big  stellar  attraction  for  your  Sunday  issue,  some¬ 
thing  different  for  every  day  in  the  week. 

It  will  not  take  your  readers  long  to  like  King,  because  regular 
folks  recognize  him  right  away  as  something  worth  while.  And 
one  more  smile  with  every  copy  is  about  the  biggest  thing  you 
could  offer  nowadays,  isn’t  it?  If  you  are  not  acquainted  with 
King,  send  for  sample  sheets  and  rates  right  away — before  some¬ 
body  else  gets  him  in  your  territory.  Address 


FRANK 

KING 


SYNDICATE  DEPARTMENT 
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In  Cleveland ,  Ohio 

durir.^  the  reccfit  annual  Automobile  Show,  advertisers  once  more  indicated  by  their  liberal  patronage  the 
newspaper  vv'hich  ranks  I'lRS  I  in  returns. 


LEMELANP 


on  I'ebruary  19th  published  more  display 


Automobile  Advertising 

than  was  carried  in  the  Show  number  of  any  other  Cleveland  newspaper  this  year. 

Here’s  the  Story  in  Figures 


The  Cleveland  News  published  64,344  lines. 

The  next  largest  show  number  published  by  a 
Sunday  newspaper,  carried  63,560  lines. 

The  News’  excess  over  the  Sunday  Plain  Dealer 
was  784  lines. 

The  Show  number  published  by  the  other  eve¬ 
ning  daily  newspaper  (the  Press)  carried 
19,614  lines. 

The  News*  excess  over  the  Press  was  44,730 
lines,  or  228%. 


1919  Show  Numbers  vs.  1918 

(<iaiiis  aiiil  l.osst's  ('xjirosscil  in  linen.) 

The  News  GAINED  8,456  lines,  or  15%. 

The  Sunday  News-Leader  GAINED  10,892 
lines,  or  24%. 

The  Sunday  Plain  Dealer  LOST  7,056  lines,  or 

10%. 

The  Press  LOST  70  lines. 


In  Cleveland  l‘he  News  is  the  only  daily  Evening -Newspaper  having  Associated  Press  w  ire  service. 

Both  The  News  and  The  Sunday  News-Leader  are  members  of  the  Audit  Bureau  of  Circulation.  The 
News  is  the  only  Evening  Newspaper  Member  in  Cleveland. 

I'here  is  no  guesswork — you  know  what  you  get  for  the  money  you  invest  in  the  advertising  columns  of 
these  newspapers. 

When  you  want  to  know’  anything  about  the  circulation  of  The  Cleveland  News  or  The  Sunday  News- 
Leader,  aske  the  A.  B.  C. 

When  you  want  to  know  anything  about  the  Cleveland,  Ohio,  territory,  write  to  the  Research  and  Promotion 
Department  of 


Si 


250  Fifth  Av«., 
NEW  YORK. 


Mailer  Bldg., 
CHICAGO. 


PAUL  BLOCK,  Inc. 

Foreign  Advertising  Representative 


201  DflTOluhire  8t., 
BOSTON. 
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lill  ErT/ 

AMERICA’S  MOST  BEAUTIFUL  WOMAN 


Miss  Edith  Hyde 

Will  Tell  Her  Beauty  Secrets  Through  N.  E.  A. 


A  committee  consisting  of  James  Montgomery  Flagg,  Howard  Chandler  Christy,  Harrison  Fisher 
^nd  Penrhyn  Stanlaws  recently  awarded  The  GOI^EN  APPLE  OF  BEAUTY  to  Miss  Hyde. 

The  Newspaper  Enterprise  Association 

(A  SERVICE,  NOT  A  SYNDICATE) 

Cleveland,  Ohio 
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You  can 

I 

I  at  one  cost 

reach  the  greatest  number 
of  possible  consumers 
in  the  Philadelphia  territory 
each  day 
by  concentrating 
in  the  newspaper 
“nearly  everybody  reads” 

'  '  ' .  ^ 

The  Philadelphia 

Bulletin 

February  T  AQA 

Ltrculatton  ^\j %J\J  ci  Day 


The  Philadelphia  Bulletin’s  circulation  reaches  far  beyond  the 
highest  point  ever  attained  by  a  daily  newspaper  in  the  State 
of  Pennsylvania,  and  is  the  third  largest  in  the  United  States. 
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MORNING  NEWSPAPER  RATES  AND 
CIRCULATIONS  ANALYZED 


Two-Page  Tabulation  in  This  Issue  of  EDITOR  &  PUBLISHER 
Affords  Concrete  Information  of  the  Greatest 
Value  to  Space  Buyers 

IN  the  tabulation  appearing  on  pages  26  and  27  of  this  issue  the  morning  news- 
pai>er  held  in  the  United  States  is  surveyed  and  concisely  summarized.  By 
grouping  the  States  in  eight  recognized  major  market  divisions,  following  the 
method  used  in  analj-zing  evening  newspaper  circulations  and  advertising  rates  in 
Editor  &  Pcblishhr  of  la.st  week,  space  buyers  have  Iw'foi'e  them  the  e.ssential 
facts  and  figures  ujMjn  which  to  l>a.se  plans  for  campaigns  in  the  morning 
newspapers — eitlier  for  a  State,  a  territorial  market  group  of  States  or  for  the 
entire  nation. 

This  tabulation  should  lie  us<d  by  .space  buyers  in  connection  with  the 
complete  list  of  daily  newspapers  arranged  alphalietically  by  States,  with  their 
minimum  agate  line  advertising  rates  and  their  circulations,  published  in  Eiutor 
&  IM-bijsher  of  January  11,  together  with  the  tabulation  summarizing  this 
information  by  States  in  the  issue  of  January  18. 

A  Study  of  the  Western  Territorial  Group 


The  .spa<‘e  buyer  who  is  planning  a 
campaign  in  the  morning  newspapers 
of  the  Western  group  of  ten  States  may, 
liy  reference  to  this  table,  ascertain  the 
IKipulation  of  each  State  in  the  group — 
the  total  reaching  8,661.760 — the  num- 
lier  of  morning  newspapers  in  each 
State  (sutidivided  into  seven  ciix'iilation 
groupings)  reaching  this  iHipulation — 
the  total  l>eing  seventy-sdx.  He  will 
a.s<ertain  tliat  the  joint  ad  rate  for 
lifty-one  of  the.se  paix'rs,  having  cir- 
i  Illations  lielow  5,000  (and  averaging 
2.389)  is  .7754965,  or  a  trifle  more  than 
seventy-five  and  a  half  cents.  This 
mean.s.  as  he  will  see,  a  joint  line  rate 
per  thousand  of  circulation  in  this 
group  of  .0070754,  or  a  trifle  more  than 
seven  mills.  He  will  find  that  thi.s  is 
somewhat  higher  than  the  average  line 
rete  per  thousand  of  circulation  for  all 
of  the  morning  papers  in  the  country 
in  this  circulation  cla.ssiflcatJon,  the 
latter  figure  being  .0060694. 

Continuing  with  his  analysis  of  the 
morning  papers  in  the  Western  group 
of  States,  the  space  buyer  will  find  that 
there  are  seven  in  the  second  circulation 
clas.sifloation,  from  5.000  to  10,000;  that 
these  average  7,889  copies;  that  the 
Joint  rate  per  line  is  .1950041;  that  the 
joint  rate  per  line  per  thousand  of 
circulation  is  .0085173,  as  compared 
with  an  average  rate  per  line  per  thou¬ 
sand  for  the  whole  nation  (in  papers  of 
same  circulation  class)  of  .0023815. 
Taking  up  papers  of  10,000  to  20,000  In 
the  Western  group — ^thcre  are  eight 
with  circulations  averaging  14,684 — he 
will  find  the  Joint  line  rate  to  be  .33,  or 
.0038327  per  line  per  thousand  of  circula¬ 
tion,  which  again  is  higher  than  the 
average  rate  for  papers  of  this  circula¬ 
tion  for  the  whole  nation,  this  rate 
being  .0024603. 

A  Low  Rate  in  This  Croup 

There  are  four  papers  in  the  20,000 
to  50,000  class,  and  they  average  35,908 
coplea  The  joint  rate  is  .285;  joint 
rate  per  line  per  thou.wnd  of  circula¬ 
tion,  .0020144.  Heher  w?  find  the  rate 
per  thousand  In  the  Western  group 
lower  than  the  average  for  the  fifty- 
eight  papers  of  this  class  in  the  nation. 
This  average  rate  is  .0020424. 

There  are  five  papers  in  the  50,000  to 
100,000  cla-ss  In  the  Western  group  with 
circulations  averaging  72,383,  a  Joint 
advertising  rate  of  .6425,  which  means 
a  line  rate  per  thousand  of  .0017406. 
This  rises  above  the  national  average 
rate  per  thousand  for  the  thirty  morn¬ 
ing  papers  of  this  cla-ss  .0016121. 

There  Is  but  one  morning  paper  In 
the  Western  group  above  the  hundred 
thousand  mark  in  circulation — the 


figure  is  123.892;  and  the  line  rate  Is 
.2125;  line  rate  per  thou.sand  of  circu¬ 
lation.  .0017162.  This  is  .somewhat 
higher  than  the  average  line  rate  per 
thou.sand  far  the  twdve  morning  papers 
of  the  nation  in  the  same  circubation 
class  (100,000  to  300,000),  this  average 
rate  being  .0016735. 

The  same  compari.sons  may  lie  ap- 
Iilied  by  refenmee  to  this  table  to  each 
of  the  eight  market  groups  or  to  any 
one  State. 

Interesting  facts  appear  in  the  sum¬ 
maries  of  this  tabulation.  For  example: 
In  the  nation  there  are  133  morning 
papt'rs  of  less  than  5,000  circulation; 
the  average  rate  per  line  in  these 
papers  per  thousand  of  circulation  is 
.0060694.  There  arc  seven  morning 
papi'rs  in  the  above  300,000  class,  and 
the  average  line  rate  per  thou.siind  of 
cir<-ulation  in  the.se  papers  is  .0009349. 

In  the  next  ls.suc  of  Eiutok  &  Pi’b- 
LisHER  there  will  be  presented  a  .similar 
analysis  of  circulations  and  advertising 
rr.tes  of  Sunday  new.spapers. 


RESTORED  TO  GOOD  STANDING 


American  Corre8{M>ndents  Annul  Suspen¬ 
sion  of  Herald  Man  in  Paris. 

PAiti.s,  March  7. — The  suspension  of 
the  correspondent  of  the  New  York  Her¬ 
ald  by  the  American  correspondents 
here  on  alleged  failure  to  observe  the 
strict  stipulation  of  confidence  impo.sed 
upon  all  the  correspondents  at  their 
conference  with  Pre.sident  Wilson  has 
been  annulled. 

Certain  representations  were  made  to 
the  delegates  by  the  committee  of  the 
correspondents,  which  re.stored  him  to 
good  standing  without  prejudice. 

“Gonspiracy”  Indictment  Appealed 

At  the  time  Editor  &  Pi'bijsher  went 
to  prc.ss  the  Appellate  Division  of  the 
Supreme  Court  In  Brooklyn  was  hearing 
an  appeal  by  the  Publishers  Associa¬ 
tion  of  New  York  against  a  decl.slon  re¬ 
cently  handed  down  by  Judge  Benedict 
to  the  effect  that  the  members’  refusal  to 
supply  a  newsdealer  with  papers,  be¬ 
cause  he  was  alleged  to  have  “boycot¬ 
ted”  the  Hearst  papers,  is  unlawful  con¬ 
spiracy. 


Palmer  Sworn  In 

Washinoton,  March  5. — A.  Mitchell 
Palmer,  owner  of  the  Stroudsburg  (Pa.) 
Times-Democrat,  was  sworn  In  to-day  as 
Attorney-fJeneral  of  the  United  States. 


JOB  OFFICE-  BIG  AID 
TO  A  NEWSPAPER 


Stimulates  Public  Interest  in  Its  Parent 
Publication,  Helps  All  Departments,  Is 
Source  of  Substantial  Income  and 
a  Booster  of  Circulation 


By  E.  J.  Aberi.e. 

Manager  Job  Printing  IJepartment, 

Brooklyn  Daily  Eagle. 

Is  there  a  single  newspaper  in  the 
country  without  its  own  job  jirinting 
department  that  hasn’t,  at  times  of 
great  pressure,  devoutly  wi.shed  for  it; 
an  efficient  auxiliary  force  that  could 
Ih‘  commandeered  to  the  limit  and 
at-comiili.sh  the  impos-slble?  The  Brook¬ 
lyn  Daily  Eagle  has  such  a  plant.  The 
foresight  and  decl.sion  which  at  once 
set  al)out  esfabll.shing  it  have  never 
ceased  to  be  a  cause  for  congratulation. 
Not  only  has  the  department  grown  so 
that  it  is  the  large.st  of  its  kind  in  the 
East,  but  it  has  risen  to  almost  impos- 
.sible  heights  of  efficiency  under  the 
pres.sure  of  some  urgent  need  for  the 
honor  of  the  newspaper.  It  has  been 
a  successful  enterprise  financially  from 
its  inception,  and  on  occasions,  as  in  the 
.seething,  rioting  times  of  the  pre-CIvil 
War  days,  has  become  an  in.strument  of 
almost  incalculable  value  in  the  dis¬ 
charge  of  patriotic  duty. 

Co-operation  With  Newspaper 

There  is  no  man  a.sleep  at  his  post 
on  this  newspaper;  but  with  a  high 
.s*'n.se  of  loyalty  each  man  turns  into 
its  proper  channel  every  bit  of  news 
that  comes  his  way.  This  unity  and 
loyalty  in  a  common  cause  are  at  the 
iKittom  of  the  .success  of  the  job  print¬ 
ing  department.  It  has  the  cooperation 
of  the  new's  room  for  tips  re.specting 
prospective  work.  In  turn,  the  work 
of  the  job  printing  department  dissemi- 
mates  over  the  city  and  adjoining 
towns  the  name  Brooklyn  Daily  Eagle, 
which  probably  contributes  .something 
in  the  way  of  circulation.  A  notable 
instance  of  this  cooperation  Is  worth 
citing. 

At  the  entrance  of  America  into  the 
arena  of  war  every  one  will  recall  the 
va.st  undertakings  of  the  Government 
In  clas.sifylng  its  pdult  population  for 
pro.spectlve  service.  There  came  a  time 
when  the  local  draft  boards  were  get¬ 
ting  low  in  their  .supply  of  exemption 
blanks.  Somebody  had  misjudged  the 
need.  A  wide-awake  reporter  discov¬ 
ered  it,  went  straightway  to  the  head 
of  the  job  printing  department  with  his 
tip  and  a  sample  blank.  It  was  enough. 

Aided  the  Government 

The  head  of  the  job  printing  depart¬ 
ment,  learning  of  the  scant  supply  In 
the  hands  of  the  local  draft  boards, 
compared  it  with  what  he  knew  would 
Ik*  required  to  meet  the  Gov'ernment's 
call  for  men,  and  decided  to  act.  He 
went  to  the  Adjutant-General’s  office 
and  asked  if  the  Brooklyn  Dally  Eagle 
Job  Department  could  .supply  them  with 
blanks.  He  was  told  that  authority 
couldn't  be  given  him,  but  that  if  he 
wanted  to  go  ahead  on  his  own  re- 
spon.sihility,  to  do  so.  He  went  ahead, 
and  the  day  came  when  the  Govern¬ 
ment  deficit  in  blanks  was  so  great  that 
his  department  was  called  upon  to  sup¬ 
ply  blank.s,  not  only  to  Brooklyn  and 
lamg  Island,  but  to  nearby  Jersey 
citie-s,  Manhattan  and  The  Bronx.  This 
was  far  more  than  merely  good  busi¬ 
ness  in  purpose  and  fact. 

Through  this  timely  action  the  de¬ 
partment  was  able  to  expedite  the  work 
of  the  local  draft  boards,  and  the  credit 


was  given,  quite  naturally,  to  the  news¬ 
paper. 

Another  in.stance  in  which  the  jol) 
printing  department  “jumped  in”  and 
made  friends  for  the  newspaper  was 
one  in  which  a  rival  firm  had  under¬ 
bid  and  taken  a  job  that  had  to  be 
gotten  out  in  two  weeks.  Ballots  were 
to  be  printed  for  a  State  convention 
to  be  held  in  Syracuse  by  a  large  na¬ 
tional  organization.  On  the  Thursday 
night  preceding  the  Saturday  when  the 
ballots  were  to  be  required  but  one- 
fifth  of  the  job  had  been  finished  an<l 
the  rival  firm  frankly  declared  itself 
"neqiial  to  the  task.  In  .spite  of  the 
incident  of  the  rejected  bid,  the  na¬ 
tional  organization  be.sought  the  aid  of 
the  Eagle  job  department.  The  whole 
force  turned  to  the  work  and  it  was 
got  out  in  time;  a  generous  recompens<' 
was  paid,  with  a  good-will  that  has 
never  failed  since. 

Aids  Other  Departments 

In  a  borough  so  full  of  local  and  sec¬ 
tional  lntere.sts  as  Brooklyn  this  co- 
oi)eratlon  cannot  be  undervalued.  There 
seems  no  reason  why  it  could  not  he 
developed  successfully  in  any  city  for 
the  mutual  benefit  of  new.spaper  and 
printing  room.  Again  and  again  it  has 
Iteen  possible  for  the  sports  editor  or 
the  social  editor  to  refer  to  the  job 
department  the  inquiry  of  a  contrib¬ 
utor,  “Wlhere  shall  I  have  the  an¬ 
nouncements  (or  tickets)  printed?” 
And  very  frequently,  from  the  job  print¬ 
ing  department  there  is  .sent  to  the 
news  room  news  of  approaching  events, 
sometimes  of  minor  importance;  .some¬ 
times  of  promising  value. 

In  the  recent  patriotic  drives  this  co¬ 
operation  has  been  of  inestimable  value. 
The  leaders  of  these  movements  were, 
in  most  ca.ses,  among  the  most  promi¬ 
nent  citizens  and  their  orders  for  print¬ 
ing  found  their  way  to  the  Brooklyn 
Eagle  job  printing  department  just  as 
naturally  as  the  news  of  their  drive 
went  to  the  news  room.  Many  an 
.eleventh-hour  job  has  won  a  “well 
done”  from  some  influential  subscriber, 
which  has  had  no  little  share  in  build¬ 
ing  up  the  great  friendline.ss  and  sup¬ 
port  of  the  Brooklyn  public. 

Supplies  Missing  Facts 

A  very  valuable  a.sset  to  the  job 
printing  department  of  the  Brooklyn 
Daily  Eagle  la  “The  Morgue,”  presided 
over  by  a  very  much  .alive  individual, 
who.se  activities  belie  the  name  to  scorn. 
But  dead  men’s  .secrets  are  there  and 
photographs  and  cuts  of  everything 
that  ever  was  or  tried  to  be  (almost). 
So  when  the  fire  in.surance  company 
sends  down  an  order  to  the  job  depart¬ 
ment  for  a  new  advertising  booklet,  the 
fir.st  thing  the  head  of  that  department 
does  is  ring  up  Mr.s.  Hartman,  the  live 
caretaker  of  dead  men’s  .secrets: 
“Gotta  big  blaze  among  your  cuts?” 

She’s  got  It,  right  enough,  but  Mr. 
Manager  doesn’t  get  it  until  he’s 
signed  and  scaled  for  it.  There  arc 
cuts  of  starving  Infants  for  the  charity 
pamphlet.s,  ri.sing  politicians  for  cam¬ 
paign  advertising  and  cuts  of  women 
aspirants  for  the  a.ssembly  di.strict 
I>alls. 

That  l.sn’t  all.  The  morgue  supplies 
all  the  facts  that  are  always  mis.sing 
when  exact  Information  is  required 
about  anything,  so  that  not  only  does 
this  department  turn  out  a  good 
mechanical  job,  but  is  often  called  upon 
to  draft  a  biography  or  produce  a  sob 
.story  tJiat  .shall  open  the  purse  of  the 
hardest  hearted.  Further,  because  of 
its  connection  with  the  paper,  it  has  a 
variety  of  mailing  lists  quite  unequalled 
by  rival  printing  houses. 
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MODEL  COMPOSING  ROOM  FOR  12-20  PAGE  PAPER 
THAT  INSURES  BEST  MECHANICAL  FUNCTIONING 

Wise  Economy  Shortens  Distances  to  Be  Traversed  Between  Successive  Operations  and 
Still  Leaves  Enough  Elbow  Room  for  Operatives — Each  Unit  Should  Be  Easily 
Accessible  and  Convenient  to  Men  Who  Use  It  Regularly,  and  Work 
Should  Move  Forward  in  Successive  Stages  to  Completion 


iSc&Ic~  lincJl  ifooi  PlanhvE.G.My»rs—1f'G.Low'nds,D*lin»KipP 

THIS  LAY-OUT  FOR  A  SMALL  PAPER  WILL  SAVE  MANY  STEPS  FOR  OPERATIVES,  WITH  CONSEQUENT 
SPEEDING  UP  OF  PRODUCTION  AND  SAVING  IN  EXPENDITURE 


By  E.  G.  Myers, 

Technical  Publicity  Merganthaler  Lino¬ 
type  Company 

NLY  a  few  years  ago  business  was 
being  cfliclepcy-expert-ed  for  all  the 
traffic  would  bear.  Then  along 
came  the  i taction.  Sundry  hard-heads 
were  unkind  enough  to  remark,  not  to 
say  to  remark  upon  what  seemed  to  be 
the  fact,  that  business  was  In  a  way 
of  being  ofBciency-expert-ed  for  rather 
more  than  the  traffic  would  bear. 

Now,  efficiency  Is  the  object  where 
once  It  was  the  word — and  efficiency  ex¬ 
pert  has  come  to  be  but  two  detached 
words,  fan<  y  free  and  meaning  little, 
until  a  record  of  acts  on  the  part  of  the 
claimant  justifies  their  true  significance 
in  combination  as  applied  to  himself. 

For  our  part,  we  shouldn’t  like  to  be 
called  efficient — don’t  even  know  that 
we  should  care  to  have  our  business 
methods  praised  in  a  term  that  has  so 
mechanical  a  ring  about  It.  Why  not 
complimenr.  the  man  v'ho  does  things 
properly,  or  the  business  wherein  things 


are  properly  done,  as  the  po.ssessor  of 
good  form?  Good  form  is  the  attribute 
of  the  good  soldier,  athlete,  race  horse 
and  hunting  dog. 

It  makes  for  the  good  comiwslng 
room,  too.  Also,  poor  form  in  the  'busi¬ 
ness  house  is  a  matter  less  serious  than, 
one’s  individual  awkwardness,  in  that 
the  poor  'orm  of  the  business  house  is 
the  more  easily  mended.  An  analysis 
of  form  in  »he  composing  room  berrs  us 
out  in  this.  Here,  to  attain  to  good 
form  is  largely  a  question  of  well-ad¬ 
vised  command  of  a  first-rate  comple¬ 
ment  of  Inanimates — of  the  equipment 
— things  th.'.t  are,  in  a  sense,  plastic — 
don’t  mind  being  readjusted  or  moved — 
and  whose  shortcoming!'-  don't  imply  bad 
habits  that  must  be  broken. 

Operative  Success  Vital 

We  all  know  that  success  in  the  op¬ 
eration  of  its  department  of  compo.sl- 
tlon  is  vital  to  the  succe.ss  of  a  news¬ 
paper.  In  this  article  we  aim  to  pre¬ 
sent  a  plan  that  will  insure  the  re- 
qui.site  proper  mechanical  functioning. 


Further,  there  is  this  to  be  said  of  the 
recommend.itions  we  shal*  make:  To 
appraise  them,  the  combined  betterment 
they  predicate  is  to  be  considered — and 
that  not  in  the  footings  of  a  week  or 
so,  but  in  its  annual  totals.  Just  as  in 
play,  good  form  in  business  pursuits 
makes  itself  felt  in  higher  averages. 

The  theorist  who  tackles  the  ques¬ 
tion  of  improvement  in  the  composing 
room  is  prone  to  devote  too  much  at¬ 
tention  to  the  working  force  and  too 
little  to  his  allotted  space,  equipment 
and  disposition  of  equipment.  The  prac¬ 
tical  reconstructionist  begins  with 
these  latter — not  forgetting  that  oven 
the  work  of  the  drone  or  incomi»ctent 
(for  whom,  by  the  way,  the  foreman  is 
respon.sible)  Improves  with  improvement 
in  the  comfort  and  convenience  of  his 
quarters  and  the  dispo.sltion  of  equip¬ 
ment  with  which  he  has  to  do.  We 
sought  to  plan  a  model  composing  room 
per  .sc — nothing  more — 'but  in  doing  so, 
every  acti/lty  in  the  department  was 
carefully  levlewed. 


It  Ls  .a  wi.se  economy  who.se  plan 
shortens  fho  di.stanccs  to  be  traversed 
lietween  successive  operations;  at  the 
.samo  time,  there  is  extravagance  in  so 
crowding  and  cluttering  as  to  le.ave  too 
little  elbow  room  around  machines,  cabi¬ 
nets  and  furniture  Floor  space  costs 
money,  but  .so  does  re.stricted  movement. 
It  remains  for  the  plan  man  to  avoid 
the  one  no  less  than  the  other.  It  de¬ 
volves  upon  him  to  make  his  every 
square  foot  of  floor  space  count  when 
the  practical  test  of  work-a-day  opera¬ 
tion  throughout  is  applied.  Thus,  his 
lay-out,  if  not  the  thing,  is  the  first 
thing — and  the  object  of  first  Importance 
in  connection  that  of  the  orderly  place¬ 
ment  of  units  of  equipment  which  pro¬ 
motes  effective  operation. 

Should  Be  Accessible 
Each  unit  should  be  accessible  to  any¬ 
body  concerned;  each  convenient  to  the 
man  or  men  who  must  use  it  regularly. 
For  example,  the  news  copy  desk  and 
dumping  ’cank  should  be  so  accommo¬ 
dated  as  to  fix  them  as  nearly  as  Is 
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Itossihle  equidistant  from  the  '’iiotypos. 
The  positions  of  the  ad  linotypes,  ad 
foreman  and  ad  men,  together  with  the 
cabinets  and  Jtccessories  used  by  the 
latter,  should  be  such  as  not  to  entail 
retraced  stips  or  other  “lost  motion.” 

The  logic  of  proper  aiTangement  is 
that  of  pr.)Juctive  operations  which  be¬ 
gin  at  one  end  of  the  room  and  go  for¬ 
ward,  .stage  by  stage,  to  the  making  of 
the  .stercotyiie  matrix,  through  the  hands 
of  men  w’.io  have  not  been  handicapped 
in  their  work  by  having  been  obliged  to 
double  back  or  cro.ss  and  recro.ss  other 
men’s  pre.^crve.s — men  who  handicap  in 
being  handicapped. 


FI6URE  1-FRONTVIEW 


That  this  article  and  the  diagram  for 
a  composing  room  presented  might  be 
of  mo.st  value  to  the  majority  of  news¬ 
paper  otticc.s.  It  is  dire.:ted  in  particu¬ 
lar  to  the  smaller  publishers.  Newspii- 
pers  of  fro.n  fourteen  to  twenty  pages 
without  Sunday  i.ssue.s  preponderate  in 
this  country.  Our  plan,  however,  is 
flexible — it  can  1k‘  iutopted  to  advant¬ 
age,  either  wholly  or  in  part,  by  the 
large.st  offices.  Apidied  to,  say,  a 
twenty-linotype  office,  the  accompany¬ 
ing  diagram  specifies  too  short  a  room. 
The  adapUition  in  point  would  be  that 
of  placing  linotypes  Nos.  11  and  12  In 
line  with  linotype  No.  10.  Six  addi¬ 
tional  machines  could  then  lie  lU'com- 
modated  in  the  line  to  which  the  dia¬ 
gram  a-ssigns  lihotyiMS  Nos.  11  and  12. 
Also,  the  ad  alley  cabinets  (.see  di  igram 
figui-es  E  and  F>  and  the  cut  cabinet 
would  be  aligned  with  cabinets  A,  B,  C 
and  1>,  and  the  arrangement  would  be 
excellent. 

The  (^ompohing  Room 

Now  for  the  composing  room  that,  so 
to  .speak,  f.liall  conform  to  good  form  as 
regards  lay-out  and  inanimates: 

hir.st,  the  linotypes;  our  office  being 
devoted  to  the  production  of  compo.si- 
tion,  of  which,  generally,  linotype.s  are 
depended  upon  to  turn  out  at  le.ist  75 
per  cent. 

A  common  error  among  publishers  is 
the  belief  that  It  is  expedient  to  have 
the  linptype  keylioard  face  the  wall — 
l)resumably,  a  wall  with  windows  in  it. 
The  seven!  objections  to  this  position 
are,  however,  ample  to  condemn  It. 
From  his  .•-eat  between  machine  and 
wall,  the  operator  is  compelled  to  walk 
round  the  former  each  time  he  m?eds 
copy  or  dumps  his  take.  The  position 
l)Ut8  the  foreman  at  a  disadvantage — 
affords  a  snug  retreat  for  the  operator 
who  may  l>c  less  con.scientious  than  he 
.should  be. 

It  is  of  little  moment  which  way  the 
machine  faces  with  re.spect  to  the  ques¬ 
tion  of  light,  since  few  operators  will 
work  without  artificial  light,  however 
good  the  natural  may  be.  The  argu¬ 
ment  of  having  the  operator  out  of 
the  way  while  the  office  is  l>eing  washed 
down  loses  to  the  vanishing  point  when 
one  recalls  the  fact  that  ours  are  larely 
.subjected  to  the  washing  more  than 
twice  a  year.  If  various  qualifies  of 
paper,  especially  calendered  stock,  are 
used,  light  from  a  window  is  reflected 
by  the  copy  pap«?r — ^au  action  that  is 
trying  on  the  operator’s  eyes  and  the 
cause  of  more  or  less  annoyance. 


Again,  t’lc  magazines  of  rnu'.tiple- 
mazagine  linotypes  are  changed  from 
the  front  of  the  njachinc — no  space  at 
the  rear  is  needed  on  that  account. 
Finally,  if  the  keyboards  face  inward, 
a  narrow  alley  at  the  rear,  between 
machines  and  wall,  can  be  conflued  to 
luse  in  carting  pigs  of  metal  along  the 
line — so  the  machines  can  be  served 
without  interrupting  operators  or  ether 
employees.  Place  your  linotypes  with 
their  backs  to  the  wall. 

Linotypes  Nos.  5  to  12,  as  indicated  in 
the  diagram,  are  the  news  machines — 
placed  as  aforesaid  so  that  they  are 
equidistant  from  copy  desk  and  dump¬ 
ing  bunk.  Linotype  No.  6  is  the  head 
machine — convenient  to  both  the  news 
copy  desk  and  the  head  bank,  where 
only  the  l.arge  heads  are  set.  Very  few 
.steps  on  tne  part  of  either  the  head 
machine  opi-rator  or  the  compositor  who 
.sets  the  heads  are  necessary  in  the 
i-ourse  of  the  day’s  run.  Likewise,  the 
head  hand  man  is  close  to  the  news 
dumping  bank.  Copy  for  the  news  op¬ 
erators  is  apportioned  from  the  news 
copy  desk,  and,  after  setting,  dumiied 
on  the  news  dumping  bank. 

Here  the  heads  and  different  takes 
are  collated  and  the  g:ailleys  picked 
up,  with  no  time  lo.st  in  waste  step.s, 
by  the  news  proof  tK)y--to  be  proofed 
on  the  el'.‘,:tric  proo'f  pres.s.  Thence, 
they  are  placed  on  the  news  correct¬ 


ing  bank,  -Jiid  from  th_  news  correct¬ 
ing  bank  pa.s.sed  along  diivctly  to  the 
make-up  tables.  And,  on  its  way,  the 
news  iirogre.sses  smoothly  and  ever  for¬ 
ward  until  the  forms  are  torn  up.  No 
doubling  or  criss-crossing  of  steps  or 
purposes;  no  "long  liaul.'>.” 

Linotypes  Nos.  1  to  4  are  the  ad  ma¬ 
chines.  Their  po.sil'ons  are  such  that, 
when  the  ads  are  all  up  and  occasion 
demands,  they  are  in  readiness  to  lend 
a  hand  on  the  news  composition — in 
easy  working  touch  with  the  news  copy 
desk  and  n.-ws  dumping  bank.  More¬ 
over,  the  allotment  of  floor  space  as 
indicated  is  .•wmething  of  a  d«  partment 
in  itself. 

A  Department  in  Itself 

The  ad  foreman  is  the  central  figure. 
Copy  is  di.spatehod  from  his  des’t,  all 
marked  for  the  machines.  Having 
lieen  set,  it  is  dumiied  on  the  ad  dump¬ 
ing  bank — directly  behind  the  foreman 
— there  to  remain  until  the  men  call 
for  more  work,  when  the  ad  foreman 
parcels  out  another  batch  of  copy  to 
the  floor  men — without  leaving  his  seat 
and  thus  having  his  attention  di.stract- 
ed  from  ads  still  to  be  set.  The  ad  men 
receive  th'ir  copy  and  slugs  before  they 
quit  the  ad  dumping  bank,  and  saw  the 
slugs  and  trim  the  cuts  on  the  nearby 
saw  trimmer.  They  do  no  messing  about 
among  cabinets  or  back-tracking  in  or¬ 
der  to  prep,ire  material  for  assemblage. 
The  cut  cabinet,  containing  signatures, 
cuts  held  .n  reserve  or  matrices  of  na¬ 
tional  advertising  to  be  ca-st,  is  also 
conveniently  near  the  ad  foreman  and 
ea.sily  acce.s-iible  to  the  ad  men. 

The  practice  of  keeping  cuts  and  mat¬ 
rices  in  th<-  compo.sing  room  to  the  con¬ 
trary  notwith.standing.  we  want  to  rec¬ 
ommend  either  one  of  two  better  places 


—the  counting  room  or  adverti.slng  of¬ 
fice.  A  b.ight  iKiy  or  young  woman 
should  be  a.ssigncd  to  the  detail  work 
in  connection — receiving  and  cataloging 
and  storing  the  in-coming  pieces. 

Upon  its  arrival,  the  advertising  copy 
should  be  rent  to  the  comiwsing  room 
along  with  the  cuts  to  match.  The  lat¬ 
ter,  having  served  their  purpose,  are 
returned  to  the  adverti.ser  or  the  cut 
cabinet,  as  the  case  may  be. 

Many  of  the  large  newspapers  find  it 
well  to  employ  a  jounieyman  printer 
for  the  work  of  handling  the  cuLs.  It 
is  this  man’s  business  to  receive  the 
cuts  and  proof  them  on  a  small  proof 
press  in  the  cut  room.  The  proofs  he 
pastes  In  position  in  a  book,  divided 
into  sections,  one  for  each  advertiser. 
The  cuts  be  then  di.sposes  in  the  cut 
cabinet  so  that  they  can  be  located 
readily  and  ore  promptly  forthcoming 
as  soon  as  the  copy  arrives.  The  cut 
cabinet  specified  in  our  diagram  is  of  a 
capacity  t.i  meet  tlie  requirements  of 
a  newspapt  r  issuing  on  the  average  six¬ 
teen  iiagos  daily.  I^arger  offices,  of 
cour.se,  would  need  corre.spondingly  larg¬ 
er  cabinets. 

Caring  for  Cuts 

Don’t  .store  cuts  in  the  composing 
room.  Wherever  this  is  done  the  con¬ 
sequence  IS  constant  annoyance  and  de¬ 
lay — yes,  and  sometimes  of  a  night  Mr. 
Cut  creeps  into  a  wrong  Mr.  Ad.  No 
one  is  directly  responsible  and — what  is 
anybody’s  bu.siness  I::  nobody’s  bu.sine.s.s. 
Cuts  kept  in  the  composing  room  have 
a  long  record  of  mix-ups  and  mixing- 
up.s. 

The  ad.s,  like  the  news  matter,  do  not 
Viack-trac'k.  There  Is  neither  meander¬ 
ing  nor  zigzagging  from  the  time  they 
leave  the  foreman’s  desk  until  they  are 
corrected  i  iid  depo.sited  on  the  corrected 
ad  bank,  to  Ik?  seized  by  the  make-up 
man  and  tran.sferred  directly  to  the 
form.s. 

1  tispo.sition  of  the  leads  and  slugs, 
which  play  so  important  a  part  in  the 
iussembling  of  ads.  always  will  be  a 
subject  for  di8CUs.sion.  Some  advocate 
.an  individual  lead  and  slug  ca.se  in  each 
cabinet  as  be.st;  others  will  tell  you  that 
the  central  rack  is  the  proper  place  for 


your  leads  :  nd  .slug.s.  The  most  orderly 
compo.sing  looms  we  have  inspected  are 
fitted  with  this  central  lead  and  slug 
rack;  one  objection  to  the  individual 
cases  being  that  one  workman  is  likely 
to  be  over-supplied  with  given  length  of 
which  another  may  be  short  and  vice 
versa,  a  condition  that  makes  it  ncces- 
.sary  for  the  man  who  is  under-sup¬ 
plied  to  proceed  from  cabinet  to  cabi¬ 


net  until  he  can  collect  from  the  re.st 
what  is  lacking  in  his  own. 

The  cent.’-al  rack  stops  the  leakage — 
no  time  is  wa.sted  in  rambling  about  to 
procure  the  material  so  accommodated. 
Storage  in  individual  cases  is,  of  course, 
the  choice  where  the  leads  and  slug.s 
are  being  cast  on  .v  linotype  lead  and 
slug  caster  or  monotype  caster.  Seeing 
that  the  cases  are  kept  filled  with  all 
the  sizes  (hey  will  hold  is,  in  these  in¬ 
stances,  usually  the  work  of  a  single 
man  to  w.iom  it  has  been  assigned  and 
who  therefore  is  responsible. 

Stops  the  Leakage 

In  planning  our  arrangements,  extra 
pains  have  been  taken  in  considering  the 
question  of  dispo.sition  with  respect  to 
the  units  of  the  several  non-distribution 
systems  to  the  most  advantage — the 
units  of  the  linotype,  Ludlow  and  mono¬ 
type  or  other  type  caster  system.  Pro¬ 
vide  a  Model  20  linotype,  or  a  pair  of 
them,  together  with  the  accompanying 
magazine  rack,  and  your  Model  20 
equipment  ould  displace  cabinets  ^  and 
B.  Introduce  a  Ludlow  Typograph  out¬ 
fit  in  addition  to  your  Model  20,  and 
you  do  away  with  cabinets  C  and  D.  Or 
if  the  Ludlow  equipment  is  the  only  one 
for  display,  it  supersedes  cabinets  A 
and  B. 

Instal  a  monotype  or  other  type 
caster  non-uistribution  system  and  more 
room  than  .specified  would,  of  course, 
have  to  be  provided,  inasmuch  as  no  type? 
cases  would  be  di.scarded;  the  require¬ 
ments  in  tills  particular  remaining  the 
.sapie  as  for  the  corresponding  store  of 
foundry  type.  Were  a  monotype  to  be 
added  to  'Mie  equipment  designated  in 
our  diagram,  the  live  ad  bank  and  trucks 
along.sidc  could  be  transferred  to  po.si- 
tions  behind  linotypes  Nos.  11  and  12 
without  di.sturbing  the  effectiveness  of 
the  arrangement  as  a  whole. 

Better  Than  Trucks 

Making  up  the  pages  on  make-up 
tables  is  a  better  practice  than  that  of 
u.uing  trucks  alone  for  the  purpos-?.  The 
former  admit  of  more  freedom  in  mak¬ 
ing  up;  are  fitted  with  compartments 
underneatli  to  contain  letter  boards  on 
which  to  carry  the  dead  ads  until  they 


can  be  distributed  and  partitioned  to  in¬ 
clude  receptacles  fo.*  galleys  or  reserve 
miscellany- -feature  articles,  news  and 
ad  galleys  and  such  matter  as  has  been 
placed  in  the  forms  and  drawers  for 
matrices  and  planers.  Trucks  should  be 
held  in  reserve  for  making  up  whenever 
the  i.ssue  is  to  exceed  the  accustomed 
number  of  ii.ages.  Where  the  stationary 
(Continued  on  Pape  45) 
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PRESS  PRODUCTION  INCREASED 
BY  MANY  IMPROVEMENTS 

Devices  Perfected  That  Give  Greater  Facilities  for  Output 
— Automatic  Linotype  Switch  Saves  53  Per 
Cent,  in  Expense  Over  Old  Method 


WHILE  the  demands  of  war  did  curtail  the  output  of  printing  machinery 
and  equipment  plants  during  the  past  two  years,  the  manufacturers  made 
good  use  of  their  time  by  working  on  future  plans  and  perfecting  their 
old  products. 

A  visit  to  the  homes  of  such  big  newspapers  as  the  New  York  Times,  the 
Detroit  News,  Brooklyn  Eagle,  Chicago  Daily  News,  the  Boyce  publications  in 
Chicago,  and  the  Minneapolis  Tribune,  and  many  others  will  show  perfections 
on  many  time,  labor  and  money-saving  devices  that  have  been  completed  in  the 
l>a.st  year. 

Have  Made  Big  Production  Increase 


These  concern  electrical  press  control, 
carrier  devices  from  the  press  to  the 
mall  rooms,  linotype  controls,  marginal 
adjustments,  paper  reels,  speed  gauges, 
etc.  They  have  enabled  some  plants  to 
increase  production  for  a  given  time  as 
high  as  25  and  35  per  cent,  over  old 
conditions.  • 

The  mo.st  revolutionary  of  the  war¬ 
time  improvements  and  the  one  most 
highly  praised  toy  printing  machinery  ex¬ 


taking  up  valuable  space,  the  Stone  reel 
is  located  beneath  the  floor.  Thus  the 
press  can  be  pushed  back  against  the 
wall  and  the  space  used  for  other  pur¬ 
poses. 

The  magazine  reel  is  a  three-roll  de¬ 
vice.  There  is  a  reel  for  each  deck  of 
the  press,  but  it  is  out  of  sight.  The 
paper  is  threaded  into  each  deck  as  in 
the  old  way.  The  three-roll  arrange¬ 
ment  furnishes  a  paper  magazine  for 


A  working  view  of  the  Stone  magazine  reel  for  newsprint  feed  to  printing  presses 
A  full  reel,  with  pasted  fly-sheet,  is  shown  ready  to  swing  into  the  place  of  the 
empty  one.  It  is  all  located  under  the  presses. 


perts  is  the  Cutter-Hammer  Company’s 
Stone  magazine  reel  for  handling  news¬ 
print  on  presses.  This  Is  an  invention 
of  Irving  Stone,  mechanical  superin¬ 
tendent  of  the  Chicago  Dally  News,  and 
is  in  use  by  that  newspaper  and  the 
plants  of  all  the  other  newspapers  above 
mentioned. 

The  contrivance  has  many  easily 
apparent  advantages  over  the  old  ways 
of  handling  paper  rolls.  It  eliminates  all 
the  hoisting  of  paper  to  the  heights  of 
the  different  press  decks,  the  necessity 
of  stopping  to  replace  empty  rolls,  the 
room  needed  on  the  exterior  of  the 
press  to  accommodate  the  rolls,  and 
many  other  Inconveniences  and  expen¬ 
sive  detaila 

The  Stone  reel  Is  shown  in  the  ac¬ 
companying  illustration.  It  Is  a  “maga¬ 
zine"  reel  in  every  sense  of  the  word, 
for  It  provides  an  endless  supply  of 
paper.  Instead  of  having  a  roll  of 
paper  on  the  outside  of  the  press, 


all  the  time  the  press  is  in  operation. 

When  a  roll  is  empty,  the  press  oper¬ 
ator  simply  presses  a  button  and  the 
beneath-the-lloor  mechanism  does  the 
re.st.  Motors  .swing  a  full  reel  into  the 
place  of  the  empty  one.  The  fresh  reel 
has  a  gummed  fly-sheet,  which  tacks 
onto  the  end  of  the  empty  web.  and 
continues  up  into  the  press,  furnishing 
an  endle.ss  web. 

The  accompanying  photograph  shows 
a  roll  that  is  almost  empty.  The  oper¬ 
ator’s  pressure  on  the  button  swings 
the  full  roll,  shown  on  top  of  the  reel, 
over  Into  the  place  of  the  empty  one. 
The  pa.sted  fly-sheet  and  all  are  shown 
ready  for  action. 

The  empty  roll  goes  to  the  bottom  of 
the  reel,  a  little  car  comes  along  on 
tracks  arranged  underneath  and  takes 
it  away.  Another  car  comes  along  with 
a  new  roll.  It  goes  into  Its  place,  and 
the  reel  Is  full  again.  The  operation  is 
continuou.s.  Not  a  second  is  wa.sted. 


Just  eliminating  the  time  taken  to 
change  the  empty  rolls,  the  Stone  maga¬ 
zine  reel  is  .saving  ten  minutes  per  hour 
on  a  quadruple  pres.s,  fifteen  minutes 
on  a  sextuple,  and  thirty-two  minutes 
on  an  octuple.  The  saving  increases 
with  the  multiplicity  rolls. 

A  single  man  standing  at  the  delivery 
end  of  the  press  adjusts  the  margins 
and  controls  the  product  and  the  speed. 
The  press  runs  without  any  tension 
heads  at  all — the  tension  being  ad- 
ju.sted  automatically. 

The  old  way  of  adju.sting  margins 
was  to  have  the  man  at  the  delivery 
end  signal  to  the  operator,  who  had  to 
make  the  correction  with  as  little  loss 
of  time  and  damage  as  possible. 

Now  the  delivery  end  man  watches 
his  indicator  and  if  the  margins  are 
off  he  just  preases  a  button,  .starting  a 
.special  motor  which  moves  the  roll  of 
paper  to  the  right  or  to  the  left  just  as 
he  wants  it  without  the  press  lo.sing  one 
iota  of  speed  and  without  injury  of  any 
kind  to  the  web. 

Automatic  cylinder  brakes  for 
presses  are  another  perfection  of  the 
war-period.  The  Cutler-Hammer  Com¬ 
pany  has  equipped  many  press  rooms 
with  a  device  by  which  each  impres- 
.sion  cylinder  has  an  individual  brake 
for  the  purpo.se  of  stopping  the  press. 
The  braking  effect  is  always  equal  to 
the  energy  in  the  pres.s,  thereby  al¬ 
ways  stopping  in  the  .same  time  and  re¬ 
ducing  all  strains  to  one-sixth  of 
former  strains  in  a  sextuple  press  and 
to  one-eighth  in  octuple  pres.ses. 

All  this  braking  is  done  absolutely 
automatically.  When  the  web  breaks 
the  power  is  automatically  shut  off,  the 
brakes  applied  and  the  press  brought  to 
a  stand.still.  As  .soon  as  the  pres.s  is 
stopped  the  .slow  motion  for  rethreading 
can  be  obtained,  but  at  no  higher  speed 
than  .seven  or  eight  revolutions  of  the 
cylindem  until  the  web  is  rethreaded 


from  the  press  operators. 

.\nother  great  press  aid  is  the  self- 
indicating  tachometer.  This,  as  illus¬ 
trated  in  the  accompanying  picture, 
shows  at  all  times  the  productivity  of 
the  press,  reading  direct  in  number  of 
papers  per  hour.  This  meter,  without 
further  exi)lanation,  really  has  many 
advantages. 

The  need  for  si>eedily  and  carefully 
getting  papers  from  the  press  to  the 
mail  room  in  a  way  that  enables  ready 


The  tachometer  showing  the  produc 
tion  speed  of  a  press  in  number  of 
papers  per  hour. 

di.spateh  to  readers  has  been  met  in 
an  improved  C-H  Di.spateh  conveyer, 
which  is  .shown  in  operation  in  the 
accompanying  photograph. 

The  conveyer  originated  in  the  plant 
of  the  St.  Paul  Dis|>ateh,  and  several 
years  ago  was  taken  over  by  the  Cutler- 
Hammer  Company,  who.se  experts  made 
improvements  that  have  led  to  its  adop¬ 
tion  by  the  most  up-to-date  ncw.spaper 
plants  throughout  the  country. 


Improved  paper  conveyer,  showing  papers  being  taken  directly  overhead  from  the 
press  to  the  mail  room,  where  they  are  delivered  and  stacked  in  piles  of  fifty 
without  being  touched  by  a  human  hand. 


and  pa.s.sed  over  the  “former,”  which 
then  automatically  resets  the  stopping 
device.  This  entire  cycle  is  performed 
time  and  time  again  without  any  aid 


The  C-H  Dispatch  conveyer  takes  the 
papers  right  out  of  the  press  on  a  run¬ 
ning  wire  arrangement  directly  to  the 
(Continued  on  Pape  44.) 
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Editor  ^  Publisher  for  March  8,  1919 


BEST  PHOTO  ENGRAVING  LAYOUT 
SENDS  WORK  IN  CIRCLE 


Every  Operation  Should  Follow  Closely,  to  Save  Time  and 
Effort — Best  to  Provide  Plenty  of  Room 
for  Future  Development 


By  A.  L.  Artesani 

Superintendent  Photo-Engraving  Department  Providence  Journal 

AS  a  rule,  the  first  thought  of  a  publisher  when  he  is  about  to  establish  a 
photo-engraving  department  is  just  what  machinery  will  he  need,  with  how 
few  men  can  he  get  along,  and  how  cheaply  can  it  be  run,  without  regard  to 
the  possible  increase  of  the  work  that  may  come.  This  is  fundamentally  wrong. 

The  principal  considerations  should  be:  First,  how  much  space  is  needed  to 
place  the  various  elements  of  machinery  necesssary? 


Space  and  Air  a  Consideration 


Second,  will  the  space  allowed  contain 
the  proper  ventilation  features  neces¬ 
sary  for  the  health  and  best  accomplish¬ 
ments  of  the  workmen? 

Third,  does  the  given  space  .-Ulow  for 
freedom  of  movement,  entailing  the 
least  amount  of  wasted  steps  and  effort 
in  placing  the  work  in  hand  from  one 
branch  to  the  other,  especially  during 
the  rush  period?  The  preliminary  lay¬ 
out  being  duly  considered  and  accom¬ 
plished.  we  may  proceed  with  ‘he  ideal 
equipment  proposition. 

The  first  branch  of  work  is  the  art 
department  This  should  be  a  part  of 
the  photo-engraving  department  be. 
cause  Invariably  copies  received  from 
service  bureaus  need  careful  retouch¬ 
ing  In  order  that  the  engraver  may  get 
all  that  is  in  the  copy.  While  the  aver¬ 
age  artist  may  be  able  to  paint  or 
sketch,  it  takes  an  unusually  clever  one 
to  be  able  to  look  at  the  copy  from  the 
coarse  screen  reproduction  i>oint  of  view 
and  lay  his  brush  a  little  heavier  than 
usual.  Retouching  for  coarse  screen 
engraving  is  not  so  artistic  as  fine  screen 
worit,  and  must,  accordingly,  be  re¬ 
touched  much  stronger. 

In  Progressive  Stages 

In  placing  the  supervision  of  the  de¬ 
partment  under  the  superintendent  of 
your  photo-engraving  department  you 
will  have  less  trouble  in  the  final  repro¬ 
duction  result.  Having  selected  a  man 
at  the  head,  it  would  be  well  to  allow 
him  to  lay  out  the  department  to  pro¬ 
duce  the  best  quality  of  work,  the  most 
prompt  service,  and  to  engage  men  in 
whom  be  will  have  absolute  confidence. 

When  copies  are  placed  in  the  en¬ 
graving  department  proper,  the  first 
ones  to  receive  these  are  the  photogra¬ 
phers  The  theory  is  that  workmen 
should  not  be  compelled  to  double  on 
their  tracks  while  placing  a  cut  in  the 
process  of  engraving,  and  to  my  mind 
this  is  absolutely  correct.  The  work 
goes  first  to  the  photographer,  then,  in 
succession,  to  the  stripper  and  printer, 
the  etcher,  the  router,  the  proofer  and 
finisher,  and  finally  to  the  blocker. 

The  ideal  department  should  be  one 
in  which  all  these  various  branches  are 
in  a  continuous  line  with  each  other,  as 
indicated  in  the  layout.  The  different 
branches  should  be  partitioned  off  from 
one  another  with  glass  panes  above  a 
certain  height,  which  will  allow  a  gen¬ 
eral  view  to  the  head  of  the  department 
at  a  glance.  The  floors  of  the  depart¬ 
ment  should  be  of  maple,  except  that  of 
the  etching  room,  which  should  be  ce¬ 
ment. 

All  machinery,  etc.,  should  be  driven 
by  motoia  having  their  own  individual 
electric  lines  back  to  an  Individual  pair 
of  fuses,  so  that  the  blowing  out  of  one 
set  of  fuses  would  not  hold  up  the  work 
of  any  other  branch  or  ntachine. 


The  artists,  the  photographers  and  the 
.stripper-printer  should  be  in  the  same 
room,  which  .should  measure  at  least  30 
teet  X  20  feet.  The  photographers  shoul('. 
be  supplied  with  14x17  and  16x20  cam¬ 
eras,  at  least;  also  strong  black  and 
white  photographing  lamps,  and  have 
suitable  silver  baths  to  handle  the  nega¬ 
tives.  A  dark  room  should  be  provided 
for  each  photographer  and  should  meas. 
ure  not  less  than  8  feet  x  9  feet.  It 
should  be  provided  with  a  double  win¬ 
dow  to  allow  proper  ventilation.  A  long 
sink  should  be  installed  between  the 
two  dark  rooms,  large  enough  to  give 
ample  room  for  two  men  to  treat  or  In¬ 
tensify  and  finish  their  negatives. 

A  portion  of  the  photographer’s  room 
should  be  set  aside  for  the  care  and 


maintenance  of  the  silver  baths.  A 
proper  closet  should  be  provided  for  all 
supplies  that  are  necessary  to  keep  on 
hand  near  the  superintendent's  desk. 

Should  Have  Easy  Access 

The  stripper  and  metal  printer  should 
be  in  a  position  of  ea.sy  approach  by  the 
photographers,  and  so  should  be  in  the 
same  room  with  them,  but  in  a  position 
to  be  easy  of  approach  by  the  etcher. 
He  should  have  a  sink  in  which  to  clean 
off  his  heavy  printing  glasses  and  to 
prepare  his  metal  for  .sensitizing,  a  dark 
room  in  which  to  keep  his  solutions, 
etc.,  and  prepare  his  metal  plates,  and  a 
negative  rack  to  hold  at  least  thirty 
negatives. 

The  best  method,  although  inexpen¬ 
sive,  for  drying  negatives  is  a  gas  stove 
fastened  to  a  heavy  bench  directly  be¬ 
hind  an  electric  fan,  which  should  be 
placed  to  draw  the  hot  air  from  the  stove 
and  to  the  rack  of  negatives,  as  shown  in 
the’  layout.  He  should  have  an  earthen, 
ware  tray  for  acetic  acid,  and  also  a 
ground  gla.ss  with  light  underneath  to 
show  work,  a  vacuum  printing  frame  of 
the  largest  size  and  a  double  arc  print¬ 
ing  lamp,  a  table  laid  out  in  sections  to 
receive  copy  for  different  work,  such  as 
advertising  and  daily  news  copy,  and 
copy  after  stripping  is  done  and  which 
is  to  be  returned  to  the  office. 

The  etching  department  should  consist 


of  two  up-to-date  etching  machines,  to 
provide  again.st  one  machine  lieootning 
di.sabled,  a  large  12-burner  gas  stove,  a 
self-ventilating  powdering  box  with  ex. 
haust  fan,  a  long  sink  in  line  with  the 
photographer's  sink,  so  that  drainage 
will  be  in  a  single  line,  and  a  work  bench 
.suitable  for  touching  up  plates  before  or 
during  their  process.  The  room  should 
be  large  enough  to  allow  two  men  to 
work  comfortably  and  without  undue 
interference.  The  men  could  use  the 
same  stove,  sink  and  powdering  box. 

Drawing  Off  the  Dust 

The  powdering  box  referred  to  as 
.self.ventilating  is  very  similar  to  an 
iron  powdering  box  which  is  now 
on  the  market,  except  that  there 
is  a  false  back  composed  of  a 
hinged  door  which  is  screened  and 
a  pipe  on  top  of  the  powdering  box. 
This  pipe  runs  along  to  an  enclosed 
electric  exhaust  fan  which  is  operated 
by  a  rheostat,  and  then  to  the  outside 
of  the  building.  A  chain  is  connected  to 
the  screen  back  and  at  intervals  may  be 
pulled  and  let  back  with  a  jolt.  The 
powder  dust  will  be  drawn  away  through 
the  pipe  by  the  motor.  The  power  is 
turned  on  when  the  man  starts  to  pow¬ 
der  a  plate  and  is  shut  off  after  plate  is 
powdered  and  ready  for  the  etching  ma¬ 
chine.  This  box  allows  your  etcher  to 
work  and  not  breathe  in  the  powder 
dust,  and  also  aids  to  a  better  and 
cleaner  plate  and  room. 

There  is  not  much  to  be  said  about 
the  layout  and  equipment  of  routing, 
proofing  and  blocking  rooms,  because 
these  can  be  more  readily  understood 


by  the  plan  of  tlie  layout.  The  routing, 
proofing,  finishing  and  blocking  equip¬ 
ment  should  &  in  the  same  room. 

The  routing  machine  should  be  semi- 
enclosed,  to  avoid  scattering  the  zinc 
chipa  The  zinc  saw,  the  heavy  metal 
saw  and  trimmer  and  stereotype  metal 
type-high  planer  should  be  in  line  with 
the  routing  machine  to  simplify  the 
electric  wiring. 

In  the  newspaper  photo-engraving  de¬ 
partment  zinc  is  the  etching  metal  uni¬ 
versally  u.sed.  It  gives  Just  as  good 
service  as  copper,  and  is  much  cheaper 
and  more  quickly  handled. 

Travels  in  a  Circle 

The  layout  presented  here  is  as  nearly 
perfect  as  I  believe  possible  to  produce. 
By  it  the  work  travels  in  the  line  of  a 
circle,  and  when  the  plate  is  finished  it 
is  almost  at  a  point  of  contact  with  the 
superintendent  of  the  department. 

In  the  event  that  the  department  is  to 
be  placed  over  the  composing  room,  a 
dummy  elevator  could  be  placed  at  the 
end  of  the  routing  and  blocking  room  to 
come  directly  at  the  receiving  de.sk  of 
the  composing  room. 

A  careful  analysis  of  the  layout  will 
show  that  all  the  drainage  for  sinks  in 
each  department  and  the  etching  ma¬ 
chine  are  in  a  line.  The  drain  pipes 
should  be  of  earthenware. 

The  layout  presented  herewith  allows 


With  This  Layout  the  Work  Pas.ses  Through  Every  Process  and  the 
Finished  Product  Reaches  the  Point  From  Which  It  Started 


J. 


two  approaches  from  the  camera  room 
to  the  etching  or  blocking  room,  and  at 
the  same  time  allows  for  possible  growth 
of  the  department. 

The  growth  of  the  department  should 
be  allowed  for  in  space  before  the  neces¬ 
sity  requires  it,  for  the  reason  that  it  is 
easier  to  have  too  much  space  at  first, 
and  so  provide  for  the  growth  of  the 
department  and  place  for  new  equip¬ 
ment.  It  will  be  much  cheaper  than  to 
confine  the  department  to  the  smallest 
possible  area  at  first,  and  then  pay  high 
prices  for  mechanics  to  wreck  it  and 
build  under  the  guise  of  improving  It. 


POPULAR  AD  WRITER 
AND  LECTURER  MADE 
AD  CLUB  SECRETARY 


Frank  Lerot  Blanchard 

President  George  B.  Sharpe,  of  the 
New  York  Advertising  Club,  announced 
this  week  the  choice  of  Frank  L. 
Blanchard  as  secretary,  succeeding 
Elarle  Pearson,  who  recently  resigned  to 
become  associated  with  Methodist  Cen¬ 
tenary  work.  Mr.  Blanchard  is  par¬ 
ticularly  adapted  to  his  new  work.  Re¬ 
garding  his  appointment.  President 
Sharpe  said: 

"I  feel  sure  that  our  members  will 
agree  with  me  that  we  have  been  very 
fortunate  in  being  able  to  make  ar¬ 
rangements  with  Frank  Blanchard  to 
carry  on  the  work  of  the  club  and  that 
Mr.  Blanchard  will  lead  us  on  to  larger 
accomplishment. 

“Frank  Blanchard  needs  no  introiluc- 
tion  to  advertising  men  in  New  York. 
His  work  on  the  editorial  staff  of 
Printers’  Ink,  and  previous  to  that  as 
e<litor  of  Editor  &  Publisher,  and  man¬ 
aging  editor  of  The  Fourth  E.state,  ha.s 
given  him  a  national  reputation. 

“He  knows  nearly  every  one  con¬ 
nected  with  advertising  around  New 
York  and  mo.st  of  the  important  men  in 
advertising  elsewhere.  As  director  of 
the  adverti.sing  class  in  the  Twenty-third 
Street  Y.  M.  C.  A.  for  a  number  of 
years,  Mr.  Blanchard  has  started  many 
a  young  man  on  the  right  road  to 
bigger  things  in  the  advertising  field, 
and  his  sound  advice  and  his  interest  In 
these  young  men  has  earned  for  him 
many  lasting  friend.ship«  and  an  ad¬ 
miration  that  is  well  deserved. 

“I  know  of  no  one  who  could  better 
serve  our  members  as  .secretary  than 
Mr.  Blanchard.  I  bespeak  for  him  the 
hearty  support  and  the  cooperation  of 
every  menrber  of  the  club." 
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REPRESENTATIVES’  CLUB  ACCEPTS  BATTLE  GAGE 
THAT  PROMISES  WARM  MONTHLY  MEETING 

Plethora  of  Orators  at  Annual  Dinner  Limits  F.  L.  Collins’s  Intended  Remarks,  So  He  Is 

Have  Another  Chance  to  Say  ^^hat  He  Xhinks  of  Advertising  Agents _ 

Father  Kelly,  "Fighting  Chaplain”  of  the  27th  Division,  Tells  of  the 
Taking  of  the  "Impregnable”  Hindenburg  Line 


Stihbinu  Tai es  of  What  the  Army  and  the  Navy  Did  in  the  War,  and  Sound  Advice  on  Bcsinkss  Cainditions  Now  Were  Lis'n;NED  to  by  the  Repre- 

SKNTATIVKS'  ('Ul’B  AND  MANY  ADVKKTISINC.  AND  NKWSI’APEH  M  EN  AT  ITS  TWHUKTH  ANNCAI.  DINNEH. 


SKBIXIM  Imiecd  is  siK’h  an  Imposing 
ariYiy  of  i>o»t -prandial  oratorical 
talent  gaMicred  at  one  speakers' 
table  as  that  which  faced  the  crowded 
Isillroom  of  the  Biltmore  Hotel  at  the 
twelfth  annual  banquet  of  the  Repre¬ 
sentatives’  Club  of  New  York,  which  is 
'made  up  of  men  who  solicit  magazine 
advertising,  on  the  evening  of  February 
38.  The  plontitude  of  the  mental  fea.st 
I>re(>ared  by  the  dinner  committee  can 
bo  described  only  by  using  that  ancient 
and  hackneyed  phrase:  ‘An  embarrass¬ 
ment  of  richnes.s.” 

Time  Was  Too  Short 
There  wa.s,  however,  a  trifle  of  dis- 
a|>pointment,  to  the  dinner  committee 
anyway,  in  that  the  entire  measure  of 
its  intended  provision  was  not  fulfilled. 
Of  the  list  of  speakers  .lames  O'Shaugh- 
ne.ssy,  executive  .secretary  of  t'he  A. 
A.  A.;  Joseph  Moore,  vlce-pi-esident  of 
the  International  Magazine  Company: 
Herbert  Hou.ston,  vice-president  of 
IVnrtilertay,  Page  &  Co.,  and  John  Sulli¬ 
van.  secretary  of  the  A.  N.  A.,  did  not 
address  the  dinens,  who  were  forced  to 
be  as  well  content  as  they  could  with 
a  short  speech  by  John  H.  IJvingston, 
.ir.,  president  of  the  club;  the  u.sual  brief, 
thought  frequent,  remarks  of  the  toa.st- 
luaster,  Oeorge  H.  Hazen,  of  the  Crowell 
Publi.'diing  Comimny,  and  more  or  less 
set  speeches  by  Lieut. -Cot.  .1.  Leslie 
Kincaid,  of  the  Twenty-seventh  Division. 
A.  K.  F. :  Harry  IVirter,  of  the  adver- 
ti.sing  comiiany  bearing  his  name;  Chap¬ 
lain  Francis  K.  Kelly,  Twenty-seventh 
Division:  Capt.  Yates  Stirling,  D.  S.  N., 
who  'Was  In  command  of  the  convoy  that 
took  the  Rainbow  Division  to  France: 
Francis  H.  Sisson,  vice-president  of  the 
Ouaranty  Tru.st  Company;  Frederick 
Ta  Collins,  president  of  the  McClui-e 
Pitblishlng  Company;  Major  Arthur  W. 


Little,  of  the  First  Battalion,  3fi9th 
Regiment  (the  old  Fifteenth,  of  New 
York),  and  George  F.  Ivord,  adverti.sing 
manager  of  K.  I.  du  Point  de  Nemours 
&  Company. 

The  members  of  the  club  and  their 
guests  stood  manfully  up  to  the  dis¬ 
appointment  occasioned  by  the  elimina¬ 
tion  of  a  third  of  the  speaking  pro¬ 
gramme,  and  a  full  corporal’s  guard, 
with  the  term  somewhat  elastically 
applied,  was  in  the  hall  when  Mr. 
Hazen  finally  decided  to  end  the  meet¬ 
ing.  Kveryhody  got  home  in  time  for 
an  early  breakfast,  anyway,  and  quite 
a  number  were  able  to  snatdh  a  little 
•sleep  before  the  morning  meal. 

Away  Before  Dawn 

While  this  dinner,  and  its  .speakers, 
were  intere.stlng,  the  next  monthly  meet¬ 
ing  of  the  club,  though  the  speaking 
then  will  probably  be  even  more  limited, 
is  likely  to  lie  rather  more  exciting.  It 
was  evident  that  Mr.  Collins  had  pre¬ 
pared  an  address  that  he  did  not  care  to 
deliver  at  the  dinner;  indeed,  he  said 
so,  flatly.  Some  of  the  guests  thought 
he  was  re.straini'd  by  the  fact  that  he 
was  the  .sixth  speaker  and  the  printed 
list  promised  that  six  more  should  fol¬ 
low  him,  and  .so  he  he.sitated  to  take  up 
time  to  .which  his  succe.ssors  might  con¬ 
sider  themselves  entitled  without  being 
forceti  to  await  the  dawn.  Mr.  Collbis 
indicated  that,  anyway. 

But  ho  left  no  doulit  in  the  minds  of 
the  men  who  .stuck  it  out  that  far  that 
he  had  a  rod  in  pickle  for  adverti.slng 
ogent.s.  and  that  he  was  refraining  from 
using  It  only  bei^use  he  wanted  a  larger 
audience  and  a  fuller  swing  of  tim« 
than  he  cared  to  take  ju.st  then. 

“What  I  had  to  say  about  advertising 
iigcnts,  however,’’  he  declared,  “can  be 


.summed  up  in  a  few  words.  They  are 
.straight.  The  deiinition  of  a  straight 
Vine  Is  the  shoHes-t  distance  lietween 
two  point.s,  and  the  adverti.sing  agents 
are  making  of  theimselves  a  .straight 
line  between  the  ITnlted  States  Treasury' 
and  the  Curtis  Publishing  Company." 

A  Straight  Line 

Tliere  was  fire  in  Mr.  Collin.s’s  eye 
when  lie  said  that,  and  not  a  soul  in  hts 
audience  failed  to  understand  that  he 
wanteil  to  .speak  in  very  homely  lan¬ 
guage  to  advertising  agents  and  .sought 
an  opportunity  to  get  at  them.  Dis¬ 
tinctly  it  was  a  challenge,  and  his  gage 
of  tiattle  was  accepted.  Mr.  Hazen,  ju.st 
at  the  close  of  the  mooting,  told  Mr. 
Collins  that  the  club  would  listen  to 
him  at  its  next  monthly  meeting,  and 
Mr.  Collins  replied;  “I’ll  be  there." 
Any  outsider  present  at  that  .session 
ought  to  be  able  to  get  a  lot  of  enjoy¬ 
ment  out  of  it  when  Mr.  Collins  goes 
over  the  top. 

Colonel  Kincaid,  who  made  the  first 
addre.ss.  told  that  the  Twenty-seventh 
Division  was  the  first  to  break  througri 
the  famous  Hindenburg  line,  notwith¬ 
standing  that  It  was  compo.sed  entirely 
of  former  memhera  of  the  National 
Guard  and  untrained,  as  training  was 
urlderstood  by  the  British  and  French 
veterans.  He  told  how  Kngland  fought, 
too,  and  of  the  Iti.OOO  men  who  died 
in  hospital  of  wounds  received  in  that 
fearful  b.'ittle  and  who  now  lie  burled 
in  the  cemetery  under  Kemmel  Hill. 
He  praised  the  work  of  the  Re<l  Cross 
and  of  the  Y.  M.  C.  A.  there,  and  told 
of  unrequlred  deeds  of  daring  by  mem¬ 
bers.  and  urged  all  members  to  boosf 
Ixith  organizations  and  .shut  their  ears 
to  critlci.sms  of  their  work  and  their 
management. 

“I  am  not  a  soldier,”  Colonel  Kincaid 


said,  referring  to  the  graceful  wortls 
with  which  Mr.  Hazen  presented  him. 
“I  am  a  Judge- Advocate”;  and  he  said 
it  with  an  air  of  such  sincerity  tha/t 
few  there  believed  he  had  seen  active 
.service.  It  was  not  for  his  work  as  a 
Judge- Advocate,  however,  that  he  re¬ 
ceived  the  Brlti.sh  Di.stinguished  Ser¬ 
vice  OiMer,  but  rather  because  in  the 
great  drive  that  broke  the  Hindenburg 
line  east  of  Ronssoy,  France,  he  volun¬ 
teered  to  take  command  of  a  battery 
of  the  106th  Infantry  because  of  a 
shortage  of  ofllcers,  and  commanded,  .so 
the  citation  declarea  "with  courage  and 
forcefulness  and  without  regard  to  his 
personal  safety,  thereby  setting  a  splen¬ 
did  example  to  all  ranks.  On  Sejitem- 
ber  27,  seeing  a  force  of  .sixty  to  eighty 
of  the  enemy/ counter  attacking  on  his 
loft,  and  having  no  re.serve  available  at 
that  time.  Colonel  Kincaid  promptly 
organized  his  battalion  headquarters 
runners,  signalmen  and  .some  stragglers, 
and  attacked  them  and  drove  them  back, 
('’oloncl  Kincaid  himself  effectively  fir¬ 
ing  a  Lewis  gun.” 

They  Jollied  Harry  Porter 

Harry  Poiier  started  his  speech  with 
quip  and  jest  that  found  response, 
ready  and  audible,  from  his  ho.st  of 
friends  among  the  diners.  He  displayed 
disTinguished  ability  to  catch  the  goo<l- 
natured  gilx's  and  jabs  and  to.ss  them 
back  again  with  quick  wit  and  humor. 
Finally,  however,  he  got  down  to  his 
real  speech — in  manu.script — and  the 
auilieiice  listened.  Some  said  they  had 
to  listen  hard,  because  “Harry”  wouldn’t 
rai.se  his  voice  high  enough.  Still,  the 
whole  iilace  rose  and  cheered  when  he 
flni.shed.  Quite  a  number  sat  down 
again,  though  the  attendants  in  the 
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coat  room  could  hardly  be  persuaded 
that  this  was  so. 

Captain  Stirling  spoke  interestingly 
of  the  work  of  the  United  States  Navy 
in  making  it  possible  to  get  our  fight¬ 
ing  men  over  the  ocean  to  the  theatre 
of  war,  and  made  a  strong  plea  for  the 
mainteoiance  of  a  powerful  fleet.  Mi. 
Sisson,  explaining,  a.s,  indeed,  all  the 
.speakers  explained,  each  for  himself, 
that  he  would  not  have  time  to  deliver 
the  addre.ss  he  had  prepared,  told  of 
the  “war  of  peace”  that  was  following 
the  war  for  peace,  and  urged  united 
and  concerted  action  for  stabilizing  and 
utilizing  the  economic  resources  of  the 
countrj'.  Major  Little  narrated  humor¬ 
ously  and  effectively  some  of  the  per- 
.sonal  characteristics  of  his  colored 
fighters. 

A  Priestly  Fighting  Man 

Speaking  of  the  famous  fight  Henry 
Johnson,  one  of  the  Fifteenth,  put  up 
over  the  prone  body  of  a  wounded  com¬ 
rade,  he  gave  the  credit  of  the  Fif¬ 
teenth’s  fame  to  the  newspapers.  Just 
after  that  wonderful  exhibition  of 
courage,  where  Johnson  alone  stood  off 
twenty  of  the  enemy,  killing  two  with 
his  knife  and  four  with  a  bomb  and 
driving  away  the  rest,  Irvin  Oobb  and 
Martin  Green,  he  said,  dropped  in  to 
ask  him  if  there  was  anything  new. 
With  an  attempt  at  nonchalance,  he 
said.  Major  Little  told  them  about  the 
Johnson  scrap.  They  grabbed  it  at  once, 
of  course,  and  sent  It  in  their  dispatches. 
‘"That  put  the  Fifteenth  on  the  fighting 
map,"  he  declared. 

Mr.  Lord,  too,  was  evidently  embar¬ 
rassed  becau.se  he  saw  he  would  not 
have  time  to  say  what  he  Intended  to 
say,  and  so  packed  his  remarks  Into  a 
peck  measure  Instead  of  a  larger  ve.ssel. 

The  speech  of  the  evening  was  made 
by  Father  Francis  E.  Kelly,  the  “Fight¬ 
ing  Chaplain”  of  the  Twenty-seventh 
Division.  He  looks  it  What  the  Rev¬ 
erend  Father  looks  like  In  his  priestly 
vestments  few  who  were  at  the  dinner 
may  say,  hut  what  he  looked  like  as 
he  stood  up  to  .speak  was  an  able, 
vlgoroua  determined,  two-fisted  fighting 
man,  from  the  soles  of  his  service  shoes 
to  the  Distinguished  Service  Cross  he 
wears,  to  the  collar  of  his  tunic,  to  the 
bold  chin  thru.sting  out  above  it  at  the 
apex  of  a  Jaw  meant  for  no  man  in 
the  world  but  a  belligerent  of  bellig¬ 
erents,  and  to  the  clear  eyes  that  told 
of  a  brain  behind  them  that  no  danger 
could  daunt,  and  which  no  human  emo¬ 
tion  would  find  wanting  In  sympathy 
and  encouragement. 

Better  Now  Than  Hereafter 

In  the  hey-day  of  his  young  manhood, 
his  legs  are  like  pillars,  his  thighs  flat 
and  muscular,  his  chest  thrusting  for¬ 
ward  to  the  straining  of  his  olive  drab 
uniform,  flanked  by  shoulders  many  a 
prize  fighter  might  well  envy,  and  his 
strong  arms  fitted  with  a  pair  of  hands 
that  made  spectators  feel,  “God  help 
the  man  they  grasp  save  In  friend¬ 
ship.”  Not  much  of  a  picture  of  a 
parson,  he  seemed,  but  something  more 
than  a  mere  picture  of  a  man. 

Nor  was  there  in  his  speech  or  its 
language  anything  that  would  indicate 
his  sacerdotal  office,  save  that  now  and 
aeain  he  divided  eoually  the  credit  for 
the  smashing  of  the  Hlndenburg  line 
between  the  glorious  fighters  whose 
deeds  he  recounted  and  “God.  who  was 
■wdth  us  In  that  battle." 

"The  chairman  h.ss  said  that  T  gave 
a  great  many  Germans  hell.”  he  com¬ 
mented.  “Well,  let  me  tell  you  that 
Td  rather  give  them  hell  here  than  in 
the  hereafter." 
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Father  Kelly,  as  a  non-combatant 
(officially),  was  not  hampered  by  the 
modesty  of  a  military  officer  in  speaking 
of  what  his  division  did  and  how  it 
fought.  He  told  of  the  smashing  work 
of  the  106th  Infantry  when  it  was  called 
upon  to  go  in. 

“They  were  the  old  Twenty-third,  of 
Brooklyn,  God  bless  them,”  he  said. 
“They  are  fighters.  It  was  for  the 
Briti.sh  to  pull  out  and  for  them  to  ad¬ 
vance.  The  zero  hour  was  put  at  4 
o’clock  in  the  morning.  The  dawn 
broke  heavy  and  hazy  and  murky, 
deadening  to  the  spirit  and  making  it 
difficult  to  see  objectives.  The  Aus¬ 
tralians  laid  down  a  barage  that  for 
violence  has  rarely  been  seen,  even 
in  this  war.  There  were  twenty-seven 
whippet  tanks  on  the  line,  ready  to 
start.  At  the  zero  hour  there  broke 
forth  a  roar  of  war  that  seemed  to  rock 
the  very  earth,  and  the  air  was  filled 
with  messengers  carrying  death  and  de¬ 
struction.  Within  eight  minutes  nine 
of  the  whippet  tanks  had  been  put  out 
of  business  by  mines  they  encountered 
as  they  moved  forward  against  the 
enemy,  their  smashed  carcasses  holding 
the  bodies  of  dead  and  dying  men. 

It  Could  Not  Stand 

“It  was  for  the  infantry  to  act,  and 
to  act  at  once.  There  was  no  hesita¬ 
tion  as  those  gallant  boys  were  called 
upon  to  do  and  die,  to  charge  the  Ger¬ 
mans  and  show  them  that  their  proud 
boast  that  the  Hindenburg  line  was 
impreg^nable  could  not  stand  before  our 
Yankee  soldiers.  They  rose  as  one 
man  and,  with  the  thirst  for  blood  of 
the  (Jermans  gleaming  from  their  eyes, 
rushed  in.  And  they  reached  their  ap¬ 
pointed  place,  despite  the  almost  im- 
superablc  obstacles,  at  the  appointed 
time. 

“In  the  battle  the  forces  became  sep¬ 
arated,  but  they  joined  again  while  they 
were  fighting,  and  again  smashed 
against  the  Hindenburg  line.  There 
were  men  from  the  North  and  men 
from  the  South,  fighting  shoulder  to 
.shoulder  in  a  comradeship  of  battle 
that  took  no  thought  of  the  sectional 
feeling  that  followed  our  CTvll  War, 
striving  as  men  and  Americans  for  the 
glory  of  the  Stars  and  Stripes.  There 
were  still  fifty  yards  to  take,  and  the 
men  said:  ‘Let  us  take  it!'  And,  weary 
as  they  were,  they  smashed  on  and  took 
that  fifty  yards.  Then  came  the  old 
Seventh  of  New  York,  taking  the  ground 
on  the  right  like  the  fighters  they  are. 

“The  morning  of  the  29th  was  darker 
and  more  dismal  than  the  morning  of 
the  27th.  At  the  zero  hour,  which  was 
.set  for  4:45,  the  battle  broke  out,  and 
the  flames  from  the  thousand  guns  lit 
the  lowering  sky  from  horizon  to  hori¬ 
zon.  ’The  Hindenburg  line  was  built  with 
such  excellent  accommodations  for  men 
and  officers  that  it  was  apparent  that  the 
Germans  had  made  up  their  minds  to 
stay  there  for  the  rest  of  the  war.  But 
the  tunnel  back  of  the  first  line  was 
even  more  elegantly  fitted  up.  and  more 
strongly  protected.  That  tunnel  must 
be  taken,  or  the  work  and  the  sacrifice 
that  had  broken  through  so  far  wohld 
be  wasted. 

Ready  and  Waiting 

“There  were  3,000  yards  for  our  boys 
yet  to  go  on  the  momlniT  of  the  30th. 
Fresh  troops  were  brought  up  to  do 
the  trick.  You  should  have  seen  those 
boys  as  I  saw  them.  They  were  over¬ 
hauling  their  rifles,  examining  their 
belts  to  see  that  they  were  filled,  and 
going  closely  over  every  detail  to  see 
that  they  were  prepared:  and  when 
the  minute  for  attack  came  every  man 


v^as  on  his  job,  ready  and  anxious  to 
get  into  the  fighting.  The  eight  of  their 
dead  as  men  dropped  in  the  ranks  fired 
the  fiving  more  and  more.  The  Ger¬ 
mans  got  behind  us,  in  some  way  or 
other,  and  there  were  many  of  our  men 
found  dead  with  bullets  through  the 
backs  of  their  heads — but  not  one, 
thank  God,  with  his  back  to  the  foe. 
•rhe  Germans  did  some  foul  things  in 
this  war.  I  suppose  they  think  all  is 
fair  in  love  and  war,  but  if  all  is  as  foul 
in  love  as  they  made  it  in  war,  then 
God  help  matrimony  in  Germany. 

“Just  beyond  the  Hindenburg  tunnel 
is  a  ridge,  and  men  who  were  not  in 
the  very  front  of  the  fighting  watched 
the  side  of  this  ridge  to  see  if  the  Ger¬ 
mans  would  try  to  climb  it,  so  that  we 
might  pot  them  in  their  retreat.  And 
when  we  saw  them  swarming  up  the 
side  of  that  ridge,  we  said  to  the  Allied 
forces.  The  Hindenburg  tunnel  is 
yours.’ 

“With  their  loss  of  that  tunnel  the 
spirit  of  the  German  people  was  broken, 
and  the  rest  was  only  a  matter  of  time. 
They  then  realized  what  they  had  not 
known  before,  that  their  military  com¬ 
manders  were  fallible  and  that  they 
were  fighting  against  a  force  that  could, 
and  would,  overcome  their  best.  The 
armistice  was  signed  on  November  11, 
but  the  victory  over  the  Germans  dates 
back  to  the  breaking  of  the  Hinden¬ 
burg  line.” 

Tribune  Gives  All  Profits 
From  Paris  to  Army 

Chicago  Newspaper  Sends  Check  for 
106,902.87  Francs  to  Gen.  Pershing 
Who  Praises  Publishers. 


Chicago,  March  1. — ^Thc  Chicago 
Tribune  has  turned  over  to  General 
Pershing  certified  check  for  106,902.87 
francs  in  accordance  with  its  recent  an¬ 
nouncement  that  all  profits  accruing 
during  the  war  from  the  Tribune’s  army 
edition,  published  in  Paris,  would  go  to 
such  army  funds  as  the  commander-in- 
chief  might  select.  The  amount  repre¬ 
sents  alt  profits  of^  the  army  edition 
of  the  Chicago  Tribune  from  the  time 
of  its  inauguration,  July  4,  1917,  up  to 
the  end  of  la.st  November,  the  month 
in  which  the  armistice  was  signed. 

In  acknowledging  receipt  of  the  check 
General  Pershing  is  reported  as  saying: 
‘’I  cannot  hope  to  express  to  you  ade¬ 
quately  the  thanks  of  the  American 
expeditionary  force  for  this.  You  have 
rendered  a  signal  service  to  us  all  la  the 
publication  of  your  newspaper  and  in 
your  consistently  generous  and  helpful 
attitude  to  officers  and  men  in  this  war. 
Now  you  iiave  placed  us  all  still  fuither 
in  your  debt  by  your  generosity.  I  wish 
also  to  add  my  appreciation  of  the  valu¬ 
able  service  that  the  army  edition  of  the 
Chicago  Tribune  has  rendered  our 
army  in  France.” 


Hammerling  Announces  Retirement 
Announcement  was  made  Monday  by 
Louis  N.  Hammerling  that  he  has  com¬ 
pletely  retired  from  the  American  Asso¬ 
ciation  of  Foreign  Language  News¬ 
papers,  of  which  he  was  pre.sldent  for 
eleven  years,  and  that  he  has  dl.spo.sed 
of  his  busine.ss  Interests  In  the  cor¬ 
poration  to  Don  S.  Momand  and  Frank 
D.  Gardner,  formerly  vice-pre.sidents 
and  members  of  the  Inter-Racial  Coun¬ 
cil.  Mr.  Hammerling  says  he  will  give 
his  full  attention  to  “Stay-in-.\merlca” 
work  among  foreigners. 


PROMINENT  SEEDSMAN 
JOINS  AYER  &  SON 
IN  PHILADELPHIA 


Philadeuphia,  March  4. — W.  F.  Ther- 
kildson,  advertising  manager  for  thc_W. 
Atlec  Burpee  Company,  has  gone  with 
N.  W.  Ayer  &  Sons  as  director  of  a  new 
depfirtment  of  horticulture  and  agricul¬ 
ture,  which  will  have  to  do  with  pub¬ 
licity  for  .seed  houses  and  nurseries  and 
farm  supply,  agricultural  and  farm  im¬ 
plement  houses. 

Mr.  Therkildson  is  president  tif  the 
Ohio  Society  of  Philadelphia,  is  serving 
his  third  term  as  secretary  of  the  Poor 
Richard  Club,  is  a  member  of  the  pub¬ 
licity  committee  of  the  Philadelphia 
Chamber  of  (Commerce  and  of  many 
organizations  in  the  seed  business. 

He  came  to  this  city  as  advertising 
manager  of  the  Burpee  Company  about 
five  years  ago,  when  the  founder  ol  the 
business  was  still  at  the  helm.  He 
was  welcomed  into  the  Ayer  fami.y  at 
a  dinner  of  the  officials  and  execidives 
of  the  firm  in  the  Art  Club. 

The  new  Ayer  department  will  con¬ 
cern  Itself  with  giving  expert  service 
to  horticuliural  and  agricultural  con¬ 
cerns  which  have  been  handling  their 
own  copy-writing  and  catalogues. 


Out-of-town  newspai>er  men  were 
here  in  goodly  numbers  to  cover  the 
important  i-onvention  of  the  Irish  race. 
Among  them  were  R.  M.  Bonifield,  gen¬ 
eral  manager  of  the  Central  News  of 
America  and  the  Central  News,  Ltd., 
of  London;  Gene  Fowler  of  the  New 
York  American;  “Teck”  Rickards, 
Providence  News;  Mr.  Flaherty,  I'rovi- 
dcnce  Tribune;  Mr.  Ford  and  Mr. 
Lawler,  Irish  World;  Harvey  B.  Cassidy, 
Catholic  Sun,  of  Syracuse,  N.  Y.,  and 
many  others.  Mr.  Connor,  Herbert 
Jaspen  and  John  H.  Reltinger  lepre- 
sented  the  Associated  Press  and  Paul 
H.  Karnes  the  United  Pre.ss. 

John  B.  Ge31aohty. 


POMEROY  BURTON  BACK  IN  U.  S. 


Lord  Northcliffe’s  Executive  Inspecting 
Latest  American  Newspaper  Equipment 

To  inspect  the  newest  American 
newspaper  machinery,  Pomeroy  Bur¬ 
ton,  managing  director  of  the  London 
Daily  Mail,  has  again  come  back  to  his 
native  country  for  a  visit.  He  is  at  the 
Ritz-Carlton  Hotel,  New  York,  resting 
up  after  an  attack  of  influenza. 

Mr.  Burton  said:  “Lord  Northcliffc  is 
to  erect  a  large  newspaper  building  to 
house  his  many  publications,  and  it 
probably  will  be  the  most  complete  es¬ 
tablishment  of  its  kind  in  the  world. 
I  am  here  to  get  pointers  on  the  very 
latest  things  in  newspaperdom.  Amer¬ 
ican  newspapers  have  made  wonderful 
progress  in  photogravure  printing  and. 
as  we  want  the  best,  I  am  going  to  make 
a  tour  of  the  country  and  see  all  the 
large  newspaper  plants.” 


Wants  Counter  Libel  Suit  Voided 
DENVKn,  March  2. — Attorneys  for 
Ernest  Morris,  plaintiff  in  a  1375,000 
libel  suit  against  the  Post,  have  filed  a 
motion  with  the  District  Court  to  strike 
out  the  part  of  the  newspaper’s  answer 
in  which  a  counter  claim  of  $150,000  for 
libel  is  made  against  Mr.  Morris.  It  is 
alleged  that  the  action  cannot  properly 
be  made  a  part  of  the  original  suit 
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COMING  BACK  TO  A.  N.  A.  AFTER 
WAR  SERVICE 


F’ord  McClelland  Has  Been  Away  Two 
Years,  and  Has  Been  Missed 

FOKU  McClelland  is  a  veteran 
— in  spite  of  his  youth — of  the 
old  Seventy-first  New  York  National 
(lUard,  and,  consequently,  of  the 
Twenty-seventh  Division.  He  comes 
in  this  week  on  the  Leviathan,  after 
an  ab.sence  of  two  yeai’s  from  the 
A.  N.  A.  office  organization.  In  June, 
1916,  he  went  with  his  regiment  to  the 
Mexican  border.  On  his  return  in 
October  of  that  year  he  was  given  the 
ta.sk  of  organizing  the  Publication  Data 
Department.  The  nature  and  extent  of 
the  work  of  this  .\.  N.  A.  Department 


dered  to  an  Officers’  Training  School  at 
I.A  Valvonne,  near  Lyons,  and  was  there 
when  the  armistice  was  signed.  He  was 
recently  discharged  from  the  school, 
with  his  certificate  of  qualification  for 
a  commission,  and  rejoined  his  regiment 
to  leave  for  home. 

Some  time  ago  I  wrote  to  Ford,  asking 
him  to  come  back  to  the  A.  N.  A.  office — 
in  fact  his  place  has  never  actually  been 
tilled — unless  the  open  road  of  warfare 
had  got  into  his  blood  and  he  wanted  a 
change.  He  wrote  in  reply,  *T  c.an  say 
unqualifiedly  that  I  never  had  any  other 
intention  (than  that  of  returning  to  the 
N.  A.).  The  A.  N.  A.  is  home  to  me. 
I  am  part  of  the  place  and  you  will  have 
to  kick  me  out  to  get  rid  of  me.” 


t: 


UNEARTHING  INFORMATION 
TREASURES  AT  WASH¬ 
INGTON,  D.  C. 

ONE  of  the  greatest  as.st ts  of  the  A. 

N.  ,\.  office  is  knowledge  of  .sources 
of  information.  It  is  greater  even  than 
the  posse.ssion  of  data,  for  the  freshness 
and  current  utility  of  the  latter  are  con¬ 
stantly  fading  or  changing. 


MEETING  OF  A.  N.  A.  PHILA- 
DELPHIA  CHAPTER 

HE  second  meeting  of  this  chapter 
was  held  in  the  rooms  of  the  Poor 
Richard  Club,  Philadelphia,  on  February 
4.  Tliere  was  a  good  attendance,  and 
among  additions  to  the  membership  of 
the  chapter  were  J.  C.  Bentley,  Adver¬ 
tising  Division,  E.  I.  du  Pont  de  Nemours 
&  Company;  J.  W".  Eckhardt,  assistant 
manager  of  sales.  Hardware  Department, 
Henry  Dlsston  &  Sons;  L.  T.  Mc- 
Closkey,  sales  manager.  Diamond  State 
Fibre  Company;  Elizabeth  M.  A.  Magill, 
Adverti.sing  Division,  Atlas  Powder  Com¬ 
pany;  M.  J.  Dowling,  Zapon  Leather 
Cloth  Company;  Philip  A.  Crosland,  Ad- 
vertl-sing  Division,  E.  I.  du  Pont  de 
Nemours  &  Company,  and  Charles  R. 
Rosenberg,  Jr.,  Advertising  Division,  E. 
I.  du  Pont  de  Nemours  &  Company. 

A.  H.  Berwald,  of  E.  I.  du  Pont  do 
Nemours  &  Company,  was  elected  sec¬ 
retary  of  the  chapter  in  place  of  D.  R. 
Rutter,  who  has  been  .serving  in  that 
capacity  temporarily. 

George  Frank  Lord  made  an  intro¬ 
ductory  address  In  connection  with  the 
subject  of  “Advertising  Agency  Rela- 
tlon.s,”  outlining,  from  the  ground  up. 


along  will  come  an  entirely  different  set 
of  questions;  and  the  next  day  the  mat¬ 
ter  is  approached  from  still  another 
angle.  We  want  to  do  the  thing  100 
per  cent,  right,  and  we  wish  you  to 
furnish  us  with  a  complete  li.st  of  topics 
that  would,  in  your  judgment,  give  any¬ 
body  all  the  information  they  could  pos¬ 
sibly  want  on  this  market.  ...  It 
is  my  judgment  that  a  groat  many  of 
the  leading  newspapers  in  this  country 
would  willingly  perform  this  work  if  they 
were  absolutely  certain  that  they  were 
on  the  right  line,  and  I  am  equally  cer¬ 
tain  that  a  great  many  of  the  present- 
time  surveys  are  in  the  ‘near  great’ 
class.” 


PRESTIGE  OF  THE  NEWSPAPER 
A  REMARK  made  in  Chicago  to  the 
i  \  effect  that  the  newspaper  had  no 
I)restige  in  comparison  with  the  magazine 
was  quickly  taken  up  and  contested.  One 
publisher  acknowledged  that  that  might 
have  been  the  situation  many  years  ago, 
but,  because  of  the  work  done  by  all 
kinds  of  newspapers  in  selling  the  draft. 
Liberty  Bond.s,  the  Red  Cross,  etc.,  the 
prestige  of  the  newspaper  in  its  own 
locality  had  been  vastily  increased  and 


of 


A. 


FoKD  McCi.EI.LANI) 

have  been  described  in  pa.st  i.ssues 
EniTOn  &  PUBLISHER. 

McClelland  first  came  to  the  A.  N. 
in  the  fall  of  1913,  and  was  contlnuou.sly 
in  its  service  until  his  departure  for  the 
border,  as  mentioned.  When  the  Twenty- 
.seventh  Divisloft,  in  June,  1917,  went 
into  camp  at  Spartanburg,  Ford  had 
reached  the  rank  of  .sergeant.  (The 
picture  reproduced  here  shows  him  as 
a  corporal,  and  was  taken  at  the  border 
after  a  serious  Illness.)  He  preceded 
his  regiment  to  France  to  attend  a 
school  of  Instruction  at  Chatillon-sur- 
Seinc,  and,  soon  after  joining  at  St. 
Omer,  in  the  north  of  France,  was  acci¬ 
dentally  wounded;  he  was  one  day  in¬ 
structing  a  .squad  in  grenade-throw¬ 
ing,  and  one  lad,  after  pushing  In  the 
pin  or  striker,  lost  his  head,  weakly 
threw  the  live  grenade  away  from  him, 
and  Ford  got  the  pieces  in  one  of  his 
legs,  including  the  kneecap. 

From  an  Australian  field  hospital, 
where  he  was  given  “five  meals  a  day, 
two  bottles  of  stout  a  day,  and  a  glass 
of  champagne,  after  a  painful  dressing,” 
he  finally  got  into  the  American  Base 
Hospital  at  Hartford,  England,  but  not 
before  being  bombed  out  of  the  Amer¬ 
ican  Hospital  at  Boulogne  by  boche 
aviators. 


With  a  view  to  discovering  sources  of 

information  in  Washington,  and^  means  the  fundamental  po.sition  of  the  several  itrimWance  'more '  generafiy’Vecog- 

kinds  of  agents  and  their  relation  to  the  nized.  That  publisher  was  undoubtedly 
publisher  and  advertiser.  The  general  right,  and  he  Indicated  a  line  along 
di.scus.sion  that  followed  proved  so  In-  which  publishers  generally  might  well 
teresting  that  it  was  decided  to  postpone  take  action  in  giving  Information  to  the 
Its  continuation  until  the  April  meeting,  national  advertisers.  Any  such  stories 
The  subject  of  export  advertising  was 
taken  up,  but  discussion  on  the  matter 
was  po.stponed  until  the  next  meeting, 
when  Mr.  de  Cordero  will  lead  the  dis¬ 
cussion.  Arrangements  were  made  at 
the  meeting  for  time  to  be  devoted  at 
each  future  meeting,  during  which  any 
member  may  bring  up  Individual  adver¬ 
tising,  problems  for  general  discussion. 


of  obtaining  data  readily,  Mi.ss  Ruth  A 
Cooley,  of  the  A.  N.  A.  staff,  has  ju.st 
spent  nearly  two  weeks  there.  A.  N.  A. 
relations  with  Government  departments 
have  for  a  long  time  pa.st  lieen  close  and 
con.stant,  and  Mi.ss  Cooley’s  report  will 
enable  us  still  more  to  help  Washington 
unload  its  material,  and  the  A.  N.  A. 
members  to  demand  Government  data 
to  a  much  greater  extent.  The  depart¬ 
ments  were  anxious  to  afford  every 
facility;  and  from  only  one  very  subor¬ 
dinate  subordinate  did  Mi.ss  Cooley 
obtain  anything  approaching  the  noto¬ 
rious  “red-tape”  treatment;  and  even 
he  repented  quickly. 


that  come  Into  the  A.  N.  A.  headquarters 
office  will  be  given  earnest  consideration 
and  will  be  carefully  recorded. 

Of  course,  in  referring  to  the  prestige 
of  the  newspaper  vs.  the  magazine,  I 
meant  pre.stige  with  the  national  adver- 
ti.ser. 


FIT  ONCE  MORE 

IN  SEPTEMBER  la.st,  fit  once  more,  he 
rejoined  his  division  in  the  midst  of 
the  last  big  drive,  the  division  “going 
from  town  to  town  .so  quickly  that  Jerry 
did  not  even  have  time  to  bury  his 
dead.”  One  night,  before  his  regiment 
again  went  over  the  top,  F'ord  was  or- 


MEETING  OF  A.  N.  A. 

CHICAGO  CHAPTER 

The  second  regular  monthly  dinner 
and  meeting  of  the  Chicago  Chapter 
of  the  A.  N.  A.  was  held  at  the  La 
Salle  Hotel  on  the  evening  of  Friday, 
February  21.  Among  the  firms  repre¬ 
sented  were:  Felt  &  Tarrant,  by  T.  J. 
Wright;  Wilson  &  Co.,  by  Robert  W. 
Sullivan;  The  Addres-sograph  Company, 
by  R.  N.  Fellows;  Jame.s  Manufacturing 
Company,  by  E.  W.  Simons;  Carnation 
Milk  Products  Company,  by  H.  G.  Stibbs; 
Edison  Electric  Appliance  Company,  by 
Mr.  Lind.say,  and  the  North  Western 
Expanded  Metal  Company,  by  Mi.ss  E. 
Drage  Browne.  John  Sullivan,  secretary- 
treasurer  of  the  A.  N.  A.,  was  also 
present. 

The  principal  matters  discussed  were 
the  A..  N.  A.  office  service  and  means 
to  Improve  and  enhance  It,  and  the 
nature  of  the  programme  for  the  next 
semi-annual  meeting,  which  will  be  held 
in  Cleveland,  Ohio,  May  22,  23  and  24. 


A. 


W.  HUMM,  adverti.sing  manager, 
William  M.  Crane  Company,  has 
taken  up  his  position  again,  having  been 
In  service.  Mr.  Humm  will  represent  the 
company  in  the  A.  N.  A. 


PUBLISHERS’  INTEREST 
IN  MARKETS 

The  interest  displayed  In  the  furnish¬ 
ing  of  marketing  data  by  the  pub¬ 
lishers  with  whom  I  talked  in  Chicago 
recently  was  most  gratifying  and  en¬ 
lightening.  Another  gratifying  circum¬ 
stance  that  I  noticed  was  the  general 
recognition  that  there  was  no  longer 
nece.s.slty  to  discu.ss  the  operation  of  the 
■Vudit  Bureau  of  Circulations,  and  al.so 
a  tacit  appreciation  that  the  furnl.shing 
of  audit  reports  is  a  regular,  obvious  and 
natural  part  of  the  publi.shing  busine.ss. 

Since  my  return  to  New  York  I  have 
received  quite  a  few  letters  from  pub¬ 
lishers  a.sking  for  guidance  In  the  fur- 
ni.shing  of  marketing  data.  One  very 
live  publisher  Is  contemplating  having 
made  a  .survey  of  his  territory.  He  .says: 

“We  have  not  given  the  go-ahead  signal 
yet  because  we  do  not  feel  absolutely 
certain  of  the  list  of  toplc.s,  or  of  the 
general  scope  that  this  work  should 
cover  in  order  to  be  of  maximum  bene¬ 
fit  to  both  the  national  advertl.sers  and 
to  agencies.”  (I  see  no  rea-son  at  all 
why  he  should  not  have  said,  “to  be  of 

maximum  benefit  to  national  advertl.sers,  - 

agencies  and  PM  Mfs/icra.")  He  continues:  YriCTOR  TALKING  M.\.CHTNE  COM- 
“If  you  were  at  my  desk  for  a  week  or  »  PANY,  Camden,  N.  J.,  has  been 
two,  you  would  readily  appreciate  the  elected  to  membership  In  the  association, 
why  of  this  situation.  One  firm  will  with  Mr.  Ernest  John,  advertising  man- 
send  a  questionnaire  of  one  kind;  then  ager,  as  representative. 


PROFITS  AND  IMPROVEMENT 

PUBLISHERS  are  now  making 
money  on  circulation.  Publishers 
are  becoming  strict  about  having  sub¬ 
scription  money  in  advance.  Several 
speakers  at  the  Chicago  meeting  of  the 
Inland  Daily  Press  Association  said  so, 
and  every  one  .seemed  to  agree;  at  any 
rate,  if  any  did  not  they  did  not  care  to 
go  on  record. 

So  far,  so  good.  But  one  speaker 
went  further.  He  said  he  had  made 
$8,000  profits  In  excess  of  those  of  last 
year,  and  he  was  using  some  of  this  ex¬ 
tra  money  to  improve  hia  paper.  There 
were  no  audible  remarks  to  the  effect 
that  it  needed  Improving  (this  publisher 
is  really  bringing  out  an  excellent  sheet), 
.so  I  Inferred  that  It  is  the  Intention  of 
publl.shers  in  general  to  effect  Improve¬ 
ments  where  needed. 


A 


MEETING  of  the  Executive  Com¬ 
mittee  of  the  Association  was  held 
on  Thursday,  February  27.  Those  pres¬ 
ent  were  W.  A.  McDermld.  George 
Frank  Lord,  J.  C.  McQulston,  (Seorge  1*. 
Sullivan,  P.  L.  Thomson,  J.  D.  Ells¬ 
worth  and  Secretary  Sullivan. 
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I’nrtioii  i«t  Ml  1)11(1  Moor  of  (Ik-  Nc  w  Yoik  ’l  imes  Annex,  'riii:;  lliHir  lia.>-  .in  nit-n  of  11,722  .sunnro  feel.  It  is  oeenpieil  by 
the  business  (le|>iirlmeni:i  of  tin  'I'ime.s,  in  whit  li  2i;.')>eis()ns  are  employed.  It  is  proliably  the  large.st  .sinule  lloor  devoted 
to  the  bu.sine.ss  depai'tmeni  of  any  newsp.-iper.  lOdwin  S.  Ki'iendl>,  a.'-.sislanl  business  manatter,  is  shown  at  his  desk 
in  the  left  forepronnd. 


FACTORY  IDEA  BEST 
FOR  NEWSPAPERS 


Costly  Sites  and  Elegant  Buildings  Noth¬ 
ing  but  Handicaps  to  Reasonable 
Cost  of  Production,  Jason 
Rogers  Argues. 

McKlern  tendencies  in  newspafier  mak- 
iiiK  UP*"  toward  greater  efflciencies  in 
ineehanieal  production  and  the  ex¬ 
penditure  of  larger  sums  for  niakin.g 
new.spa|H-i  s  iKdter  newspaiMU  s.  Incn-ased 
and  lietter  servie-e  demanded  by  adver¬ 
tisers  has  likewise  hel|K‘d  make  our 
newspapers  Is-tter  newspapers. 

.V.  first  c-on.sideration  in  up-to-the- 
miiiule  newspaper  jiroduetion  is  the  ap¬ 
plication  of  the  factory  idea  to  it.  \ 
new.spaper  i.s  a  manufaettired  article, 
and  the  scKiner  more  of  us  recognize 
tliis  fact  and  apply  it  the  happier  and 
more  prolitable  will  be  our  liu.siness. 

.lu.st  imagine  any  other  factory  lo¬ 
cating  immediately  alongside  the  Brook¬ 
lyn  Bridge  in  New  York,  like  the  New 
Y'ork  World,  or  at  the  corner  of  Madi¬ 
son  and  Dearhorn  Streets,  like  the  Chi¬ 
cago  Tribune. 

Seek  Lowest  Costs 

Begardle.ss  of  the  fact  that  trust  com- 
punie.s,  bank.s,  and  insurance  companies 
parade  the  fact  that  they  are  making 
more  money  than  they  know  what  to 
do  with,  by  building  elaborate  and  ex¬ 
pensive  monuments.  I  incline  to  the 
view  that  such  practices  are  wa-steful 
and  foolish. 

The  flashing  of  five-carat  shirt  studs 
and  much  jewelry  are  regarded  by  a 
certain  element  in  the  community  as 
badges  of  .success  and  the  demon.stra- 
tion  of  Wealth. 

Exactly  why  newspapers  think  to 
prove  their  success  by  .showing  that 
they  can  survive  and  make  money  re¬ 
gardless  of  the  heavy  extra  expense 
and  w'aste  represented  by  operating  a 
factory  at  the  very  heart  of  business 
activities  is  beyond  me^ 

In  other  lines  of  manufacture  the 
goods  are  made  where  costs  of  produc¬ 
tion  are  lowest,  and  in  many  lines  sold 
w'here  traffic  is  heavie.st.  Such  prac¬ 
tices  are  most  wholesome,  permit  the 
largest  margin  of  profit,  and  produce 
heaviest  sales  at  lowest  ratio  of  selling 
costs. 

Many  years  ago  I  got  this  conception 
with  reference  to  newspaper  plants, 
but  it  was  not  until  1911  that  I  had 
the  opportunity  to  apply  it.  When  I 
sugge.sted  that  the  Globe  move  down 
near  the  Hud.son  River,  three  blocks 
further  from  Broadway,  my  associates 
undoubtedly  thought  1  had  gone  daffy. 

No  Reader  Complained 

Nevertheless,  in  September,  1911,  we 
Is.sued  the  Globe  from  73  Dey  Street,  on 
real  e.state  worth  perhaps  $100,000,  as 
compared  to  a  ground  value  of  over 
$1,000,000  up  near  Broadway,  and  no 
reader  of  the  paper  ever  complained  of 
where  it  was  printed. 

My  thought  in  connection  with  the 
move  far  away  from  the  heart  of  the 
city  was  to  have  a  centrally  located, 
small  business  office,  either  on  Park 
Row,  near  City  Hall,  or  perhaps  up  'n 
the  neighborhood  of  Forty-second 
Street  and  Broadway,  but  after  seven 
years’  experience  we  ha^'e  not  been 
forced  to  do  so,  and  probably  have 
saved  a  great  many  thousand  dollars. 

Colonel  Nelson  of  the  Kansas  City 
Star  carried  out  the  same  ide.a  when  ha 
moved  his  office  to  that  really  wonder¬ 
ful  newspaper  factory  erected  on  very 
Inexpensive  property  and  later  had  the 


great  .sjiii.-ifaclion  of  having  the  city 
and  Cnion  Railroad  station  move  u.n 
clo.se  to  him. 

Railroad  men  tell  us  that  the  liuilding 
of  the  Pennsylvania  Railroad  stations  in 
New  Y’ork  and  Washington,  and  the 
new  Grand  Central  Station  in  New 
York,  are  the  last  of  the  kind  to  be 
built.  The  $2.'>. 000,000  tied  up  in  such 
propositions  has  not  meant  any  mate¬ 
rial  increa.se  in  returns  to  .stwkholder.s. 

Big  Building!,  failures 

.M(‘anwhih“,  It  remained  for  Mc.Vdoo 
to  show  them  tlie  factory  id(‘a  as  ap- 
l>lied  to  the  terminals  for  his  Hud.son 
River  tulies  in  lower  New  York.  Mc- 
Adoo  wanted  only  the  liowels  of  the 
buildings,  so  he  erected  substantial  of¬ 
fice  structures  of  great  simplicity  and 
has  continued  to  rent  every  available 
foot  of  floor  space  at  faix  ivutal.s. 

Railroad  men  .say  that  terminals  from 
now  on  will  lie  railroad  and  bu.sine.ss 
liiiildings.  simple,  neat,  and  practical, 
rather  than  studies  in  the  .skill  of  ar¬ 
chitects  to  burn  up  the  undivided 
profits  of  innocent  stoc'kholders. 

-American  bu.siness  i.s  on  a  new’  basis 
.since  the  great  world  war,  and  It  looks 
to  me  as  if  tho.se  who  have  traffic  w’ith 
us  or  others  are  going  to  check  us  up 
regarding  our  efficiency  in  producing 
what  they  want  at  fair  prices  con.sist- 
ent  with  fair  profits. 

Tn  the  new.spaper  business  the  adver- 
ti.ser  mu.st  pay  all  co.sts  of  production 
and  di.stribution  other  than  tho.se  rep- 
re.sented  liy  circulation  receipts.  Ho 
mu.st,  incidentali.v,  pay  either  slight  or 
heavy  addl'd  profit  if  the  medium  i.s  to 
endure  for  his  u.se. 

Rnder  these  circumstances  T  believe 
that  the  newspaper  which  seeks  to 
legitimatize  the  production  and  manu¬ 
facture  of  its  commodity — news  anil 
advertising  space — will  be  able  to  put 
up  the  tiest  argument  with  .,  business 
man  .seeking  to  squeeze  out  the  foolis’i 
and  wa.steful  frills  in  the  details  of 
making  that  which  he  buys. 


Ogden  Printers  Get  a  Raise 
OcDBN.  I’tah,  March  1. — J.  IT.  Eldredge. 
jr..  publisher  of  the  Examiner,  has  an- 
notinced  a  new  .scale  of  wages,  effective 
March  1,  1919.  The  schedule  provides 
for  $6  per  day  of  eight  hours  for  Iwth 
handmen  and  operators,  which  is  an  in- 
crea.se  of  .50  cents  iH'r  day  over  the  pres¬ 
ent  scale  provided  in  the  contract  with 
the  Tyfiographical  TTnion.  The  increase 
was  made  by  Mr.  Eldredge  without  even 
a  request  lieing  made  by  the  employees 
for  an  increase. 


Pa,  )er  Mill  Securities  Boom 
in  Caiiatlicin  Market 

Again  Occupying  \’ery  Prominent  Place 
ill  Local  Trading  $1,0110,0110  Riordoii 
Bonds  Oversubscribed 


MoNTitKAi,.  March  1. — The  paper  stix-ks 
which  were  the  most  promini'nt  two 
years  ago  among  the  .securities  traded 
in  on  the  Montreal  Exchange  are  again 
occupying  a  very  prominent  place  in  the 
local  trading.  Tiiere  are  nine  paper 
comiianies  with  securities  listed  on  the 
Montreal  Exchange,  while  a  number  of 
others  are  traded  in  among  the  un- 
li.sted. 

The  following  are  the  listed  com- 
Iianies.  with  the  prices  at  which  they 
are  .selling:  .Ahitibi.  $f>.5:  Brompton.  $fifl, 
Howard  Smith,  $6.5;  Eaurentide,  $209; 
Price  Brothers,  $190;  Provincial,  $..; 
Riordon.  $122;  Spanish  River,  $20; 
Wayagamack,  $.51. 

.All  these  companies  are  very  pros¬ 
perous.  and  as  the  reports  come  out 
they  show  very  large  earnings,  factors 
which  make  them  favorites  with  the  in¬ 
vesting  public. 

The  Howard  Smith  Paper  Mills,  Etd., 
of  this  cit.v,  report  profits  for  1918  equal 
to  13.7  per  cent.,  again.st  11.7  per  cent, 
in  the  previous  year. 

The  Riordon  Pulp  and  Paper  Com¬ 
pany  has  just  issued  $4,000,000  of  fi  per 
cent,  ten-year  bonds  in  connection  with 
the  Kipawa  Fibre  Company,  which  were 
oversub.scrilx'd  in  a  very  few’  days. 


Boston  Women  Form  .\d  Club' 
Bos’niN.  Ma.s.s.,  March  4. — Boston  has 
t.'iken  its  place  alongside  Now  York 
city.  San  Francisco  and  New  flrlc.ans, 
and  lioasts  of  the  fourth  woman's  ad¬ 
vertising  cU’b  in  the  I',iit<'d  States.  Mi.ss 
Doroth.v  R.  Entwistli'.  of  the  advertis¬ 
ing  staff  of  Ii'ilen<''.s.  is  president;  Miss 
l  aurice  Moreland  is  vice-prcsidc'iit ;  .Miss 
.Tosephine  SiilliVan,  of  Cambridge,  is 
treasurer,  and  Miss  Fr.uices  Hanson  i.s 
secretar.v. 


Paper  Men  Want  Figures  Revised 
ToitoN-n).  March  3. — It  is  not  likely 
that  the  new’sprint  h«-arings  will  be  re¬ 
sumed  at  Ottawa  for  at  least  three 
weeks.  The  manufacturers  have  asked 
for  a  revision  of  the  figures  in  the  ac- 
coiintant.s’  retiort.  and  it  will  take  some 
little  time  to  effect  this.  Meanwhile  th-' 
nublisher.s’  ca.so  is  lieing  prepared 
jirejiaratory  to  the  resumption  of  the. 
hearings. 


WEEKLIES  IN  DKIVE 
FOR  BUSINESS 


Ontario  Publishers  Organize  Select  Town 
Weeklies  to  Increase  National  Adver¬ 
tising  in  a  Systematic  Way  Central 
Office  for  Detailed  Work 


ToitoNTo.  March  5. — .A  group  of  pro¬ 
gressive  weeklit>«  throughout  the  Prov¬ 
ince  of  Ontario  have  formed  an  organi¬ 
zation  calk'd  the  Selected  Town  Week¬ 
lies  of  Ontario,  the  o4>ject  being  to 
.secure  more  national  advertising.  Mern- 
tier.ship  ha.s  reached  thirty-six  and 
includes  the  more  prominent  of  the 
weeklie.s  and  .semi-weeklie.s  of  the 
province. 

-A  good  many  national  adverti.sers  in 
the  past,  while  fully  appreciating  the 
value  of  the  circulation  of  mediums  like 
tho.se  embraced  in  the  member.ship  of 
Selected  Town  Weeklies,  have  neglected 
placing  them  on  their  list  becau.se  o,* 
the  work  involved  in  connection  with 
making  contracts  and  checking  a  con- 
.siderable  li.st  of  papers  of  comparatively 
small  circulation. 

This  objection  has  ^een  overcome  In 
the  ca.se  of  Selected  Town  Weeklies 
through  e.stablishing  a  central  office, 
whore  all  this  detail  work  i.s  undertaken. 
All  the  advertl.ser  ha.s  to  do  is  send  his 
.schedule  and  master  plates  to  the  cen¬ 
tral  office. 

C.  M.  Mundy,  publisher  of  the  Oshaw.a 
Reformer,  i.s  .secretary-treasurer  and  in 
charge  of  the  office,  which  is  located  in 
O.shawa. 

No  “ready-print”  newspapers  are  al¬ 
lowed  in  the  organization,  nor  papers  of 
“inferior  standing.”  To  become  a  mem¬ 
ber  a  publi.sher  must  show  a  circulation 
of  at  lea.st  1..500  copies.  By  organizing 
apart  from  the  “ready-prints”  and  go¬ 
ing  after  business  in  a  b’asiness-like 
way,  the  association  hopes  to  get  a  fair 
share  of  national  advertising.  A  repre¬ 
sentative  ha.s  heen  located  in  Toronto, 
and  he  will  get  in  touch  w’ith  national 
advertisers  and  adverti.sing  agents  an  1 
carry  on  a  mail  campaign  for  outside 
business. 

The  officers  of  Selected  Town  Week¬ 
lies  are:  Pre.sident,  Howard  Fleming, 
Owen  Sound  Sun;  vice-president,  H.  B. 
Honly,  Simcoe  Iteformer;  .secretary- 
treasurer,  C.  M.  Mundy,  O.shawa  Re¬ 
former;  directors,  H.  .1.  Pettypiece,  For- 
e.st  Free  Press;  W.  E.  Smallfield.  Ren¬ 
frew  Mercury;  .1.  W.  Eedy,  St.  Mary’.s 
.Tournal;  C.  W.  Young,  Cornwall  Free¬ 
holder;  D.  Williams,  Collingw’ood  Bul¬ 
letin. 
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To  the  Agencies  and  National 
Advertisers  placing  business 
in  the  Florida  Times-Union 
last  month — 

VjyE  THANK  YOU  for  haviti}jf  helped  us  break  all 
previous  records  on  National  Advertisinj^  carried  in 
our  colunins  in  any  one  month  during  our  fifty-three  years 
of  business. 

We  have  for  years  enjoyed  the  distinction  of  carrying  a 
very  much  heavier  volume  of  National  Advertising  than 
that  carried  by  any  other  newspaper  in  the  Southeast. 
During  February,  the  shortest  month  of  the  year,  we  car¬ 
ried  213,500  lines  of  National  Advertising.  We  thank  you  ! 

THE  FLORIDA  TLMES-UNION, 

W.  A.  Elliott,  Business  Manager. 


Total  advertising  for  February,  1919 .  f^7.75t  lines 

Total  advertising  first  two  months,  1919 . i,2«>().784  lines 


RECORD  FOR  1918. 


I.ocal  Display  . 4.187,053 

Classified . C.ki^>b74 

National .  1,566,632 

Total . 7,092,659 


"rO  'I'llOShi  WHO  DID  N( )'!'  place  business  with  us 
last  month,  will  find  it  to  their  advantage  to  talk  to  those 
who  did. 

NOTK — In  nddition  to  reaching’  the  hn»y,  prosperous 
p«!ople  of  Jacksonville  and  Florida,  at  this  season  of  * 

the  year  your  message  goes  tx-fore  thousands  of  the 
best  people  of  America,  now  at  Florida's  wonderful  win¬ 
ter  resorts.  Perhaps  there  are  many  of  th<'m  intereste-1 
in  your  message  whom  you  have  been  unable  to"  ix-ach 
at  their  homes. 

The  Florida  Times-Union 


Benjamin  &  Kentnor, 
New  York-Chicago. 


Jacksonville,  Florida. 
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EVENING  HERALD  SOON 
IN  BRIDGEPORT 


Independent  Evening  Paper  May  He 
Out  by  March  18— Stock  Owned  by 
Ix»cal  Newspapermen — No  Con¬ 
nection  With  Sunday  Herald 


IIriiiceport,  Conn.,  March  4. — Plans 
have  been  settled  upon  to  launch  the 
Independent  Evening  Herald  here  the 
latter  part  of  the  month,  po.ssibly  as 
early  a-s  the  18th.  The  new  paper  will 
take  the  place  of  the  Standard-.\mer- 
l«-an,  which  in  January  was  taken  over 
t>y  Edward  Flicker  and  associates  and 
merged  with  the  Post  and  Telegram. 


UrCHARP  HowEi.n 


Since  that  time  'there  has  been  much 
talk  of  a  new  evening  paper  for  the 
city,  and  the  Independent  Evening 
Herald  is  the  culmination. 

A  corporation  known  as  the  Bridge- 
I)ort  Herald  Publishing  Company  is  be¬ 
hind  the  new  enterprise  and  is  made  up 
entirely  of  men  who  have  served  from 
twelve  to  twenty  years  in  executive 
tkositions  in  the  local  newspaper  field, 
as  follows:  Richard  Howell,  president 


C.  A.  Phelan 


and  editor;  C.  A-  Phelan,  vice-president 
and  general  manager;  J.  E.  Phelan, 
trea.surer  and  business  manager;  F.  W. 
Montanye,  secretary  and  advertising 
manager;  J,  A.  McNeil,  circulation  man¬ 
ager.  These  men  own  the  entire  stock. 

Richard  Howell  has  been  connected 
with  the  Bridgeport  and  Waterbury 
Heralds  (Sunday)  since  1888  as  editor 
and  general  manager.  He  will  continue 
in  his  executive  capacity  with  the  Sun- 
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day  Herald,  although  there  will  be  no 
connection  between  the  paper.s. 

C.  A.  Phelan  has  Ijecn  connected  with 
the  Bridgeport  and  Waterbury  Heralds 
(Sunday)  for  the  past  twelve  years  as 
advertising  manager.  J.  E.  Phelan,  his 
brother,  was  until  four  years  ago  asso¬ 
ciated  with  him,  leaving  to  establish  the 
Phelan  .\d  Service.  The  Phelan  Brothers 
are  known  particularly  In  the  adver¬ 
tising  world  for  their  vigorous  campaign 
for  honest  advertising  waged  for  four  or 
five  years. 

Forrest  W.  Montanye  has  been  con¬ 
nected  with  Bridgeport  newspapers  for 
more  than  thirteen  years.  He  was  ad¬ 
vertising  manager  of  the  Telegram  and 
later  of  the  Post.  Following  the  con- 
.solidation  of  those  new.spapers  he  took 
entire  charge  of  the  advertising  depart¬ 
ment.  Mr.  Montanye  was  also  connected 
with  the  Troy  Record,  the  Schenectady 
Ktar  and  Troy  Budget,  and  he  was  at 
one  time  advertising  manager  of  one  of 
the  iargest  trading  stamp  concerns  in 
the  country. 

J.  A.  McNeil,  circulation  manager,  has 
been  with  the  Post  Publi.shing  Company 
in  a  similar  capacity  for  the  past  two 
and  a  half  years  and  during  the  past 
ten  years  with  such  papers  as  the 
Tacoma  Ledger  and  News,  Los  Angeles 
Express  and  Tribune,  San  Francisco  Call, 
Rochester  Union  and  Advertiser,  Rich¬ 
mond  Virginian,  and  the  Hartford  Post. 


WILL  EDIT  WICHITA  EAGLE 


C.  I).  Driscoll,  United  Press  Man,  Gets 
Big  Post — Other  U.  P.  Notes 

C.  U.  Driscoll,  in  charge  of  the  United 
Press  Red  Letter  for  some  month.s,  has 
resigned  to  become  managing  editor  of 
the  Wichita  Elagle. 

A.  E.  Johnson,  who  resigned  from  the 
Washington  staff  to  enter  the  navy,  has 
returned  to  civil  life,  and  is  now  with 
the  New  York  office. 

R.  J.  Bender,  manager  of  the  Wash¬ 
ington  staff,  who  accompanied  President 
Wilson  on  his  European  trip,  is  home 
again. 

Miies  Vaugh,  of  Kansas  CSty,  has 
been  placed  in  charge  of  the  Dallas 
bureau. 

Guy  W,  Seem,  who  has  been  on  the 
New  York  staff  for  some  time,  is  now 
in  charge  of  the  Pittsburgh  bureau. 

Philip  Sinnott,  formerly  Los  Angeles 
bureau  manager,  and  who  resigned  to 
go  into  the  army,  has  received  his  dis¬ 
charge  and  returned  to  the  San  Fran¬ 
cisco  bureau. 


Quebec  Dentists  Can’t  Advertise 
Montreal,  March  4. — The  old-fash¬ 
ioned  idea  that  it  is  undignified  for  den- 
ti.sts,  doctors,  lawyers,  and  other  pro¬ 
fessional  men  to  advertise  still  holds 
sway  in  this  Province.  At  the  present 
session  of  the  Quebec  Legislature  an 
effort  was  made  to  permit  dentists  to 
advertise,  but  the  reoucst  was  denied. 


King  Elected  President 
iNDiANATOLis,  March  2. — At  the  mid¬ 
winter  meeting  of  the  Indiana  Repub¬ 
lican  Editorial  Association,  held  here,  the 
following  officers  were  elected:  Presi¬ 
dent,  Fred  I.  King,  former  editor  of  the 
Wabash  Plain  Dealer;  secretary,  W.  O, 
Oliver,  Franklin  Republican;  treasurer, 
Jesse  Pierce,  Clinton  Clintonian. 


To  Combat  Socialistic  Propaganda 
A  new  publication,  the  Red  Menace, 
has  made  its  appearance  at  Cleveland, 
Ohio.  It  is  edited  by  Daniel  D.  Marion, 
and  its  avowed  object  is  to  combat  the 
menace  of  Bolshevism  and  radical  So¬ 
cialism  which  he  believes  is  threaten¬ 
ing  the  foundation  of  our  social  order. 


THE 

LUDLOW 

TYPOGRAPH 

Score.s  Best  on  All  Points  Because  No  Other  Display 
Type  System  Does  or  Can  Do  W  hat  the 
LUDLOW  Will  Do  for  Yon 

SPEED — It  is  the  fastest  system- for  setting  display 
type  in  the  world.  (This  claim  may  he  disputed  by 
other  manufacturers,  but  it  can  easily  be  proved,  and  we 
make  the  claim  expecting  to  lie  asked  to  prove  it.) 

RANGE — It  is  the  only  system,  slug  or  .sorts  caster, 
which  gives  you  the  entire  range  of  type  faces  up  to 
sixty  point  in  any  set  width.  No  distortion  in  LUD¬ 
LOW  type  faces. 

FLOOR  SPACE— LUDLOW  TYPOGRAPH  re¬ 
quires  less  floor  space  than  any  other  method. 

METAL — Smallest  metal  investment,  using  just  the 
actual  amount  of  metal  for  work  in  hand. 

INVESTMENT— The  first  cost  and  final  (up-kcep) 
cost  is  very  low. 

PERFECT  ITALICS — It  gives  you  the  only  perfect 
Italics,  properly  designed,  close  fitting  and  full  kerning 
and  unbreakable. 

TYPE  FACES — Unusually  fine  variety  of  up-to-date, 
beautiful  type  faces  in  complete  series  and  families. 
New  fonts  coming  out  every  month.  Cheltenham  Bold 
Outline  ready  in  March. 

There  are  many  other  advantages  which  will  appear  as 
soon  as  you  begin  using  the  LUDLOW^  system. 

Honest  comparison  is  always  fair.  A.sk  us  to  score  up 
on  any  points  of  comparison  you  have  in  mind  in  your 
present  system  or  any  other.  Make  us  show  you. 

The  LUDLOW  system  is  so  simple  that  most  of  these 
claims  are  self-evident  when  you  have  seen  the  machine 
in  operation.  We  stand  ready  to  prove  all  claims  for 
you  at  any  time,  by  actual  demonstration  at  either  of 
our  offices  where  machines  can  lie  seen  in  operation. 

Wc  hare  opened  offices  in  Aew  York  at  606  World  Jiuilding. 
C.  J.  Johnston,  District  Manager. 

Ludlow  Typograph  Company 

CHICAGO,  ILL.:  20.12  Clybonrn  Ave. 

EASTERN  AGENCY— NEW  YORK:  006  World  Rldg. 
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HIS  BRAIN  PRODUCT 
AT  LAST  PLACED  IN 
CITY  OF  HIS  BIRTH 


The  Genius  or  the  Duplex. 


If  Henry  Bcchman,  inventor  of  the 
Duplex  Tubular-Plate  Rotary  Press,  has 
been  among  those  who  have  been  with¬ 
out  honor  in  their  own  homes  he  Is  go¬ 
ing  to  get  out  of  that  class.  Mr.  Bech- 
man  was  bom  in  Muscatine,  la.,  in 
1858,  and  now  the  Journal  and  News- 
Tribune  of  that  city  has  ordered  the  lat¬ 
est  model  of  the  press  that  he  invented. 

He  was  a  lad  of  but  twelve  years 
when  he  went  to  work  in  Gunzen- 
hauser’s  machine  shop,  in  Muscatine, 
then  a  prosperous  little  town;  but  Chi¬ 
cago  was  headquarters  for  all  mechani¬ 
cal  workers  In  the  Middle  West,  so 
young  Bechman  journeyed  thither  after 
a  few  years.  He  got  a  place  with  Hukc, 
Spencer  &  Ostrander,  manufacturers  of 
electrotype,  stereotype,  and  typecasting 
machinery,  but  left  them  In  1880  to  go 
to  the  George  E.  Dloyd  Company,  where 
he  worked  at  rebuilding  presses.  Not 
long  afterward  he  liegan  to  take  out 
patents  on  printing  press  improve¬ 
ments. 

Mr.  Bechman  went  with  the  Goss 
Printing  Press  Company  In  1891,  but 
next  year  shifted  to  the  Duplex  Print¬ 
ing  Press  Company,  at  Battle  Creek, 
where  his  many  Inventions  applied  to 
the  flat-bed  perfecting  and  rotary  stere¬ 
otype  presses  have  contributed  not  a 
little  to  the  success  of  the  company’s 
product. 


GRAB  THIS 

Here’s  a  Circulation  Getter 

Managing  editor,  city 
editor  and  news  man¬ 
ager  for  16  years  with 
big  papers  and  press 
associations  wants  po- 
sition  as  managing 
editor.  Always  has  in¬ 
creased  circulation  and 
HELD  it.  Total  ab¬ 
stainer;  married.  Ad¬ 
dress  A-687,  care  of 
Editor  and  Publisher. 


SMALL  PLANT  NO  BAR 
TO  BIG  OUTPUT 

Calvin  Admits  He  Swells  With  Pride 
Over  the  Compart  Workshop  of  the 
Lima  (O.)  News  and  the 
Work  It  Does 


By  W.  J.  Galvin, 

Publisher  Lima  (O.)  News 
Like  the  Irish  parent  who,  reviewing 
his  son  In  the  line  of  march,  sweiled 
with  pride  when  he  noted  that  every¬ 
body  was  out  of  step  but  Mike,  so  are  my 
views  on  the  ideal  mechanical  equip¬ 
ment  for  a  daily  newspaper  whose  cir¬ 
culation  ranges  from  ten  to  fifteen  thou¬ 
sand  daily. 

No  other  publisher  agrees  with  me 
and  few  believe  my  boast.  This  is  be¬ 
cause  my  composing  room  is  only 
twenty-five  feet  wide  and  thirty-seven 
feet  long.  When  I  sent  my  foreman  a 
few  months  ago  to  a  city  office  for  ideas 
and  he  informed  the  foreman  of  a  large 
dally  that  we  had  five  machines  and  only 
two  ad  stands,  yet  published  ten  pages 


.Mondays,  fourteen  to  sixteen  pages 
Tuesdays,  twelve  on  an  .average  Wednes¬ 
days  and  Thursdays,  twenty-four  on 
Kridays,  eight  Saturdays,  and  twenty-. 
four  to  thirty-two  Sundays,  the  city 
foreman  said  my  foreman  was  a  liar. 

But  he  wasn't. 

My  theory  of  a  compo.sing  room  is  the 
smallest  possible  space  with  the  greatest 
amount  of  labor  saving  furniture.  We 
now  have  six  machines,  but  still  only 
two  ad  men’s  steel  racks,  one  makeup 
table,  one  foreman’s  bank,  and  an  old 
stone,  soon  to  be  replaced  by  another 
•steel  makeup  table.  We  are  averaging 
a  few  more  pages  during  the  week  now, 
and  hence  already  see  another  ad  rack 
and  another  machine  coming,  which  will 
naturally  Involve  more  floor  space.  Ten 
more  feet  In  length  will  give  me  all  I 
want  until  we  grow  bigger. 

I  believe  in  using  every  bit  of  type  all 
the  time,  but  always  having  type  in  the 
cases.  In  other  words,  we  use  over  and 
over  the  same  type,  perhaps  on  the 
same  day  from  earlier  pages,  torn  up 
and  thrown  in  during  the  course  of  the 
day. 

My  foreman  is  in  Dayton  and  Cincin¬ 
nati  this  week  thoroughly  irtvestigating 


the  non-distribufing  system,  to  which  I 
have  not  as  yet  become  a  convert  for 
so  small  a  plant.  It  is  beginning  to 
dawn,  just  as  it  required  time  for  con¬ 
ditions  to  make  the  dry  mat  practical 
.and  profitable  in  our  sized  plant. 

Everything  which  s.aves  a  man,  more 
his  space  than  the  man,  and  certainly 
not  his  wage.s,  1  believe  In;  but  every¬ 
thing  handy,  modern,  efficient,  and  good 
wages  miLst  be  given  the  fewer  men  who 
perform  the  maximum  work. 


The  Caller  Is  Now  a  7-Day  Paper 
Coiii-us  Christi,  Tex.,  March  4. — ^The 
Caller  added  a  Monday  edition  on  March 
1,  making  it  a  seven-day  morning  paper. 
David  M.  Warren,  formerly  with  the 
Amarillo  Daily  News,  is-  now  city  editor 
and  G.  D.  Nichols,  late  of  the  San  An¬ 
tonio  Express,  is  telegraph  editor.  The 
C.aller  has  moved  into  new  quarters  and 
has  in.stalled  $10,000  worth  of  new 
equipment. 


Gives  Phone  Service  for  Farm  Students 
The  St.  Paul  Disp.atch  has  put  in  a 
mid-d.ay  .service  for  the  benefit  of  the 
University  Farm,  St.  Paul,  a  branch  of 
the  Unlver:.-lty  of  Minne.sota. 


Scott  Multi-Unit  Triple  Quadruple  Press  With  Six  Units,  Four  Folders  and  Three  Drives 


In  considering  new  equipment 

you  should  consider  machinery  suited  not  only  for  your  present  needs, 
but  the  future  requirements  of  your  paper.  The  Scott  “Multi-Unit”  takes 
care  of  both.  ’  .  -vt’  l 

Scott  “Multi-unit”  Presses 

need  no  introduction  here,  for  they  have  been  introduced  into  the  lead¬ 
ing  newspapers  in  this  country  and  abroad.  They  have  been  thoroughly 
tried  and  not  found  wanting,  and  we  can  refer  you  to  any  user.  Every 
press  is  running  to  capacity  every  day  in  the  week. 

Do  not  throw  away  your  money 

purchasing  experimental  or  out  of  date  presses  that  you  will  have  to  dis¬ 
card  in  a  few  years.  Install  Scott  Multi-Unit  Presses  which  last  a  lifetime. 

SEND  FOR  OUR  MULTI-UNIT  PRESS  CATALOGUE 

just  off  the  press.  It  shows  the  different  sizes  and  describes  them  in  detail.  Then 
send  for  us  when  you  are  considering  new  equipment. 


at  42nd  WALTER  SCOTT  &  CO.  MONA  LOG  K 

Main  Office  and  Factory:  PLAINFIELD,  NEW  JERSEY,  U.  S.  A. 

Cable  Address:  Waltscott,  New  York  Codes  Used:  ABC  (Sth  Edition)  and  Our  Own 
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ELECTRICAL  CONTROL  OF  PLANT 
SPEEDS  UP  PRODUCTION 

Everything  Handled  hy  Eleclricty  in  the  Modern  Newspaper, 
From  the  Moment  the  Copy  Leaves  the 
Hands  of  Bklitor  or  Clerk 


Hy  Hknky  \Vaij>in<;eie, 

Chu'f  Klcctrifian  New  York  World 

IN  most  oasos  in  Now  York  city  service  or  supply  of  electric  current  is  fur¬ 
nished  to  newspaiM-r  printiiiK  plants  by  the  hklison  Company.  There  are  various 
rea.sons  for  this,  the  most  im|>ortant  l)eing  space,  for  the  reason  that  the  large 
web  presses,  which  nniuire  a  spe<-ial  foundation  for  each  press,  mu.st,  for  prac¬ 
tical  reason.s,  la*  Im-ated  in  the  lower  part  of  the  building,  or  basement,  and 
therefore  must  utilize  the  st»ace  which  would  be  reauir<*d  for  l>oiler  room,  engine 
r<»om  and  space  for  hanclling  coal,  etc. 

Plants  in  New  York  city  operate  on  what  is  known  as  the  three-wire  system; 
that  is,  240  volts  direct  current  for  motor  i>ower  and  120  volts  direct  current  for 
lighting  and  j>ower  for  small  unit.s,  such  as  one-fourth  horsepower  motors,  etc. 
In  places  where  the  linotyiK-  machines  are  e.iuir>iK(l  with  electric  metal  pots  the 
voltage  is  usually  120.  Thus.  In  brief,  have  we  covered  requirements  as  to  the 
nature  of  current  supply.  The  capacity  of  current  required,  of  course,  depends 
entirely  u|«>n  the  .size  of  the  plant.  The  general  lighting  .systems  vary,  and  in 
view  of  the  various  fixtures,  etc.,  in  ii.se,  it  is  extremely  difficult  to  state  at  this 
time  which  is  Is-st  for  the  particular  purpo.se.  We  now  arrive  at  a  point  where 
we  enter  th<“  intiiKluction  of  electric  curi-ent  to  pnaluce  our  product,  the  news- 
I>aper. 

All  Copy  Handled  hy  Electricity 


From  the  time  the  advertisement  or 
news  matter,  etc.,  leaves  the  clerk  or 
the  editor  it  is  handled  directly  or  in¬ 
directly  by  electrical  apparatus,  for 
when  the  copy  leaves  the  business  of¬ 
fice  or  editorial  rooms  it  is  usually  sent 
to  the  compo.sing  room  by  means  of  a 
pneumatic  tube  system.  The  air  used 
to  operate  this  system  is  derived  from 
an  electric  motor  driven  and  controlled 
air  compressor,  styled  “remote  control 
by  pressure  gauge;”  that  is  to  say,  the 
desired  pressure  is  constantly  main¬ 
tained  automatically  through  solenoid 
switches  on  the  control  board,  which 
are  operated  in  turn  by  the  contacts  on 
the  pressure  gauge;  i.  e.,  if  a  pressure 
of  from  twenty-flve  to  thirty-five 
pounds  is  required,  the  contacts  of  the 
tire.ssure  gauge  on  the  control  board  are 
set  for  these  amounts. 

Thus,  when  the  pressure  needle  drops 
to  twenty-five  it  makes  contact  and 
••nergizes  the  first  solenoid  switch  on 
the  control  board,  and  this  in  turn 
energizes  the  second,  and  so  on  until  the 
motor  reaches  normal  speed.  Then 
another  solenoid  is  energized,  which 
operates  the  check  valves  and  allows 
the  compressor  to  run  against  the  press¬ 
ure  already  in  the  air  tank  until  the 
pressure  is  raised  to  the  high  point, 
when  again  the  pressure  needle  makes 
contact,  which  causes  the  solenoids  on 
the  control  board  to  drop;  thus  the 
motor  is  stopped  until  the  pressure  is 
down  again  to  the  low  mark. 

Current  Melts  the  Metal 

I  will  not  go  into  detail  as  to  the 
operation  of  solenoid  switches  and 
automatic  control  boards  at  this  time, 
as  this  is  a  very  broad  subject  and 
should  be  taken  up  separately.  These 
air  compressors,  however,  are  not  used 
.solely  for  pneumatic  tube  systems;  in 
fact,  that  is  a  very  small  part  of  the 
functions  they  perform.  They  are  used 
for  the  operation  of  stereotype  plate 
hoists,  paper  hoists,  etc.,  and  many 
other  functions  for  which  compressed 
air  is  needed  in  the  plant.  Where  a 
low  pressure  is  required,  such  as  for 
pneumatic  tubes,  a  reducing  valve  is 
u.sed.  Thus  we  have  the  copy  in  the 
composing  room. 

The  type  Is  here  set  up  by  linotype. 
Intertype,  and  monotype  machines 
which  not  only  are  driven  by  individual 


electric  motors,  but  in  many  cases  in 
motlern  plants  the  type  meUil  Is  melted 
and  kept  at  the  desired  temperature  by 
electrically  controlled  and  operated 
metal  pot.s.  A  type  of  electric  metal 
pot  used  on  these  machines  to  great  ad¬ 
vantage  is  manufactured  by  the  Cutler- 
Hammer  Company.  It  is  designed  so 
the  heating  elements,  or  units,  are 
plunged  directly  Into  the  metal  itself, 
thereby  obtaining  the  highe.st  efficiency 
and  economy  in  operation. 

These  linotype  metal  pots  take  about 
fourteen  amperes  on  high  heat  and  four 
and  one-half  to  five  amperes  on  low  or 
normal  running  heat.  The  temperature 
of  the  metal  is  taken  care  of  by  a  .sen- 
.sitive  mercury  bulb  thermostat,  the 
bulb  of  which  is  also  plunged  directly 
into  the  type  metal.  This  thermostat 
operates  very  much  like  a  remote  con¬ 
trol  by  the  pressure  gauge  system  of 
control,  which  I  have  already  briefly 
covered. 

The  Page  Forms 

There  are  many  great  advantages  ob¬ 
tained  by  using  electricity  instead  of 
gas  to  melt  the  type  metal  in  these  pots. 
Probably  the  first  and  most  important 
is  the  even  temperature  at  which  the 
type  metal  is  always  kept  automatically 
by  the  sen.sitive  thermostat  control, 
thereby  as.suring  at  all  times  a  good 
.slug  or  type,  which  saves  valuable  time 
and  stands  up  under  the  matrix  rollers 
and  .stereotype  table.s,  thus  avoiding  re¬ 
setting  or  replacing  typie  that  would 
otherwi.se  be  defective  and  cause  seri¬ 
ous  delay. 

These  machines  are  each  operated  by 
a  one-fourth  horsepower  electric  motor 
and  great  economy  is  derived  by  indi¬ 
vidual  motor  drive,  for  while  the  initial 
cost  is  high,  the  cost  to  operate  is 
greatly  reduced,  inasmuch  as  the  motor 
is  running  only  when  the  machine  is  in 
actual  operation  and  casting  type. 
Kconomy'  is  .still  further  taken  care  of 
by  means  of  an  automatic  knee  switch 
de.signed  by  G.  S.  William.son,  of  the 
New  York  World,  which  immediately 
and  automatically  shuts  off  the  power 
of  motor  and  light  on  the  machine 
when  the  operator  leaves  it,  not  only 
saving  power  but  also  wear  and  tear 
on  the  machine  in  general.  We  now 
have  the  type  ca-st  entirely  by  opera¬ 
tion  of  electrical  apparatus  and  are 


ready  to  place  it  in  the  |>age  forms. 

After  tbes<‘  page  forms  are  made  up 
they  i»a.ss  to  the  stereotype  tables,  where 
electrically  driven  and  automatically 
controlled  matrix  rollers  make  the 
.stereotyjie  matrix  for  each  page.  These 
matrices  then  pass  to  the  stereotype 
casting  room,  where  the  plates  (or 
pages  of  type,  cylinder  form)  are  cast 
for  the  iire.ss  cylinder.  These  casts  are 
made  on  autoplate  machines,  operated 
by  a  push  button  electric  control  sys¬ 
tem  which  operates  a  ten  horsepower 
240  volt  motor  for  each  machine.  The 
oi>eration  of  this  remote  control  sys¬ 
tem  by  push  buttons  is  similar  to  the 
system  used  to  operate  the  presses,  a 
brief  explanation  of  which  follows.  We 
are  now  ready  to  place  the.se  plates  (or 
pages  of  the  paper)  on  the  press. 

Ready  for  the  Press 

The  mo.st  popular  and,  in  my  opinion, 
the  best  system  of  automatic  electric 
motor  control  used  on  newspaper  pres.s- 
es  Is  known  as  the  "Kohler  system"  and 
is  manufactured  by  the  Cutler-Hammer 
(,’ompany,  which  company  has  a  special 
department  devoted  to  the  manufacture 
and  Installation  of  this  system. 

In  laying  the  plates  on  the  press 
cylinders  it  is  necessary  to  "move  up” 
the  press  perhaps  one-fourth  or  one- 
half  turn  of  the  cylinder.  All  that  Is 
neces.sary  to  accomplish  this  is  for  the 
pi-essman  to  push  the  “on”  button  once, 
when  the  press  will  start  very  slowly 
(at  the  rate  of  about  twelve  to  fourteen 
revolutions  per  minute  of  the  plate 
cylinder).  When  the  cylinder  is  in  the 
desired  position  he  pre.sses  another  but¬ 
ton,  “the  stop  button,”  which  stops  the 
press  and  allows  him  to  lay  and  fasten 
the  plate. 

There  are  several  push  button  sta¬ 
tions  located  at  different  parts  of  the 


pM'.ss,  .so  that  complete  control  is  readily 
ae«-es.silile  fi-om  any  part  of  the  pre.ss, 
and  while  the  plate  is  lieiiig  laid  or  an 
adju.stment  Ix-iiig  made  on  any  section 
of  the  pres.s,  by  pushing  the  “.safe  but¬ 
ton”  the  pressman  renders  the  “on”  or 
.starting  button  dead  in  every  .station  on 
the  press,  so  that  no  one  from  any 
other  section  of  the  pre.ss  can  start  it 
up  and  cause  an  accident. 

After  the  pre.ssman  has  fini.shed  adjust¬ 
ing  or  laying  plates  he  pushes  the  op- 
po.site  side  of  the  safe  switch  button  to 
the  “run”  position  and  once  more  the 
preas  is  ready  to  run  at  the  push  of 
the  “on”  button.  .-Ml  control  stations 
on  pres.ses  contain  an  "on,”  "off,”  “stop,” 
“safe,”  and  "run”  push  button.  The 
“safe”  button  renders  all  the  “on”  but¬ 
tons  dead,  hut  does  not  in  any  way 
interfere  with  the  “stop”  or  “off”  but¬ 
tons,  whereby  double  safety  Is  always 
maintained. 

Just  Push  the  Button 

After  the  plates  are  all  laid  the  preas 
is  started  by  pressing  the  “on”  button. 
The  press  is  now  running  by  means  of 
the  ten-horsepower,  240-volt  motor  (for 
sextuple  presses),  which,  as  stated,  runs 
press  cylinders  about  twelve  to  fourteen 
revolutions  per  minute.  If  everything 
is  O.  K.  the  pressman  then  keeps  push¬ 
ing  the  “on”  button  and  the  speed  of 
the  press  gradually  increa.ses  until  the 
maximum  speed  is  obtained,  which 
varies  according  to  press  equipment  up 
to  about  230  revolutions  per  minute  of 
press  cylinders?.  This  very  wide  range 
of  speed  as  accomplished  by  the  “Kohler 
system”  is  done  by  two  motors  (doub.e 
automatic  motor  control).  The  press 
runs  on  a  ten-hor.sepower  motor  for 
from  six  to  eight  steps  on  the  control 
board,  then  a  fifty-horsepower  or  slxty- 
(Continued  on  Page  42.) 
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PUSH  BUTTON  CONTROL 

FOR 

NEWSPAPER  PRESSES 


USED  BY 

SOME  OF  THE  BEST  KNOWN 
NEWSPAPERS 
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What  Advertisers  Think 


The  Cleveland 


Dealer 


In  February,  1919,  The  Plain  Dealer  made  the  biggest 
monthly  gain  ever  recorded  by  a  Cleveland  newspaper. 

It  published  I,I37>I7S  lines 
of  Paid  Advertising 

An  Increase  over  February,  1918,  of 

36 1 ,606  Lines 

127,750  Lines  more  than  the  Press 
170,114  Lines  more  than  the  News  and  Leader 


The  Cleveland  Plain  Dealer  enjoys  an  unusual  distinction  It 
is  the  only  morning  newspaper  in  a  City  of  nearly  a 
Million.  It  thoroughly  covers  Cleveland  and  Northern  Ohio. 


That  The  Plain  Dealer  DOES  bring  results  and  DOES  build  for  permanency  is 
proven  by  the  tremendous  amount  of  space  used  EVERY  DAY 
by  both  local  and  national  advertisers 

The  Plain  Dealer 

First  Newspaper  of  Cleveland,  Sixth  City 


Eastern  Representative : 

JOHN  B,  WOODWARD, 
710  Times  Bldg,,  New  York  City 


Western  Representative : 

JOHN  GLASS, 
People* s  Gas  Bldg,,  Chicago 


!  . 
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MODEL  NEWSPAPER  PLANT  HOUSED 
IN  COMPACT  STRUCTURE 


Troy  Record  Has  Solved  the  Problem  of  Utilizing  Every 
Foot  of  Space  to  Advantage — Big  Press 
•  in  "Glass  House” 


(From  a  Special  Correspondent.) 

Trot,  N.  Y.,  March  3. 

SOMK  yeans  ago,  when  the  Troy  Kecord  had  developed  to  .such  an  extent 
that  its  old  quarters  on  Itiver  street  had  become  ob.soiete,  it  l>egan  to  look 
around  for  a  building  site.  It  Ixdieved  that  the  value,  in  terms  of  adverti.sing, 
of  a  structure  of  its  own  would  alone  outweigh  all  the  trouble  and  expen.so.  Troy, 
however,  is  a  very  congeste<l  city. 

I.,;tnd  values  arc  abnormally  high,  es|x*cially  in  the  narrow  circuit  within 
which  a  newspaper  projK-rly  could  l>e  publi.shed.  The  available  sites  near  the  rail- 
•*08x1  station  and  post  office  were  examined,  and  one  wa.s  purchased  at  Fifth 
Avenue  and  Broadway,  one  block  from  each  building.  It  was  not,  however,  a 
very  spacious  area,  and  therefore  a  very  compact  ,structure  was  an  essential  to 
the  plan. 

Touch  of  Old-World  Ideas  in  Architecture 


The  architects,  in  collaboration  with 
the  officers  of  the  corporation,  decide*! 
on  the  Dutch  style  of  architectur-, 
with  interior  accommodations  devel  • 
op«*d  from  ten  years  of  experience,  A.s 
a  result  the  Kecord  building,  on  the  out¬ 
side,  seems  like  a  reproduction  from 
some  main  street  of  Amsterdam,  while 
the  interior  hou.ses  a  busy  plant  turn¬ 
out  both  morning  and  afternoon  papers 
within  a  cubic  space  no  larger  than 
usually  would  Ixe  given  to  one  news¬ 
paper. 

\mngement  of  Bul>ine^!>  Offices 

In  the  basement  the  mailing  rooms 
are  In  the  rear  and  the  press,  with  ac¬ 
companying  machinery,  in  front.  The 
press  itself  stands  on  a  platform  in  fu'l 
view  for  all  pa.s.ser8by  on  Broadway. 
The  “glass  house”  which  it  occupies  ex¬ 
tends  to  the  top  of  the  first  floor,  and 
the  windows  afford  opportunity  for  Tro¬ 
jans  to  see  it  every  day  turning  out 
newspapers  at  the  rate  of  25,000  an 
hour,  Kxteniling  under  the  sidewalu 
from  the  l>as«-ment  are  capacious  stor¬ 
age  .space.s,  with  the  heating  plant  an  1 
c-oal  pockets. 

The  ground  floor  is  a<lmirably  adapt¬ 
ed  for  the  bu.slness  end  of  the  enter¬ 
prise.  Across  a  wide  entrance  hall  from 
the  press  is  the  enclosed  office  of  the 
general  manager,  situated  directly  on 
the  corner,  with  exceptional  advantages 
in  light  and  air.  Outside  of  thi.s.  and 
running  to  the  back  of  the  building,  are 
the  accounting,  advertising,  circulation, 
and  bookkeeping  departments,  the  tele¬ 
phone  .switchboard,  and  a  large  room  fo.' 
files.  Further  Ixack  are  the  rear  stairs 
going  to  the  top  of  the  building  and  fire¬ 
proof  vaults  in  which  are  contained  the 
safe  and  the  valuable  records  of  the 
concern. 

Ideal  Compohing  Room 

The  bu.slness  offices  are  caged  and 
prc.sent  a  very  neat  appearance.  One 
hardly  realizes  on  looking  at  them  that 
in  their  .small  space  are  contained  all 
the  business  departments  of  a  news¬ 
paper  printing  over  25,000  copies  a  day. 
On  the  second  floor  the  arrangement  is 
somewhat  similar.  Above  the  press  Is 
the  directors’  room,  where  many  com¬ 
mittee  meetings  of  a  municipal  and 
philanthropical  nature  are  held  cverv 
w-eek.  Across  the  hall,  over  the  general 
manager's  quarters,  the  editor  has  hl.s 
sanctum.  Beyond  him  Is  the  room 
where  the  editorial  writers  sit,  and  then 
comes  two  large  rooms,  one  for  the 
news  department  and  the  other  for  the 
.Associated  Press  and  the  telegraph  edi  ■ 
tor. 

The  third  floor  is  reached  only  by  the 


back  stairway.  Running  down  the 
centre  are  the  tables  where  the  paper 
is  made  up,  and  on  the  Fifth  Avenue 
side  are  the  linotype  machine.s,  each 
one  l>acking  again.vt  a  window,  so  that 
the  day  force  works  w'holly  by  natural 
light.  It  might  be  said  that  the  Dutch 
roof  allows  for  a  maximum  of  light  at 
all  times,  and  there  is  probably  no  com- 
r>osing  room  in  the  State  where  the  eyes 
of  typesx'tters  have  less  strain  than  on 
the  Record.  .As  the  paper  has  grown  tho 
linotype  machines  have  extended  their 
domain  around  the  Broadway  front  of 
the  building,  until  there  are  nine  of 
them  working  more  than  sixteen  hours 
a  day.  The  “ad.”  alleys  are  directly  over 
the  “gla.ss  house”  of  the  press  Itself, 
but  two  .stories  above.  On  the  other 
side  of  the  tables  from  the  linotype  ma¬ 
chines  is  the  stereotyping  plant,  com¬ 
plete  in  ever>'  detail.  Plates  made  here 
are  dropped  direct  to  the  side  of  the 
pr«‘ss  by  a  tiny  service  elevator.  Over 
the  fir.st  and  second  story  vaults  Is  a 
machinist's  room,  and  in  the  corner  of 
the  building  an  elevator  of  large  size. 

Special  Insurance  Rate 

The  entire  plant  Is  only  10  by  75  fee», 
but  It  contains  considerably  more  than 
100  employee.s.  working  with  amp'e 
room  In  one  of  the  lightest,  best  aired, 
and  safest  buildings  in  the  State  of 
New  York.  Insurance  companies  rec¬ 
ognize  Its  superiority  by  giving  It  a 
unique  rate.  Fellow  newspaper  com¬ 
panies  pral.se  It  by  copying  some  of  Its 
devices. 

During  the  summer  months  the  wide 
windows  on  the  first  floor  are  embel- 
li.shed  with  long  green  boxes  of  arbor 
vibe  and  from  the  front  hangs  a  larg3 
American  flag.  During  the  war  to  this 
was  added  smaller  flags  for  our  Allies. 
Since  building  on  the  corner  of  Fifth 
.Avenue  and  Broadway  that  locality, 
formerly  out  of  the  business  section,  has 
become  more  and  more  active,  until  It 
seems  likely  that  trade  will  tend  In 
that  direction  and  that  eventually  the 
Record  will  occupy  the  commercial 
centre  of  Troy. 


Mundy  Placed  in  Full  Charge 
.VsHTABriJi.  Ohio.  March  2. — The  di¬ 
rectors  of  the  Star  and  Beacon  have 
api)ointed  .lohn  .1.  Mundy  editor  and 
manager,  succeeding  J.  .1.  Parshall,  who 
died  recently.  Mr.  Mundy  was  formerly 
managing  editor.  G.  H.  I>eggett.  cor¬ 
respondent  of  the  Cleveland  Plain 
I'lealer,  becomes  managing  editor,  and 
W.  J.  Taylor  is  to  be  city  editor.  Mrs. 
.T.  .T.  Parshall  becomes  business  man¬ 
ager  and  J.  W.  Quigley  advertising 
manager. 


Proposes  Memorial  to  Men 
Who  Gave  All 


Tribute  to  Valor  of  Newspapermen  in 
Service  and  Suggestion  for  Shaft  on 
Park  Row  to  Commemorate  Dead 


By  lasuT.  Lel,anu  S.  Hurd, 

Ully  Killtor  Kokomo  (Ind.)  Dispatch 

What  was  the  basic  reason  or  reasons 
that  so  great  a  percentage  of  news¬ 
papermen  who  entered  the  ranks  of 
America’s  wonderful  Army  of  Democ¬ 
racy  made  good  right  from  the  time 
they  donned  the  khaki? 

IjCt  the  commanding  officers  of  the 
various  units  and  branches  of  the  ser¬ 
vice  answer  this  inquiry.  I,  who  was 
in  the  .service  a  year,  have  heard  them 
say  that  they  preferred  newspapermen 
for  the  duties  of  non-commi.ssloned  or 
sulKtrdinate  commissioned  officers  be- 
cau.se  they  were  quick  to  grasp  any 
nvitter  presented  to  them  and  without 
exception  displayed  keenness  and  initia¬ 
tive. 

.A  perusal  of  the  records  of  any  camp 
personnel  office,  a  branch  of  service  in 
which  I  had  quite  extensive  experience 
will  convince  any  person  that  new.s- 
papermen  arc  quick  to  adapt  them- 
.selves  to  any  conditions  which  may 
confront  them.  The  personnel  records 
show  that  the  percentage  of  newspaper¬ 
men  placed  in  army  positions  requiring 
tact  and  more  than  ordinary  knowl¬ 
edge  is  greater  than  practically  that  of 
any  other  profession,  trade  or  occupa¬ 
tion  repre.sented  in  the  army. 

New.spapermen  played  a  highly  vital 
part  in  the  war  in  the  army  intelligence 
department.  In  “the  line,”  in  staff  posi¬ 
tions,  and  the  records  show  that  they 


made  wonderful  fighters.  The  news¬ 
paperman's  love  for  excitement  and  ad¬ 
venture  admirably  fitted  him  for  the 
business  of  going  over  the  top  to  “get” 
the  Hun.  Citation  after  citation  has 
l»een  given  newspapermen  who  per¬ 
formed  gallant  acts  of  bravery  on  the 
Western'  front. 

We  must  not  forget  the  large  number 
of  gold  stars  that  appear  on  the  service 
flags  of  new.spaper  publishing  establish¬ 
ments.  The  deeds  of  those  newspaper¬ 
men  who  went  over  the  top  and  made 
the  supreme  sacrifice  to  aid  In  perserv- 
ing  the  deals  which  they  held  dear  will 
go  down  in  the  annals  of  the  profession 
as  Immortal. 

I  would  suggest  that  a  national  com- 
mi.s.slon  of  newspaper  workers  be  formed 
to  establish  a  permanent  memorial  for 
the  journalists  who  answered  the  call 
of  “30”  to  stem  the  onrushing  German 
horde.s.  This  memorial  could  be  of 
various  forms — it  could  be  In  the  form 
of  a  big  bronze  tablet  in  the  National 
Pres.s  (Hub  at  Washington,  D.  C.,  or  an 
impo.sing  shaft  to  be  erected  in  News¬ 
paper  Row  in  New  York. 


Papers  Make  Their  Own  Newsprint 
The  St.  Paul  Dispatch  and  Pioneer 
Pre.ss  claim  to  be  the  only  papers  in 
the  United  States  which  go  into  their 
ow'n  forests  and  cut  the  trees  from 
which  thol’*  own  mill  (In  the  Northern 
Minne.sota  woods  at  Grand  IRaplds) 
makes  the  paper  to  feed  their  presses. 


Making  City  Known  as  Oil  Centre 
The  Fort  Worth  (Tex.)  Chamber  of 
Commerce  has  raised  a  fund  of  $150,000 
to  be  u.sed  In  advertising  and  exploit¬ 
ing  the  West  Texas  oil  fields  and  Fort 
Worth  as  a  centre  of  the  Texas  oil  in¬ 
dustry. 


_GOSS— 

the  name  that  stands  for 

SPEED,  DEPENDABILITY, 
SERVICE 


THE  GOSS 

‘‘High  Speed  Straightline*’  Press 

Used  In  the  larrest  newspaper  plants 
in  n.  S.  A.  and  Europe. 

THE  GOSS 

Rotary  Half  Tone  and  Color  Magazine  Press 

Specially  desiemed  for  Mail  Order, 

Catalog  and  Magazine  work. 

THE  GOSS 

“Comet”  Flat  Bed  Web  Perfecting  Press 

Prints  a  4,  0  or  8-page  newspaper  from 
type  forms  and  roll  paper. 

GOSS  STEREOTYPE  MACHINERY 

A  complete  line  for  casting  and  finishing 
fiat  or  curved  plates. 


DESCRIPTIVE  LITERATURE  CHEERFULLY  FURNISHED 


THE  GOSS  PRINTING  PRESS  CO. 

Main  Office  and  Works:  New  York  Office: 

1535  So.  Paulina  St.,  Giicago  220  W.  Forty-second  St 
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A  Sunday  edition  of 

®t)e  iHoines!  Capital 

will  appear 

Sunday,  April  6th 

From  the  first  issue  the  Sunday  Capital 
will  be  a  full-fledged  metropolitan 
newspaper.  It  is  being  launched  with 
the  good  will  of  the  subscribers  and 
advertisers  of  the  Des  Moines  and  Iowa 
field.  It  will  have  the  same  policies 
and  standards  as  the  Daily  Capital. 

In  both  the  months  of  January  and  February,  the 
six-day  Capital  published  more  local,  more  foreign, 
and  a  larger  total  of  advertising  than  any  other  Des 
Moines  newspaper  published  in  seven  issues  per  week. 

We  wish  to  assure  national  advertisers  that  the 
Sunday  Capital  will  be  a  good  newspaper. 

Indications  are  that  the  pa’d  circulation  of  the 
Sunday  Capital  will  exceed  50,000  from  the  first  issue. 

®l)e  Jioinesi  Capital 

LAFAYETTE  YOUNG,  Publisher. 


O’MARA  &  ORMSBEE,  New  York  and  Chicago 
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INVENTORS  AGAIN  TURN  ATTENTION 
TO  PRINTING  MECHANISM 


Patent  Office  Experts  Note  Renewed  Flow  of  Applications 
for  Protection  on  Minor  Improvements  in  Mechanical 
Equipment — Trend  of  Invention  •  Reviewed 

By  Waldon  Fawcett 

WASHiNcrroN,  March  3. 

THK  marcli  of  progress  has  again  been  taken  up  In  the  field  of  printing 
machinery  and  equipment.  The  United  States  Patent  Office  affords  an  ideal 
opportunity  to  feel  the  pulse  of  new  creative  and  constructive  effort  in  the 
printing  crafts. 

Through  th^  hands  of  Uncle  Sam's  experts  on  printing  mechani.sms  pas.s,  in 
their  earlie.st  stages,  all  the  new  inventions  and  fresh  discoveries  in  process  or 
practice  that  make  for  the  betterment  of  the  graphic  arts.  The.se  Federal 
arbiters  who  sit  in  judgment  on  what  is  really  new  and  original  jn  the  printing 
crafts  usually  hear  of  novelties  and  Innovations  in  the  field  long  before  the  In- 
du.stry  at  large  has  the  fir.st  hint  of  the  new  departures. 

Patent  Attorneys  Again  Busy  With  Printing  Mechanism 


Tt  is  significant  tiiat  the  Patent  Office 
experts  report  unmi.stakable  signs  of 
awakening  interest  all  along  the  line  of 
typesetting  and  printing  mechani.sm. 
Ouring  the  war  this  industrial  sphere 
has  been  as  nearly  “dead”  as  any  field 
of  equal  importance  well  could  lie.  That 
this  was  so  was  not  strange  in  view  of 
the  concentration  of  .Vmerican  effort  on 
the  ta.sk  of  be.sting  the  Hun,  and  the 
further  circum.stance  that  the  necessi¬ 
ties  of  paper  con.servation  di.scouraged 
expan.sion  of  the  printing  industry  in 
general.  Even  before  that  began  the 
slackening  of  the  flow  of  invention  had 
l)ecome  noticeable.  The  explanation  was 
that  America  has  always  received  a 
considerable  proportion  of  her  printing 
crafts  inventions  and  improvements 
from  the  t)ld  World,  and  from  the  day 
that  the  world  war  started  this  con¬ 
tribution  was  virtually  shut  off. 

Minor  Improvements  in  Sight 

The  sjieciali.sts  who  cen.sor  the  new  in¬ 
ventions  for  the  composing  rooms  and 
pre.ss  rooms  tell  me  that  they  were  sur¬ 
prised  by  the  iiromptne.ss  with  which 
inventive  reaction  followed  the  signing 
of  the  armistice.  It  was  as  though  a 
number  of  inventors  and  manufacturers 
liad  new  ideas  ready  and  waiting  and 
only  needed  the  word  “do!”  .\t  that,  it 
looks  as  though  the  maximum  activity 
were  yet  to  come.  A  patent  attorney 
who  makes  a  specialty  of  prosecuting 
claims  for  patent  rights  on  printing  ma¬ 
chinery  and  allied  equipment  stated  the 
otiier  day  that  he  has  in  preparation  not 
less  than  twelve  “cases,”  each  involving 
an  innovation  of  distinct  .significance  to 
the  trade,  and  he  remarked  that  other 
srs'ciali.sts  were  .similarly  overwhelmed 
with  work. 

Presupposing  the  activity  that  seems 
imminent,  it  l»ecomes  of  interest  to  pub¬ 
lishers  and  printers  no  le.ss  than  to 
equipment  and  supply  hou.ses  what 
trend  is  lx>ing  taken  by  the  inventive 
advance.  In  an  effort  to  sen.se  this  as 
accurately  as  may  be  at  this  stage.  Edi¬ 


tor  &  Pi'Ki.isHER  has  .sought  the  views 
of  Examiner-ln-Chief  C.  S.  Rafter  and 
his  associates  at  the  Patent  Office,  whose 
entire  time  is  spent  in  sifting  for  brand 
new  ideas  the  inspirations  that  are  sub¬ 
mitted  for  Uncle  Sam’s  sanction.  These 
s|K>cialists  confess  frankly  that  there 
has  not  yet  been  revealed  any  new  and 
revolutionary  influence  that  bids  fair  to 
dominate  the  whole  Industry — possibly 
the  printing  bu.siness  is  too  highly  per¬ 
fected  for  that — but  there  are  symptoms 
of  minor  improvements  and  betterments 
that  in  the  sum  total  .should  mean  a 
tidy  contribution  to  the  mechanics  of 
publishing. 

Must  Overcome  Static  Electricity 

In  the  all-important  field  of  printing 
pre.sse.s,  refinements  of  process  rather 
than  elementary  principles  are  receiving 
the  attention  of  inventors.  In  the  news¬ 
paper  end  of  the  business,  speed  and  yet 
more  speed  is  the  principal  objective, 
until  the  inventors  would  fain  leave  far 
l)ehind  the  vaunted  gait  of  36,000  news- 
pai>er  copies  iM'r  hour.  .\dmittedly 
there  are  some  serious  ob.stacles  to  be 
overcome,  notably  the  bugliear  of  static 
electricity,  which  obtrudes  the  more  in¬ 
sistently  the  more  rapidly  print  paper 
is  handled,  and  complications  In  folding 
and  disposing  of  the  completed  product. 
Neverthele.s.s,  speed  is  the  coveted  goal. 

If  war-time  experiences  left  publi.shers 
with  any  permanent  convictions  for 
smaller  or  more  compact  papers,  it  as¬ 
suredly  Is  not  reflected  in  the  current 
record  of  printing  machinery  inventions. 
But  neither,  on  the  other  hand,  is  there 
any  catering  to  an  anticipated  demand 
for  facilities  that  will  allow  an  increased 
numlier  of  pages  per  Issue,  although  an 
adverti.sing  lioom  is  apparently  at  hand 
and  certain  metropolitan  newspapers 
have,  on  occasion,  been  obliged  to  re- 
fu.se  advertising  simply  because  their 
pressroom  facilities  did  not  i>ermit  the 
enlargement  of  the  i>aper.  If  Patent 
Office  applications  are  to  be  taken  as 
evidence,  printing  press  inventors  are 


going  on  the  assumption  that  the  news- 
paiM>r  publisher  would  prefer  a  speedier 
press — one  that  will  enable  him  to  go  to 
press  at  a  later  hour  or  will  permit 
he.'ivier  circulation  demands  to  be  met 
without  pushing  ahead  the  hour  of  go¬ 
ing  to  press — than  a  machine  that  would 
allow  the  printing  of  an  increased  num- 
l)er  of  pages  per  issue  within  the  old 
time  limit.  If  this  is  not.  In  effect,  the 
ambition  of  developers  of  newspaper 
l>roperties,  the  pre.ss  Inventors  should  be 
told  that  they  are  on  the  wrong  tack. 

To  Further  Popularize  Gravure  Printing 

The  nearest  approach  to  inventive 
work  of  revolutionary  purpose  that  is 
now'  going  on  In  the  printing  equipment 
and  supply  field  is  that  which  has  to 
do  with  the  photogravure  process.  The 
products  of  this  attractive  medium  for 
new.spaper  illustration  are  now  confined 
to  the  pictorial  sections  on  calendered 
paper  is.sued  as  supplements  to  various 
Sunday  editions.  Optlmi.stic  inventors 
have,  however,  let  it  be  known  at  the 
Patent  Office  that  they  do  not  propose 
to  rest  until  this  boon  shall  have  been 
placed  within  reach  of  every  newspaper 
puldisher  for  his  daily  editions. 

Seemingly  there  is  a  long  ro.ad  yet  to 
travel  and  speedy  arrival  at  the  goal  is 
not  to  be  anticipated.  Indeed,  the 


photogravure  process,  as  at  present  ap¬ 
plied,  requires  further  improvement  ere 
it  can  be  accounted  Ideal.  Without  go¬ 
ing  into  technical  details,  it  may  be  said 
that  before  the  inventors  can  rest  on 
their  laurels,  at  the  present  stage,  means 
must  be  found  for  better  control  of  the 
ink.  As  matters  stand  any  uneveness 
in  the  application  of  the  ink  is  trans¬ 
mitted  in  exaggerated  form  to  the  fin¬ 
ished  product,  with  the  result  that  there 
is  no  certainty  and  dependability  as  yet 
in  uniformity  of  the  soft  effects  wherein 
is  found  the  chief  charm  of  the  photo¬ 
gravure.  I 

When  it  comes  to  translating  photo¬ 
gravure  to  terms  of  the  everyday  news¬ 
paper  the  inventors  face  two  horns  of  a 
formidable  dilemma.  On  the  one  hand, 
they  are  confronted  with  the  problems  of 
high-speed  presswork.  On  the  other, 
they  are  up  against  the  limitations  of 
the  quality  of  paper  employed.  How¬ 
ever,  the  interested  expert  onlookers  at 
the  United  States  Patent  Office  declare 
that  little  by  little  the  inventors  are 
making  progress,  and  Mr.  Rafter  ex¬ 
presses  confidence  that  they  will  "get 
it”  in  time.  The  United  States  has  al¬ 
ways  had  to  look  to  Europe  for  import¬ 
ant  inventive  contributions  to  the  de- 


Do  You  Want  More  Business? 

WE  MAKE  A  SPECIALTY  OF  BRINGING  PROSPERITY  TO 
NEWSPAPERS  AND  MAGAZINES. 

WE  KNOW  THE  ETHICS  OF  NEWSPAPERS  AND  MAGAZINES  AND 
CARRY  ON  OUR  WORK  ACCORDINGLY. 

WE  HANDI.E  Al.r,  SPECIAL  ADVERTISING  ON  A 
COMMISSION  BASIS. 

WE  START  AND  FINISH  OUR  WORK  WITHOUT  THE  OUTLAY 
OF  A  SINGLE  DOLLAR  BY  THE  PUBLISHER. 

WE  WILL  SECURE  BUSINESS  FOR  YOU  ON  PLANS  OF  YOUR 
OWN  OR  THROUGH  IDEAS  FURNISHED  BY  US. 

Metropolitan  News  and  Art  Service,  Inc..  2  Rector  St..  N.Y.C. 
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THE 


BIGGEST 

February 

in  the  History  of  St.  Louis 

POST-DISFWTCHi 

Advertising 


Remarkable 

Advertising 

G-A-I-N-S 

FEBRUARY  GAINS 


(Total  Paid  AdTertlHlng) 


Asate  l<lne« 


m  , 


m  V'hi 


jiniM,.-  iiii 
1 

'  ■Jlii 


POST-DISPATCH  Gain,  385,000 

Globe-Democrat  and  Republic 
Combined  (Gain) . .  . 180,300 

Star  and  Times  Combined  (Gain)  .95,700 

The  POST-DISPATCH  alone  exceeded 
all  4  of  the  others  combined  109,000  lines. 

The  increases  in  the  volume  of  advertis¬ 
ing  carried  by  the  POST-DISPATCH  arc 
growing  larger  and  larger  month  by 
month. 


TOTAL  PAID  ADVERTISING 

(Less  Cheap  City  Legal  and  Exchange) 

Asrate  Lines 

POST-DISPATCH,  -  -  1,139,880 

Globe-Democrat  . .734,100 

Republic  . 280,500 

Star  . .410,400 

Times  . 235,500 

♦  A  gain  of  61%  over  February  last  year, 

The  POST-DISPATCH  alone  exceeded  the  Globe-Democrat  and  Republic  combined 

125,280  lines. 

The  POST-DISPATCH  lexceeded  the  Star  and  Times  combined  493,980  lines. 

The  POST-DISPATCH  alone  exceeded  the  Republic,  Star  and  Times  combined  213,480 
lines. 


Home-Merchants^  Advertising 


Agrate  Linen 


POST-DISPATCH,  ’678,720 

Globe-Democrat  ....  *360,600 

Republic . 151,800 

Star . 279,300 

Times  . 145,800 

*  A  gain  of  69%  over  February  of  last  year.  POST-DISPATCH 
alone  exceeded  both  morning  papers  combined  166,320  lines. 
POST-DISPATCH  alone  exceeded  both  other  evening  papers 
253,620  lines. 

POST-DISPATCH  alone  exceeded  the  Republic,  Star  and  Times 
combined  101,820  lines. 


National  Advertising 


Agate  Linen 


POST-DISPATCH,  ’217,000 

Globe-Democrat  . 192,000 

Republic .  68,100 

Star  . 84,900 

Times .  65,700 

*  A  gain  of  64%  over  February  of  last  year. 

The  POST-DISPATCH  alone  came  within  1700  lines  of 
equaling  3  out  of  all  4  of  the  other  St.  Louis  newspapers 
combined. 


Guaranteed 


Tlie  POST-DISPATCH  guarantees  tlipt  it  has  a  elrciilatlon 
In  the  city  of  St.  IjouIs,  daily  or  Sunday,  DOUBLE  that  of  the 
Globe-Democrat. 

Member  Audit  Bureau  of  Circulations. 


Circulation 


THE  S.  C.  BECKWITH  SPECIAL  AGENCY,  Sole  Agents  Foreign  Advertising 

World  Building.  New  York  Pont-Dliinatch  Bldg..  8t.  f.onU.  Mo.  Tribune  Bnlldlnr.  Chlraco  Ford  Building.  Detroit  Bryant  Building.  Kannan  City 

— - irlDUIS  POST-DISTOTCHI 
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NO  LARGE  NEWS  PRINT  OUTPUT 
EXPECTED  THIS  YEAR 


Canadian  Mills  Have  Shown  Substantial  and  Steady  Increase 
in  Production  Since  1910  and  Exports  to 
U.  S.  Took  It  All 


Editor  &  PUBLISHFIR  is  aWe  to  present  in  the  accompanying  chart,  now 
published  for  the  first  time,  a  view  of  the  progress  of  news  print  production 
during  the  eight  years  covering  the  period  of  the  operation  of  the  reciprocity 
treaty  between  the  United  States  and  Canada  affecting  the  import  and  export  of 
news  print. 

The  great  demand  for  news  print  during  the  war  is  clearly  shown  by  the 
leap  in  production  in  1915,  when  the  combined  production  of  the  two  countries 
went  from  1,753,681  to  1,996,552  tons  in  a  .single  year,  an  increase  of  242,871  tons, 
or  more  than  13  per  cent,  of  the  production  of  the  previous  year,  and  a  further 
increase  of  42,935  tons  in  1916.  The  high  cost  of  news  print,  which  necessitated 
unusual  restrictions  upon  its  use,  cut  down  the  demand,  and  consequently  the 
I>roduction  in  1917  was  47,487  tons  l>elow  the  figures  of  the  previous  year. 

V.  S.  Production  Fell  Off  30,000  Tons 


It  is  noticeable,  however,  that  while 
the  combined  production  during  the 
eight  years  1910  to  1917,  both  included, 
.advanced  552,598  tons,  production  in 
the  United  States  fell  off  30,000  tons, 
while  Canadian  production  increased 
582,600  toiKs,  both  in  round  numbers. 

The  lines  on  the  lower  part  of  the 
chart  .show  a  steady  increase  in  Cana¬ 
dian  production.  They  show,  also,  that 
the  l.’nitel  States  has  been  forced  to 
depend  largely  upon  Canada  for  news 
print  supply,  and  that  the  export  of 


the  Peace  Conference  promi.sing  to  con¬ 
tinue  for  only  a  few  months  longer,  it 
is  expected  that  normal  conditions  will 
again  prevail  for  the  la-st  half  of  the 
year  at  least. 

Henry  A.  Wise,  counsel  for  the  man¬ 
ufacturers,  .stated  at  a  recent  appear¬ 
ance  lK!fore  the  Federal  Trade  Commis¬ 
sion  that  90  per  cent,  of  the  product 
of  the  mills  parties  to  the  arbitration 
agreement  had  already  been  contracted 
for.  Thi.s,  it  would  seem,  practically 
di.sposes  of  any  market  competition  by 


Shows  I*WM>umoN  or  News  Print  and  United  States  Imports. 


news  print  to  the  United  States  has 
m.,re  than  kept  pace  with  the  pnxluc- 
tlon  increase  of  ('anada. 

In  definite  term.s,  t'anadian  production 
advanced  582,600  tons,  and  exports  to 
the  UnKed  States  increased  637.960  tons 
during  the  period  covered  by  the  chart. 

Paper  manufacturers  do  not  look  for 
an  unusual  increase  during  1919  in  the 
demand  for  news  print.  The  normal 
increase  has  l»een  approximately  6  per 
cent,  each  year,  though  consumption 
was  stimulated  during  the  last  four 
years  by  the  denuind  for  war  news, 
which  brought  increased  circulation  to 
newspapers.  With  the  war  ended,  and 


tlie.se  mills,  which  produce  about  50 
percent,  of  the  newsprint  manufactured 
in  the  Unit '•d  States  and  Canada.  Prices 
have  rule<l.  according  to  Mr.  Wise,  at 
alKiut  the  I  ate  set  by  the  commi.ssion, 
though  it  is  known  that  in  some  in¬ 
stances  a  fiat  rate  for  supplies  to  lie 
delivered  later  than  the  time  set  by  the 
agreement,  during  the  war  and  for  three 
months  thereafter,  have  been  agreed 
ut>on. 

No  Lower  Price  Expected 
Regardless  of  what  may  he  done  by 
tUe  FedenU  Trade  Commission  at  the 
proposed  hearing  for  a  review  of  prices, 
manufacturers  say  that  they  cannot  lie 


forced,  cither  by  law  or  by  competition, 
to  lower  levels  unless  they  can  get 
chcajier  co'dwood;  and  there  .seems  to 
lie  very  little  chance  for  that,  according 
to  their  statements. 

Market  competition,  they  point  out, 
cannot  be  had  with  prices  regulated  for 
half  of  the  supply,  the  other  half  being 
able  to  fix  its  own  figures,  and  they 
declare  that  open  competition  cannot 
occur  until  after  the  clo.se  of  this  year. 
Most  paper. s,  too,  have  already  made 
contracts  to  meet  their  demands. 

Some  mills  have  put  on  more  ma¬ 
chines  to  increase  their  production,  with 
the  result  that  Eastern  mills  are  now- 
running  on  an  average  at  the  rate  of 
about  102  per  cent,  of  normal,  and 
f'anadian  mills  at  an  average  rate  of 
103  per  cent,  of  normal,  while  Western 
mills  have  fallen  to  about  92  per  cent, 
of  normal.  It  is  not  con.sidered  probable 
that  any  more  mills  will  put  more 
machines  on  news  print,  and  without 
more  machines  turning  it  out  the  pro¬ 
duction  must  remain  atxiut  where  it  is 
now. 

A  heavy  increase  in  export  of  news 


print  is  looked  for  as  .soon  as  tiottoms  can 
•lie  had  for  ti  ansiiortation,  and  it  is  known 
that  manufacturers  are  preparing  to 
receive  large  orders  not  only  from 
Europe,  but  from  South  America  as  well. 
With  this  demand  from  other  countries, 
it  is  freely  prophesied  by  manufacturers 
that  publi.shers  who  have  not  made 
contracts  already  are  likely  to  find 
themselves  up  against  a  shortage  before 
the  year  ends;  a  shortage  that  will  not 
be  affected  by  bids  of  higher  prices  than 
now  obtain. 


Newspapers  Sued  for  $900,000 
Denver,  March  1. — Libel  suits  aggre¬ 
gating  $900,000  have  been  filed  in  the 
United  States  District  Court  against  the 
Grand  Junction  (Col.)  Sentinel  and  the 
Durango  Democrat  by  the  Pan  Motor 
Company  and  S.  C.  Pendolfo,  its  head. 
They  charge  the  newspapers  with  pub¬ 
lishing  articles  calculated  to  convince 
prospective  investors  that  stock  in  the 
Pan  Company  is  an  unsafe  Investment 
and  greatly  curtailing  its  stock  sales  in 
Western  Colorado. 


First 


That  is  the  proud  record  of 
the  paper  which  so  thoroughly 
Northwestern  Ohio 


covers 


TOLEDO 


BLADE 


In  twenty-seven  publishing  days 
during  January,  1919,  published 
(300  lines  to  the  column)  over 

Columns  of 

jLrvyv-r  Advertising  Space 

During  January,  1919,  The 
TOLEDO  BLADE  increased 
its  advertising  volume  by  nearly 
as  much  space  as  some  papers 
carry.  Counting  300  lines  to 
the  column  The  TOLEDO 

BLADE  GAINED  OVER 


1,000 

RESULTS  COUNT 


Columns  of 
Advertising  Space 


TOLEDO  Isa^  BLADE 


Covers  Northwestern  Ohio 

PAUL  BLOCK,  Inc. 

In  Chartt  oj  National  Adetrlising 


I 
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Editor  Publisher  for  March  S,  1019 


A  “Basket  of  Flowers” — 

The  kind  that  time  does  not  wither,  those  that  find 
deep  root  in  the  soil  of  admiration,  that  bloom  to 
perfection  in  the  sunlight  of  high  regard — such  was  the 


HaI^SE  llENRf  EMTION" 


SUNDAY 


SHje  ®0tirier-30ttrwul 


10UI^1X1£ 

jcENToejcr 


A  tribute  to 


The  Tripod,  The  Forum,  The  Pulpit,  The  Stage,  The  Easel, 
The  Brain  and  Taleiit  of  Three  Nations  United  In  This 
Wonderful  Tribute,  Through  the  Newspaper  Mr.  Watterson 
Brought  Into  International  Fame 

This  edition  was  made  apropos  by  collateral  events : 

The  entry  of  “Marse  Henry”  upon  his  eightieth  year. 

The  beginning  of  the  sixth  decade  of  his  ed  itorial  connection  with  The  Courier-Journal. 

The  appearance  of  the  inaugural  installment  of  “Looking  Backward,”  his  Memoirs  of 
Men,  Women  and  Events  During  Eight  Decades  of  American  History. 

The  Marse  Henry  Edition  Is  Significant  of  the 
National  and  International  Prestige  of 

The  Great  Daily  ®()e  ofLouisvau,  Ky. 

Represented  In  the  Foreign  Field  By  The  S.  C.  Beckwith  Special  Agency. 

New  York — World  Bide.  GtUcago— tribune  Bldg.  Kansas  City — Journal  Bldg.  St.  Liouis — Poet-Dispatch  Bldg.  Detroit — Ford  Bldg. 

(THE  MARSE  HENRY  EDITION  CONTAINS  NO  ADVERTISING.) 


NOTE — As  long  as  the  “Marse  Henry  Edition”  lasts,  copies  will  be  mailed,  under  special  wrapper,  to  any  point  in  the 
United  States  or  Canada,  postage  prepaid,  for  7  cents  the  copy,  the  regular  price  of  The  Sunday  Courier- Journal.  The  edition 
includes  a  four-page,  eight-column  section,  containing  the  initial  chapters  of  Mr.  Watterson’s  Memoirs,  and  a  chronological 
summary  of  world  history  during  the  seventy-nine  years  of  his  life;  thirty-two  tabloid  pages  of  tributes  in  prose,  poem  and  pencil 
to  Mr.  Watterson,  all  of  this  printed  in  two  colors,  and  as  a  special  supplement,  a  handsome  three-color  sepia-tone  reproduc¬ 
tion  on  heavy  calendared  Indla-tint  paper  of  a  portrait  of  Mr.  Watterson  painted  in  the  summer  of  1918  by  Louis  Mark,  and 
to  hang  in  the  Manhattan  Club,  New  York.  Orders  for  copies  of  the  “Marse  Henry  Edition”  may  be  sent  direct  to  The  Courier- 
Journal  or  to  any  office  of  the  S.  C.  Beckwith  Special  Agency. 
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EDITOR  &  PUBLISHER’S  ANALYSIS  OF  AMERICAN  MORNING  NEWSPAPER  CIRC 

INTERPRETATIVE  ARTICLE  FOR  USE  OF  PUBLISHERS 
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1  Ca.if . 3,119,412 

22 

43,449 

2,069 

3  .2913580 

$  .0067057 

2 

14,182 

7,091 

3  .05 

3  .0035256 

2 

27,727 

13,864 

$  .07 

$  .0026525 

1 

28,415 

2  Wash . l,GbO,573 

5 

13.459 

2,692 

.0785716 

.0058378 

1 

9,079 

9,079 

.03 

.0033043 

1 

15,035 

15,035 

.05 

.0033256 

1 

42,911 

3  Colorailu  ..1,U14,581 

5 

13,258 

2,652 

.0769049 

.0059264 

1 

7,668 

7,668 

.03 

.0039123 

1 

32,599 

4  Oregon _  888,243 

5 

12,423 

2,485 

.0635716 

.0051173 

f 

6  Montana  ..  48(>,376 

5 

15,815 

3,163 

.0965186 

.0061030 

1 

8,203 

8,203 

.0300041 

.0036577 

3 

39,771 

13,257 

.12 

.0030173 

«  Utah .  453,648 

1 

4,860 

4,860 

.0214286 

.0044092 

1 

16,586 

16,586 

.05 

.0030146 

1 

39,707 

7  Idaho  .  461,766 

■  2 

6,118 

3,059 

.0457143 

.0074721 

1 

17,551 

17,551 

.04 

.0022534 

8  Arizona .  272,034 

4 

9,290 

2,323 

.0714288 

.0076888 

1 

9,175 

9,175 

.035 

.0038147 

1 

9  Wyoming  ..  190,380 

1 

2.253 

2,253 

.0178572 

.0079260 

1 

6,922 

6,922 

.02 

.0028893 

10  Nevada  ...  114,742 

1 

895 

895 

.0121429 

.UlSatiTo 

Total  . 8,661,760 

51 

121.820 

2,389 

$  .7754965 

$  .0070754* 

7 

55,229 

7,889 

3  A950041 

3  .0035173* 

8 

116,670 

14.584  1  %  .33 

$  .0028327* 

_  4 

143,632 

SOUTKEltN. 

1 

1 

1 

1  Oeorgia  ...2,935,617 

3 

9,064 

.3,021 

$  .0492858 

$  .0054375 

2 

29,463 

14,732 

$  .07 

$  .0023759 

1 

23,450 

2  N.  Carolina -2,466,025 

1 

2.625 

2,625 

.0107143 

.0040816 

3 

17,947 

5,982 

3  .06 

3  .0033432 

3 

45,261 

15,087 

.08 

.0017676 

1 

22,074 

3  Kentucky  .2,408,574 

4 

9.258 

2,315 

.0471430 

.0050921 

2 

12,561 

6,282 

.0250001 

.0019904 

1 

11,243 

11,243 

.035 

.0031130 

1 

45,663 

4  Tenn . 2,321,253 

I't 

102,634 

5  Alabama  ..2,395,270 

3 

7L768 

6  Virginia  ...2,234,030 

3 

13,765 

4,588 

.0451455 

.00.32797 

2 

14,692 

7,346 

.0286752 

.0019518 

4 

44,329 

11,082 

.1089444 

.0024576 

2 

67,049 

7  Miss . 2,001,466 

1 

2,835 

2,835 

.015 

.0052910 

8  l»uisiana  ..1,884,778 

I 

17,781 

17,781 

.035 

.0019684 

9  S.  Carolina  1,660,934 

1 

5,948 

5,948 

.0161528 

.0027789 

31,685 

10,562 

.085 

.0026826 

1 

25,114 

10  Florida  ....  938.877 

4 

6,060 

1,515 

.0428573 

.0070722 

2 

11,001 

5,502 

.0421429 

.0038308 

18,051 

18,051 

.04 

.0022159 

1 

29,430 

Total . 21,246,824 

16 

43.607 

2.725 

$  .21014.59 

$  .0050424* 

10 

*62,149 

6,215 

3  .1719710 

3  .0027790* 

15 

197,813 

13,188 

$  .4489444 

$  .0023687* 

13 

387,182 

CE.VTKAL. 

1 

1 

1 

1  Illinois _ 6.,317.734 

5 

11,307 

2.261 

$  .0550002 

3  .0048643 

4 

31,948 

7,987 

3  .0735715 

3  .0023029 

5 

76.892 

15,378 

$  .235 

$  .0030562 

1 

23,556 

2  Ohio  . 5,273,814 

9 

23,788 

2,643 

.0761382 

.0032007 

2 

16,384 

8,192 

.0292858 

.0017875 

3 

47,715 

15,905 

.095 

.0019910 

2 

71,577 

3  Michigan  ..3,133,678 

2 

4.742 

2,  .371 

.0385715 

.0081340 

o 

19,843 

6,614 

.0500001 

.((025198 

1 

33,562 

4  Indiana  ...2,854,167 

8 

25.223 

3,153 

.0903575 

.0035823 

5 

32,809 

7,562 

.0864286 

.0026343 

2 

26,958 

13,479 

.0564286 

.0020932 

4 

101,751 

5  Wiscon.sin  2,553,983 

2 

12,021 

6,011 

.0304791 

.0025355 

1 

39,009 

6  Iowa . 2,224,771 

1 

831 

831 

.025 

.0300842 

2 

14,753 

7,377 

.0297199 

.0020145 

4 

43,640 

10,910 

.1025142 

.0023491 

1 

25,151 

Total  . 22,358,147 

25 

6.5.891 

2,636 

$  .28.50671 

$  .0099731* 

18 

127,758 

7,098 

3  .2994850 

3  .0022991* 

14 

195,205 

13,943 

%  .4889428 

$  .0023724* 

10 

294,606 

.\OI  tTH  W  ESTKitN. 

1 

1 

1  .Mi.s.souri  .3,448,498 

3 

7.725 

2.575 

$  .0360715 

$  .0046694 

2 

31,683 

15,842 

$  .07 

1  .0022094 

2 

76,393 

2  .Minn .  2,343,287 

3 

6,811 

2,270 

.0284686 

.0041798 

i 

23,418 

3  Kan.sa.s  ...  1,874,195 

3 

12,247 

4.082 

.0392858 

.00.3207X 

2 

13,851 

6,926 

3  .045 

3  .0032489 

1  , 

36,528 

4  .Nebraska  ..1,291,877 

1 

3.503 

3.503 

.0142858 

.0040,81 

3 

112,401 

5  X.  Dakota  .  791,437 

1 

4.100 

4,1 00 

.015 

.0036586 

*} 

24.958 

12,479 

.07.30991 

.0029289 

6  S.  llakota  .  735,434 

3 

7,191 

2,397 

.0364984 

.0050756 

14,021 

7,012 

.0428572 

.0030566 

Total  . 10.484.728 

14 

41.577 

2.970 

$  ,1696101 

$  .0041449^ 

4 

27,872 

6,968 

3  .0878572 

3  .0031528* 

4 

56.631 

14.158  1  $  .1430991 

$  .0025692* 

7 

248,740 

.SOUTH  WESTEItX. 

I 

1  _  . . '  -  .  _ 

1 

1  Texa.s  . 4,601,279 

4 

14.382 

3.596 

$  .06642X7 

$  .0046189 

5 

33,788 

6,758 

3  .1157144 

3  .0034247 

4 

.59,708 

14.927 

1  $  .205 

$  .0034334 

3 

102.180 

2  Okla. . 2.377.629 

4 

12.189 

.3.047 

.04642X7 

.00.38091 

•) 

28,781 

14.391 

.055 

.0019110 

1 

24, ’14 

3  .Arkansas  .1,792,965 

1 

3..361 

3.361 

.0107143 

.((031882 

14,916 

14,916 

.03 

.0020113 

1 

.(Xfi04 

4  New  Mox. .  437  015 

1 

7,735 

7,735 

.025 

.0032321 

Total  . 9.208,888 

9 

29.932 

3  322 

S  .1235717 

$  003X721* 

6 

41,52^ 

6,920  1  3  .1407144 

3  .0033284* 

1 

103.4(15 

14.772 

1  $  .290 

$  .0024519* 

5  165J98 

r= 

■M  1 1  )DLK  .\TL.V.NTIC. 

' 

1 

1  Penn . 8.798,067 

8 

22.437 

2.805 

$  .0746430 

3  .00.3.3268 

12 

78,192 

6,516 

3  .1987111 

3  .0025413 

88,088 

12,574 

$  .1703071 

$  .0019334 

5 

133,414 

2  W.  Va.  ...1,439,165 

1 

2.300 

2.  .300 

.0107143 

.0((46584 

4 

29,116 

7,279 

.0642860 

.0022079 

49,828 

12,457 

.0964286 

.0019352 

3  .Maryland  .1,384,539 

r>,f»45 

2.823 

.0250001 

.0044287 

1 

7,685 

7,685 

•  .0214286 

.0027883 

4  I  list,  of  Col.  374,584 

1 

1 

6  Ikdaware  ..  216,941 

I 

1 

10.600 

10,600 

.025 

.0023585 

Total  . 12,213.296 

11 

29.382 

2.671 

$  .110.3574 

3  ((((41 .380* 

17 

114,993 

6,764 

3  .2844257 

3  .0025125* 

148,516 

12,376  1  $  .2917.357 

$  .0020767* 

6 

N.  YOltK-X.  JERSEY. 

1 

1 

1 

1  Xew  York.  10, 646,989 

16,564 

3.313 

$  .1578573 

3  .((((95299 

57,982 

7,273 

3  .3436522 

3  .0059269 

4 

52.724 

13,181 

$  .2364286 

$  .0044843 

8 

248,358 

2  -X.  .lersey.  3.0S0.371 

1 

48,662 

12,166 

.0876725 

.0018017 

1 

28,744 

Total  . 13.727.360 

16.564 

3  313 

*  .1578573 

*  .((((95299* 

57,982 

7,27.3 

3  .3436522 

3  .0059269* 

8 

101.386 

12.673 

1  $  .3241011 

$  .0031430* 

9 

277.102 

■NEW  EXGLVXD. 

1 

1 

1 

1  Mass . 3.832.790 

4 

29.675 

7.419 

3  .2624420 

3  .0088439 

1 

14  458 

14.458 

J  $  .0228431 

$  .0015800 

2 

56  060 

2  Conn . 1,286.268 

1 

4.630 

4.630 

$  .0128572 

3  .0027770 

1 

6.648 

6,648 

.0178572 

.0026861 

4 

56,.320 

14.080 

1  .1060091 

.0018745 

1 

24,047 

3  Maine  _  782.191 

14,4.37 

7,219 

.0257143 

.0017811 

3 

42,4X1 

14.160 

1  .07 

.0016478 

4  Rhmle  I.sl.  .  637,415 

' 

1 

1 

31,024 

5  X.  Hamp.  .  446.352 

1 

1,580 

1,580 

.0107143 

.((((67812 

1 

9,760 

9,760 

.0199681 

.0020459 

6  Vermont  . .  366,192 

7,727 

7,727 

.0178572 

.0023110 

1 

10,534 

10,534 

.025 

.0023733 

Total  . 7.351,208 

2 

6  211 

.3  105 

»  .0235715 

*  .((047791* 

9 

68.247 

7,563 

3  .3438388 

3  .0035360* 

9 

123  793 

1 3.954 

1  *  2238522 

$  .0018689* 

4 

111.131 

MARKET  GItOUPS. 

1 

1 

1  Western  .  8.661,760 

51 

121,820 

2.389 

$  .7754965 

3  .0070754 

7 

55.229 

7,889 

3  .19.50041 

3  .0035173 

8 

116.670 

14.584 

!  $  .33 

$  .0028327 

4 

143.632 

2  .Southern  .21.246.824 

16 

43  607 

2.725 

.2101459 

.00.50424 

10 

62.149 

6,215 

.1719710 

.0027790 

15 

197,813 

1.3.188  1  .4489444 

.0023687 

1.S 

387,182 

3  Central  .  22,358,147 

OTi 

65,891 

2.636 

.2850674 

.0099731 

18 

127.758 

7,098 

.29948.50 

.0022991 

14 

19.5,205 

1.3.943!  .4889428 

.0023724 

10 

294,606 

4  .Vwestern  ’0.484.728 

14 

41.577 

2.970 

'  .1696101 

.0041449 

4 

27,872 

6,968 

.0878572 

.0031528 

4 

56.631 

14.158 

.1430991 

.0025692 

7 

248,740 

5  S'western  9.208.888 

9 

29.9.32 

3  321* 

.12.35717 

.0038721 

.*» 

41,52.3 

6.920 

.1407144 

.0033284 

7 

103.405 

14.772  1  .290  , 

.0024519 

F 

165,198 

6  M. Atlantic  12.213.296 

11 

29..382 

2  671 

.1103574 

.((041.380 

17 

114.99.3 

6,764  1  .2844257 

.0025125 

12 

148.516 

12  376 

.2917357 

.0020757 

6 

162,480 

7  X.Y.-N..I.  13.727.360 

5 

16.564 

3.313!  .1578573 

.0095299 

8 

57.982 

7,273 

.3436522 

.0059269 

8 

101,386 

12.673 

.3241011 

.0031430 

9 

277.102 
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CIRCULATIONS  AND  ADVERTISING  RATES  BY  TERRITORIAL  MARKET  GROUPS 


SHERS  AND  SPACE  BUYERS  WILL  BE  FOUND  ON  PAGE  6 
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across  tlic  lawn.  He  publi.slics  the 
Klorala  .Xilvocato,  a  weekly,  and  runs  a 
jolt  printing  plant  tliat  nets  a  .suhstan- 
tial  profit.  He  ha.s  a  No.  3  Miehle  press, 
a  Model  K  linotype  and  a  34-inch  power 
cutter,  three  jobers,  and  individual  mo¬ 
tors  for  every  machine. 

"The  weekly  runs  from  ten  to  .sixteen 
pages,"  he  says,  "and  we  seldom  solicit. 
We  aim  to  publish  a  paper  that  the 
people  will  want  for  hs  merits,  and  It 
is  our  aim  to  see  how  good,  not  how 
cheap,  we  can  produce  job  printing. 
Anyhow,  this  is  tlve  {irincipie  upon 
which  we  have  built  up  a  property 
which  $20,000  could  not  touch  to-day." 

Not  a  big  plant,  not  a  large  invest¬ 
ment,  not  a  va-st  outlook,  but  .  .  . 


COMFORT,  PLEASURE  AND  A  PROFIT 
FOR  ONE  COUNTRY  PUBLISHER 


G.  B.  SHARPE  IS  GOING 
WITH  THE  CLEVELAND 
TRACTOR  COMPANY 


His  Office  and  Plant  Overlook  a  Blooming  Garden,  He  Picks 
Oranges  from  His  Office  Window,  and  Doesn’t 
Have  to  Solicit  Business 


How  would  you  like,  Mr.  Publisher,  Mr.  Business  Manager,  Mr.  Managing 
EJditor,  to  be  able  to  turn  in  your  swivel  chair  and  look  out  of  your  office 
w'indow  upon  a  green  and  quiet  garden,  instead  of  upon  dry,  dusty, 
hustling  business  streets;  upon  bushes  colorful  with  living  bloom,  and  trees 
laden  with  golden  fruit,  instead  of  upon  tall  and  dingy  buildings  that  shut  out 
soft  breezes  and  limit  the  gaze  to  mere  giimpses  of  the  sky? 

How  would  you  like  not  only  to  be  able  to  do  this,  but  to  know  at  the  same 
time  that  the  garden,  the  office  and  all  under  its  roof,  the  paper,  the  plant  and 
the  good-will,  were  all  yours,  bought  and  paid  for,  that  the  enterprise  was  piling 
up  a  surplus  every  year,  that  business  enough  to  keep  it  going  industrially  was 
ever  at  hand,  that  promotion  was  confined  to  merely  continuing  to  give  .satis¬ 
faction  to  cu.stomers,  and  that  circulation  and  advertising  solicitation  was  prac¬ 
tically  an  unknown  quantity?  How  would  you  like  it? 


WALLIS  AND  MARTIN  CHOSEN 


fMtawa  anil  Toronto  Press  Galleries 
Elert  Officers  for  1919 

Toronto,  March  4. — W.  A.  Wallis, 
Ottawa  corre.spondent  of  the  Toronto 
Mail  and  Empire,  has  lieen- elected  pre.si- 
dent  of  the  Parliamentary  Pre.ss  Gal¬ 
lery-,  Ottawa.  The  other  officers  are  vice- 
pre.sident,  Frnest  Bilodeau,  Ottawa  Le 
Devoir;  .secretary,  H.  E.  M.  Chisholm, 
Winnipeg  Free  Pre.ss;  a.ssi.stant  secre¬ 
tary,  J.  C.  Beauchamp,  Montreal  La 
Patrie;  executive  committee,  .T.  K. 
Munro,  Toronto  Telegram;  M.  G. 
0'I,eary,  Ottawa  Journal;  S.  F.  Dafoe, 
C''anadian  Press;  William  Marchington, 
Toronto  Globe,  and  C.  I...  Bishop,  Mont¬ 
real  Star. 

Elections  in  the  Ontario  IjOgislative 
Press  Gallery  in  Toronto  re.sulted  as  fol¬ 
lows;  Pre.sident,  George  A.  Martin, 
Toronto  Gloibe;  vice-president,  C.  H. 
Gibbons,  the  News;  .secretary,  W.  O’Neal, 
the  Star;  editor  "Ga.sjette,"  J.  H. 
Hamm,  Mad  and  Empire. 


Has  Comfort,  Happiness  and  Profit 

ture.  He  lost  his  accumulations  in  his 
next,  which  was  a  political  sheet  in 
Ixmisiana.  He  picked  up  in  fortune 
again  with  a  paper  he  ran  in  Maryland, 
and  then  went  flat  broke  on  another 
publi.shing  venture  in  hVorida.  That 
was  eighteen  years  ago.  • 

Mr.  Cool.sby  still  had  credit,  however, 
or  at  least  somelKKly  had  faith  In  his 
ability  to  make  good  again,  and  he 


Comes  to  this  office  an  artistically 
de.signed  and  beautifully  executed 
pamphlet  that  inspires  this  thought,  and 
that  convinces  that  one  editor  and  pub¬ 
lisher  who  also  fulfils  every  other  exec¬ 
utive  function  in  producing  a  newspaper 
and  running  a  printing  plant,  has  found 


tiKOROE  B.  Sharpe 

Memlters  of  the  New  York  .Advertising 
Club  heard  with  regret  this  week  that 
George  B.  Sharpe,  their  president,  will 
soon  leave  them.  Mr.  Sharpe  has  re¬ 
signed  as  advertising  manager  of  the 
Del.iaval  Separator  Company,  with 
which  he  has  been  connected  for  the 
pa.st  nine  year.s,  to  take  charge  of  ad- 
verti.sing  for  the  Cleveland  Tractor 
Company,  and  will  move  to  the  Ohio 
metrojiolis  on  April  1. 

His  term  in  office  would  have  expired 
May  1.  The  club's  splendid  growth 
within  the  past  two  years  has  been 
under  Mr.  Shari)e’a  admini.stration,  and 
he  will  leave  it  the  leading  advertising 
organization  in  the  United  State.s,  with 
a  memlier.ship  of  over  1,000  and  a  long 
waiting  list. 


Petry  Is  “The  Astrologer” 

“The  Astrologer”  of  the  New  York 
Herald,  whose  articles  and  character 
readings  are  attracting  much  attention, 
is  Martin  Petry,  long  a  member  of  the 
Herald  staff.  Mr.  Petry  made  a  study 
of  a.strology  for  twenty-two  years  and 
throws  .some  new  light  on  this  much- 
misunderstood  subject. 


Wisconsin  Weeklies  Organize 
Madison,  March  4. — The  Wisconsin 
Weekly  League,  composed  of  weekly 
newspapers,  was  organized  at  a  meet¬ 
ing  here,  with  John  F.  Kuypers,  editor 
of  the  Depere  Journal-News,  president, 
and  .1.  Walter  Strong,  editor  of  the  Elk- 
horn  Independent,  secretary.  Forty  edi¬ 
tors  attended.  W.  H.  Brldgeman,  of 
the  Stanley  Republican,  said  that  the 
aims  of  the  organization  were  to  stan¬ 
dardize  rates  and  cooperate  in  the  ex- 
ten.sion  of  advertising. 


The  Advocate  OmcE  and  Shop 
Ixmght  an  old  printing  outfit  for  $300 
worth  of  his  personal  notes  and  moved 
it  and  himself  and  his  wife  to  Wouchula, 
Fla.,  then,  as  he  exprps.ses  it,  "just  a 
wide  place  in  the  road."  and  .set  up  his 


Libel  Explained  to  Employees 
Milwaukee,  March  4. — To  lessen  the 
danger  of  liliel  suits,  the-Journal  enter¬ 
tained  its  editorial  employees  at  a  din¬ 
ner,  at  which  an  instructive  address 
was  given  by  James  B.  Blake,  the 
Journal’s  attorney. 


George  M.  Coolsbt 

the  niche  into  which  he  fits,  and  which 
he  occupies  with  comfort,  pleasure,  hap¬ 
piness,  and  financial  profit. 

George  M.  Goolsby,  who  sends  the 
pamphlet,  illu-strated  with  pictures  of 
his  newspaper  office,  exteriors  and  in¬ 
teriors,  of  the  garden  that  surrounds  it, 
of  his  home  that  is  contiguous  to  it, 
and  of  his  office  and  mechanical  forces 
at  work  and  at  play,  got  his  start  as  a 


There  is  really  no  reason  why  news  of  special 
interest  to  women  should  not  be  accurate,  inter¬ 
esting  and  helpful.  Philadelphia  women  know 
from  its  famous  woman’s  page  that 


THE 

PHILADELPHIA 

RECORD 


Picking  Oranges  from  the  Shop  Window 
plant.  To-day  he  owns  three-quarters 
of  an  acre  abutting  the  busineas  section 
of  the  town,  a  bungalow  office  sur¬ 
rounded  by  orange  trees,  shrubbery  and 
flowers,  and  his  own  residence  just 


Is 

Always  Reliable 


Fish  Pool  Near  the  Shop 
printer’s  devil  thirty-eight  years  ago. 
After  that  he  became  an  Illinois  country 
editor,  and  made  money  in  his  first  ven- 
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“More  Than  a  Million  a  Month” 

The  New  York  WORLD 


Published  1,13 4,4 9 4 Sll 

During  February  1919 

A  Gain  of  238,081  Lines  Over  Feb.  1918 

The  World  is  recognized  by  successful  advertisers  as 
the  newspaper,  having  the  intimate  and  home  follow¬ 
ing  in  the  Great  Metropolis;  the  pap°r  that  is  thor¬ 
oughly  Metropolitan — the  newspaper  for  New  Yorkers. 


The  World’s  Introduction  of  the  Manufacturer 
to  the  New  York  Dealer 

The  New  York  World’s  Merchandising  Department  offers 
to  introduce  you  to  “the  trade,’’ if  you  will  st^ge  your 
selling-advenising  campaign  “the  World  way.’’ 

The  New  York  World  enjoys  the  confidence  of  the  New 
York  retailer.  The  World,  Morning,  Evening  and 
Sunday,  are  his  favorite  newspapers. 

And  confidence  begets  co-operation. 


The  “Story  of  the  World’s  Merchandising  Service” 
and  a  copy  of  “The  World  Retailer”  for  the  asking 


30 


Kditor  Publisher  for  March  8,  1919 


% 


PEACE  REPORTING  HARDEST  TASK 
EVER  BEFORE  UNITED  STATES  PRESS 

Only  About  Forty  Correspondents  Remain  of  the  Vast 
Number  That  Went  to  Opening  of  Conference 
—Get  News  From  Many  Sources 

DOUHTCKSS  it  is  very  good  experience  for  a  managing  editor  to  go  himself  to 
the  theatre  of  a  big  and  long-continued  assignment  and  see  for  himself  how 
the  men  on  the  story  cover  the  news.  Then,  when  he  has  returned  to  his 
home  office  and  .sees  the  .stuff  coming  in  day  by  day,  he  has  a  mental  i)icture 
and  a  poignant  recollection  of  the  conditions  under  which  his  men  .are  working 
and  can  give  them  higher  credit  for  good  performance  and  sen.se  the  reason  for 
it  if  the  stories  do  not  quite  come  up  to  expectation. 

Charles  M.  Lincoln,  managing  editor  of  the  Xew  York  World,  went  over  to 
Paris  for  the  Peace  Conference  on  the  Orizaba,  which  carried  a  heavy  contingent 
of  corre.spondents.  He  was  there  through  all  the  difficulty  that  aro.se  concerning 
full  publicity  of  the  doings  of  the  conference  and  played  an  important  part  in 
the  final  settlement,  brought  alK)ut  favorably  by  the  united  stand  of  the  Briti.sh 
and  American  correspondents  again.st  any  suppre.s.sion  of  the  new.s.  On  his  re¬ 
turn  Mr.  Lincoln,  in  an  interview  with  Kiutor  &  Pcbushbr,  .said: 

Most  Difficult  Task  for  Press 


‘'Kei>orting  the  Peace  Confehence  has 
IK-rhaps  been  the  most  difficult  news 
gathering  ever  undertaken  by  the  As- 
.sociated  Press,  and  I  think  the  army  of 
«-orr»*s|>ondents  a.ssigned  to  the  task  has 
a<-quitted  itself  admirably.  The  results 
thus  far  have  far  exceeded  those  at¬ 
tained  at  the  last  conference  of  this 
nature;  that  at  Portsmouth,  N.  H.,  fol¬ 
lowing  the  Husso-Japanese  War  of  1904. 

“Of  the  large  number  of  correspond¬ 
ents  who  went  to  Paris  early  in  Decem- 
l>er  there  yet  remain  in  the  active  work 
of  covering  the  conference  probably 
alH>ut  forty  of  the  best  newspapermen 
of  America,  aside  from  the  large  staffs 
of  the  press  organizations. 

They  Won  Out 

"As  is  known,  at  the  beginning  of  the 
conferences  the  ‘big  men’  in  control  an- 
nounc<-d  that  only  official  communiques 
would  be  l.ssued,  that  no  additional  in¬ 
formation  would  be  furnished  to  the 
pre.s.s,  and  that  representatives  of  the 
j»res.s  would  not  be  permitted  to  discuss 
the  affairs  of  the  conference  with  mem- 
l>er.s  of  the  different  delegations. 

The  French  journalists  acquiesced  in 
this.  Not  so  their  American  and  British 
confreres.  A  few  men  from  the  Ameri¬ 
can  and  British  press  delegations  got 
together,  and  their  joint  protest,  .sent 
to  the  ‘big  men,'  was  so  strong  that  the 
order  was  rescinded.  Since  then  the 
world  has  been  thoroughly  informed  as 
to  the  developments.  The  correspond¬ 
ents’  protest  was  sent  to  President  Wil¬ 
son,  to  Lloyd  George,  and  to  Clemen- 
ceau.  "  It  was  the  joint  work  of  a  com¬ 
mittee  of  the  American  and  British 
newspapermen,  who  pulled  together 
splendidly  in  the  matter. 

“The  ‘morning  men’  now  there  put  in 
a  long  day  at  their  work.  It  usually 
l)egins  at  10  in  the  morning  and  la.sts 
until  9  or  10  at  night,  for  there  is  a 
conference  at  the  Hotel  Crillon  in  the 
morning  and  another  early  in  the  even¬ 
ing.  It  is  safe  to  say  that  the  corre¬ 
spondents  wiil  return  .satisfied  that  they 
have  done  the  harde.st  work  of  their 
lives. 

Under  Many  Handicaps 

“There  are,  of  course,  recognized 
spoke.smen  for  both  the  British  and 
American  Peace  Commissions  and  these 
men  are  fair.  The  correspondents  by  no 
means  remain  content  with  what  they 
glean  from  these  conferences.  The  dif¬ 
ferent  delegations  are  scattered  all  over 
Paris  and  it  is  no  uncommon  thing  for 
an  American  newspaperman  to  travel 
twenty  miles  or  more  about  the  ci*y  in 
’cleaning  up’  on  his  work. 

“The  correspondents  arc  under  many 


handic  aps  not  known  at  home.  Chief  of 
these  is  that  of  a  totally  inadequate 
tran.smission  of  their  matter  to  their 
I»ap<*rs.  The  cables  are  overworked,  the 
wirele.ss  is  decidedly  limited.  The 
ordin.ary  press  rate  is  practically  never 
used.  Matter,  to  get  through  anywhere 
near  on  time,  must  be  filed  at  full  com¬ 
mercial  rate,  and  a  very  large  percent¬ 
age  of  the  news  that  has  come  to  Amer¬ 
ica  has  come  at  the  ’urgent’  rate.  News- 
pai)er  auditors,  at  least,  know  what  that 
means  in  the  way  of  money. 

Can't  See  Their  Stuff 

“( 'orre.si>ondents  have  sensibly  begun 
.so  writing  their  matter  that  the  delay  of 
a  djiy  or  so  in  tran.smis.sion  does  not 
affect  Its  value.  Just  at  present  wire¬ 
less  tran.smi.ssion  is  averaging  twelve  to 
fifteen  hours  and  cables  at  full  rates 
require  from-  eighteen  to  thirty-six 
hours  to  get  through.  Urgent  rate  mes- 
.s<'tge.s,  naturally,  do  not  require  so  much 
time,  but  even  this  rate  has  been  many 
times  proved  unavailing  in  getting  im¬ 
portant  news  through  in  time  for  pub¬ 
lication  on  the  following  morning. 

"In  addition,  the  corre.spondents  are 
handicapped  by  not  ‘seeing  their  stuff.’ 
Every  newspaperman  knows  what  a 
.stimulant  it  is  for  a  correspondent  to 
vistializ.e  his  matter  and  to  'see  what 
was  done  with  it.’  The  men  in  Paris 
are  .shooting  in  the  dark,  largely.  They 
are,  of  cour.se,  kept  informed  as  to  how 
things  are  going,  but  they  do  not  have 
the  great  .satisfaction  of  .actually  seeing 
their  dispatches  until  three  or  four 
weeks  after  they  are  filed.  The  wire¬ 
less  for  morning  papers  is  not  open  until 
6  P.  M.,  and  the  allotment  of  words  per 
paper  is,  of  course,  small. 

Respect  Each  Other 

“There  is  very  good  feeling  between 
the  American  and  British  correspond¬ 
ents.  They  have  respect  for  each  other, 
recognizing  each  other’s  good  qualities 
and  appreciating  each  other’s  methods 
for  the  constituencies  they  serve. 

“French  newspapers  are  so  radically 
different  from  the  American  and  British 
that  there  is  naturally  very  little  in  the 
way  of  common  effort  with  them. 

“There  has  recently  been  established 
by  the  French  Government  a  'Journal¬ 
ists’  ’  club  in  the  De  Fayel  mansion  on 
the  Champs  Elysee.s,  an  elaborate  mar¬ 
ble  mansion  built  by  a  thrifty  French¬ 
man  who  made  a  tremendous  fortune  by 
selling  furniture  on  the  instalment 
plan.  Here  the  writers  for  the  Amer¬ 
ican,  British,  French,  Italian,  Swedish, 
Japanese,  and  Chlne.se  papers  and,  in 
fact,  every  other  country  of  the  world 


that  has  a  press  at  all  progressive, 
gather  for  luncheon  and  dinner  to  com- 
I>are  notes  and  talk  over  things. 

“While  the  relations  of  the  press  rep¬ 
resentatives  of  the  various  countries 
are  very  cordial,  the  utmost  discretion 
is  exerted  in  discus.sing  statements  that 
have  been  made  by  members  of  the 
delegations  to  correspondents  from  their 
own  countries,  as  these  statements  are 
intended  to  serve  individual  groups  only, 
the  information  not  being  given  for  a 
general  exchange.” 


TECHNICAL  AD  MEN  ORGANIZE 


E.  R.  Shaw  and  A.  A.  Gray  Temporary 
Officers  of  New  Association 

CHir.4co,  March  1.  —  Engineering, 
power  m.'ichinery  and  .similar  technical 
advertisers  of  Chicago  are  forming  an 
a.s.sociation.  More  th.in  a  dozen  of  the 
most  prominent  men  were  at  the  initial 
gathering  at  the  Union  League  Club 
when  E.  It.*  Shaw,  publisher  of  Power 
Plant  Engineering,  was  elected  tempo- 
lary  chairman,  and  Ku.ssell  T.  Gray, 
advertising  engineer,  temporary  secre¬ 
tary.  Organization  will  be  entirely  in 
the  hands  of  the  .advertisers.  The  per¬ 
manent  body  will  be  formed  at  a  second 
meeting  to  be  held  in  the  near  future. 

Besides  those  above  mentioned  there 
al.so  were  present  at  the  meeting: 
Albert  H.  Hopkins,  C.  F.  Pease  Com¬ 
pany;  Guy  S.  Hamilton,  American 
Steam  Conveyor  Corporation;  Ain.slcc 
.\.  Gray,  A.  A.  Gray  Advertl.slng  Agency; 
II.  L.  Delander,  Crane  Company;  Charles 
L.  Benjamin,  Gray  &  Benjamin  Adver¬ 
tising  Agency;  O.  M.  Middleton,  Amer- 
ic.m  Steel  Foundries;  J.  J.  Arnsfield, 
Fairl)anks,  Mor.se  &  Co.;  G.  H.  Eddy, 
Green  Engineering  Company,  and 
George  H.  Kibal,  Link  Belt  Company. 


EMPIRE  UNION  ACCEPTS 
CANADA’S  INVITATION 

Celebrated  British  Press  Organization 
Will  Hold  Congress  in  Dominion  in 
1920  -Arrangements  in  Charge  of 
Canadian  Press  Association. 


Toronto,  March  3. — The  Empire  Press 
Union  has  accepted  the  invitation  of  the 
Canadi.an  Press  As.sociation  to  hold  the 
next  Imperial  Pre.ss  Conference  In 
( ‘anada.  It  will  be  held  during  the  early 
autumn  of  1920. 

The  original  invitation  of  the  Canad¬ 
ian  Pre.ss  A.ssociation  was  extended  .in 
1913,  and  it  was  the  intention  to  hold 
the  conference  in  1915,  but  the  war  pre¬ 
vented  the  carrying  out  of  the  plan. 
Early  this  year,  knowing  that  there  was 
a  strong  sentiment  in  favor  of  a  confer¬ 
ence  being  held  as  .soon  after  the  .signing 
of  peace  as  po.s.sible,  the  president  of  the 
(’.  P.  A.  took  a  vote  of  the  Board  of 
Directors  as  to  the  .advisability  of  renew¬ 
ing  tlie  invitation. 

The  vote  was  practically  unanimous 
and  the  renewed  Invitation  was  accepted. 


Editors  E'ight  Over  Paper’s  Name 
CoFFKVViPLE,  Kan.,  March  1. — A.  J. 
Valentine,  publisher  of  the  Morning 
New.s,  was  fined  $100  for  contempt  of 
court  by  Judge  Holdren,  ba.sed  on  a 
critici.sm  in  the  News  regarding  a  suit 
between  the  owners  of  the  Journal  and 
the  News  over  the  use  of  the  name  Sun 
by  Mr.  Valentine.  The  Sun  was  merged 
with  the  Journal  in  January  and  the 
name  dropped.  Valentine  contended  he 
bad  the  right  to  use  the  name  Sun.  He 
has  appe.al€d  the  case  to  the  Supreme 
Court. 


Two  Large  Jewish 
Dailies  Combine 

Tlie  ainulgaiiiation  of  tlie  two  leading  progressive  Jewish 
newspapers  pf  New  York 

THE  DAY 

and 

THE  WARHEIT 


Brings  into  being  the  most  powerful  advertising  medium  in 
the  Jewish  field. 

The  quality  circulation  which  the.se  two  American  news- 
pajiers  formerly  divided  is  now  combined  into  one  great 
national  organ,  reaching  the  largest  numlier  of  the  best  ele¬ 
ments  among  the  Jewish  i>eople. 

The  new  editorial  staff  will  include  the  best  journalistic  talent 
of  both  papers,  with  increased  equiimient  and  added  facilities^ 
for  producing  the  gresitest  Jewish  afternoon  home  paper  in 
America. 

NTHC  WAWMCIT  /  / 


The  National  Jewish  Daily 
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Music  &  The  Drama 


New  YORK  is  the  cradle  of  American  plays.  Nightly  the  “Roaring  For¬ 
ties’’  gleam  like  a  theatrical  Milky  Way,  alight  with  stars  of  many 
magnitudes.  Some  three-score  productions  at  the  height  of  the  season  con¬ 
test  for  public  favor.  Others  appear  and  disappear,  damned  with  faint  ap¬ 
plause  and  empty  seats.  The  rejected  crumbs  from  New  York’s  theatrical 
table  would  make  a  feast  for  many  a  city. 

And  music!  Consider  the  spectacle  of  two  grand  opera  organizations  sim¬ 
ultaneously  packing  their  halls,  with  opera  comique  also  drawing  crowds, 
and  with  the  usual  number  of  orchestral  concerts  and  vocal  and  instrumen¬ 
tal  recitals. 

Such  a  city  of  playwrights,  composers  and  artists — and  theatre  and  opera- 
goers — demands  critics  of  high  gifts.  Two  reasons  for  the  prestige  of  The 
New  York  Evening  Post  among  discriminating  people  in  New  York  and 
elsewhere  are — Henry  T.  Finck  and  J.  Ranken  Towse. 


J.  RANKEN  TOWSE 

For  forty-five  years  dramatic  critic  of  'fjie 
Evening  Post,  he  is  the  dean  of  his  profes¬ 
sion  in  New  York.  Acquainted  with  the 
plays  and  players  of  pa.st  decades,  he  has  a 
remarkable  background  for  his  critical  judg¬ 
ment.  Swift  and  incisive  in  his  analysis, 
generous  in  appreciation  of  merit,  he  yet 
insists  upon  the  highest  standards,  and  to  win 
from  him  a  word  of  praise  is  esteemed  a 
worthy  feat.  A  prominent  figure  in  dra¬ 
matic  circles,  Mr.  Towse  is  pre-eminently 
the  critic's  Critic. 


HENRY  T.  FINCK 

For  a  (piarter  of  a  century  seat  T  2  in  the 
Metropolitan  Opera  House  has  been  a.ssign- 
ed  to  Henry  T.  Finck  and  for  thirty-eight 
years  this  nationally  known  writer  has  been 
music  critic  of  The  Evening  Post.  Author 
of  numerous  hooks  on  musie,  he  is  that  rare 
coiibination — a  critic  who  can  write  de¬ 
lightfully.  To  Mr.  Finck  music  is  a  real, 
colorful,  vital  thing.  Deeply  learned  in 
musical  lore,  ruthless  in  critici.sin  when  he 
deems  it  de.serveil,  he  thrills  to  real  merit 
with  contagious  enthusiasm.  Without  know¬ 
ing  the  difference  between  an  arpeggio  an.d 
an  opus,  you  can  enjoy  keenly  Mr.  Finck’s 
brilliant  criticism  of  last  night’s  opera. 


HENRY  T.  FINCK 


J.  RANKEN  TOWSE 


Other  special  writers  for  The  Evening  Post  are  Alexander  D.  Noyes, 
Simeon  Strunsky,  David  Lawrence,  Charles  Pike  Sawyer,  Lawrence  Perry, 
Royal  J.  Davis,  Charles  Molesphini. 

The  New  York  Evening  Post  enjoys  its  ever-growing  popularity  among 
thinking  men  and  women  because  it  meets  their  mental  needs.  They  say 
that  they  find  it  an  inspiration. 

Evening  Post  readers  are  worth  cultivating. 


More  Than  a  Newspaper — A  National  Institution 


NEW  YORK 


20-24  VESEY  STREET 
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COURIER-JOURNAL  ISSUES  SPECIAL 
"MARSE  HENRY  EDITION” 


Great  Number  of  Prominent  Americans  and  Britons  Contribute 
Appreciations  of  Veteran  Journalist — Notable 
Publication  a  Surprise  for  Mr.  Watterson 


Last  Sunday’s  issue  of  the  Ix>uisville  Courier-Journal  was  the  “Marse  Henry 
Kdition."  It  was  puidished  to  celebrate  the  seventy-ninth  Idrthday  of  Henry 
Watterson,  which  f«dl  uiH>n  February  16,  and  the  l>eK^inning  of  the  sixth 
decade  of  hia  editorial  lalsirs  on  the  Courier-Journal. 

This  plan  for  commemorating  the  unmatched  achievements  of  the  beloved 
dean  of  American  journalists  was  guarded  as  a  pi-ofound  se<-ret  su  far  as  “Marse 
•Icuiry”  was  concerned.  While  he  was  enjoying  his  usual  winter  rest  season  in 
Florida,  working  on  his  memoirs  and  contril)Uting  his  quota  of  editorial  leaders 
to  the  Courier-Journal — of  which  he  is  now  editor-emeritus — his  friends  at  the 
home  office  were  engaged  in  “a  work  of  love  and  affection.” 


'Basket  of  Flowers  Which  the  Years  Cannot  Wither' 


Judge  Robert  W.  Bingham,  the  pub¬ 
lisher,  and  R.  E.  Hughes,  the  general 
business  manager  of  the  Courier- 
Journal  and  the  Flvening  Times, 
labored  with  the  ze.'Uous  cooperation  of 
every  member  of  the  staffs  of  these 


sive  and  independent  of  the  regular 
mws.  fcaiuie  and  comic  .sections  of  the 
Sunday  Courier- Journal. 

The  first  .section  of  four  22-lnch  8- 
column  pages  contained  the  first  five 
chapters  jf  "l.iooking  Backward”  and  a 


Henry  Watterson,  Kuitor-Ejweriti's  Loi’isviixe  CofRiBR-JouRNAt. 


papers  to  produce  in  the  "Marse  Henry 
Kuition”  a  newspaper  which  fully 
measuri'd  fp  to  the  title  and  to  the 
otca.sion. 

Three  Sections  and  Supplement 
The  edition  contained  expressions 
of  good-will  from  the  mo.st  prominent 
Americans,  of  all  w-alks  of  life.  As 
Judge  Bingham  expressed  it,  these 
appreciations  from  his  countrymen  will 
be  for  Marse  Henry  "a  basket  of  flowers 
which  the  years  cannot  wither.” 

The  Marse  Henry  Edition  embraced 
three  sections  and  a  supplement,  exclu¬ 


year-by-yi>ar  chronological  summary  of 
important  events  in  the  world’s  history 
during  the  seventy-nine  years  of  Mr. 
Watterson’s  life.  Also  it  contained 
pictures  of  Mr.  Watterson  as  he  ap¬ 
peared  fifty  years  ago,  thirty  years  ago 
and  fifteen  years  ago.  The  “Looking 
Backward”  chapters  were  accompanied 
by  reproductions  of  threr  original  draw¬ 
ings  by  James  M.  Preston,  period  artist 
of  the  Saturday  Evening  Post,  for  which 
magazine,  in  connection  with  the  Sun¬ 
day  (,’ourier-Journal,  Mr.  Watterson  is 
writing  his  memoirs. 

The  2 '2  tributes  to  Marse  Henry  were 


contained  in  two  16-page  tabloid  sec- 
tien.s,  unique  in  their  make-up.  There 
were  nineteen  cartoons,  drawn  by  nine¬ 
teen  of  the  leading  cartoonists  of  the 
country  especially  for  this  edition,  each 
with  an  out.standing  idea  suggestive  of 
the  great  editor. 

All  of  the  cartoons  and  the  illu.stra- 
tions  in  the  “Looking  Backward”  .section 
were  printed  in  dark  green  over  buff 
tint  blocks,  a  most  attractive  blending 
of  colors. 

Cover  Page  Cartoons 

The  cartoon  on  the  cover  page  of 
Section  A  was  drawn  by  C.  K.  Berry¬ 
man,  of  the  Washington  Evening  Star, 
who  went  to  Miami,  Kla.,  where  Mr. 
Watterson  is  spending  the  winter,  and 
there  sketched  his  subject  from  life. 
Florida  pahns  formed  a  l)ackground 
for  this  cartoon. 

The  Section  B  cover  page  cartoon, 
drawn  by  R.  F.  Outcault,  of  the  News¬ 
paper  Featiiie  Service,  was  built  .iround 
Bu.ster  and  Tlge,  the  famous  Outcault 
comic  page  charactera  PlifC  Sterrett, 
of  the  same  service,  introduced  all  of  the 
regular  characters  of  the  Polly  an.l  Her 
Pals  cartoons  saluting  a  portrait  of 
Marse  Henry. 

C.  A.  Voight,  of  the  Central  Press, 
ttleveland.  introduced  his  daily  comic 
character  “Petey  Dink”  wi.shlng  Marse 
Henry  “many  happy  returns  of  the 
day.” 

Mar.se  Henry  and  the  might  of  his 
pen  gave  backgrounds  for  cartoons  by 
Rollin  Kirby,  of  the  New  York  World, 
who  showed  him  passing  the  seventy- 
ninth  mile  stone  astride  the  Democratic 
donkey;  by  R.  W.  Satterfield,  (-f  the 
Newspaper  Enterprise  Association, 
Cleveland,  who  aptly  worked  in  the 
phrase  “write  i.s  might”;  by  Frank  M. 
Spangler,  of  the  Montgomery  Adver¬ 
tiser,  who  pictured  Mar.se  Henry's  pen 
.shattering  the  sword  of  demagogy  and 
staWdng  the  self-seeker;  by  Jay  N. 
Darling,  of  the  Des  Moines  Register  and 
Times,  with  Marse  Henry  astride  his 
rs-n  riding  and  writing  “Real  American¬ 
ism”  acro.ss  the  continent,  and  by  A.  .1. 
Van  Les’iiout,  of  the  Courier-Journal, 
picturing  ’’Mars”  Henry,  the  fighter. 


armored  and  armed  with  his  pen,  pro¬ 
tecting  blind  “Justice.” 

A  Defender  of  Liberty 
Mr.  Wa'terson  as  the  champion  de¬ 
fender  of  “Liberty”  was  the  basis  of 
cartoons  by  other  artists.  D.  R.  Fitz- 
I)atrick,  of  the  St.  I.A)Ui.s  Post-Dispatch, 
pictured  Marse  Henry  upholding  the 
Goddess  of  Liberty  “When  the  ruins  of 
the  Twentieth  Century  are  uneaithed." 
W.  A.  Rogers,  of  the  New  Y^ork  Herald, 
showed  Marse  Henry  standing  aloft  in 
the  flame  of  “Liberty’s”  torch,  with  the 
inscription:  “All  the  World  Knows 

Where"  Mar.sc  Henry  Stands.”  Paid 
Plasehke,  o*"  the  Ig)uisville  Times,  pic¬ 
tured  Mar.so  Henry  standing  before  the 
Goddess  of  Liberty  as  her  defende*-,  with 
the  caption:  “The  Old  Guard  Dies,  but 
Never  Surrenders.” 

Nelson  Harding,  of  the  Brooklyn 
Eagle,  portrayed  a  range  of  mountains 
— “Newspaper  range,”  with  “Mt.  Wat¬ 
terson”  towering  high  above  all  the 
other  peaks. 

tlrover  Page,  of  the  Na.shvllle  Tennes- 
.sean,  drew  a  character  sketch  of  a 
newspaper  cartoonl.st  seated  at  his 
drawing  board  with  a  copy  of  Marse 
Henry’s  editorial  page  before  him  as 
the  key  to  an  Idea,  with  the  caption: 
“Always  an  inspiration  ” 

A.  B.  Chapin,  of  the  St.  Louis  Re¬ 
public,  showed  Marse  Henry  communing 
with  Ponce  de  Leon  at  the  “Fountain 
of  Youth”  In  Florida, 

Harry  J.  Westerman,  of  the  Columbus 
Journal,  had  “Father  Time,”  in  the  r6Ic 
of  copy  boy,  asking:  “Is  this  thirty, 
Marse  Henry?”  and  Marse  Henry, 
seated  at  his  desk,  replying:  “I’m 
starting  all  over  again,  sonny.” 

Harry  C.  Temple  and  Louis  Richard, 
■both  of  the  World  Color  Printing  Com¬ 
pany,  St.  Louis,  contributed  drawings, 
the  former  showing  a  butler  bringing 
in  a  big  bouquet  of  flowers — the  Mars»‘ 
Henry  Edition,  and  the  latter  picturing 
Uncle  Sam  thanking  Marse  Henry  for 
the  many  volumes  his  genius  had  filled. 

The  concluding  cartoon  toy  J.  P.  Alley, 
of  the  Memphis  CommerciaLAppeal, 
(Continued  on  Page  50.) 


j  “ America' t  Largeet  and  Beet  Newspaper  Industrial  Advertising  Agency" 

This  permanent  Weekly 
Business  Man’s  Page  secur¬ 
ed  among  non-regular  ad- 
I  vertisers  has  been  running 
two  years — it  is  one  of  a 
chain  of  pages  we  handle — 

.  it  carries  over  one  hundred 
I  thousand  lines  of  advertis¬ 
ing  per  year  —  more  than 
thirty-five  thousand  dollars 
'  annually  in  new  business, 
which  the  paper  would  not 
I  otherwise  obtain.  The  Page 
is  beneficial  in  many  ways 
—it  has  made  new  adver¬ 
tisers  and  helped  circula¬ 
tion  —  it  has  aided  the 
paper  in  being  recognised 
I  as  the  business  man’s  news- 
I  paper  in  its  community. 


Representative  sent  anywhere  upon  request. 


JOHN  B.  OALLAGHER  COMPANY 


Home  Office,  Ninth  Floor,  Dexter  Building,  Boston,  Mass. 


Contracts  vrith  the  adver¬ 
tiser  commence  and  end  to¬ 
gether  and  are  made  for 
twenty  weeks  at  a  time,  be¬ 
ing  renewed  each  twenty 
weeks. 


The  question  of  a  cancellation  of  an  ac¬ 
cepted  contract  rests  entirely  with  the 
newspaper. 

All  advertising  is  solicited  on  an  indirect 
result,  general  publicity  basis. 
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Sell  It  in  New  York  State 


Advertising  Will  Do  It 

Create^  build,  transport,  distribute  and 
let  your  business  purposes  be  known.  Don't 
hide  your  light  and  stumble  in  the  dark. 


During  the  seven  months  ended  with  January  last,  exports  from  the 
United  States  totalled  $3,798,000,000,  as  compared  with  $3,450- 
000,000  for  the  corresponding  period  of  one  year  ago.  This  shows 

A  GAIN  OF  $348,000,000! 

January  also  showed  a  net  trade  balance  in  the  United  States  for 
the  month,  of  $410,000,000. 

No  other  State  in  the  Union  has  been  more  largely  benefited  by 
this  incoming  tide  of  wealth  than  the  State  of  New  York. 

No  communities  anywhere  else  in  the  wide  world  have  so  much 
available  money  at  their  disposal  as  have  the  sixty-two  counties  of 
the  Empire  State,  covered  effectively  by  the  accompanying  list  of 
newspapers. 

It  requires  no  prophetic  foresight  to  see  the  rising  billow  of  pros¬ 
perity  rolling  toward  our  shores,  which  first  will  sweep  through  this 
great  State. 

It  is  not  necessary  to  use  a  microscope  or  an  x-ray. 

To  the  National  Advertiser,  New  York  State  Newspapers  are  the 
BEST  AND  LEAST  EXPENSIVE  SALESMEN  THEY  CAN  EMPLOY. 

They  are  powerful,  compelling,  producing  business,  stimulating 
consumption  and  thereby  increasing-  products  and  activities  in  the 
mills  and  factories  of  advertisers  who  use  them. 


Paid 

2,500 

10,000 

Paid 

2,500 

10,000 

Cir. 

Lines 

Lines 

Cir. 

Lines 

Lines 

Albany  Knickerbocker  Press  (M)  .  . 

.  33,433 

.07 

.07 

New  York  Telegram  (E)  . 

.204,622 

.342 

.315 

Albany  Knickerbocker  Press  (S) .  . 

.  39,917 

.07 

.07 

New  York  Telegram  (S) . 

.  204,622 

.246 

.225 

Albany  Sunday  Telegram  . 

.  25,804 

.05 

.05 

New  York  Times  (M) . 

.  350,598 

.50 

.475 

Batavia  News  (E)  . 

.  7,855 

.0179 

.0179 

New  York  Times  (S) . 

.475,853 

.55 

.5225 

Binghamton  Press>Leadar  (E)  .... 

.  27,814 

.07 

.06 

New  York  Tribune  (M) . 

1  122  310 

29 

,26 

Buffalo  Courier  &  Enquirer  (MdbE)  . 

.  71,625 

.14 

.12 

New  York  Tribune  (S) . 

Buffalo  Courier  Sl  Enquirer  (S) .... 

.107,600 

.16 

.14 

New  York  World  (E)  . 

;367,101 

.40 

.40 

Buffalo  Evening  News  (E) . 

.100,912 

.16 

.16 

New  York  World  (M) . 

.340,074 

.40 

.40 

Buffalo  Evening  Times  (E) . 

.  51,438 

.09 

.09 

New  York  World  (S)  . 

.501,724 

.40 

.40 

Buffalo  Sunday  Times  (S) . 

.  62,127 

.09 

.09 

Niagara  Falls  Gazette  (E)  . 

.  13,162 

.03 

.03 

Elmira  Star-Guette  (E) . 

.  26,687 

.06 

.05 

Brooklyn  Daily  Eagle  (E) . 

.  46,068 

.18 

.18 

Gloversville  Leader-Republican  (E) 

.  6,339 

.02 

.015 

Brooklyn  Daily  Elagle  (S) . 

.  46,068 

.18 

.18 

Gloversville  Morning  Herald  (M)  .  . 

6,245 

.03 

.02 

Brooklyn  Standard-Union  (E) . 

.  50,642 

.15 

.15 

Ithaca  Journal  (E) . 

6,791 

.025 

.025 

Brooklyn  Standard-Union  (S)  . 

.  50,642 

.15 

.15 

Jamestown  Morning  Post  (M)  .... 

9,266 

.025 

.0207 

Rochester  Times-Union  (E)  . 

.  60,614 

.14 

.12 

Mount  Vernon  Daily  Argus  (E) 

6,668 

.02 

.02 

Rochester  Herald  (M)  . 

.  35,826 

.06 

.06 

Newburgh  News  (E) . .  .  . 

.  10,888 

.04 

.03 

Rome  Sentinel  (E)  . 

.  5,293 

.0165 

.0129 

New  York  American  (M) . 

.367,969 

.45 

.41 

Schenectady  Union-Star  (E) . 

.  17,580 

.06 

.04 

New  York  American  (S)  .  . . 

.  753,468 

.65 

.60 

Syracuse  Journal  (E) . 

.  45,830 

.07 

.07 

New  York  Globe  (E) . 

.188,772 

.33 

.31 

Troy  Record  (M&E) . 

.  25,647 

.04 

.04 

New  York  Herald  (M)  . 

.128,814 

.40 

.36 

Yonkers  Daily  News  (E)  . 

.  3,314 

.0178 

.0178 

New  York  Herald  (S)  . 

.  202,000 

.50 

.45 

New  York  Evening  Journal  (E) .... 

.657,912 

.70 

.70 

New  York  Post  (E)  . 

.  32,234 

.25 

.19 

Government  statements  October 

1st,  1918. 

New  York  Sun  (E)  . 

.180,998 

.37 

.34 

Total  Circulation  . 

. .  .  6,074,593 

New  York  Sun  (M)  . 

.121,639 

.39 

.36 

10,000  Line  Rate . 

. . . . 

8.9635 

.121,639 

.39 

.36 

9.5569 
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PRESS  CAN  CHECK  ANY  BOLSHEVISM  Wilson  meets  press 
IN  U.  S.,  SAYS  MAYOR  HANSON  men  of  capital 


The  President  relieved  tlic  tension 
with  a  huiKhing  query: 

‘‘Well,  gentlemen,  how  do  I  look?” 

That  broke  the  ice.  The  corre¬ 
spondents  tumbled  over  themselves  to 
talk. 

The  queitions  came  in  a  deluge.  Mr. 
Wilson  carefully  explained  various 
points  about  the  league  of  nation.s, 
going  over  with  the  newspapermen 
much  of  the  ground  he  had  covered 
the  night  before  at  the  Congressional 
dinner  at  the  White  Hou.se. 

The  Interview  was  progre.s.sing  .splen¬ 
didly  until  some  one  asked  a  thought¬ 
less  que.stlon. 

‘‘How  long  do  you  think  you  will  be 
away  the  next  time,  ^  Mr.  Prc.sidcnt,  a 
year?”  he  babbled. 

Diplomatic  relations  once  more  were 
broken  oft. 


Wacihington  Correspondents  Have  First 
■^Chat”  With  Him  in  Two  Years,  but 
“Thoughtless”  Query  Causes  a 
Break  in  Diplomatic  Relations 


Country  Needs  Simon-Pure,  Hard-as-Rock  Newspaper  Policies 
Directed  by  Men  Who  See  Through  Hair- 
Splittings  and  Subtle  Shadings 


Seattle,  Wash.,  March  1. 

*  <  UT  for  the  militant  Americani.sm  of  the  new.spapers  during  the  general 
I)  .strike  in  this  city  we  might  .still  be  fighting  the  battle  against  the  law- 
le.s.s,  criminal  leaders  who  liad  determined  to  oring  about  a  nation-wide 
I>:ii-aly.sis  of  all  industry,”  .Mayor  Ole  Han.son,  of  S<-attle,  said  to  Kuitor  &  Pub¬ 
lisher,  referring  to  the  putting  down  of  the  general  strike  in  the  Northwe.st 
city  ciilh-d  by  the  Central  Latjor  Council  in  sympathy  with  .striking  shipyard 
workers  on  February  6. 

‘‘I  cannot  give  too  much  praise  to  the  newspapers,  which  fought  side  by  side 
with  the  loyalists  in  an  effort  to  save  Seattle  from  the  Bolsheviki,”  says  the 
man  who  is  credited  with  having  saved  the  day  for  Americani.sm  by  his  prompt 
acUoD  and  threat  that  military  law  would  be  re.sorted  to  if  neces.sary  to  put 
down  the  rebellion. 

Reached  People  Through  the  Papers 

•‘S<-attle's  new.spapers  have  demon¬ 
strated  again  the  vast  power  which  the 
pres.s,  ju.stly  and  intelligently  edited, 
can  exert  toward  pa.ssing  safely  the 
labor  crisis  which  the  United  States 
is  facing,”  Mayor  Hanson  sa'd.  ‘‘No 
country  in  the  world  has  a  power  equal 
to  that  of  the  right-thinking  United 
States  press,  which  is  solidly  arrayed 
against  the  destructive  unrest  that  is 
sweeping  the  old  world  and  threatening 
our  contineat. 

‘‘So  long  as  the  press  is  American 
the  .seething  radicals  and  red.s  at  the 
bottom  of  labor  troubles  cannot  do  more 
than  .stir  the  surface.  The  placid 
depths  will  flow  on,  unhindered.  Seat¬ 
tle's  prompt  action  stemmed  the  tide  of 
revolt,  I  be'ieve. 


Washingto.w,  March  5. — For  the  first 
time  in  about  two  years,  Pre.sident  Wil- 
.son  consented  to  l»e  interviewed  by  news¬ 
papermen  in  Washington,  ju.st  liefore  his 
return  to  Puri.s.  The  conference  was 
held  on  the  Senate  side  of  the  Capitol 
during  one  of  the  President's  visits  there, 
in  the  hope  of  getting  important  legis¬ 
lation  through  the  blockade  of  a  Ue- 
puldican  fllibu.ster. 

The  consent  of  the  Pi-e.sident  to  meet 
the  corre.spondnts  created  a  furore  in  Editor-Senator  Saulsbnry  Dines  Friends 
the  pre.ss  gallery.  Washington,  March  5. — Senator  Wil- 

During  his  flr.st  term  the  I’resident  lard  Saulsbury  of  Delaware,  president 
.saw  the  corresi>ondents  once  a  week  at  ,,j.q  tem.  of  the  Senate,  who  retired  from 
h'ast.  that  body  Tuesday,  was  host  at  a  dinner 

The  interview  was  formally  reque.sted  before  he  left  the  capital  to  former  news- 
through  James  D.  Preston,  representa-  papermen  in  the  Senate  and  a  group  of 
tive  of  the  Senate  pre.ss  gallery,  but  active  corre.spondents  with  whom  he  was 
there  were  few  among  the  corre-  in  cloSe  touch  in  Washington.  Senator 
spondents  who  believed  the  manueuvre  Saul.sbury  Ij  in  active  editorial  control 
would  be  succe.s.sful.-  The  waiting  group  of  the  Delawarean,  a  weekly  paper  pub- 
was  fairly  swept  off  its  feet  when  the  li.shed  at  Dover,  which  was  established 
President  suddenly  sent  out  a  cordial  in  1859  by  the  Senator’s  father  and  two 
‘‘come  in.”  uncles.. 


‘‘In  an  edition  of  the  Star,  published 
shortly  after  the  conclusion  of  the 
strike,  I  expressed  my  opinion  of  the 
papers  which  publi.shed  during  the 
revolution,”  he  continued.  ‘‘The  front 
page  story  in  the  Po.st-Intelligencer, 
quoting  Leon  Green,  alien  Bolshevik, 
as  saying  that  ‘the  city  should  be  dark 
and  conditions  made  so  terrible  that  the 


Real  Work  Needed 


‘‘I.abor  is  wonderfully  strong  when 
right,  l)Ut  pitifully  weak  when  wrong. 
But  the  troulde  is  not  over.  A  Bol¬ 
shevik  movement  of  a  strength  we 
are  only  beginning  to  su.spect  is  mani¬ 
festing  itself  throughout  the  country. 
Bolshevik  money  is  lieing  spent  lav¬ 
ishly  to  spread  the  doctrine  of  revolu¬ 
tion  an<l  anarchy  in  the  Ignited  States. 
This  insidious  propaganda  is  tinder  or¬ 
ganized  direction.  Only  by  i  counter¬ 
acting  propaganda  by  newspaper.s.  ami 
a  firm  and  uncompromising  policy  on 
their  part,  can  this  subsidized  unrest 
be  kept  from  poisoning  the  mind  of 
American  lalior. 

"This  is  no  time  for  high-brow  up¬ 
lift  stuff.  What  we  need  Is  simon-pure, 
hard-as-rock  newspaper  iiolicie.s,  di¬ 
rected  by  men  who  see  through  hair¬ 
splitting  and  .subtle  shading.s  to  direct 
issues  and  can  tell  the  difference  be¬ 
tween  broad-mindedness  and  veiled 
anarchy. 

‘‘Had  fteattle  not  been  so  fortunate 
as  to  have  papers  with  red  hlootl  anti 
convictions  we  might  l>e  fighting  yet 
with  the  city  under  martial  law.  There 
was  no  half-way  policy  for  the  papers 
that  published.  Both  have  always  been 
clean-cut  in  labor  policies.  The  Star 
has  always  had  the  welfare  of  the  la¬ 
borer  at  heart  and  worked  for  his  best 
interest.s.  But  the  Star  was  not  friendly 
to  the  BoLshevik  when  he  gained  the 
upper  hand  in  Seattle’s  labor  council, 
and  to-day  lalior  in  S«-attlc  is  learning 
things  about  it.self  and  its  leaders  from 
both  the  Po.st-Intelligencer  and  the 
Star. 

"Prompt  action  and  publicity  .saved 
the  situation.  This  is  a  time  for  editors 
to  show  courage.  Whenever  this  T  W. 
W.  outfit  starts  anything  they  should 
get  hell  and  repeat.” 


Why  Swift  &  Company  Handle 
Poultry,  Eggs,  Butter  and  Cheese 


Seattle’s  Fighting  Mayor 


Swift  ft  Company  went  inlb  the  produce  butinne  because 
they  uw  a  cryin(  need  for  the  kind  of  service  they  svcrc  equipped 
to  perform 

The  produce  business  was  in  chaos.  Collecting,  transporta¬ 
tion.  preparation  and  distribution  was  hit-or-mias,  with  delay, 
deterioration  and  loas  on  every  hand. 

The  farmer  was  at  the  mercy  of  an  uncertain,  localized 
market.  Me  had  no  way  of  reaching  through  to  the  peoole  who 
needed  what  he  was  raising  for  them.  There  was  no  premium 
upon  improving  his  slocks,  for  grading  was  lax  or  lacking. 

The  consumer  had  to  accept  produce  that,  as  a  rule,  had  no 
known  responsible  name  behind  it.  He  had  no  way  of  knowing 
how  long  the  eggs  or  the  butter  he  was  buying  had  been  lying 
around  in  misceUaneous  lots  in  the  back  room  of  a  country  store. 
Much  of’the  poultry  was  not  properly  refrigerated  before  ship¬ 
ment  or  prepay  protected  by  refr^eration  in  transil. 

Swift,  ft  Company's  initiative  brought  system  to  this  chaos. 
Their  organization,  equipment,  and  experience  in  handling  perish¬ 
able  food  products  were  already  adjusted  to  the  task.  Their 
refrigerator  cars,  branch  houses,  central  points,  far-reaching  con- 
nectiofn.  trained* sales  force,  supplied  just  what  was  demanded. 

Now  the  farmer  has  a  daily  cash  market  in  touch  with  the 
nation's  nc-ids  with  better  prices.  Standardization  makes  better 
produce  more  profitable.  More  consumers  are  served  with 
belter,  fresher,  finer  foodstufk. 

Nothing  suffers  from  this  save  inefficiency,  which  has  no 
claim  upon  public  support. 


.strike  would  be  won  in  a  few  days,’ 
brought  to  the  people  a  realization  of 
ju.st  what  was  Intended,  and  from  the 
hour  of  that  publication  I..eon  Green 
would  have  needed  police  protection  to 
walk  the  streets  of  Seattle.  The  fact  i.s, 
he  disappeared  from  public  view  at 
once. 

"The  Star  wili  always  have  my  sup- 
p<irt  and  profound  admiration  for  its 
stupendous  effort  to  publish  a  paper 
which  turned  the  tide  of  the  absurd 
and  unwarranted  strike  which  threat¬ 
ened  to  lead  to  universal  chaos.” 


Mayor  Hanson's  Artirle 


The  article  referred  to,  and  written 
by  Mayor  Han.son,  reads  in  part: 

"V'otir  editorials  in  the  Star  before 
the  revolution  came  drew  the  line  be¬ 
tween  Bol.sheviki  and  patriots.  .  .  . 

Your  editorials  called  the  people  to 
arms,  and  all  decent  Seattle  to-day 
thanks  you.  Without  your  editorial' 
support  and  the  free  gift  of  papers  to 
the  city  government,  so  that  I  could 
reach  the  people,  the  revolution  would 
still  be  in  iirogress  and  might  have  led, 
as  the  Bolsheviki’s  organ  said,  ‘No  one 
knows  where.’ 


Swift  &  Company,  U.  S.  A. 
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HOWARD  DAVIS  DINED 
BY  OLD  FRIENDS 


Aiigociates  in  Hearst  Organization  Honor 
Assistant  Publisher  on  His  Last  Day 
of  Service  With  The  American — 
Given  Cold  Watch 


The  friends  of  Howard  Davis,  in  the 
Hearst  or,?anization,  gave  him  a  dinner 
at  the  Automobile  Club  on  February  28. 
It  was  a  “farewell  dinner,"  for  Mr. 
Davis,  after  ten  years  of  arduous  and 
successful  executive  work  for  Mr. 
Hearst,  had  resigned  his  post  of  assist¬ 
ant  publisher  oT  the  New  York  American 
to  enter  upon  other  work,  the  nature  of 
which  he  lias  not  yet  di.sclosed  even  to 
his  intima»e  friends. 

The  dinner  was  a  surprise  to  Mr. 
Davis,  and  a  pleasant  climax  to  his  last 
day  in  the  American  offices,  where  he 
had  been  nesieged  by  well-wishers. 

V^ictor  H.  Polachek,  publisher  of  the 
American,  t-cted  as  toastmaster  and 
took  occasion  to  testify  to  Mr.  Hcarst’s 
deep  regret  because  of  the  departure 
from  the  organization  of  one  who,  he 
had  hoped,  would  always  remain  in  the 
fold.  Mr.  Polachek  said  that  Mr.  Hearst 
would  gladly  have  met  any  financial  in¬ 
ducements  offered  to  Mr.  Davis,  but  that, 
after  many  conferences  with  him,  had 
l<cen  convinced  that  he  could  not 
aliandon  plans  already  perfc-cted.  lirad- 
ford  Merrill,  general  manager  of  the 
Hearst  newspapers,  told  of  his  ow.n  high 
regard  and  warm  friendship  for  Mr. 
Davis  and  voiced  his  regret  at  the  sev¬ 
erance  of  an  association  which  had 
always  been  happy. 

One  of  Ablest  in  the  Field 

T.  V.  Jtanck  spoke  of  the  good-will  of 
the  editorial  dei>artment  and  William  C. 
Freeman,  a  veteran  of  the  organization 
— although  not  now  a  part  of  it — added 
Ji  hearty  tribute  to  the  ability  and 
sterling  ch-aracter  of  the  guest  of  honor, 
wIkhii  he  u-garded  as  one  of  the  able.st 
men  in  th  j  field.  Duncan  Curry,  Wil¬ 
liam  G.  Woodward,  Sam  Hecht  and  W. 
I*.  Anderson  added  their  testimony  to 
the  good  qualities  of  Howard  Davis  and 
to  the  deep  regret  felt  by  all  of  his 
asso<-iates  at  the  breaking  of  the  “ties 
of  the  old  shop." 

Mr.  Davis  responded  briefly  but  im¬ 
pressively.  He  recounted  the  battles  for 
busine.ss,  and  the  battles  against  unjii 
criticism  of  the  papers,  in  which  he  ha<l 
fought  shoulder  to  shoulder  with  his 
friends  of  the  force— asking  no  quarter, 
proud  of  the  cause.  He  assured  his 
friends  that  he  was  parting  from  the 
organization  holding  for  Mr.  Hearst  and 
for  all  within  the  ranks  the  warmest 
friendship  and  regard. 

Mr.  Polachek.  on  behalf  of  the  staff 
of  the  American's  business  department, 
then  presented  to  Mr.  Davis  a  Howard 
watch. 


Would  Use  Soldiers  in  Forestry 
Montreal,  March  4. — A  delegation 
representing  the  Canadian  Pulp  and 
Paper  Association  and  the  Canadian 
Lumljermen's  As.sociatJon  will  go  to 
Ottawa  inside  a  few  days  to  try  to  have 
the  Federal  Government  employ  return¬ 
ing  soldiers  in  reforestry  work  in  Can¬ 
ada.  The  delegation  will  be  headed  by 
Brig.-Gen.  J.  B.  White.  Sir  William 
Price,  head  of  Price  Brothers  &  Co.,  Ltd., 
and  W.  Gerald  Power,  ex-president  of 
the  Canadian  Lumbermen’s  .\s80ciation. 


Printers  Lose  Their  Profits 
By  I..ack  of  Cost  System 

Rigid  Plan  of  Arrounling  May  Re 
.Adopted  by  Rochester  Houses 
to  Conserve  Interests. 


Printers  in  Rochester,  N.  Y.,  are  dis¬ 
cussing  a  plan  “to  stabilize,  .standardize 
and  nationalize”  the  printing  indmtry. 
It  is  what  ?3  called  the  “three  yeiir  plan” 
of  the  United  Typothebe  of  America, 
which  is  in  operation  in  a  number  of 
large  cities,  and  is  said  to  be  very 
efficient.  It  involves  a  paid  secretary- 
manager  in  full  charge  of  local  opera- 
tion.s,  the  installation  in  every  printing 
plan  of  a  standard  cost-accounting 
system,  various  local  and  educational 
features  and  courses  of  study  for  em¬ 
ployees  and  the  free  services  of  a  na¬ 
tional  research  and  advertising  bureau. 

That  Rochester  is  sadly  in  need  of 
.some  system  of  cost-accounting  was 
brought  out  at  a  recent  meeting  when 
.lohn  P.  Smith,  president  of  the  Roch¬ 
ester  Typathet*,  showed  the  printers 
of  that  city  that,  figured  on  a  25  per 
cent.  basi.s,  the  trade  was  in  bad  finan¬ 
cial  condition.  He  produced  “charts  to 
prove  the  following: 

The  eighty-eight  plants  of  Rochester 
employ  999  persons.  Including  the  vari¬ 
ous  special  plants,  trada  service  ::hops. 
etc.,  the  total  employee  force  of  the 
printing  industry  and  allied  trades  of 
Rochester  *3  1,549,  with  a  total  annual 
payroll  of  $1,164,475.  Eight  thou.sand 


persons,  it  is  figured,  arc  directly  de¬ 
pendent  upon  those  employees  for  a  live¬ 
lihood.  The  survey  and  figures  do  not 
include  newspai>er  publishing  plants,  as 
such,  or  for  lithographers  and  other 
trades  that  cannot  be  directly  clas.-ied  as 
I>art  of  the  printing  indu.stry. 

Thirty-one  of  the  plants,  doing  a 
yearly  business  of  ^5,000  and  les.s, 
.showed  an  actual  loss  of  $25,486  for  one 
year,  and  .a  total  loss  and  lost  profit  of 
$57,514.  Those  thirty-one  plants  do  less 
than  5  per  cent,  of  the  total  commercial 
printing  business  of  the  city,  the  figures 
showed. 

Sixteen  plants,  doing  $5,000  to  $10,000 
annual  business,  show  an  actual  loss 
of  $11,946,  and  a  total  loss  and  lost 
profit  of  £44,367.  The  average  salary 
of  the  headc  of  those  sixteen  plants  is 
only  $1,504  a  year,  and  Lut  nine  of  them 
are  receiving  an  amount  equal  to  that 
paid  to  journeymen  printers  under  the 
Roche.ster  rcale. 

Profits  Not  Conserved 

Twenty-ore  plants,  doing  $10,000  to 
$25,000  annual  business,  show  an  actual 
less  of  $4,575,  and  a  total  loss  and  lost 
profit  of  896,005.  Five  plants,  doing 
$25,000  to  {50,000  annua’  business,  show 
a  3%  per  cent,  profit  of  $5,968,  but  a 
lost  profit  of  $36,309.  Eight  plants  do¬ 
ing  $50,000  to  $100,000  annual  busines.s, 
show  a  7  per  cent,  profit  of  $33,257,  tut 
a  lost  profit  of  $38,472.  Seven  plants, 
doing  an  annual  business  of  $100,000  or 
more,  representing  only  one-twelfth  of 
all  commercial  printing  plants  in  the 
city  but  handling  one-half  of  all  the 
business,  show  an  8.3  per  cent,  profit 
of  $107,123,  but  a  lost  profit  of  $215,819. 


SHERMAN  DEMANDS 
ESPIONAGE  REPEAL 


“Dares”  President  to  Let  People  and 
Press  Freely  Discuss  League  of  Na¬ 
tions  Plan — Supreme  Court  Holds 
Law  to  Be  Constitutional 

Washington,  March  3. — The  Espion¬ 
age  law,  as  affecting  free  speech  and 
free  press,  received  attention  In  the 
Senate  and  the  United  States  Supreme 
Court  to-day. 

In  a  sensational  attack  on  the  pro¬ 
posed  league  of  nations,  Sherman  of 
Illinois  “dared”  President  Wilson  to 
consent  to  a  repeal  of  the  Espionage 
act  "so  that  the  restrictions  may  be  lifted 
from  free  speech  and  a  free  press  and 
full  discussion  given  the  details  cf  this 
.scheme.”  The  Senator  asserted  that  if 
he  does  not  find  support  for  his  con¬ 
tentions  in  the  Republican  Party,  he 
will  seek  it  elsewhere. 

“He  does  not  dare  repeal  this  law  and 
let  the  people  know  the  truth,  and  the 
Democrats  would  not  even  let  this  mat¬ 
ter  come  to  a  vote  before  the  Senate.” 
Senator  France,  of  Maryland,  also  Re¬ 
publican,  interjected. 

“That  is  true,”  agreed  the  Senator 
from  Illinois,  “and  if  1  had  my  way  the 
legislative  situation  would  have  been  so 
handled  on  this  side  of  the  chamber  as 
to  have  compelled  an  extra  session  at 
once.  I  want  to  say  that  if  I  cannot  find 
in  my  own  party  support  for  this  de¬ 
mand  for  a  free  discus.slon  I  shall  go 
ol.sewhere.” 

Court  Upholds  Law 

The  Supreme  Court  held  that  the 
.so-called  ‘enlistment  section  of  the 
Espionage  act  is  not  an  Interference 
with  the  light  of  free  speech,  as  pro¬ 
vided  by  the  Constitution. 

“When  a  nation  is  at  war,”  the  court 
held  In  an  opinion  rendered  by  Justice 
Holmes,  “many  things  that  might  be 
.said  in  time  of  peace  are  such  a  hin¬ 
drance  to  its  effort  that  their  utterance 
will  not  be  endured  so  long  as  men 
fight,  and  no  court  could  regard  them 
as  protected  by  any  constitutional 
right.” 

The  opinion  was  rendered  in  sustain¬ 
ing  convictions  of  Charles  T.  Sphenk  and 
Elizabeth  Baer  of  Philadelphia,  who 
were  charged  with  attempting  to  inter¬ 
fere  with  army  enlistments  by  sending 
through  the  mails  to  men  of  draft  ages 
circulars  discussing  subjects  relative  to 
the  war. 

The  court  also,  in  effect,  sustained 
the  conviction  of  Kate  Richards  O’Hare 
in  North  Dakota,  under  the  Espionage 
act,  by  refusing  to  review  her  case, 
and  also  the  conviction  of  Abraham  L. 
Sugerman  of  Minneapolis. 


Trade  News  Service  Formed  i 
St  Louis,  March  4. — The  Associated 
Trade  Press  has  been  organized  here  by 
Ix>uis  Resnick  to  furnish  a  trade  paper 
news  service.  E.  J.  Costello  will  be  in 
charge  of  -a  Chicago  office.  Both  are 
former  Associated  Press  men. 


The  total  profit  of  the  eighty-eight 
plants  is  only  $102,341  a  year,  as  com¬ 
pared  to  a  yearly  business  of  more  than 
two  and  a  half  million  dollars,  and  their 
total  lost  profit  is  figured  at  $535,986. 

Too  much  guessing  at  costs  and 
proper  selling  prices,  faulty  bookkeeping 
systems,  .and  inability  to  estimate  were 
some  of  the  most  impressive  short¬ 
comings  of  the  Rochester  printing  in¬ 
dustry  as  shown  by  the  survey. 


Editor  Publisher  for  March  8,  1910 


37 


DRY  MATS  ARE  USED 
BY  150  NEWSPAPERS 


DOES  HIS  BEST  WORK 
IN  BOOSTING  PAPERS 


Of  German  Origin,  the  Process  Has 
Been  Adapted  to  Meet  American 
Needs  and  Has  Become  a  Fix¬ 
ture  in  Many  Plants 


It  is  claimed  that  about  150  news¬ 
paper  plants  have  disi  aided  steam  tables 
and  have  eliminated  the  heatiner  of  type 
forms  by  atdopting  the  cold  process. 

As  has  been  explained  in  these  col¬ 
umns  before,  the  great  advantage 
claimed  for  the  dry  mat  is  in  the  saving 
of  newsprint  which  is  possible  through 
its  u.se.  The  matrix,  before  going  into 
the  casting  box,  is  made  to  shrink 
approximately  one-fourth  of  an  inch 
acro.ss  the  newspaper  page.  By  taking 
advantage  of  this  shrinkage  the  news¬ 
paper  may,  without  narrowing  margins, 
u.se  four-page  wide  print  paper  rolls  that 
are  one  inch  .shorter,  two-page  wide  rolls 
that  are  half  an  inch  shorter,  and  one- 
page  wide  rolls  that  are  a  quarter  of  an 
inch  shorter  than  must  be  used  with  wet 
mats  and  steam  tables.  This  approxi¬ 
mates  two  per  cent,  of  print  paper. 

Specialists  on  the  dry  mat  contend 
that  there  is  a  marked  improvement  in 
typography  through  its  use.  The  print¬ 
ing  is  more  legible  and  clear,  they 
claim,  particularly  in  the  reproduction 
of  half-tones.  A  publisher  who  has  used 
the  dry  mat  for  several  years  said  to  a 
representative  of  Epitor  &  Pubijshkp. 
recently  that  his  men  would  go  on  strike 
if  he  should  re.store  the  old  steam  table. 

Considering  the  strong  testimony  in 
favor  of  the  dry  mat  given  by  nearly 
all  publishers  who  have  adopted  the 
proce.ss,  it  would  seem  logical  to  predict 
that  It  would  soon  come  Into  very  gen¬ 
eral  use.  The  fact  that  ljut  150  news¬ 
paper  plants  have  thus  far  taken  it  up 
would  indicate  that  innovations  in 
mechanical  processes  for  printing  find 
slow  acceptance.  However,  among  the 
new.spajjers  which  have  discarded  the 
wet-mat  proce.ss  are  such  prominent 
ones  as  the  Atlanta  Constitution  and 
Atlanta  Journal,  Minneapolis  Tribune, 
Hartford  Tlme.s,  and  others  of  compara¬ 
ble  standing. 

At  least  one  feature  .syndicate,  the 
International,  uses  the  dry  mat  for  Its 
service.  The  manufacturers  claim  that 
the  equipment  cannot  get  out  of  order, 
while  the  steam  table  is  a  constant 
menace. 


INVENTORIES  ARE  NECESSARY 


Military  Tract  Editors  Also  Urged  to 
Raise  All  Rates 

Galesburg,  Ill.,  March  1. — Neces.sity 
for  higher  rates  for  advertising,  print¬ 
ing  and  newspaper  sales  was  voiced 
by  speakers  at  the  sixtieth  annual  con¬ 
vention  of  the  Military  Tract  Press 
Association,  held  here. 

An  impressive  talk  was  given  by  Van 
\j.  Hampton,  of  the  Macomb  Bystander, 
urging  that  publi.shers  make  a  regular 
and  systematized  Inventory  •  of  their 
stock.  He  spoke  from  his  own  expe¬ 
rience  of  having  recently  lost  his  plant 
by  fire. 

Officers  for  the  ensuing  year  are: 
Pre.sident,  J.  E.  Dertinger,  Bushncll; 
vice-president,  G.  S.  Flint,  Gates  City; 
secretary.  Van  L.  Hampton,  Macomb. 


John  F.  D.  Aite 

The  ambition  of  John  F.  D.  Aue. 

publisher  of  the  Fort  Smith  (Ark.) 
Times-Record,  is  to  build  up  and  better 
any  newspaper  property  with  which  he 
becomes  connected;  and  that  ambition 
has  not  failed  of  achievement.  Mr.  Au6 
is  not  a  native  of  this  country.  He 
came  here  from  Holland,  where  he  was 
born,  in  1894,  when  but  thirteen  years 
old,  settling  with  bis  parents  in  Sioux 
Center,  Iowa,  where  he  finished  a  high- 
school  course  and  then  taught  the  young 
for  two  years.  ThO  life  of  a  school¬ 
master  did  not  offer  what  he  considered 
permanent  attraction,  however,  so  he 
became  accountant  for  a  big  lumber  con¬ 
cern  in  Alton,  Iowa. 

While  in  Alton  Mr.  Au6  was  drawn 
to  the  newspaper  bu.slnes.s,  and  in  1910 
he  bought  the  Alton  Democrat.  The 
paper  had  a  very  limited  circulation, 
but  Mr.  Au6  applied  ordinary  bu.siness 
principles  to  conducting  it,  and  in  five 
years  was  printing  60  per  cent,  more 
copies  than  his  pre<leccssor,  and  had 
Increased  the  business  by  60  per  cent. 
In  the  meantime,  that  is,  in  1913,  he  was 
elected  secretary  of  the  newly  formed 
Iowa  Press  Association,  for  which  he 
gathered  a  paid-up  membership  of  nearly 
three  hundred.  In  1916  he  sold  the 
Democrat  and  went  to  Des  Moines  as 
general  assistant  to  Gardner  Cowles, 
publisher  of  the  Des  Moines  Register 
and  Tribune.  In  that  position  he  found 
his  old  experience  as  an  accountant  of 
great  value,  for  besides  assisting  in  gen¬ 
eral  promotion,  he  instituted  a  system 
of  cost  finding  and  separated  the  ac¬ 
counts  of  the  Morning  Register,  Evening 
Tribune,  and  Sunday  Register. 

When  Mr.  Au6  purchased  the  controll¬ 
ing  interest  In  the  Fort  Smith  (Ark.) 
TimCs-Record,  which  he  did  in  January, 
1918,  he  found  a  circulation  of  7,858.  He 
has  nearly  doubled  that  figure  already, 
and  Is  still  boosting  it  higher. 


W.  Montague  Pearsall  Agency,  203 
Broadway,  New  York,  has  started  a 
newspaper  campaign  on  "Advance 
Brand”  wild  cherry  cough  drops,  u.sing 
270-llne  copy  to  begin. 


Sees  No  Cut  in  Paper  Prices 

Rochester,  N.  Y.,  March  1.— Don’t 
wait  with  the  expectation  that  the 
world  is  going  to  change  in  a  min¬ 
ute.  Paper  is  going  to  remain  right 
where  it  is  for  some  time  to  come;  so 
continue  to  buy  for  your  needs,”  was 
the  advice  of  Joseph  T.  Ailing,  president 
of  the  Ailing  &  Cory  Paper  Company, 
to  a  meeting  of  printers  and  their  em¬ 
ployees  in  the  rooms  of  the  Rochester 
(N,  Y.)  Ad  CTub. 


14  Evening 
Papers  Cover 
Michigan 

No  Other  State  Has  Such 
Economical  and  Thorough 
Coverage 


These  Invaluable  Advantages 
Available 


1st 

2nd 


3rd 


4th 

5th 


The  Detroit  News  has  the  largest  eirculation  in 
tlie  middle  west  outside  Chicago.  The  News 
city  circulation  exceeds  the  nnnilK>r  of  English 
speaking  Iioines. 

The  Grand  llapids  Press  is  the  largest  paper  in 
Grand  Kapids,  reaches  practically  every  home 
in  the  city,  has  5  times  the  circulation  of  its 
only  evening  competitor  and  2J4  times  that  of 
the  local  morning  paper. 

The  Flint  Journal,  Bay  City  Times-Tribune, 
Lansing  State  Journal,  Saginsiw  News-Courier, 
Pt.  Huron  Times-IIerald,  Kalamazoo  Gazette- 
Telegraph,  Pontiac  Press-Gazette,  Muskegon 
(Jironicle,  Adrian  Telegram,  Ann  Arlwir  News 
are  ten  splendid  modern  newspapers  without 
any  local  competition.  Each  covers  its  field 
with  practically  100^  thoroughness. 

The  Jack.son  Citizen-Patriot  is  the  only  even¬ 
ing  paper  in  Jackson  and  has  three  times  the 
circulation  of  the  morning  paper. 

The  Battle  Creek  Moon-, Journal  has  a  much 
larger  local  circulation  than  any  other  pai>er  in 
its  city. 


Here  Are  the  Circulations  and  Rates 


Net  paid 

Newspaper  circulation 

Adrian  Telegram  .  9,976 

Ann  Arbor  Times-News  . ’. .  7,300 

Battle  Creek  Moon-Journal  .  6,457 

Bay  City  Times-Tribune  .  16,814 

Detroit  News  .  217,000 

Flint  Journal  .  25,947 

Grand  Rapids  Press .  84,435 

Jackson  Citizen-Patriot  .  24,781 

Kalamazoo  Gazette-Telegraph  .  23,893 

Lansing  State  Journal  . . ; .  26,094 

Muskegon  Chronicle .  13, 574 

Pontiac  Press-Gazette  .  10,912 

Pt.  Huron  Times-Herald  .  11,257 

Saginaw  News-Courier .  24,000 


5,o<X)-line 
adv.  rate 


9,976 

.025 

7,300 

.0215 

6,457 

.015 

16,814 

•035 

217,000 

•25 

25,947 

•05 
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•05 

23,893 

.04 

26,094 

•05 

13,574 

.025 
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.02 

”,257 

.028 

24,000 

•05 
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TIPS  FOR  Tin:  Al) 
MANAGFK 


M.  i’.  ('oMi’ANV.  <;o  West  Thirty- 

fifth  Street,  New  York.  Will  plaee  iu-- 
eount  of  ISasic  I’rodutts  <’oni|)any,  233 
liroailway,  New  York,  inanufaeturinn 
"Thros"  Kuel  Ciil>es. 

KkANK  PtJK.SBRKV  t'O-MI’AN  Y,  -t.'ifi  Kourth 
Avenue,  New  Y’oik.  ('onttniplatinK  an 
exten.sive  eamiiaittn  for  the  K.  (.Mark 
t'ompany,  Ikiltiinoi-*',  on  "Virsinia  Pea¬ 
nut  Oil.” 

(li'KNTiiKK-HllADt^MUi  .\r.KNcv,  122  South 
.MiehiKan  Avenue,  Phicafjo.  Makes  up 
list.s  in  April  for  the  Williams  Soap 
Company  toilet  jireparation.s. 

Shkkmax  &  IhiYAN,  79  Fifth  Avenue, 
New  Y'ork.  Will  h.iiulle  advertisinj; 
her«-after  for  the  Fultcn  .Motor  Truek 
Coiiipany,  Karmingdale,  N.  Y.,  of  which 
c.  W.  Striehliy  is  the  new  advertising 
manager. 

W.  A.  Pattkiwov  ('omi’any,  Inc.,  1 
.Madison  Avenue.  New  York.  Makes  up 
monthly  lists  for  C.  K.  .\cti«'l<l.  132S 
I ’.roadway,  New  York,  adverti.sing  sur¬ 
gical  fiK>t  appliance.s. 

.Mc.m .\i  -  Komei:  .\gency.  oC.S  Hast 
Itroail  Strx'et,  Oolumbu.s.  Ohio.  Will 
make  up  list.s  in  April  lor  the  Koderick 
I.A‘an  Manufacturing  t'omi>any,  .Mans¬ 
field.  Ohio,  to  advorti.se  farm  imple¬ 
ments. 

Corning-FIrestone  Agency,  St.  Paul. 
Plat  ing  3,000  lines  for  the  I.«inplier  Hat 
tiainpher,  Skinner  &  (’o.)  in  Northwe.st- 
•  IK  dailies  and  weeklies  for  .March,  April 
and  May;  also  i;lacing  1,500  lines  for  the 
T.  L.  IMood  Paint  Co.,  St.  I’aul.  in  North- 
we.stern  tarm  paper.s. 

.\coRN  Agency,  150  Nas.sau  Street, 
New  York.  Placing  twenty-eight-line 
.seven-time  orders  with  New  Kngland 
newspaiH*rs  for  H.  Morgan  Pollock  &  Co. 

Jean  I)e.an  Barnes,  354  Fourth  .Vve- 
nue.  New  York.  Cieneraily  makes  cp  list 
alKiut  this  time  for  B.  Prie.stley  &  Co, 

Barton  &  Ditlstine,  25  We.st  Forty- 
fifth  Street,  New  York,  Placing  orders 
with  newspapers  in  New  Y’ork  State  and 
siirmuntling  cities  for  the  New  Y'ork 
Tribune. 

C.wmege  Batten  Co.MfANY.  Fourth  .Yve- 
nue  Ituilding,  New  Y’ork.  .Again  placing 
order.s  with  Southern  newspatKTs  for 
Norri.s  Candy  Company. 

Brack .m.x.v-Boss  Comr.'.ny.  95  .Mailison 
.\venue.  New  Y’ork.  Placing  copy  with 
Newark  and  New  Y’ork  City  newspapers 
for  H-O  Company. 

H.  C.  Bkapfxirp  Company,  Kresge 
Building.  Detroit.  Will  handle  the  ad¬ 
vertising  for  ('ommerce  Motor  Car  Com¬ 
pany. 

Braniit  AI'Vertisi.ng  Company,  8  South 
Dearliorn  .Street,  (’hicago.  Will  handle 
the  advertising  for  Martin  &  Martin. 

Chambers  .Vgency,  Mai.son  Blanche 
Building,  New  Orleans.  Placing  orders 
with  a  few  newspapers  in  .selected  sec¬ 
tions  for  (’otton  Publicity  (.'ommittee. 

K.  H.  (-I.ARKE  .Agency,  Steger  Buihling. 
Chh-ago.  Making  10,000-line  contracts 
with  .Mi.s.souri  new.spapers  for  .American 
Chain  ('ompany. 

(’OWEN  C0.MPANT,  30  Kilby  Street. 
Boston.  Fteported  will  shortly  make  up 
lists,  using  newspapers,  for  Chase  & 
SunlK>rn. 

D’.Arcy  Adythtising  Company,  Inter¬ 
national  Life  Building,  St.  I>iuis.  Again 
Iilacing  orders  with  new.spapers  in  vari¬ 
ous  .sections  for  Anheu.ser-Bu.sch  Brew¬ 
ing  .Vs.sociation. 

Dxi  ciiy  Co.mpany,  9  Murray  Street, 
New  Y’ork.  Placing  onler.s  with  Con- 
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iiecticiit  newspapers  for  .Vmerican  Mus¬ 
tard  Comii.iiiy. 

Biciiarp  l•'ola■;Y  .Vgency,  Terminal 
Building,  Philadelphia.  Placing  orders 
with  .lU'Wspapcrs  for  F.  (i.  Vogt  &  Sons. 

Krwin  &  Wasey,  58  Fast  Washington 
Street,  Chiiago.  Plax'ing  ordi-rs  with 
newspapers  within  a  trade  radius  of 
.Marshalltown,  la.,  for  Western  (Irocer 
(’ompany. 

Fwierai,  .Agency,  6  Fast  Thirty-ninth 
Street,  New  Y’ork.  Making  5,000-line 
contracts  with  new.spaiK'rs  in  Missouri, 
I’tah,  and  State  of  Washington  for  Falk 
Tobacco  Company. 

Grep;.n-I..ucas  Co.mpany,  Hanover  an<l 
Fayette  Stre»*ts.  Baltimore.  Placing  ad¬ 
vertising  with  newspapers  for  <’ity  of 
Baltimore:  reported  to  Iw  again  placing 
orders  with  .some  Southern  newsi>apers 
for  McCormick  &  Co. 

Kiigar  .M.  Himipks  .Ai)Verti.sing  .Agency, 
Fquitable  Building,  Wilmington,  Del. 
Placing  orders  with  Southern  new.s¬ 
papers  for  I’ine  Forest  Inn,  Summer¬ 
ville,  S.  C. 

MAirriN  V’.  Kmjjjy  Company,  Second 
National  Bank  Building,  Toledo.  Asking 
rates  in  newspapers  within  trade  radius 
of  Tolislo  for  Woolson  Si>ice  Company. 

Frank  Kieiinan  Co.mpany,  135  Broad¬ 
way,  New  York.  Placing  some  adver- 
ti.sing  for  Certone  Company. 

1>)R|>  &  Tho.m.as,  Mailers  Building. 
Chicago.  .Vsking  rates  in  newspat>er.s 
for  Miller  Tire  and  Bublx'r  ('ompany; 
making  Bi.«Mi(i-line  contracts  with  some 
Texas  newspap<‘rs  for  Texas  Star  Flour 
Mills. 

H.  K.  .Mi8’ann  Co.mpany,  61  Broad¬ 
way,  New  Y’ork.  .Again  placing  orders 
with  newspajH'rs  generally  for  Borden's 
I’onden.sed  Milk  Company. 

Bobert  M.  .McMi'u.en  Company,  Cam¬ 
bridge  Building,  New  Y’ork.  Again 
placing  order.s  with  new.spapers,  prin¬ 
cipally  in  the  South,  for  (lisirge  Wash¬ 
ington  Sales  I’ompanj  :  again  placing 
oi-ders  with  New  Y’ork  city  newspai>ers 
for  Standard  .Milling  Comiiany. 

Mears  .Vnvt'nmsiNG.  Inc.,  461  Fighth 

venue.  New  Y’ork.  Making  contracts 
with  newsi>ai«‘r.s  generally  for  Hosen- 
ts'rg  Brothers  &  Co. 

(  >'Con.ner-Fyefe,  281  Fifth  .Avenue, 
New  Y’ork.  Placing  twenty-eight-line 
thirteen-time  order.s  with  newspapers 
that  have  rotogravure  .sections  for  .lohn- 
son-Cowilen  &  Co. 

Frank  Prkshrey  Co.mpany,  456  Fourth 
-Vvenue,  New  Y’ork.  .Asking  rates  in 
newspaiM-rs  for  lili.son  Company. 

F.  P.  Be.mington  .Agency,  1280  Main 
Stivet.  BufTalo.  Making  a  few  contracts 
with  newspapers  for  Hewitt  Bubber 
Com|>any;  placing  order.s  with  news- 
paiiers  for  General  Baking  Company. 

Joseph  Bicmarus  Company,  9  Fa.st 
Fortieth  Street,  New  Y’ork.  Will  handle 
the  adverti.sing  for  Simms  Magneto 
Company. 

B(n;krs.  BRhrrr-BAKER  Company, 
Guardian  Building,  Cleveland.  Placed 
order.s  with  .some  New  Y’ork  city  news- 
Ii.'ipers  for  Fdwards  Company. 

Bi  THRArpE  &  liYAN,  404  Fourth  -Ave¬ 
nue,  New  Y’ork.  Placing  orders  with 
newsiiajH-rs  for  Standard  Stati.stlcs 
( ’oniriany. 

S<Y(TT  &  S(x»TT,  144  Fa.st  Thirty-second 
Strf-et.  New  Y’ork.  Will  place  some  ad¬ 
verti.sing  in  newspapers  for  W.  .1. 
Thomiison  Company. 

F.  P.  Siif.MWAY  Company,  453  Wash¬ 
ington  Street,  Bo.ston.  Will  make  up  a 
list  of  new.spniM>rs  iluring  April  for 
Gla.stonbury  Knitting  Company. 

.Strutt  &  Finney,  171  Madi.son  Ave¬ 
nue,  New  Y’ork.  Placed  orders  with  a 
few  newspapers  for  an  exjierimental 
campaign  for  F-i  France  Manufactur¬ 
ing  Company. 


Frank  Seaman,  Inc.,  470  Fourth  Ave¬ 
nue,  New  Y’ork,  and  Chicago.  Making 
up  a  li.st  for  Bcpiiblic  Motor  Truck 
Company;  i>la<’ing  orders  with  news¬ 
papers  in  sections  wheiv  “Fatima” 
schedule  did  not  run  for  Figgett  ii  .Myers 
Tobacco  Comiiany;  will  shoidly  place 
order.s  with  .New  York  city  newsimpers 
for  Fiebmann’s  Sons  Brewing  Company; 
making  5,000-line  contracts  with  New 
Y’ork  State  and  Southern  new.spapers 
for  Thomas  Maddtx'k’s  Sons  Company: 
making  5,000-line  contracts  with  New 
Orleans  and  .Alabama  newspapers  for 
Colgate  &  Co. 

Tea  Asscktation,  118  Front  Street, 
New  Y’ork.  A  combination  of  tea  con¬ 
cerns  are  forming  an  as.sociation  where¬ 
by  they  will  do  a  general  newspaper 
l  ampaign  of  adverti.sing.  At  present  no 
agency  has  been  .selected  to  place  this 
business. 

Thomas  .Advertisino  Service,  Hoard 
Building,  Jacksonville,  Fla.  Placing 
additional  orders  with  newspapers  in 
.si'lectisl  sei'tions  for  Florida  Citrus  Kx- 
change. 

THoMi>soN-K(Km  Company,  32  We.st 
Sixth  Street,  Cincinnati.  Placing  copy 
on  contracts  for  Sterling  Bemedy  Com¬ 
pany.  w  hicji  bought  out  the  Bayer  Com¬ 
pany. 

Tracy-Parry  Company,  I,afayette 
Buihling,  Philadelphia.  Placing  orders 
with  .some  Baltimore  newspapers  for 
Frishmutt  Brothers  &  Co. 

Van  P.xtten,  Inc.,  50  East  Forty-Sec¬ 
ond  Street,  New  York.  Placing  orders 


with  large  cily  new.spapers  for  Flazolyii 
Company. 

Fpison  Fi.I'XTRk'  .Appliance  Company, 
Chicago.  Has  started  a  national  adverr 
Using  campaign  on  ’’Hotpoint,”  Hughes, 
and  General  FleCtric  products. 

Mitciiei.i.  .Agency,  806  Mary  Place, 
.Minneapoli.s.  Starting  March  1  a  na¬ 
tional  campaign  on  leather  coats  for 
sports  purposi's  and  flannel  .shirts.  .Also 
placing  account  of  Northwestern  Knit¬ 
ting  Company,  .Minneapolis  (“Munsing- 
wear”)  and  Foote-Schulz  &  ('o..  shoe 
manufacturers,  St.  Paul. 

Hex  W.  YA’Ain)Ei.i.  .Agency,  New  York. 
Will  place  advertising  for  the  Winton 
Engine  YA’orks,  Cleveland  (-All-American 
Diesel  oil  engines)  and  Evans  Stamping 
and  Plating  Company,  Taunton,  Mass. 

Manternach  .Agency,  Hartford,  Conn. 
Will  handle  future  adverti.sing  of  the 
Hershell-Spillman  Motor  Company, 
Ntirth  Tonawanda,  N.  Y. 

Fesan  ('ompany.  New  York.  Has  been 
appointed  adverti.sing  agent  for  the 
Curtiss  Aeroplane  and  Motor  Corpora¬ 
tion. 

Wt3.i.s-I.AM0NT  Mani:ea(tirino  Com¬ 
pany,  .Minneapolis,  Minn.,  automobile, 
work  and  .specialty  glove  manufacturers. 
AA’ifhin  the  next  .sixty  days  will  place 
their  year’s  appropriation  with  an  ad¬ 
vertising  agency  yet  to  lie  determined, 
and  .shortly  thereafter  will  inaugurate 
an  extensive  campaign  in  standard 
magazine  media  and  in  local  newspapers. 
The  concern  now  does  busine.ss  in  forty 
states. 
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Hero  is  a  picture  of  tlic  now  homo  of  tho  Muscatine  (la.)  .Journal  ami 
Now.s-Tril)uno.  It  i.s  Sd.xlSS  foot  and  lias  ovoi'ytliinfr  on  ono  floor,  and  it.s 
arran>;oinont  and  cquipmont  constituto  tho  la.st  whisper  in  newspaia-r  plant 
perfection — tlie  finest  dream  of  tho  inanaMor,  la-e  la)omis,  «-omo  true.  It  is 
equipi»ed  with  a  .sixtoon-i>aKe  Duplex  with  every  improvement  and  acce.s.sory. 
The  Journal  is  one  of  tho  successful  and  prosperous  Ia.*o  Syndicate  Iowa 
and  Mis.souri  dailies.  Mr.  I.rf)omis,  manager  of  the  plant  in  the  Kllis  Parker 
Hutler  town,  is  a  nei>hew  of  A.  W.  Dee,  founder  of  the  syndicate. 


CANADIANS  PROTEST 
"FREE  SPACE”  FLOOD 


Press  Agents  of  Government  Swamp 
Editorial  Offires  Press  Association 
Asks  Acting  Prime  Minister 
Thomas  White  for  Relief. 


Toko.n'to,  March  3. — A  pi-ote.st  a.nain.st 
the  flood  of  reque.sts  from  Government 
departments  for  the  publication  of  free 
readers  was  recently  made  by  ‘a  special 
deputation,  repre.sentinjr  tho  advertis¬ 
ing  committee  of  the  Canadian  Press 
Association.  A  statement  of  the  posi¬ 
tion  of  tho  as.sociation  in  the  matter 
was  presented,  the  following  points  be¬ 
ing  emphasized; 

That,  while  there  would  be  from  time  to 
time  such  national  netsls  as  those  of  the 
two  victory  loan.s,  in  connection  with 
which  it  might  be  very  desirable  that 
the  full  cooperation  of  the  press  through 
its  news  and  editorial  columns  .should 
be  secured,  yet  there  are  other  lines  of 
Government  effort  in  connection  with 
which  the  fiublicity  that  could  I'C  se¬ 
cured  through  the  adverti.sing  columns 
would  lie  ample  and  which  hfivo  not 
anything  like  the  .same  call  uixm  the 
press  for  free  publicity. 

Press  Agents  Compete 

That  various  Government  elepart- 
ments  anil  officers,  overlooking  th‘s  di.s- 
tinction,  iiave  come  to  regard  the  co¬ 
operation  extended  by  the  press  in  con¬ 
nection  with  the  victory  loans  as  a 
precedent  that  would  ju.stify  them  in 
requesting  similar  co<iiK>ration  in  con¬ 
nection  with  efforts  of  the  Government 
for  which  they  are  respc  i-tively  respon¬ 
sible. 

That  several  Government  depart- 
n;.ents  have  employed  [ire.ss  agen't  and 
in.  the  ab.vencc  of  any  general  i>olicy 
governing  and  coiirdinuting  the  pub¬ 
licity  pdans  of  the  several  department.s, 
each  of  the.se  press  agi  nts  i.s  p'lrlicu- 
larly  intere.sted  in  s«‘curlng  the  largest 
possible  amount  of  inibliclty  fo*-  his 
own  depart ment  and  In  his  efforts  to 
do  so  la  liable  to  overlook  the  effect 


of  bis  numerous  requests  on  the  atti¬ 
tude  of  the  press  tow'ards  reque-sds  for 
imblicity  in  connection  with  other  needs 
of  the  Government. 

That  the  very  ma.ss  of  reque.sts  for 
free  publicity  going  out  from  various 
Government  departments  i.s  such  os  to 
defeat  its  own  purpose. 

That  the  effect  of  the  unchecked  and 
indi.scriminate  .solicitation  of  free  pub¬ 
licity  by  the  several  Government  de¬ 
partments  must  be  to  increa.se  tre¬ 
mendously  the  o'lKstacle.s  in  the  way  of 
the  mobilization  of  the  power  of  tho 
press  to  meet  national  emergencies  as 
they  arl.so. 

The  deputation  con.sisting  of  the  pres¬ 
ident,  the  chairman  of  the  adverti.sing 
committee  and  the  manager  interviewed 
the  acting  prime  mini.stcr.  Sir  Thomas 
White.  Sir  Thomas  recognized  the 
force  of  the  argument  and  promi.scd  to 
send  a  cony  of  the  statement  with  a 
covering  hdter  fro:n  himself  Jo  the 
head  of  each  department. 


Rally  for  Victory  Loan 
St.  I’Aii,,  Minn.,  March  1.— A.  O. 
Moreaux,  publisher  of  the  Luverne 
Herald  and  ex-president  of  the  Minn*'- 
.sota  KditoriiU  .-Vssoi’iatlon,  has  issued  an 
appeal  to  tho  papers  to  i-ontinue  aiding 
future  IJberty  Doan  and  War  Savings 
Stamp  campaigms.  ‘‘With  due  regard 
for  modesty,"  he  .says  concerning  the 
part  the  newspapers  played  in  tlu;  war, 
"we  all  can  feel  that  without  the  sup¬ 
port  of  newspapers  it  would  not  have 
Ix'en  possilile  for  Mimie.sota  to  make 
the  splendid  .showing  .she  has  in  all  the 
war  activitie.s,  esiiecially  in  the  buying 
of  bond.s." 


Ad  lAomen  Hold  Weekly  Luiiclieoiis 
The  Deague  of  New  York  .Advertis¬ 
ing  Women  has  resumed  it.s  luncheons 
every  Weilnestlay.  Kach  week  the 
luncheon  i.s  in  charge  of  one  of  the 
league  member.s,  who  arranges  for  a 
speaker.  Du  the  tided  Widne.sday  of 
each  moiuh  the  programme  of  the  pre¬ 
ceding  evi'tiing  will  be  the  subjet  of 
the  dl.scu.ssion  at  the  luncheon. 


I’t)!'  less  than  half  a  CEN'T  per 
inhabitant  \'ou  ean  run  5  full  pages 
of  advertising  in  every  hhiglish  lan¬ 
guage  daily  paper  in  \\  est  X'irginia 


Population  nearly  1,500,000 


As  to  money,  well  how 
much  is  YOUR  state 
going  to  spend  this  year 
for  road  work? 

West  Virginia  has  $16,000,000 
available  for  road  work  during 
the  present  year. 

If  you  advertise  at  all,  here  is  your  good 
market  where  a  little  well-spent  money  in  the 
newspapers  will  make  you  a  BIG  advertiser. 


Rate 

for 

Clron-  6,000 
Huntington  lation.  tinea, 

•j-l  Icrald- 

l)i.s])!itcli  .(M)  10,479  ,02 
tllerald- 

Dispatch  ..  .(S)  11,103  .02 
Martinaburg 

•Journal  ..  .(E)  3,068  .0129 
Morgantown 

JPost . (E)  3,028  .0143 

Parkersburg 

•News . (M)  6,.300  .0125 

•News . (S)  6,200  .015 

tScntincl  ..  ..(E)  6,854  .017 

Wheeling 

^Intelligencer  (M)  11J166  .0325 

JNews . (E)  16,225  .04 

JNews . (S)  16,225  .04 

•Government  statement,  Oct.  Dst, 
1918. 

fA.  It.  C.  .statement,  Oct.  1st, 
1918. 

tPubli.shers’  statement 


File  the  facts  for  reference 


Rate 

for 

Clrcu-  6.000 

Blue  field  ““**• 

•Telegraph  ..(M)  6,426  .01428 

Charleston 

IGazette  ,.  ..(M)  14,500  .02 
^Gazette  ..  ..(S)  16,500  .02 

•Leader  ..  ..(M)  6,819  .0157 

•Leader  ..  ..(S)  7^51  .0157 

•Mail  . (E)  8,735  .02 

Clarksburg 

•Exponent  (MAS)  8,607  .02 
•Telegram  ...(E.)  8,020  .02 

•Telegram  .*. ..(S)  7,746  .02 

Fairmont 

•Time.s  ..  .(M&S)  7J209  .02 

•W.  Virginian  (E)  5Jt77  .02 

Grafton 

•Sentinel.  .  ..(E)  2,476  .014 
Huntington 

fAdverti.ver  ..(E)  8J231  .02 
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MECHANICAL  EQUIPMMENT 

SINCK  ihe  signing:  of  the  armistice  the  trend  has 
iK-cn  towards  a  restoration  of  normal  output  of 
peace-time  products  on  the  part  of  manufacturers 
of  newspaper  equipment  and  supplies. 

■lust  now  the  related  industries  of  this  charactci 
find  tliem.selvcs  in  altoiit  the  same  situation  which 
confronts  all  manufacturing  plant.s — in  some  in- 
•stances  unfinished  (lovernment  work  still  demand¬ 
ing  prioilty,  while  in  other  ca-ses  the  decks  are 
cleared  for  a  resumjdien  of  the  regular  order  of 
business. 

Yet,  as  always  hapi«Mis  in  a  i>eriod  of  changing 
conditions,  difficulties  of  a  very  i-eal  kind  apiioar. 
These  have  to  do  at  this  time  largely  with  uncer¬ 
tain  markets  in  raw  materials  and  un.settled  lalrtr 
conditions. 

Makers  of  mechanical  equipment,  however,  are 
highly  optimistic  as  to  the  outlook,  press  manu¬ 
facturers  particularly  having  in  .sight  orders  and 
prosi>ects  sufficient  to  tax  their  re.sources  to  the 
utmost.  The  general  revival  of  business  upon  which 
the  country  is  entering — although  the  entrance  is 
l>eing  made  without  much  noi.se  or  ado — will  shortly 
operate  to  greatly  increase  the  demand  for  every¬ 
thing  that  goes  into  the  making  of  newspai)er.s. 
The  industry,  with  but  slight  pau.se  for  readjust¬ 
ment,  will  turn  from  war  to  peace  conditions  with¬ 
out  appreciable  loss  of  momentum. 

This  i.ssue  of  Editor  &  Publisher,  the  annual 
newspaper  equipment  and  supply  number^  pre- 
.sents  several  special  features  of  timely  interest 
and  value  bearing  upon  the  practical  problems  of 
developing  newspaper  plants.  The  thought  of  all 
publi.shers  turns  to  methods  of  securing  greater  and 
better  output,  of  consc-rving  space,  time,  power  and 
human  effort.  Between  the  ideal  of  a  new.sjiaper 
home  of  a  picturesque  kind,  set  as  a  jewel  in  the 
city’s  forehead,  and  the  ideal  of  a  newspaper  home 
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THE  LESSON 

The  leaders  of  men  in  Europe  and  in  America 
— almo.st  a  majority  of  those  who  are  con¬ 
spicuous  in  the  affairs  of  the  world  at  the 
pn?.sent  time — have  joined  in  tendering  to  Henry 
Watter.son,  through  a  "Marse  Henry”  edition  of  the 
Ixiuisville  Courier- Journal,  expressions  of  their 
admiration  of  his  unmatched  genius  and  apprecia¬ 
tions  of  his  half  century  of  courageous  service  to 
mankind. 

His  fellows  of  the  great  guild,  poets,  authors, 
clergymen,  educators,  labor  leaders.  Cabinet  Minl- 
stens.  Senators,  Representatives,  Judges,  statesmen 
— all  have  joined  in  contributing  to  the  “basket  of 
flowers”  prepared  for  Marse  Henry  by  his  friend, 
Judge  Robert  W.  Bingham,  publisher  of  the  ('ourler- 
Journal. 

('ould  any  other  journalist,  living  or  dead,  have 
drawn  so  great  a  tribute  from  his  contemporaries? 
What  is  the  lesson  of  this  career?  By  what  magic 
does  Henry  Watterson  win  and  hold  the  affections 
even  of  men  who  may  but  rarely  agree  with  his 
views  upon  public  questions? 

In  the  very  human-ness  of  the  man  a  part  of  the 
iin.swer  may  be  found.  In  his  grained-in-the-bone 
integrity  may  be  found  the  rest. 

Noliody  could  imagine  Henry  Watterson  writing 
anything  which  he  did  not  believe.  Nolxaly  could 
conceive  Henry  Watterson  as  an  attorney,  willing 
to  or  capable  of  writing  a  brief  for  either  side  of  a 
controversy.  Nobody  has  ever  found  him  neutral  on 


JOHN  W.  KELLER 

Every  member  of  the  senior  class  of  New 
York  newspaper  men  will  feel  a  personal  grief 
in  the  passing  of  John  W.  Keller,  best  known 
perhaps  as  the  managing  editor  of  the  old  New 
York  Recorder.  Mr.  Keller  had  been  in  poor  health 
for  some  time  and  during  recent  months  had  been 
under  treatment  for  threatened  blindness. 

John  W.  Keller  was  a  Kentuckian,  and  a  Yale 
man.  He  was  a  man  of  exceptional  magnetism, 
a  natural  orator,  a  democrat  in  both  a  paHy.  and 
ethical  sense,  a  friend-maker  and  a  friend-keeper. 
His  chief  work  in  Journalism  took  the  direction 
of  a  kindly-critical  interpretation  of  social  matters 
and  of  society  folk,  as  illustrated  in  his  famous 
column,  “Cholly  Knickerbocker,"  first  established 
in  the  Recorder  and  afterwards  transfered  to  the 
Hearst  newspapers. 

He  was  a  Tammany  man,  sharing  for  many  years 
with  Bourke  Cockran  the  oratorical  honors  of  the 
Wigwam.  Richard  Croker  thought  so  highly  of 
him  that  he  swung  the  New  York  deleg.ition  to 
his  support  for  the  nomination  for  the  vice-presi¬ 
dency  at  the  Kansas  City  convention. 

Mr.  Keller  had  held  many  posts  of  honor.  He 
was  twice  president  of  the  New  York  Press  Club 
and  twice  of  the  National  Democratic  Club;  com- 
mlsioner  of  charities  for  New  York  for  four  years 
and  of  late  years  had  been  chief  clerk  in  the  Dis¬ 
trict  Attorney’s  office. 

John  W.  Keller  will  long  be  remembered  by  his 
confreres  as  the  kindliest  of  chiefs,  big-hearted, 
clean  of  mind,  a  scorner  of  pretence,  brilliant  and 
honest! 


lia.scd  upon  the  factory  plan,  the  average  publisher 
will  feci,  we  believe,  that  a  medium  ground  .should 
lie  found. 

INVESTIGATION  OF  COMPLAINTS 
ITHIN  recent  weeks  Editor  &  Publisher 
has  received  between  .seventy-five  and  a  hun¬ 
dred  letters  from  publishers  Ixjaring  uiwn  the 
deficiencies  of  the  second-class  mail  .service.  Digests 
of  the.se  letters  have  lieen  submitted  to  the  Post¬ 
master-General,  and  he  has  referred  the  matter  to 
Otto  Praegcr,  Second  Assistant  Postmaster-General, 
for  investigation  and  action. 

Mr.  Praeger,  writing  to  Editor  &  Publish uii  under 
date  of  February  28,  says: 

“Each  one  of  the  cases  of  complaint  you  refer 
to  will  be  made  the  subject  of  a  personal  investiga¬ 
tion  by  a  representative  of  the  department,  and  1 
shall  lie  pleased  to  advi.se  you  fully  as  to  the  result 
of  the  inquiry. 

“I  take  this  opportunity  of  expressing  to  you  my 
appi-eciation  for  having  brought  these  matters  to 
the  attention  of  the  department,  and  to  a.ssuro  you 
that  it  is  the  desire  to  render- the  very  best  iio.s.sible 
.service  to  the  i)atrons  of  the  Post  Office 
Department.” 

Mr.  Ih-acger  will  ha.ve  discovered,  from  an  exami¬ 
nation  of  the  complaints  submitted,  that  most  of 
the  l»ad  .service  cited  has  been  due  more  to  the 
system  in  vogue  in  the  Railway  Mail  Service  than 
to  Individual  laxity.  When,  for  instance,  it  happens 
with  regularity  that  newspapers,  mailed  in  in¬ 
dividual  wrappers,  are  eventually  delivered  in 
“bunches,”  in.stead  of  day  by  day;  when  newspaper 
bundles  are,  with  discouraging  regularity,  carried 
past  their  destinations,  missing  connections  at  junc¬ 
tion  points  and  becoming  a  total  loss  to  the  new.s- 
papers,  it  would  appear  to  be  obvious  that  these 
lapses  grow  out  of  fundamental  rather  than  in¬ 
cidental  deficiencies. 


THERE’S  a  Victory  IJlK'rty  I.«an  campaign  just 
ahead — and  it  will  afford  the  fire-test  of  the 
jiower  of  advertising.  Newspapers  will  be,  as  usual, 
“the  first  to  fight”  in  this  campaign. 


any  question  affecting  the  public  Interest.  Nobody 
ever  had  the  power  to  silence  him. 

Thus  it  has  happened  that  Marse  Henry,  while 
«>ften  crusading  for  an  unpopular  doctrine,  has  never 
forfeited  the  respect  and  affection  of  his  fellow  men. 
He  has  never  posed  immune  from  human  frailties 
— he  has  never  assumed  intellectual  infallibility.  He 
has  always  been  ready  and  eager  for  “either  a  fight 
or  a  foot  race.” 

Mfty  years  out  on  the  rim  of  tattle — scarred  but 
never  licked— best  type  of  American,  best  Icved  of 
newspaper  men — may  Marse  Henry  long  be  spared 
to  a  world  which  has  learned  his  worth!  ' 

AS  .soon  as  building  conditions  permit,  Vietor  F. 

Lawson,  publisher  of  the  Chicago  Dally  News, 
will  begin  the  erection  of  a  newspaper  home  at  the 
corner  of  Madison  and  Market  Streets,  with  r 
frontage  on  the  river.  Three  or  four  years  ago 
Mr.  I.aw.son  acquired  a  199-year  lea.se  of  this  plot 
of  ground,  200  feet  square,  and  the  delay  in  start¬ 
ing  construction  work  ha.s  been  due  to  war  con¬ 
ditions. 

There  are  six  evening  newspaiiers  in  the 
United  States  having  a  circulation  above  three 
hundred  thousand.  In  the  tabulation  which  was 
published  in  B^jitor  &  PuBUSiiiai  last  week  an  error 
made  it  appear  that  there  are  seven.  Two  of  the.se 
six  newspapers  are  published  in  New  York,  two  in 
Chicago,  one  in  Philadelphia  and  one  in  Boston. 
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EDWARD  A.  FILENE’S  DOCTRINE 

NE  of  the  first  line  of  American  merchants  Is 
Edward  A.  Filene,  of  Boston.  He  has  demon¬ 
strated  that  .“truth  in  advertising”  is  a 
practicable  polley — through  building  up  a  great  re¬ 
tail  business  based  unqualifiedly  upon  that  poliey. 

Mr.  Filene,  In  a  recent  talk  at  the  St.  Louis  Ad 
Club,  stated  his  doetrlne  concerning  the  right  re¬ 
lations  between  a  newspaper  and  an  adv'ertlser.  In 
brief,  he  contends  that  no  advertiser  has  the  slight¬ 
est  right  to  try  to  influence  the  policy  of  the  news¬ 
papers  in  which  he  buys  space.  What  he  does  as¬ 
sert  as  a  right  of  the  advertiser  is  to  demand  that 
“editorial  expressions,  while  free,  must  be  honest ; 
and,  most  important  of  all,  that  the  news  is  truthful 
and  honest  to  the  last  degree.”  Mr.  Filene  also  be¬ 
lieves  that  the  advertiser  whose  copy  is  clean  and 
truthful  has  the  right  to  demand  that  other  adver¬ 
tisers  should  conform  to  the  same  standards. 

Mr.  Filene’s  doctrine  would  put  on  trial  the 
honesty  and  sincerity  of  a  newspaper’s  editorial 
policy.  Who  is  to  be  the  judge  of  this — except  th 
newspaiier’s  readers?  His  doctrine  would  set  up 
his  own  advertising  copy  as  a  standard  by  which  all 
other  copy  must  be  tested.  Would  that  be  fair? 
Most  important  of  all,  in  Mr.  Fllene's  opinion,  is  the 
consideration  that  the  news  shall  be  truthfully  and 
honestly  told  “to  the  last  degree.”  It  Is  a  safe  as- 
.sertlon  that  almost  all  newspapers  consider  truth 
and  honesty  in  the  telling  and  treatment  of  news 
as  a  vital  policy.  The  “coloring;”  of  news,  unless 
useful  and  legitimate  emphasis  may  be  called  by 
that  name,  is  an  outlawed  practice.  Yet  Mr. 
Fllene's  demand,  unless  subject  to  the  adjudication 
of  the  great  Jury  of  the  newsreading  public,  would 
be  a  difficult  one  to  meet.  If  a  newspaper,  in  the 
public  interest,  prints  the  news  of  some  happening 
which  even  an  honest  and  high-minded  advertiser 
believes  should  have  been  suppressed — good  night 
to  that  advertising  account! 

The  Filene  doctrine  has  much  to  commend  It — 
but  is  it,  in  the  present  .stage  of  human  develop¬ 
ment,  quite  workable?  Would  It  not,  after  all.  In¬ 
volve  a  good  deal  of  dictation  by  the  advertiser  as 
to  the  policy  of  a  newspaper? 
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PERSONALS 


IN  THE  EDITORIAL  ROOM 

J.  K.  Ohl,  editorial  director  of  tho 
New  York  Herald,  is  confined  to  his 
home  by  illness,  being  run  down  by 
overwork. 

Capt.  Laurence  Stallings,  former 
member  of  tho  Atlanta  Journal  staff, 
who  was  seriously  wounded  while  fight¬ 
ing  with  the  marines  at  Belleau  Wood, 
will  be  married  In  Wake  Forest,  N.  C., 
to-day  to  Miss  Helen  Proteat  Capt. 
Stallings  was  struck  by  seven  machine- 
gun  bullets  and  was  later  cited  for 
bravery.  He  is  now  able  to  walk  with 
crutches. 

M.  Reed  McCarty,  police  reporter  of 
the  Harrisburg  Telegraph,  has  been  ap¬ 
pointed  assistant  secretary  of  the  Har¬ 
risburg  Chamber  of  Commerce.  He  has 
also  worked  on  the  Williamsport  Ga¬ 
zette  and  Bulletin. 

Bruce  Bliven  has  been  appointed  to 
the  editorial  staff  of  the  New  York 
Globe,  after  two  years  with  Printers’ 
Ink. 

LieuL  Samuel  McMeekin,  sports  edi¬ 
tor  of  the  Louisville  Courier-Journal,  is 
home  after  six  months’  service  oversea  j. 
Although  a  winner  of  many  track 
trophies,  McMeekin  declares  he  was 
never  able  to  keep  up  with  the  fieelng 
squareheads. 

Sands  Chlpman,  late  of  the  Boston 
Traveler  and  Post,  has  joined  tho 
Thomas  Dreler  Service,  Boston,  as  edi¬ 
torial  assistant  to  Mr.  Dreler. 

Frank  W.  Barton,  a  reporter  on  the 
Portland  Oregonian,  who  went  to  France 
with  the  Eighteenth  Railway  Engineers, 
was  married  recently  to  Mile.  Marie 
Lena  Carseule,  of  Lormont,  France.  Bar¬ 
ton  has  been  on  the  staff  of  the  Stars 
and  Stripes  In  France. 

Major  Walter  de  Longville  Giffard,  of 
the  British  Army,  former  automobile 
editor  of  the  Portland  Oregonian,  was 
married  recently  in  London  to  Miss  Ella 
Cammel. 

Orton  E.  Goodwin  is  publicity  man¬ 
ager  in  the  Pacific  Northwest  for  the 
Methodist  centenary  $100,000,000  cam¬ 
paign. 

W.  B.  Millen,  late  of  tho  St.  Paul 
Dispatch-Pioneer  Press  city  staff,  has 
l)een  given  charge  of  the  foreigm  de¬ 
partment  of  the  Capital  National  Bank 
of  that  city. 

Katherine  Richardson,  who  has  been 
with  the  St.  Louis  Star  for  the  last  six 
years,  has  been  made  feature  editor. 

Irving  Brant,  formerly  of  Des  Moine.s, 
is  now  dramatic  editor  of  the  St.  Louis 
Star, 

Capt.  E.  M.  Lewis  expects  soon  to 
be  discharged  from  the  army  and  will 
resume  his  work  on  the  editorial  staff 
of  the  St.  Louis  Star. 

Clarence  Lloyd,  who  has  been  with 
the  sports  department  of  various  St. 
Louis  papers,  has  been  appointed  secre¬ 
tary  of  the  St  Louis  National  League 
Baseball  Club.  His  successor  is.  James 
M.  Gould. 

Frank  Poeton  has  been  temporarily 
transferred  from  the  rewrite  desk  of  the 
Chicago  Dally  News  to  the  sports  de¬ 
partment. 

George  Emmanuel,  formerly  with  tho 
Chicago  Herald  and  Examiner  news 
staff,  will  be  editor  of  a  new  trade  paper 
which  Armour  &  Co.,  packers,  are  about 
to  publish. 

Mrs.  Wilma  Phillips  Stewart  succeeds 
Mrs.  Buehla  Schenk  as  domestic  econ¬ 
omy  editor  for  tho  Des  Moines  Capital. 

Sergeant  Paul  Jacoby  has  returned  to 
hi#  former  position  as  sports  editor  of 


the  Elgin  (Ill.)  Dally  Courier.  Sergt. 
Walter  J.  Fay,  who  was  in  the  Army 
Motor  Mechanics  Division,  has  been 
added  to  the  staff  of  tho  Courier. 

Robert  Hlcstand,  formerly  managing 
editor  of  the  Shn  Francisco  Call,  is  now 
In  charge  of  promotion  for  the  Sunset 
Magazine. 

Julien  J.  Proskauer,  editor  of  the 
Kansas  CHty  (Kan.)  Globe  until  its  sus¬ 
pension,  is  now  city  editor  of  the  Mans¬ 
field  (Ohio)  Shield.  Lately  he  was  City 
Hall  man  of  the  South  Bend  Tribune. 


IN  THE  BUSINESS  OFFICE 

Frank  A.  Munsey  was  formally  pre¬ 
sented  with  the  Cross  of  the  Legion  of 
Honor  in  recognition  of  his  war  work 
for  France  at  a  dinner  of  the  Lotos 
Club  last  Saturday  evening. 

'  Fred  Schwab  is  now  classified  ad¬ 
vertising  manager  of  the  Wisconsln- 
News  and  John  Mullen  and  Thomas 
Trowbridge  are  new  additions  to  the 
display  staff. 

O.  M.  Van  Horten  and  Lee  Black  are 
back  with  the  Des  Moines  Register- 
Tribune’s  advertising  staff. 

Syd  Hydeman  is  back  in  the  New 
York  Tribune’s  advertising  department, 
after  serving  Uncle  Sam. 

R.  C.  Adams,  assistant  classified  ad¬ 
vertising  manager  for  the  Des  Molne.s 
Register  and  Tribune,  has  resigned  to 
take  charge  of  the  classified  department 
of  the  Capital. 

Lieut.  Charles  Grahl,  formerly  con¬ 
nected  with  tho  advertising  depart¬ 
ment  of  the  Des  Moines  Register  and 
Tribune  and  now  in  “France  with  tho 
Rainbow  Division,  has  applied  for  per¬ 
mission  to  remtiain  in  the  regular  army 
and  retain  his  commission. 

Leland  Wooters  has  been  placed  in 
charge  of  a  new  special  service  for  ad¬ 
vertisers  started  by  tho  Des  Moines 
Register  and  Tribune. 

Daniel  Nlcoll,  Chicago  representative 
of  Gilman  &  Nicoll,  is  spending  a  month 
in  New  York. 

L.  P.  Rutherford,  who  has  been  con¬ 
nected  with  the  Philadelphia  Record  for 
twenty-eight  years,  and  for  much  of 
that  period  serving  as  circulation  man¬ 
ager,  has  resigned  to  become  business 
manager  of  the  Lanca.ster  (Pa.)  Ex¬ 
aminer. 

H.  T.  Watts,  advertising  manager  for 
the  Des  Moines  Register  and  Tribune, 
has  returned  to  his  desk  after  a  few 
days  in  Minneapolis. 

John  F.  D.  Aue,  publisher  of  the  Fort 
Smith  (Ark.)  Times-Record,  is  spending 
a  few  days  in  Des  Moines  with  hi.? 
friends  at  tho  Register  and  Tribune, 
where  he  was  formerly  auditor. 

Dennis  Lynch,  for  thirty-seven  years 
connected  with  the  New  York  Herald 
advertising  staff,  was  given  a  surprise 
dinner  at  the  Bronx  Club  Tuesday  even¬ 
ing. 

Sergt.  Herman  Phllip.son  of  the 
Marines,  who  used  to  be  advertising 
manager  of  the  Dallas  (Tex.)  Herald 
and  later  in  charge  of  advertising  for 
the  W.  S.  S.  in  Washington,  is  on  his 
way  home  from  France. 

E.  N.  Hatch  has  given  up  law  to  re¬ 
turn  to  the  classified  advertising  depart¬ 
ment  of  the  St.  Paul  Daily  News. 

Claude  Bitting,  of  the  advertising  staff 
of  the  St.  Paul  Dispatch-Pioneer  Press, 
has  been  called  to  Denver  by  the  serious 
illness  of  his  mother. 

R.  H.  Quinn  and  W.  A.  Clark  are  new 
members  of  the  display  advertising  staff 
of  the  Cincinnati  Post  John  H.  Payne 
is  now  assistant  advertising  manager. 

.T.  A.  Moran  has  returned  to  the  Chi¬ 
cago  Herald  and  Examiner’s  foreign  ad¬ 
vertising  staff. 


Franklin  S.  Allen  has  joined  the  ad¬ 
vertising  staff  of  the  Los  Angeles  Ex¬ 
aminer. 

Robert  E.  Hughes,  general  business 
manager  of  the  Louisville  Courier-Jour¬ 
nal  and  Times,  has  again  been  electel 
president  of  the  Louisville  Convention 
and  Publicity  League. 


WITH  THE  AD  FOLKS 

P.  G.  Eastman  has  resigned  as  adver. 
tising  manager  of  the  Packard  Motor 
Car  Company,  Detroit,  and  on  April  1 
will  take  a  similar  position  with  the 
Liberty  Motor  Company. 

Fred  L.  Hillman,  advertising  manager 
of  the  Jones  Store,  Kansas  City,  Mo., 
and  president  of  the  Kansas  (hty  Ad¬ 
vertising  (Hub,  has  left  the  advertising 
business  to  become  a  broker. 

E.  A.  Dickert  has  joined  the  art  de¬ 
partment  of  Street  &  Finney,  Inc.,  New 
York. 

James  A.  Devine  has  given  up  his 
advertising  agency  business  and  re¬ 
turned  to  the  W.  Montagruc  Pearsall 
Agency,  New  York. 

Prank  E.  Butler,  who  has  been  in  the 
advertising  department  of  the  Willys- 
Overland  Company  for  the  past  four 
years,  has  become  service  director  of 
the  Arkenberg-Machen-Dowd  Advertis¬ 
ing  Agency,  Toledo,  Ohio. 

Charles  B.  Morse  is  now  advertising 
manager  of  the  Packard  Motor  Car 
Company  of  New  York,  succeeding  H. 
Bertram  Lewis,  who  becomes  general 
distribution  manager. 

J.  Mayer  is  a  new  addition  to  the 
Cooperative  Advertising  Company’s 
staff,  Chicago. 

Arthur  C.  Park  has  been  appointed 
to  the  staff  of  the  J.  H.  Cross  Ageney, 
Philadelphia. 

A.  McCJord  of  Natal,  South  Africa, 
has  joined  the  staff  of  the  A.  Roland 
Kay  Company,  New  York.  He  was 
formerly  advertising  manager  of  the 
Natal  Government  Railways,  connected 
with  Gilchrist  &  Powell  of  London  and 
with  South  American  newspapers. 

Ernest  R.  Strempel  has  joined  the 
staff  of  the  George  Batten  Company, 
New  York. 

Lieut.  Alvin  H.  Dessau  has  become  a 
vlce-firesldent  of  the  Redfield  Agency, 
New  York. 

Lieut.  S.  E.  Landoc  is  now  with  the 


advertising  department  of  tlie  H.  W. 
Johns-Manville  Company,  New  York. 

Paul  Lachenmeyer  has  been  elected 
secretary  and  Lieut  Prank  La  Morelia 
is  a  new  man  on  the  copy  staff  of  tho 
Herbert  M.  Morris  Agency,  Philadel¬ 
phia. 

Lieut.  Harry  Burdick  has  become 
connected  with  the  Gardner  Advertis¬ 
ing  Company,  St.  Louis. 

J.  T.  Seehof  has  joined  the  advertis¬ 
ing  department  of  the  Gordon-Van  Tine 
Company,  Davenport,  la. 

Lieut.  Arthur  W.  Wilson  has  been 
appointed  to  the  advertising  staff  of  the 
Hercules  Powder  Company,  Wilming¬ 
ton,  Del. 

E.  S.  Cobb  has  become  connected  with 
Frank  Seaman,  Inc.,  New  York. 

N.  L.  Wendell  and  E.  A.  Dickert  are 
new  additions  to  the  Street  &  Finney 
staff.  New  York. 

J.  L.  Hardig  has  been  appointed  as¬ 
sistant  advertising  manager  of  the 
United  Motors  Corporation,  Detroit. 

H.  J.  Schwacke  is  back  with  the  John 

O.  Powers  Company,  New  York,  aftei 
aviation  service. 

Albert  Highton  has  joined  the  adver¬ 
tising  staff  of  the  American  Writing 
Paper  Company,  Holyoke,  Mass. 

Harry  G.  Cook  has  gone  with  the  Vic¬ 
tor  C.  Breytspraak  Agency,  Chicago. 

J.  W.  Cambridge  is  now  with  the 
Toronto  office  of  the  H.  K.  McCann 
Company. 

Gordon  W.  Kingsbury,  advertising 
manager  of  the  Diamond  Salt  (Company, 
St.  Clair,  Mich.,  has  been  elected  assist¬ 
ant  treasurer. 

Alnslee  A  Gray,  who  has  just  left  mili¬ 
tary  service  after  a  year  as  major  in 
the  ordnance  department,  will  conduct 
a  technical  advertising  agency  under 
the  firm  name  of  A.  A.  Gray  &  Co.,  with 
offices  in  the  Marquette  building,  Chi¬ 
cago. 

D.  C.  Smith  was  this  week  appointed 
advertising  manager  for  the  Hand  Knit 
Hosiery  Company,  Sheboygan,  Wls. 

Mrs.  Harii.son  Hatton  has  left  the  St. 
Paul  Pioneer  Press,  where  she  had 
charge  of  women’s  clubs,  and  joined  the 
advertising  force  of  Mannheimer  Broth, 
er.s,  dry  goods,  St-  Paul.  Her  successor 
is  Miss  Alice  Larson. 


TTp-to-dateness  is  good,  but  .some¬ 
times  primitive  methods  arc  ncceasary. 


The  LosAngelesTimes 
Has  Renewed  Its  Con¬ 
tract  For  The  Haskin 
Service  For  Another 
Year. 
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ELECTRICAL  CONTROL 
SPEEDS  PRODUCTION 

(Coi'liiiurd  from  Pafie  18) 
horsepower  (size  depends  on  press) 
motor  cuts  in  automatically  and  takes 
the  load  off  the  small,  or  ten-horsc- 
jKiwer,  motor  by  means  of  a  paul  wheel, 
;in<l  with  alwut  three  or  four  more 
pushes  of  the  “on”  button  the  small 
motor  is  cut  out  automatically  and  the 
lar^e  motor  gradually  with  each  push 
of  the  “on”  button  brings  the  press  to 
full  spt'ed  or  any  intermediate  speed 
that  is  desired. 

(Ian  Slow  l^p  (Gradually 
Tile  pifss  can  l>e  slowed  up  or  stoppeil 
;;i-aduall.v,  step  by  step,  l»y  pushing  the 
“off"  liutton,  an<l  if  a  u'lick  stop  is 
desired,  by  |>ushinK  the  "stop"  button, 
which  m<t  only  <'Hts  all  iK>wer  off  I  lie 
motors  immediately,  but  also,  tlimuah 
the  o|M'ration  of  the  <'ontrol  Isiard,  ap¬ 
plies  a  dynamic  brake  on  the  armature 
of  the  drivinp  motor.  This  brake  can 
lie  adjusti’d  by  means  of  resi.stance  until 
the  desired  effe<-t  is  obtained. 

The  motors  are  Reared  directly  to  the 
press  in  mo.st  cases.  There  is  now  in 
u.se,  however,  a  chain  drive  in  sfime 
cases.  The  use  of  the  “Kilhler  system” 
on  newsiiaper  jiresses  has  done  much  to 
revolutionize  and  simiilify  control.  It 
is  comi)a<-t  and  makes  each  press  a  unit. 

From  the  electrical  man's  iioint  of 
view  there  are  many  details  connected 
with  the  sueces.sful  ojH*ration  of  the 
various  automatic  controllinp  devices 
used  in  newsjiaix'r  production,  and  it  can 
In-  sidd  without  fear  of  contradiction 
that  liefore  suc<-ess  is  a.ssured  in  the 
peneral  <-are  and  otM-ration  of  the.se  elec¬ 
trical  apiiaratus  the  ele<-trician  must 
ncccssjirily  siK-cialize.  In  other  word.s, 
the  hoiisi-  electrician  in  these  plants 
must  necesw.arily  I>e  proficient  in  this 
particular  line  br-fore  he  can  lie  en- 
trusteil  with  the  entire  care  of  s<i  much 
spe'-ial  a|ipai-atu.s  over  which  he  alone 
has  comidete  charpe  while  on  watch. 

One  thinp  always  stands  out  and  that 
is  "time.”  therefore  he  must  always 
think  and  a<-t  quickly.  There  Is  never 
time  to  study  and  ponder  over  a  prob¬ 
lem.  The  rule  is  “pet  them  poinp”  and, 
like  the  ambulance  surpeon.  he  must 
make  his  diapno.sis  quickly. 

TWO  GOVERNORS  S1»EAK 
TO  NEBRASKANS  . 

.Allen,  of  Kansas  anil  MeKelvie,  of  Ne- 
l>^a^ka.  Hoth  Newspapermen,  .Attend 
Press  Meelinp-  Over  .SOfl  Present  — 
Israel  Elected  President 

I.iNcoi.N.  Neh.,  March  2. — The  .Ne- 
bru.ska  Kditorial  .t.s.siK'iation's  annual 
convention  here  was  attendi-il  by  morc 
than  live  hundred  editors.  (lovernor 
.\lleu  of  KausiLs  anil  Coveriior  .Mc- 
Kelvie  of  Nebraska,  both  newspais-r 
ownei-s  and  publishers,  were  sjM-akers. 

.lames  I,awrence.  city  editor  of  the 
l,ln«-oln  Kveninp  .Star,  predicted  that  a 
s*ronp effort  would  lie  made  within  a  few 
y«irs  to  overturn  the  entiiv  propramme 
of  ,\mericanization,  and  pointisi  out  that 
it  will  lie  the  editor's  clear  duty  to  be 
on  puard  and  niii  any  such  attemjit  in 
the  bud. 

Inte.ee.slinp  reminiscences  were  re¬ 
lated  by  editors  who  are  now  aiore  jiros- 
lierous  than  they  have  ever  been  in 
the  State. 

.\.  1>.  I.a(ld.  of  the  .\lbion  News,  said 
that  twenty  years  apo  he  had  to  acceiit 
corn  at  20  cents  a  bushel  in  payment 


for  sidisi-iiptions.  He  praised  the  asso¬ 
ciation  for  its  pood  work  in  pettinp  the 
Nebraska  newspapers  on  a  ca.sh  basi.s. 

F.  O.  Edpeomb,  editor  and  publisher 
of  the  Geneva  Sentinel,  a  famous  blind 
editor,  said  he  could  sense  nothinp  but 
preat  pro.sperity  immediately  ahead. 

H.  M.  Havi.s,  of  the  Ord  Journal,  said 
country  pain-rs  are  pettinp  alonp  well 
under  the  zone  si-cond  class  .sy.stem  and 
have  no  coiuiilaint  to  make. 

I.  W.  ('arjienter,  head  of  the  Car¬ 
penter  PaiK-r  Company,  Omaha,  jire- 
dicted  that  there  would  lie  no  drop  in 
pa|N-r  i>ri<-es. 

.\.  O.  Si-ott,  of  IJncoIn.  retirinp  sec- 
ret  iry,  was  pn-si-nti-il  with  a  handsome 
watch  foil,  and  Mr.s.  Scott  was  piven  a 
.silk  umbrella. 

C.  I!.  Ciis.s.  of  the  llavcna  New.s.  rc- 
lirinp  prc::Menl.  was  formally  lohl  that 
a  suitah'c  b  iilpe  of  honor  in  recopnition 
of  his  .--crvii-c.s  had  Is-en  ordered  and  will 
siMiu  Ih-  forthcominp. 

W.  C.  Israi-I.  of  Havelock,  was 
elected  president  and  <).  ().  I  luck,  of  the 
Harv.ird  Courier,  field  wen-tary. 

The  association  will  hold  its  miilsum- 
mer  social  rneetinp  at  Gerinp.  Neb. 

PARES  WRITERS  ELECT  KNOX 

Loiiilnii  Post  Man  President  of  .Ainilo- 
.American  Press  .Association 
I  l-’roiii  owii  U  irr**«jN>ii(U*iit.  I 

IVuas.  Feliruary  7. — The  .\*iplo-.\mer- 
ican  Hre.ss  .tssiN-iation  of  l*a.!is  ha.s 
just  clecteil  its  otticers  for  the  i-ii-si-nt 
year.  Thi-y  aii-:  Fre.sident,  tNirdon  1). 
Knox,  I./indon  Morninp  I’o.st ;  vice-pres¬ 
ident.  Caul  Scott  Mowrer.  Chicapo  Daily 
News;  sei-retary.  Klliott  F.  Shepard. 
New  York  Kveninp  Mail;  trea.surer,  F. 
It.  Grundy.  .V.-isociateil  I’res.s.  Commit- 
tm-;  John  Dell,  fxindon  Daily  New.s  and 
la-ader;  A.  Kerr  Hruce,  Iteuter's 
.\pency;  G.  H.  IN-rri.s.  laindon  Daily 
Chronicle;  Wythe  Williams.  Continental 
Daily  Mail;  Georpe  .Vdam,  I»ndon 
Times  ex-ollicio  iiresident,  I'JIT;  Kliner 
Kolierts,  ,\s.scK-inted  Pres-s.  ex-otllciu 
Iiresident.  1918. 

MAY  RE  MAJOR  VISKMSKKI 

New  Yorker  Who  Edited  Siars  ami 

Stripes  Recommended  for  Promotion 

For  his  work  "in  keepinp  up  the 
morale  of  the  |K-r.sonnel  of  the  .\.  K. 
F.”  Capt.  Ouy  T.  Viskni.skkI,  who  edited 
the  Stars  and  Stripe.-,  the  official  army 
newspaiK-r  in  France,  has  Is-en  recom¬ 
mended  for  the  rank  of  major.  Cajitain 
Viskniskki  is  now  on  his  wa.v  home. 
For  years  he  has  Ik-cii  enpape-d  in  news- 
paiK-r  work,  and  when  he  went  abroad 
was  pencral  manaper  of  the  Wheeler 
Syndicate  in  New  York. 

In  n-commendinp  Captain  VisknisK- 
ki's  promotion.  Gen.  D.  K.  Nolan  said: 
"Thi.s  officer  is  a  v«-teran  of  the  Span- 
ish-.Viiu-iii-an  War.  He  orpanized  and 
admini.stered  the  Stars  and  Stripes, 
which,  to  my  mind,  is  a  hip  factor  in 
ki-epinp  up  the  morale  of  the  per.soiinel 
of  the  A.  K.  F.  In  spite  of  the  trials 
and  tribulations  i-onnected  with  tlie 
newspaper  work  he  h.us  lieen  able  to 
brinp  forth  a  most  creditable  publica¬ 
tion.  whi«-h  is  of  distinct  Is-nefft  to  the 
A.  K.  F.” 

A.  .A.  C.  W.  Date  Set  .Ahead 

Nkw  Oiti,K\NS.  March  2. —  The  dati-  for 
the  annual  convention  of  the  .\ss-iciate,l 
.Advertisinp  Cluhs  of  the  Wor’d.  to  Is- 
held  in  this  <-ity,  has  bi-en  changed  to 
Sepl<tiilM-r  21-27.  instead  of  Octob-r  2'!- 
?1.  The  previous  da*f  c-onflicts  with 
the  State  Fair. 


ADVERTISEMENT  NO.  7 
Names  Changed  Each  Insertion 


EDITOR  &  PUBLISHER 

The  Oldest  Publishers’  and 
Advertisers’  Journal  in  America 

“Grows  Younger  as  It  Grows  Older” 

Constantly  rendering  a  more  helpful  consiruc- 
tioe  SERVICE  as  “  The  Newspaper  Advocate” 

TIk!  ftilliMviii^  iitiines,  autl  those  |H'evioiisl.v  piililisheit, 
Jiihl  lHiihli'(.Mls  of  other  '' 

National  Advertisers 


who  buy  it(lvt*i'tisiii}r  .spnee  in  the  iiewspjt|)ei's,  |>:iy  for  iiinl  rcjitl 
EDITOIv  &  I’lniLISUEIJ  f(»i'  its  service  vsiliie  to  them: 


Wooltrx  OHriiiciilN. 

H.  .1.  Wiiisleii, 

i'-.-.-  The  H.  Black  Co.. 

Iflfl  Siiiierior  Ave.,  N.  K.. 
Cli-vefami.  O. 

I*uii;c  Pi-troit  .Motor  Cur  Co., 

A.  b.  Tiwfi.  Ailv.Mtrr.. 

Fort  tc  MeKiiiMtiT, 

Detroit.  Mieh. 

The  ll.vKiriiir  I’rodiictH  Co.. 

C.  H.  Si-hlatmeh.  Geii’l  Mirr., 
Tl.-i  Walnut  Ave.,  S.  K., 
Canton.  O 

4oKC|ih  Dixon  Crucihlr  Co,, 
fieo.  K.  boiKT.  Vicc-Pres., 
Jeiwy  Cit.v,  N.  J. 

Ilriidcc  Mfx.  Co. 

J.  A.  Priest.  Adv.  Mt'r., 
Spi'iiiefh'lil.  Mass. 

JuiiicK  Maiiiiructiirine  Coiii|iuii.v 
Fort  Atkinson. 

Wineonsin. 

The  lliiiilc  &  Diiuch  Pu|H-r  Co., 

Sandusky.  O. 

M.  II.  Newt . .  Msr.. 

The  White  Co.. 

Cleveland.  O. 

The  |■l•erll•sH  Motor  yar  Co., 
Advertisini.'  Deiit.. 

Ch-velaiid,  O. 

NoHtle’s  Food  Co., 

I. 14  Willi.am  St- 
New  York.  N.  Y. 


The  OiiieKH  Chriiiieul  Co., 

.'iTH  Fifth  Ave.. 

New  York  City. 

II.  S.  Kh'liardsoii. 

Viek  Cheniieal  Co., 

(iiti-nslsiro.  N.  C. 

Karl  Keiidii;,  .\dv,  .Mer,. 

The  Whitman  Barnes  Mfic.  Co., 

Akron.  O. 

Curl  II.  Keed.  Adv.  >lKr., 

The  Eleetrie  Storasre  Battery  Co., 
Alleifheny  Ave..  .and  filth  St., 
Pliiladehihia.  Pa. 

.\rthur  CiinimiiiKH,  .\dv,  Mpr., 

Tlie  Timken  Roller  BeariiiK  Co., 
Canton.  O. 

It.  II.  Caswell. 

Manatrer  W.  F.  Younit.  P.  D.  F.. 
Manufaeturimr  Chemist, 

S|irin;rfleld.  Mo. 

r,  S.  l.iKht  &  Heat  Curporaiioii, 
Niagara  Falls.  N.  Y. 

E.  W.  Kolliiis. 

Advertisiiit;  M.inatrer. 

I’otter  Di-uir  &  Chemical  Coriionilion, 
Boston,  Mass. 

\V.  .\.  Parker, 

Carlton  &  Hovey  Co.. 

Father  .lohii's  Medicine. 

Lowell,  M  ass. 

Fifth  Avenue. 

New  York,  N.  Y. 


EDITOR  &  rUREISllER  prints  tlie  news  about  iiews- 
pajiei's  and  interprets  newsjiajier  conditions.  EDITOR  & 
I’lJlUilSHER  prints  the  news  about  National  Advertisers 
and  their  activities,  with  expert  discussions  of  advertising 
pi'oldeins.  Tliat  is  why  space  buyers  and  publishers  have  a  O 
p  dolbir  iiml  cents  interest  in  EDITOR  &  Pl'RLISHER.  That  D 
O  is  why  they  read  it  regularly. 

If  there  is  anything  spaee  huy- 
I  ers  ought  to  know  NOW  about 
YOUR  NEWSPAPER,  get  your  , 
D  message  to  them  through  8 

i  EDITOR  &  PUBLISHER  ad-  I 


U  vertising  columns. 

o  “ 

D 
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ADVERTISERS  CHARGED 
WITH  GREAT  TASK 


Roger  W.  Babson  Tells  Washington  Ad 
Club  How  Much  Depends  Upon  Ad-* 
vertising  in  Restoring  Normal 
Business  Conditions. 


Washinqtov,  March  7. — In  his  ad¬ 
dress  to  the  Washington  Ad  Club  on 
Thursday  evening  Roger  W.  Babson, 
Director-General  of  the  Information  and 
Education  Service  of  the  Department 
of  Labor,  emphasized  the  .  urgency  of  a 
real  revival  of  retail  trade,  to  ne 
brought  about  by  campaigns  of  adver¬ 
tising  planned  to  establish  In  the  minds 
of  the  people  a  proper  “mental  atti¬ 
tude.” 

Mr.  Bab.son  said  in  part: 

“What  the  munition  factories  were  ta 
the  nation  during  the  trying  months  of 
the  war  the  advcrti.sing  agencies  are  to¬ 
day  during  this  period  of  reconstruc¬ 
tion.  The  service  rendered  by  Schwab, 
Ryan,  Gary,  and  other  captains  of  in¬ 
dustry  has  now  passed  to  the  shoulders 
of  such  men  as  you.  As  our  future  de¬ 
pended  a  year  ago  upon  the  shipbuild¬ 
ers,  so  our  future  to-day  depends  upon 
the  advertisers. 

Must  Change  Mental  Attitude 

“Bolshevism  and  other  unusual  phi¬ 
losophies  can  be  suppressed  only  through 
keeping  men  bu.sy.  Normal  employ¬ 
ment  of  labor  can  exist  only  with  a 
normal  volume  of  new  orders.  Manu¬ 
facturers  are  willing  to  produce,  mer¬ 
chants  are  willing  to  stock  up  when  the 
public  is  willing  to  buy.  There  is  a 
very  large  buying  power  in  America 
which  is  being  held  back  simply  by  the 
mental  attitude  of  the  buyer.  It  is  up 
to  you,  gentlemen,  and  the  press  of 
America  to  change  this  attitude. 

“The  problem  of  getting  the  country 
to  economize  was  handled  during  the 
war  by  systematic  publicity  campaigns, 
carried  on  by  the  Treasury  Department, 
the  Labor  Department,  the  Food  Ad¬ 
ministration,  and  other  agencies.  To¬ 
day  the  Government  should  secure  as 
much  publicity  for  a  movement  to 
.stimulate  buying  as  it  did  during  the 
war  to  retard  buying.  As  one  who  had 
charge  of  the  war  publicity  of  the  la¬ 
bor  administration,  endeavoring  to  get 
the  wage  worker  from  a  peace  basis 
to  a  war  basis,  both  as  to  his  labor  and 
his  purchases.  I  feel  a  deep  respon¬ 
sibility  in  this  matter.  Should  not  I 
spend  as  much  time  and  money  in  get¬ 
ting  bu.siness  back  on  a  peace  basis  as 
I  spent  during  the  war  in  getting  busi¬ 
ness  on  a  war  basis? 

Supipiests  Conlribulions  from  Industries 

“The  Government  should  get  behind 
a  nation-wide  publicity  campaign  to 
.stimulate  bu.siness  for  the  mutual  bene¬ 
fit  of  manufacturer.s,  merchants,  and 
wage  workers.  Only  by.  such  national 
newspaper  advertising  can  Justice  be 
done  to  every  State  and  every  city. 
The  entire  cost  of  such  a  campaign 
could  be  covered  by  contributions  from 
the  industries  of  the  country  in  the 
same  manner  as  the  cost  of  the  publicity 
for  the  Liberty  Loans. 

“The  buyer  should  be  appealed  to, 
not  a.sking  him  to  biiy  something  that 
he  does  not  need,  but  by  asking  him 
to  buy  now  what  he  does  need.  It  could 
l>e  explained  that  a  buyer  who  follows 
a  waiting  policy  not  only  injures  the 
business  of  his  fellow  men,  but  tends 
to  bring  about  a  business  depression 
from  which  he  ultimately  will  himself 
greatly  .suffer.  The  manufacturer  can  be 


appealed  to  to  do  all  in  his  power  to  ad¬ 
just  prices  as  quickly  as  po.ssible  to  a 
reasonable  basis.  Wlierc  feasible,  the 
manufacturers  .should  be  urged  to  guar¬ 
antee  the  merchant  that,  should  the 
manufacturer’s  price  for  the  commodity 
be  reduced  within  a  given  time,  the  mer¬ 
chant  will  be  protected  by  a  rebate. 
Finally,  labor  should  be  appealed  to  to 
help  in  the  campaign  by  doing  better 
work  and  by  cooperating  to  reduce  tho 
cost  of  manufacturing. 

"It  is  suggested  that  States  and  cities 
authorize  large  building  projects  to 
stimulate  business  and  give  employ¬ 
ment  to  labor.  This  will  help,  but  it 
will  not  be  sufficient.  What  we  need 
is  for  us  to  spend  as  much  printers’ 
ink  in  getting  people  to  buy  as  we 
spent  In  getting  people  not  to  buy.  The 
President  has  removed  the  war  restric¬ 
tions,  disbanded  the  retarding  boards, 
and  has  done  all  he  can  to  help  busi- 
ne.ss.  What  Is  now  needed  Is  a  will- 
ingne.ss  on  the  part  of  both  labor  and 
capital  to  forget  the  pa.st  and  ‘.saw 
wood.* 

Adverliging  a  Mighty  Factor 

‘’It  is  generally  conceded  that  Amerlci 
has  made  more  progress  than  any  other 
country.  Statistics  indicate  that  this 
has  been  largely  due  to  three  causes: 
our  natural  resources,  our  educational 
system  of  developing  individual  initia¬ 
tive,  and  our  concentration  on  sales¬ 
manship  and  advertising.  The  first 
two  factors  are  being  talked  about  so 
much  that  I  cannot  too  strongly  em¬ 
phasize  the  last.  During  the  war  period 
it  was  nece.ssary  to  do  little  more  than 
make  products  and  transport  them  In 
order  to  dispose  of  them  at  a  good  ■ 
profit.  Goods  •‘’old  themselves.  It  was 
simply  a  question  of  getting  the  labor 
and  the  cars.  But  by  the  time  this 
period  had  reached  its  height,  the  armis¬ 
tice  was  signed.  Then  we  were  sua- 
denly  confronted  with  a  huge  manufac¬ 
turing  capacity  and  a  disorganized  sell¬ 
ing  and  advertising  machine.  Supply 
became  greater  than  demand.  Busi¬ 
ness  has  been  checked,  not  by  the  lack 
of  potential  market,  but  by  the  right 
means  to  develop  it. 

Earning  Power  Never  So  High 

“Advertising  is  the  solution  of  this 
present  national  problem.  The  means 
of  reaching  the  consumers  are  at  hand. 
At  no  time  have  the  manufacturing 
facilities  of  the  country  been  as  great  as 
they  are  to-day.  At  no  time  has  the 
earning  power  of  the  American  people 
been  so  high.  Purchasing  power  ex¬ 
ists.  The  consumption  of  all  legitimate 
commodities  can  be  even  further  in- 
crea.sed  in  the  markets  where  they  are 
now  .selling,  and  .sales  can  be  .secured 
where  before  no  markets  were  afforded. 

“I  realize  that  there  must  be  a  re¬ 
adjustment  following  this  war.  Every 
period  of  inflation  is  followed  by  a 
period  of  deflation.  I  am  not  burying 
my  head  in  the  sand  as  a  blind  opti¬ 
mist,  although  I  had  rather  be  a  blind 
optimist  than  a  blind  pe.ssimist.  But  I 
do  ask  that  the  readjustment  shall  not 
he  brought  about  wilfully  in  a  harmful 
way,  but  rather  that  we  shall  all  units 
to  do  what  is  possible  to  retard  it  so 
that  any  change  which  may  come  will 
be  made  slowly  and  no  one  will  ba 
harmed. 

“Therefore,  members  of  the  Wa.shing- 
ton  Advertising  Club,  remember  the 
grave  responsibility  upon  you.  Remem¬ 
ber  that  you  are  not  only  members 
of  an  ad  club,  but  are  members  of  the 
Washinptnn  Ad  Club,  which — during  re¬ 
construction  days  just  ahead  of  u.s — 
should  be  the  mo.st  Important  ad  club 
in  America. 


For  Less 
Than 

254  Cts.  per 
Habitant  Family 


You  can  publish  the  news 
about  your  goods 
to  the  extent  of 
five  full  pages  of 
advertising  in  every 
English  language  DAILY 
newspaper  in 


Where  Annual  Crop  Values  Exceed 

$400,000,000 

and  Annual  Manufactures 

$700,000,000 

In  other  words,  for  about  the 
minimum  cost  you  can  reach  a 
most  opulent  territory  with 
strong  newspaoer  advertising. 


Start  in  this  selected  list : 

Rate  for 
Circulation  5,000  lines 

Beloit  News  (E) .  6,376  .oa 

Eau  Claire  Leader-Telegram  (M&E&S) .  8,960  .027 

Fond  du  Lac  Commonwealth  (E) .  5*673  .oa 

Green  Bay  Press  Gazette  (E) .  10,096  .025 

.  Kenosha  News  (E) .  4*649  *0143 

La  Crosse  Tribune-Leader  Press  (E&S)  13,064  .03 

Madison,  Wisconsin,  State  Journal  (E) . .  14,708  .03 

Madison,  Wisconsin,  State  Journal  (S) . .  10,553  *03 

Milwaukee,  Wisconsin,  N':ws  (E) . 32*500  .06 

Milwaukee  Journal  (E) . 119,386  .14 

Milwaukee  Journal  (S) . 9^,447  *^4 

Milwaukee  Sentinel  (M&E) .  79*425 

Milwaukee  Sentinel  (S) .  68,070  .11 

Racine  Journal  News  (E) .  7*463  *025 

Sheboygan  Press  (E) .  6,339  .0214 

Superior  Telegram  (E) .  16,000  .035 

Wausau  Record-Herald  (E) .  5*102  .0178 

Government  Statements,  October  ist,  1918. 
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PRESS  PRODUCTION 
IS  INCREASED 

{Continued  from  I'ayc  U) 
mail  room  as  fast  as  the  press  turns  them 
out.  It  delivers  and  counts  them  with¬ 
out  their  being  touched  by  a  human 
hand.  Not  only  that,  hut  the  pa|K>rH 
are  automatically  stacked  in  bundles  of 
fifty. 

Practically  no  space  room  is  required 
for  this  conveyer.  It  takes  the  pafiers 
up  the  aide  of  the  pre.ss  to  the  ceiling 
and  there  runs  them  along,  out  of  every- 
liody's  way,  as  great  a  distance  as  is 
required. 

Another  device  of  the  Cutler-Hammer 
Company  which  seesn.s  to  have  great 
pos.Hibilities  Is  the  linotype  automatic 
srwitch.  It  is  set  to  work  within  a  pre¬ 
scribed  time  when  a  linotype  is  not  in 
operation. 

Instead  of  the  machine  running  when 
it  is  idle,  wa.sting  electricity  and  wearing 
out  the  mechani.sm.  the  switch  auto¬ 
matically  works  within  any  time  de.sired. 
stopping  the  motor  and  putting  out  ah 
lights..  When  the  machine  is  to  be 
used  again,  the  operator  just  pu.shes  a 
button  and  his  motor  and  lights  go  into 
operation.  Publishers  report  that  the 
linotype  switch  has  .saved  them  bills 
for  wear  and  tear  on  their  machines  and 
electric  power  of  as  much  as  ."iS  per 
cent,  in  a  month. 

These  are  Just  the  outstanding  im- 
Iirovement.s  in  machinery  that  have 
evolveil  while  production  was  tieil  up 
during  the  war.  .Judging  from  what 
their  inventors  claim  they  will  easily 
make  up  for  the  curtailment  of  new 
machinery — and  perhaps  are  ble.ssings. 
in  that  the  period  of  Inactivity  has  fur¬ 
nished  the  needed  time  for  work  that 
had  tieen  overlooked  in  the  ru.sh  of  pa.st 
y«-ars. 


JOHN  W.  KEI.LER  HEAD 

For  Year*  Widely  Known  New>paper 
Man  and  Pjilitirian. 

One  of  the  most  popular  newspaper¬ 
men  who  ever  worked  on  New  York’r 
•‘New.spaiier  Row”  was  John  W.  Keller, 
who  died  March  5  from  pneumonia. 
Kor  many  years  he  was  nationally 
known  as  a  newspaperman  and  public 
oftii'ial  and  his  name  was  presented  for 
Vice-President  of  the  ITnited  States  by 
the  New  York  delegation  at  the  Na¬ 
tional  Iiemocratic  Convention  in  1900. 
.\t  the  time  of  his  death  he  was  chief 
clerk  in  the  offlee  of  the  New  York 
!>i strict  .\ttorney.  ^ 

Mr.  Keller  was  born  in  Paris.  Bour- 
l»on  County,  Ky..  on  July  5.  1856.  ITpol 
his  graduation  from  Yale  in  1879  he 
came  to  New  York  City,  where  fo.-" 
eighteen  years  he  worked  on  news- 
pap<T.s,  first  on  the  Times  and  later  on 
the  Press,  from  which  he  went  to  th”. 
IPs-order.  being  managing  editor  dur¬ 
ing  its  brief  career.  Joining  the  staff 
of  the  Journal,  he  wrote  the  “Cholly 
Knickerbo<-ker”  column.  He  was  also 
an  author  and  wrote  several  play.s.  a.s 


well  as  contributed  to  magazines  anJ 
peri(sli<-.-d.s.  I  luring  his  early  news¬ 
paper  career  he  exfsi.sed  and  broke  up 
tlie  old  Sixth  Avenue  dives,  for  which 
he  was  attacked  one  night  by  thugi 
and  received  injuries  which  caused  the 
loss  of -the  sight  of  one  eye. 

.Mr.  Keller  was  a  brilliant  and  witty 
sjieaker,  and  he  was  much  in  demand  in 
Tammany  Hall's  political  campaigns. 
He  was  for  two  terms  president  of  the 
New’  York  Press  Club,  and  in  1899  and 
1900  was  president  of  the  National 
I)emo<Tatic  Club. 


JOSEPH  T.  NEVIN 


For  Over  Twenty  Years  Publisher  of 
the  Pittsburgh  Leader. 

PiTTSBi’ROH,  Pa..  March  i. — Jo.seph  T. 
Nevin,  for  many  years  one  of  the  best 
known  newspaper  publishers  in  Pitts¬ 
burgh.  is  dead  at  Sewickley  after  a  briei 
illnes.s.  He  liecame  circulation  man¬ 
ager  of  the  Pittsburgh  Leader  and  in 
1884  was  made  president  of  the  I.,eader 
Publishing  Company  and  business  man¬ 
ager.  At  the  same  time  his  brother. 
Theodore  \W.  Nevin,  became  managing 
editor  and  they  conducted  the  I.,eader 
for  more  than  twenty  years.  The  I^ead- 
er  was  a  powerful  factor  In  politics  in 
the  early  nineties  and  was  a  loyal  ally 
of  the  late  Cnited  States  Senator  M.  S. 
Quay.  Mr.  Nevin's  la.st  connection  with 
the  newspaper  bu.sine.ss  was  in  1911, 
when  he  was  made  receiver  of  the  Pitts¬ 
burgh  Post. 


EX-GOV.  1).  RUSSELL  BROWN 


For  Many  Years  Was  Owner  of  the 
Providence  Evening  News 
Provipknck.  H.  I.,  March  1. — Ex-Gov. 
B.  Ru.ssell  Hrow’n,  former  publisher 
of  the  Evening  News,  die<l  yesterday  of 
Bright’s  di.sease.  Mr.  Brown  was  born 
in  Bolton,  Conn.,  W’venty-one  years 
ago.  He  liecame  a  part  owner  of  the 
News  in  1897.  He  transferred  his  in- 
terest  in  1906.  reacquin»d  it  later,  and 
la.Ht  .Vpril  sold  it  to  John  A.  Hennessy, 
Henry  D.  Hamilton  and  .lames  C.  Gar- 
ri.son.  He  was  a  memlier  of  the  Pen 
and  Pencil  Club  and  the  Town  Criers. 


CHARLES  E.  VAN  I.OAN 

Noted  Newspaper  and  Short  Story  Writer 
—  Shock  Kills  Father 
Charles  E.  Van  Ixian,  newspaper  man, 
humorist  and  short  story  writer,  died 
in  Philadelphia  on  March  2  from  chronic 
nephriti.s.  He  was  forty-two  years  old. 
,\n  estifi'lally  tragic  death  was  that  of 
his  father,  who  died  ia  I./Os  Angeles  the 
.same  day  of  .shock,  due  to  news  of  his 
son’s  di'ath. 

Mr.  Van  I»an  was  a  contributor  to 
and  an  a.ssociate  editor  of  the  Satunlay 
Evening  Po.st.  He  was  born  In  San 
.lose.  ('al..  June  29,  1876. 


Douglas  Publisher  Dead 
Ei,  Paso.  Tex.,  March  1. — N.  A.  Pat- 
ler.Hon.  business  manager  and  part  own¬ 


er  of  the  Douglas  (.^riz.)  International 
.since  1915,  is  dead  here  of  influenza  and 
pneumonia.  He  was  thirty-six  years 
old.  _ 

OBITUARY  NOTES 

Wn.iJAM  D.  Pratt,  former  publisher 
of  the  Logansport  (Ind.)  Journal  and 
founder  of  the  Indiana  Newspaper 
I’liion,  died  February  27  at  Indianapolis. 
He  was  sixty-seven  years  old. 

IlAori,  Leighton  Cli’ttlkr,  formerly 
Washington  correspondent  of  the  De¬ 
troit  Press,  died  in  Baltimore  February 
24.  He  was  familiarly  known  as  “Big 
(lute." 

George  M.  S.mith,  a  former  Wa.shing- 
ton  newspaper  man,  died  from  pneu¬ 
monia  in  Washington  on  February  24. 
For  more  than  thirty  years  he  was  an 
examiner  at  the  Patent  Offlee. 

W.  M.  Williams,  publisher  of  the 
Woodsfleld  (Ohio)  Sentinel,  died  re¬ 
cently  from  pneumonia. 

John  0’D0NNEt,L,  an  employee  of  the 
Mergenthaler  Linotype  Company  for 
ten  years,  died  February  28  at  his  home 
in  Brooklyn,  N.  Y. 

.1.  F'rancis  Hoppek,  eighty-four.  Civil 
War  veteran  and  veteran  Mid-West 
newspaperman,  died  in  Omaha  February 
21  from  pneumonia.  He  liegan  his  news¬ 
paper  service  with  the  Council  Bluffs 
Nonpareil  and  later  went  to  the  Leaven¬ 
worth  (Kan.)  Appeal  and  the  St.  Joseph 
(Mo.)  Gazette. 

Major  A.  D.  Fetterman,  forty-five, 
former  political  writer  for  the  Omaha 
World-Herald,  is  dead  from  pneumonia 
at  the  headquarters  of  the  Forty-second 
Divi.sion  with  the  Army  of  Occupation 
in  Germany.  Major  Fetterman  left  the 
Omaha  new.spaper  field  aliout  five  years 
ago  to  practice  law  at  Hyannls,  Neb. 

SVi’Roia  PisHON,  formerly  advertising 
manager  of  the  Green  Felt  Shoe  Com¬ 
pany,  Dolgeville,  N.  Y.,  is  reported  to 
have  lieen  killed  in  action  in  France. 

Thomas  G.  O’Neill,  who  prior  to  his 
enli.stment  with  the  U.  S.  Marines  was 
offlee  boy  in  the  editorial  department 


THE  1918  RECORD  OF 

The  Indianapolis  News 

AnVKRTIglNR 

Display  ....  29,047.40  columns 
Classified  .  .  .  8,144.85  columns 
Total _ 37,162.25 

Tially  arerife  rolumns,  118.73 
ciRrri..4Tiow 

Total  net  paid  daily  averagel23,816 

Citz  CirrulatloD,  66,075. 

Send  for  comprebenilve  report  showing 
ule*  poMiliilltiet  of  rour  line  in  the 
Central  Indiana  market,  dominated  hr 
the  Newa. 


First 

Notwithstandiiij'  its  exclu¬ 
sion  of  all  objectionable  or 
(luestionable  a  d  v  e  r  tise- 
iiientN,  The  New  York 
Times  in  Decenilier,  Jann- 
arj’  and  February  publish¬ 
ed  a  greater  volume  of  ad¬ 
vertising  than  any  other 
New  York  newspajier. 


4*  4*  (i*  4*  *i*  4* 

THE  ELUS  SERVICE 

♦  ’  -  <Swarthmore,7h. 

Offering 

•  A  “DifFtrenV' Sunday  School  Lesson 


of  the  Chicago  Tribune,  was  accidentally 
killed  while  horseluick  riding  at  Guan¬ 
tanamo  Bay,  Culm,  recently. 

RuKus  Christopher,  of  the  New  Or- 
1.  ans  Tlmes-Picayunc  staff.  Is  dead.  At 
other  times  he  was  editor  of  the  Waco 
(Tex.)  Herald,  and  with  the  Cbltago 
Doily  News  and  the  Louisville  Herald. 

I  erot  W.  Kingman,  editor  of  the 
(nvego  (N.  Y.)  Gazette,  died  March  2, 
f-ged  seventy-eight  years. 

F.  B.  Tippcri’,  former  editor  of  the 
Point  Pleasant  (W.  Va.)  Register,  died 
a  few  days  ago  from  pneumonia  at 
Camp  Knox,  K.v. 

Stephen  I.  Shannon,  of  the  Brooklyn 
Srandard-tTnlon’s  circulation  depart¬ 
ment,  died  in  France,  February  9,  from 
I  neumonla.  He  was  a  member  of  the 
302d  Engineers. 


Leader’s  Circulation  Was  8,039 
In  the  Pennsylvania  cooperative  cam¬ 
paign  advertisement  appogring  in  Edi¬ 
tor  &  Publisher  on  February  22  the 
circulation  of  the  Johnstown  I.ieader 
was  misquoted.  The  figures  should 
have  shown  a  daily  average  circulation 
of  8,039  for  the  six-month  period  end¬ 
ing  October  1,  1918. 


676,970  Lines 

of 

Clothing  Advertising 

appeared  during  1918 

in 

6Ae  Plain  Dealer 

First  Netutpaper  of  Cleveland — Sixth  City 

— more  than  any  other  Cleveland  paper 
carried,  and  probably  more  than  was 
printed  in  any  other  morning  news- 
paiier  in  the  United  States. 


The 

PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 
Member  A.B.C. 

Poreign  Aavertitine  BepresmtoHves. 

I.  A.  Kixay.  JOHN  (H.ASS. 

VletropoHtan  'Tower,  Peoples  0«e  Bldg. 
Neiw  York  Chicago. 


THE 

Indianapolis  Star 

IS  THE  FAVORITE  PAPER 
OF  THE  INDIANA  PARMER 

The  rural  route  circulation  of  THE 
INDIANAPOLIS  STAR  is  approxi¬ 
mately  that  of  the  other  two  Indian¬ 
apolis  newspapers  combined. 

THE  INDIANAPOLIS  STAR  pub¬ 
lishes  no  p'-edated  editions.  THE  STAR 
goes  to  the  farmer  the  same  day  it  ia 
published. 

Its  market  quotations  are  the  most 
complete  and  reliable  published  by  any 
Indianapolis  newspaper,  and  are  every¬ 
where  accepted  as  authoritative. 

THE  STAR  is  the  only  Indianapolis 
newspaper  which  makes  a  special  fea¬ 
ture  of  poultry  and  farm  newt  and 
advertising. 

FOREIGN  REPRESENTATIVES 

KELLT-SBOTH  CO. 

220  Fifth  Ave.  New  York  City 
JOHN  GLASS 

Peoples  Gas  Building  Chicago 
R.  J.  BIDWELL  CO. 

742  Market  Street  San  Francisco 


THE  INTERNATIONAL  NEWS  BUREAU,  Inc. 

l.V  sciinoi.  STREET,  BOSTON,  MASS. 

(J.  J.  BOPDAN,  Bailor) 

M«re  than  120  American  and  Canaifian  newapapers  aubsoribe  to  our  aervice 

Each  week  our  subscribers  receive  between  SO  and  50  (xilumns  of  copy. 
Authoritative  articles  by  men  of  international  calibre  on  matters  intemation- 
aL  human  interest  stories  from  all  lands  and  climes,  revelations  of  European 
courts  speeches  and  addresses  of  men  and  women  whose  words  influents  the 
thought  of  nations,  translations  from  every  Important  foreign  newspaper; 
these  and  numberless  other  items  day  after  day  are  sent  to  our  subscribers. 

IN  SHORT,  MR.  EDITOR  —  ESPECIALLY  MR.  SUNDAY 
EDITOR— We  CXINSTANTLY  SPREAD  THE  WORLD  BEFORE  YOU 
FROM  AI.L  ANGLES. 

You  will  find  our  monthly  subscription  rates  suprisingly  low. 
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MODEL  COMPOSING  ROOM 
FOR  12-20  PAGE  PAPER 


(Cotilinued  from  Page  8.) 
make-up  tables  are  used,  an  elevating 
form  truck  Is  required  In  order  easily 
to  slide  th  )  forms  on  and  off  the  make¬ 
up  tables. 

An  overhead  rack,  which  may  be 
either  an  extension  of  the  make-up 
tables  or  detached  and  suspended  from 
the  ceiling,  will  prove  to  be  a  decided 
convenience.  It  makes  a  handy  place 
in  which  to  keep  column  rules,  and 
various  lengths  of  lead.s  and  slugs  with 
which  properly  to  justify  ads  and  lead¬ 
ing  out  news.  It  should  be  placed  high 
enough  to  enable  the  make-up  men  to 
shorten  the  steps  in  their  work  with¬ 
out  the  necessity  of  stooping,  and  a 
soft  electric  light  should  shed  its  rays 
over  the  forms. 

Freedom  of  Movement 

Once  the  pages  are  made  up.  they 
proceed  straight  away  to  the  matrix 
roller.  The  empty  truck  is  then  shunted 
to  the  rear  of  the  steam  tables  and  held 
in  readiness  to  receive  the  form  wlien 
the  matrix  is  completed.  This  in  pref¬ 
erence  to  sliding  the  forms  onto  tlie  truck 
from  the  ai)ron  .side  of  the  .steam  tf  hies. 
The  manner  of  handling  recommended 
allows  for  freedom  of  movement  alwut 
the  front  of  the  apron — which  is  not  the 
case  if  the  forms  are  removed  from  that 
side.  Moulded  forms  may  be  left  on  the 
trucks  to  be  broken  up  or  con.signed 
to  the  maKe-up  tables  or  one  of  the  let¬ 
ter  boards.  Any  of  these  dispositions 
precludes  iiiterferencs  with  the  work  of 
making  up  the  later  pages. 

Inve.stigat)on  of  the  subject  in  many 
a  large  office,  both  East  and  West,  pro¬ 
claims  the  advantage  of  having  the 
matrix-making  equipment  in  the  com- 
po.slng  room,  or  on  the  co'mpo.sing  room 
floor.  On  a  twelve-page  newspaper  the 
work  in  connection  requires  the  .services 
of  no  more  than'  one  .stereotype  hand — 
two  for  papers  of  sixteen  pages  and 
over — who  can  mould  the  pages  and  cast 
cuts  for  the  ads  and  other  work  as 
well. 

Should  Be  Convenient 

Wilh  the  matrix-making  equipment  in 
the  compo.sing  room,  it  is  unnecessary  to 
maintain  a  form  elevator  for  the  pur¬ 
pose  of  carrying  the  trucks  Into  the 
ha.sement  and  to  labor  under  the  handi¬ 
caps  of  the  many  delays  for  which  this 
inexpedient  is  respon.sible.  Its  awkward¬ 
ness  is  notably  the  source  of  wasted 
time  and  annoyance  whenever  certain 
pages  must  be  made  over  and  when 
they  are  being  gotten  down  to  and  up 
from  the  ha.sement. 

The  equipment  of  our  composing  room 
as  diagrammed  Includes  a  small  com- 
pre.s.sed  air  lift  or  chute  for  carrying 
the  completed  niatrices  'tc  the  .stereotyp¬ 
ing  room — which  last  should  be  located 
quite  conveniently  to  the  preas  room. 


The  Circulation 

OF 

The  Des  Moines 
Register  and  Tribune 

(Morning  and  Evening) 
for  1918  averaged  116,2^ 
net  paid  daily,  exceed¬ 
ing  that  of  any  two  other 
Iowa  newspapers. 


Incidentally,  .some  large  ottlces  have 
their  entire  .stereotyping  outfit  and  com¬ 
posing  room  on  the  .same  floor — an  ex¬ 
cellent  working  proximity  that  mo.st 
otfices  cannot  enjoy;  the  rule  being  too 
little  space  on  ihe  composing  room  lioor 
to  admit  of  It. 

To  have  'he  matrix-making  apparatus 
in  or  near  the  composing  room  is  also 
to  have  it  where  it  should  be  for  cast¬ 
ing  the  advertising  cuts.  The  furnace  for 
remelting  the  linotype  slugs  is  in  the 
matrix  department,  and  the  ad  cuts 
then  can  be  cast  from  the  same  metal, 
thus  makin-'  it  unnecessary  to  u.se  com¬ 
bination  metals.  They  ai-e  always  a 
source  of  trouble — these  latter — to  the 
linotype  operator — do  not  run  as  smooth¬ 
ly  as  pure  linotype  metal,  and  clog  the 
throat  of  the  machine  crucible.  The 
re.sults  are.  imperfect  slugs  and  faces 
and  diminution  in  the  amount  of  pro¬ 
duction,  owing  to  the  constantly  vary¬ 
ing  temperature. 

Combination  metal  does  not  flow 
smoothly  ii;ore  than  half  an  hour  until 
a  change  of  heat  is  required — it  is 
habitual  “bad  medicine" — wants  a  dif¬ 
ferent  treatment  abnost  every  hour  of 
the  day.  A  temperature  that  is  ciuite 
i-lght  one  hour  is  little  likely  to  be  .short 
of  all  wrong  the  next.  Given  space  in 
the  melting  room  for  the  appliances  to 
be  u.sed  to  cast  the  ad  cuts,  saw-trim 
and  .shave  them  type-high,  the  arrange¬ 
ment  we  prefer  is  the  one  indicated  in 
our  plan. 

Avoid  Sky-Scrapers 

As  a  matter  of  both  stdection  and  dis¬ 
position,  furniture  for  the  composing 
room  pre.sonts  questions  of  no  little  im¬ 
portance.  This  equipment  mu.st  be 
utilitarian  and  it  must  be  well  placed, 
else  it  is  going  to  prove  more  ar  less 
disappointing.  Eook  a.skance  at  “sky- 
, scraper”  pieces.  No  upper  structures 
should  olwtruct  the  view.  The  eye. 
of  the  supTintendent  or  foreman  should 
he  able  to  survey  the  r9om  from 
any  point  of  vantage.  In  order  to  re¬ 
tain  his  grisp  of  the  situation  he  should 
be  able  to  review  the  activities  under 
his  command  at  a -glance.  He  is  re- 
si>on.siblc.  It  is  his  bu.sine.ss  to  “spot" 
the  weak  .spots  in  the  chain  of  ('pera- 
tions — and,  as  is  almo.st  always  th.?  case 
with  men  Horn  the  little  knot  to  a  r.um- 
ber,  these  w.  ak  spots  .scmcl lines  include 
the  natural  loafer  or  di.sturher,  or  both, 
who.se  woi  c  is  none  the  worse  for  a  hit 
of  overseeing. 

The  chief  offender  against  the  ex- 
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action  of  ■inob.'-'tructivcnc.ss  i.s  tlie  typo 
cabinet.  Even  some  of  Hit  modern  steel 
furniture  h;  run  up  .so  high  as  almost 
to  hide  the  man  who  happens  to  be  at 
work  bchi'id  It.  Our  illustrations,  fig¬ 
ures  1  and  i,  show  typo  cabinets  of  the 
right  designing.  Neither  Is  more  than 
fifty  inches  in  height  and  otherwi.se  each 
is  well-nigh  perfect. 

Figure  1  (front  and  rear  view)  shows 
a  cabinet  v/ith  all  the  cases  on  the  one 
side,  and  the  other  side  fitted  with  a 
work  bank.  Compositors  get  their  type 
from  the  case  side  of  one  bank  and  as¬ 
semble  their  material  on  the  back  of  the 
one  next  to  it  without  being  obliged  to 
walk  around  a  cabinet — in  fact,  with¬ 
out  having  to  take  more  than  three 
steps.  Thu.s,  two  men  working  in  each 
alley  do  not  interfere  with  each  other 
or  anybodv  else. 

Avoid  Light  Glare 

Cabinet  f;hown  in  figure  No.  2  is  one 
of  the  kind  called  “double-sided”  -stand. 
It  contains  twenty-four  cases  and  is 
fitted  on  either  side  with  a  flat  working 
bank.  Each  workman  bus  bis  own  sec¬ 
tion.  Light  properly  diffu.sed  and  of 
the  proper  degree  of  inten.sity  in  the 
compo.sing  room,  steivotyping  depart¬ 
ment  and  r.ress  room  i.s  a  source  of  much 
comfort  to  employce.s  and  therefore  no 
mean  adjunct  in  the  matter  of  increas¬ 
ing  production. 

In  their  efforts  to  provide  good  light, 
many  publishers  make  the  mistake  of 
demanding  volume  with  little  or  no 
thought  for  quality.  Tills  is  a  grave 
mi.sapprehrn.sion.  Voui  wan,  or  in  other 
respects  lii.-.uHicient  light  is  never  .so 
offensive,  and  liardly  could  be  more 
hurtful  to  the  human  eye,  than  a  room 
full  of  contrasted  glare  and  glare’s  con¬ 
comitant  .‘-liadows.  Light  rays  by  which 
men  are  expected  to  see  should  not  be 
given  the  rein  and  allowed  to  run  wild. 

The  be.sv  .system  of  control — the  one 
higldy  e.s*eoinod  bccau.se  of  its  proven 
excellence  liy  so  many  of  our  larger 
offices — is  I  lie  long  mercury  lamp.s,  or  a 
series  of  lonnected  linolite  mazda  fila¬ 
ment  lights.  They  are  susi>ended  about 
four  feet  overhead,  glow  witli  a  softer, 
more  restful  quality  than  any  other, 
dayllglit  included,  and  cast  no  shadow. 

Several  makes  of  mercury  and  fila¬ 
ment*  lamps  are  on  the  market  under 
as  many  trade  names.  Among  the  minor 
counts  in  their  favor  are:  that  they 
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eliminate  d’'op  light.s  which  must  be 
used  to  supplement  other  systems,  and 
that,  with  them,  the  unsightly  wiring 
to  be  remarked  in  the  average  compos¬ 
ing  room  i.s  gratefully  con.spicuous  liy 
its  absence. 

Modern  newspaper  equipment  and  Its 
establishment  and  maintenance  in  ac¬ 
cordance  wilh  the  dictates  of  good  form 
throughout  are  not  the  sole  factor  that 
contributes  to  operative  superiority  in 
the  compos; ng  room,  but  they  are  at  tlie 
bottom  of  It.  Also,  their  standard  is  a 
standing  challenge  to  the  members  of 
the  inevitable  “human  equation.” 


Audit  Reports  Issued 

Chicago,  March  3. — A.  B.  C.  reports 
for  the  following  newspapers  have  been 
i.ssued: 

Bay  City  Times-Tribune,  Bloomington 
Daily  Bulletin,  Butte  Miner,  Butte  Post, 
Di.xon  Ijcader,  Dixon  Telegraph,  Hen¬ 
derson  Gleaner,  Indianapolis  New.s,  In¬ 
dianapolis  Star,  Indianapolis  Times, 
Ithaca  Journal,  North  Adams  Tran- 
•script,  Newark  Star-Eagle,  Oakland 
Tribune,  Philadelphia  Inquirer,  Phila¬ 
delphia  North  American,  Philadelphia 
Pros.s,  Philadelphia  Ledger  and  Flvening 
I,edger,  Philadelphia  Record,  Pontiac 
Press-Gazette,  Pottstown  New.s,  Saginaw 
News-Courier,  San  F’rancisoo  (.Chronicle, 
San  F^ranci-sco  Examiner,  Schenectady 
Gazette,  Schenectedy  Union-Star,  South 
St.  Paul  Reporter,  Sterling  Gazette. 


Calgary  (Canadian  May  Resume 
Toronto.  March  3.  —  The  ('algary 
Canadian,  now  in  liquidation,  may  be 
taken  over  by  a  new  company  and  pub¬ 
lication  resumed.  The  Trusts  and 
Guarantco  Company  have  been  ap¬ 
pointed  liquidators. 
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SEES  TRADE  MENACE 
IN  CUT  PRICES 


Big  Dealers  Have  Advantage  Over  Small 
Merchants  if  Prir^  Maintenance  on 
Trade-Marked  Goods  Is  Abrogated, 
Declares  Lawyer  Expert 


By  Crichton  Clarke. 

There  are  more  thing's  involved  in 
the  .so-called  price  maintenance  or  price 
uniformity  controversy  than  are  dreamed 
of  In  the  philosophy  of  the  average 
man.  Do  we  desire  to  preserve  tne 
existing  order  of  economic  democracy? 
Do  we  wi.sh  to  maintain  the  system  of 
competitive  individualism  in  those  lines 
in  which  it  is  effective  as  a  producer 
of  fair  prices  to  all?  Do  we  want  the 
business  of  distributing  commodities  to 
1)6  managed  by  independent  and  low 
cost  units  operating  with  a  minimum 
capital  or  do  we  want  it  to  evolve 
toward  large  combinations  of  capital 
which  will  inevitably  be  placed  under 
Government  control,  if  not  ownership, 
in  the  end? 

Do  we  want  wholesale  and  retail 
profits  or  distribution  charges  to  tend 
toward  a  standardized  or  uniform  basis 
or  do  we  desire  such  profits  always 
to  be  the  plaything  of  caprice,  trickery 
and  unfair  competition?  Do  we  desire 
the  distribution  of  goods  to  be  placed 
on  a  basis  of  service  or  speculation? 
Do  we  wish  to  stabiiize  business  of  a 
standardized  nature  or  do  we  desire 
to  tip  it  into  a  state  of  un.stable  equil¬ 
ibrium  in  which  small  business  is  dis¬ 
appearing  and  big  business  is  concen¬ 
trating  into  so  few  hands  that  it  prac¬ 
tically  amounts  to  what  may  be  termed 
private  socialism  and  will  eventually 
become  public  socialism? 

Advantage  to  Big  Stores 

These  are  a  few  of  the  que-stions 
which  must  be  candidly  faced  and  an¬ 
swered  by  the  public-spirited  man  be¬ 
fore  he  ranges  himself  either  for  or 
against  price  uniformity  for  branded 
producta  They  concern  the  owners  of 
department,  chain  and  catalogue  stores 
no  less  than  the  small  retailers;  the 
producers  of  unbranded  goods  no  le.ss 
than  those  who  operate  under  trade¬ 
marks;  the  publishers  and  editors  of 
local  papers  no  less  than  those  who  are 
interested  in  national  publication.s. 

If  combination  selling  of  branded  as 
well  as  unbranded  goods  is  to  be  abso¬ 
lutely  open  and  uncontrolled,  if  stores 
are  U>  be  free  to  cut  prices  on  standard 
quality  or  branded  goods  without  iimit, 
the  competitive  advantage  will  swing 
mathematically  in  favor  of  the  large 
organization  and  the  large  capital  as 
against  any  smaller  store  or  organi¬ 
zation.  The  distributer  who  has  the 
largest  number  of  departments,  lines 
of  goods,  or  branch  stores,  or  the  big- 
ge.st  sales  territory  or  the  largest  cap- 
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ital.  can  always  outmatch  his  small 
competitor  in  the  game  of  combination 
stdiing.  He  can  always  offer  better 
iMrgain.s,  real  or  apparent,  lietter  prices, 
t)etter  credits  or  other  inducements  to 
starve  out  his  smaller  competitor.  This 
explains  the  growth  of  chain  stores 
relative  to  independent  stores. 

The  fight  between  independent  dealers 
and  combines  or  chains  is  not  a  matter 
of  chance.  There  is  mathematical  cer¬ 
tainty  in  favor  of  the  big  organization 
over  the  small  in  the  absence  of  mis¬ 
management.  It  is  like  Mutt  and  Jeff 
boxing.  The  chain  store  Mutt  bolds 
the  independent  Jeff  at  crms’  length 
and  pounds  him  to  pieces.  The  big 
chain  system  out  reaches  the  smaller 
chain  system  in  the  same  way. 

Now,  the  bigger  tbe  capital  required 
to  do  busines.s,  tbe  fewer  the  competi¬ 
tors  who  can  supply  it,  the  higher  the 
service  charges  and  the  more  the  public 
pays  in  the  way  of  profits.  This  is  an 
axiom  of  normal  business.  The  reverse 
is  likewise  true.  The  smaller  the  capital 
requirements,  the  more  competitors,  the 
smaller  service  charge.s,  the  lower  the 
prices  to  the  public. 

Factors  of  Price 

If  the  smaller  dealers  are  protected 
against  combination  selling  on  stand¬ 
ard  goods;  if  uniform  service  charges 
or  profits  are  required  to  be  charged 
by  both  large  and  small  dealers  on 
standard  goods;  if  price  competition  Is 
confined  to  rival  manufacturers  of 
branded  goods,  the  little  dealers  can 
remain  in  business  and  can  compete 
with  other  dealers  on  all  unbranded 
gooda 

If  this  is  not  done,  business  will  re¬ 
main  as  it  now  is,  in  unstable  equilib¬ 
rium.  The  large  dealers  will  grow 
larger  and  fewer  in  number,  the  small 
dealers  will  grow  smaller  and  fewer, 
chains  and  combinations  will  wax  more 
extensive  and  powerful,  their  rate  of 
profit  will  increase  as  competitive  press¬ 
ure  on  them  decrea.se.s,  and,  finally,  the 
method  of  trust  dissolution  being  dis¬ 
credited,  there  will  come  private  so- 
ciali.sm,  then  public  regulation  and  per¬ 
haps  public  ownership,  with  a  vast 
acceleration  of  State  socialism. 

Which  do  we  want,  without  regard 
to  whether  we  own  or  are  interested 
in  department,  chain,  catalogue  or  or¬ 
dinary  stores,  local  or  national  publica¬ 
tions,  or  whether  we  are  politicians, 
plutocrats  or  plain  people?  Do  we 
want  business  to  be  in  stable  equilib¬ 
rium,  with  the  maximum  of  individual 
opportunity  and  competition,  or  do  'wc 
want  it  tipped  into  unstable  equilibrium, 
with  large  organizations  growing  larger 
and  small  organizations  growing  smaller 
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and  the  whole  system  tending  toward 
private  .sutdalism,  pulilic  control  and 
State  socrialism  at  an  alarming  rate? 

No  man  who  prefers  individual  op¬ 
portunity  to  socialism  can  intelligently 
oppose  the  practice  of  uniform  price 
competition  for  uniform  or  branded 
products. 

Tbe  portentous  growth  of  retail 
trusts  as  the  result  of  special  privileges 
in  buying  goods  and  of  predatory  price 
cutting  in  selling  goods  is  one  of  the 
greatest  menaces  that  confront  eco¬ 
nomic  democracy  at  the  present  time. 
Uniform  price  competition  will  elimi¬ 
nate  both  unfair  buying  and  unfair 
selling. 


UVE  TOPICS  DISCUSSED 
BY  OUR  READERS 

IVnder  thit  deetkm  ice  $kaU  print  each  week 
letter*  from  onr  reedere  pn  tnbfeetM  of  intereet 
roH$ircted  with  newepaper  publieking  and  adeer- 
tieing.  Ang  pubUther  who  detiret  help  in  the 
eolation  of  hie  probleme,  or  who  hae  pronounced 
rirw*  on  ang  eubfect  connected  with  the  bneineen, 
ie  invited  to  contribute  to  thie  column.  We  are 
oonpdcnt  that  each  a  column  mag  be  made  of 
great  value  through  the  cooperation  of  our  read- 
ere.—Bd.J 

Should  Advertise  to  Buyers  of  Equipment 
THE  CL.ARK.SBURa  TBLEORAM 

ciarkibun,  W.  Va. 

RuiToa  a  PuBUsan: 

I  think  Arms  maBufacturlng  and  deallns  in 
printlDK  auppliea,  machinery,  or  acceaaoriea  mnke 
a  big  mistake  when  they  do  not  adTertiae  in  such 
a  |>aper  aa  Eorroa  tt  Publisheb.  It  it  my 
knowledge  that  00  per  cent,  ot  such  material 
piirchated  for  the  tmalier  printing  and  puhlitbing 
plants  comes  through  the  proprietor  or  manager 
and  not  through  the  foremen  of  the  mechaniral 
departments.  In  a  majority  of  tbe  smaller  es¬ 
tablishments  the  proprietor  or  manager  under¬ 
stands  machinery  and  e<iui|>ment  and  buys  upon 
bis  own  knowledge  and  not  upon  tbe  recommen¬ 
dation  of  bis  em^oyees. 

I  bare  often  wondered  why  Euitob  A  Pon- 
i.isHEB  and  similar  trade  journals  did  not  carry 
machinery  and  supplies  advertising,  because  I 
know  from  personal  experience  tliat  tbe  readers 
of  such  trade  Journals  are  the  large  buyers  of 
machinery  and  supplies  in  cities  of  100,000 
|M>pulatlon  and  lesa.  Machinery  manufacturers 
and  supply  dealers  certainly  overlook  a  big  op- 
|K>rtunity  when  they  fail  to  take  advantage  of 
the  advertising  service  of  your  publication.  Very 
truly  yours,  J,  J.  DEVINE, 

.  Heneral  Manager. 


Says  Agency  Commissions  Are  Too  Low 

Chicago,  March  4,  1019. 

KDITOB  a  PCBI.ISHKB  T 

In  reading  tbe  article  on  page  6  of  your  March 
I  Issue  as  to  “Why  Not  News|)aper8  for  Enor¬ 
mous  Ad  Volume,"  I  feel  that  tbe  comments  I 
made  relative  to  tbe  agency  rommlHslon  of  maga¬ 
zines  versus  newspapers  might  be  mixconstrued 
hy  some.  I  therefore  wish  to  make  clear  my 
thought  in  this  matter. 

An  inference  from  your  article  could  be  made 
that  poasibly  some  of  tbe  volume  of  business 
which  appears  in  tbe  Haturday  Evening  Post  ap- 
l>ears  there  becauae  the  agent  can  make  more 
money  by  placing  advertising  in  thst  medium  in 
lireference  to  other  media.  My  thought  In  mak¬ 
ing  a  contrast  was  to  raise  the  question  as  to 
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whether  or  not  tlie  commission  derived  from  dally 
newspaiier  advertising  was  suHielent  for  the  agent 
to  preiwrty  hnudle  daily  newspaiier  cam|>aigns 
exclusively  and  uot  In  connection  with  other  piih- 
licatloiis.  As  you  undoubtedly  know,  many  of 
the  large  dailies,  or  papers  wlUi  the  higher  rales, 
allow  hut  10  iier  cent,  commlsaion,  while  the 
smaller  ones  allow  15  per  cent. 

From  the  experience  I  have  bad  In  smaller  ad¬ 
vertising  ageucles,  I  know  that  an  extended  list 
of  daily  newspapers  cannot  be  handled  profitably 
hy  such  organisations  unless  space  Is  also  used  In 
media  with  large  circulation. 

I  believe  that  if  tbe  piibltshers  tliorongbly 
went  Into  the  question  of  work  required  of  an 
advertising  agency  and  the  coat  to  the  ageucy  In 
preparing  the  ty|ie  of  advertising  which  woiihl 
lie  most  beneficial  to  the  advertiser,  that  the  piih- 
lisbers  would  find  that  the  revenue  derived  from 
newapaper  advertising  would  not  be  sufficient  to 
cover  the  expenses  of  the  advertising  agent. 

Yon  know  that  the  agency  commission  system 
was  Introduced  at  a  time  when  moet  ageucles 
were  only  brokers.  To-day  tbe  advertising  agenc.v 
business  is  far  above  what  It  was  twenty  years 
ago  and  condlHons  have  changed  considerably. 

This  is  tbe  thought  I  bad  in  mind  in  making 
the  comments  relative  to  the  commission  of  the 
various  classes  of  publications,  and  I  feel  that 
a  thorough  investigation  along  these  lines  will 
result  In  bringing  about  an  iucreaseil  volume  of 
daily  newspaper  advertising. 

JUSTIN  K.  BARBOUR, 
Barbour's  Advertising  Kate  Sheets,  Inc. 


Pregg  Congregg  Caileil  Off 
The  Worid’s-  Pres-s  Congress,  wlileh 
was  to  b6  opened  November  11,  1919, 
in  Sydney,  N.  S.  W.,  has  been  postponed 
indefinitely,  according  to  a  cablegram 
from  William  A.  Holman,  Premier  of 
New  South  Wales,  received  March  1.  No 
explanation  of  the  postponement  was 
given.  Walter  Williams,  dean  of  the 
School  of  Journalism  of  the  University 
of  Mis.souri,  who  is  pre.sident  of  the 
Congress,  is  on  his  way  home  from 
Japan  and  is  expected  to  land  in  San 
FYanciseo  March  12  and  reach  Columbia 
March  16. 


George  Edgar  Frye,  editor  of  the 
Bronxville  Review  and  Soarsdale  In¬ 
quirer,  died  in  Mount  Vernon,  N.  Y., 
March  S. 


The  Choice 
Of  the  West 

The  Los  Angeles  Evening 
Herald  is  the  medium  selected 
by  advertisers  whose  practice 
it  is  to  do  big  things  in  a  big 
way. 

The  Evening  Herald,  by  actu¬ 
al  demonstration,  has  earned 
the  reputation  of  being  one  of 
the  brat  “result  getters"  in 
America. 

Daily  Circulation 

139374 


THE  McCLURE 
NEWSPAPER 
SYNDICATE 

suppliM  continuous  daily  and  week¬ 
ly  aenrkes  that  make  and 
hold  home  circulation 

ALSO 

Bla  SMClai  Featarea  oa  Timely 
Toplea  by  Leading  Writora. 

Band  for  our  complete  list  and  parttr- 
ulara  of  our  itar  features,  including 
Fraak  H.  Slmaatla,  Moatavoe 
Glaaa  aad  Sewell  Fo^. 

N373  Foirth  Ayenue,  New  York 


LYNN  TELEGRAM-NEWS 

Largest  Circulation  in 
Lynn. 

Most  Up-to-date  Daily  in 
Eastern  Massachusetts. 

Member  of  Audit  Bureau 
of  Circulations, 

LYNN  TELEGRAM-NEWS 

LYNN,  MASS. 
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ATTENTION  IS  TURNED 
TO  MECHANISM 


(Continued  from  Page  22.) 
velopment  of  photogravure  and  It  Is 
hoped  that  as  conditions  return  to  nor¬ 
mal  beyond  the  Atlantic  the  foreign 
scientists  who  have  worked  on  this 
problem  In  the  past  will  have  the  will 
and  the  opportunity  to  return  to  the 
quest. 

The  current  Inventive  restlessness  In 
behalf  of  intaglio  printing  on  the  news- 
pai>er  press  is  the  more  conspicuous  by 
j'omparison  with  the  comparative  quiet 
in  the  linotype  field.  The  very  marked 
activity  in  the  field  of  typesetting  ma- 
chinery  which  was  so  noticeable  only  a 
few  years  ago  seems,  in  the  opinion  of 
the  Patent  Office  .specialists,  to  have 
virtually  subsided.  This  does  not  mean 
timt  there  are  not  being  received  all  the 
while  a  certain  number  of  applications 
for  patents  for  minor  Improvements,  but 
no  inventors  seem  disposed  to  attempt 
to  blaze  new  trails.  The  theory  at  the 
Patent  Office  is  that  the  art  has  reached 
so  high  a  plane  of  perfection  that  It  Is 
alike  extremely  difficult  to  evolve  an 
idea  that  is  .sufficiently  new  to  be  pat¬ 
entable  or  that  contemplates  an  im¬ 
provement  worth  while. 

Few  Ideas  in  Typesettin;;  Merhanism 

That  one-time  source  of  inventive  in¬ 
spiration — the  field  of  typesetting  by 
hand — appears  to  be  absolutely  ‘‘dead’’  in 
.so  far  as  manifestations  at  the  Patent 
Office  indicate.  It  may  be  noted  in  pass¬ 
ing,  however,  that  there  la  no  little  con¬ 
jecture  at  Washington  as  to  the  effect — 
via  the  creation  of  new  type  faces — If 
the  wishes  of  the  type  founders  should 
prevail  over  the  contentions  of  the  type¬ 
setting  machine  Interests  and  new  con- 
ces.sions  be  made  in  the  amount  of  pro¬ 
tection  afforded  by  design  patents.  For 
this  to  come  to  pass  would  require,  of 
course,  the  pas.sage  by  Congress  of  the 
He.sign  Registration  bill  that  has  slum- 
liered  through  several  sessions  of  the 
Nationai  Regi.slature.  However,  the 
gossip  at  Washington  is  to  the  effect 
that  a  determined  effort  Is  to  be  made  to 
resurrect  this  project  when  the  new 
f'ongress,  with  its  change  of  partisan 
control,  comes  on  the  job. 

For  all  that  It  is  chemical  rather  than 
mechanical  In  character,  the  printing 
ink  situation  is  worthy  of  at  least  pass¬ 
ing  mention  in  any  survey  of  Inventive 
activities  in  the  field  of  printing  equip¬ 
ment  *  and  supplies.  During  the  war 
.American  chemists  and  Ink  manufac- 


JuliuH  S.  Grothe,  manager  of  the 
Cleveland  Waechter  and  Anaelger,  is 
dead,  aged  fifty-six  years. 

Major  Walter  E.  McCann,  dramatic 
editor  of  the  Baltimore  News,  is  dead. 

The  plant  of  the  Hudson  (N.  Y.) 
Register  and  Gazette  was  destroyed  by 
tire  March  6.  -- 


ATLANTIC  CITY  DAILY  PRESS 

(MORNING) 

THE  EVENING  UNION 

(EVENING) 

’I'he  two  great  mediums  which 
completely  cover 

ATLANTIC  CITY 

Tile  world’s  greatest  all-the-year 
resort  and  all  tlie  visitors  who 
sojourn  there,  reaching  Inrth  the 
morning  and  evening  reading 
public. 

PAUL  BLOCK,  Inc., 

Koreicn  Advertisinr  Representative 


Editor  Publisher  for  March  8,  1919 


turers  had  their  hands  full  trying  to 
turn  around  quickly  in  a  precipitate 
situation  and  save  the  day  for  Ink  users 
whose  normal  sources  of  colors  abroad 
had  suddenly  been  closed.  Now  these 
same  Interests  are  to  have  the  leisure 
and,  let  us  hope,  the  facilities  to  at¬ 
tempt  not  merely  a  parallel  but  an  im¬ 
provement  upon  the  printing  inks  here¬ 
tofore  available.  Ccrtallfiy  they  are  to 
have  an  Incentive  to  such  Improvement, 
because  it  Is  only  a  question  of  time 
until  the  German  dyestuffs,  colors,  and 
chemical  industries  will  be  back  on  the 
job. 

A  revision  of  the  tariff  for  which,  in 
the  case  of  colors,  specific  recommenda¬ 
tions  have  already  been  made  to  Con¬ 
gress  by  the  United  States  Tariff  Com¬ 
mission,  will  probably  afford  protection 
for  the  American  printing  ink  Industry 
in  the  domestic  market  until  it  can  "find 
itself."  However,  at  that,  there  remains 
the  export  market  to  be  taken  into  ac¬ 
count.  Right  here,  indeed,  is  to  be  found 
the  sharpest  spur  for  the  exercise  of 
Yankee  inventive  genius  applied 
throughout  the  whole  category  of  news¬ 
paper  equipment  and  supplies.  Just  as 
.American  paper  manufacturers  are 
counting  upon  keeping  and  enlarging 
their  new  hold  upon  trade  in  Latin 
America.  Asia,  etc.,  so  there  are  prom- 
l.sing  outlets  overseas  for  the  whole 
range  of  American  printing  equipment 
and  supplies  if  Yankee  ingenuity  can 
keep  us  several  jumps  ahead  of  the  Ger¬ 
mans,  the  Swedes,  and  other  rivals.  Best 
of  all.  international  patent  rights  arc 
likely  to  be  given  an  improved  status  as 
a  result  of  the  negotiations  at  the  peace 
table.  Henceforth  we  may  not  see  Imi¬ 
tative  aliens  brazenly  copying  every 
mechanical  detail'  of  a  pacemaking 
.American  newspaper  press,  even  down 
to  the  name  plate  of  the  American 
manufacturer. 


ADS  DOUBLED  BANK  BUSINESS 


Full  Pages  Did  It  in  One  Year,  Buckeye 
Editors  Are  Told 

Datton,  Ohio,  March  1. — Members  of 
the  Buckeye  Press  Association,  meet¬ 
ing  here  yesterday,  passed  re.solutions 
favoring  good  roads;  abolishing  the 
teaching  of  all  modern  languages  other 
than  English  in  public  schools;  favoring 
the  league  of  nations,  and  pledgini? 
themselves  to  the  maintenance  of  law 
and  order. 


Food  Medium 

of 

New  Jersey 

Trenton  Times 

A.  B.  C. 

ac - 12c  Per  Week 

KBLLY-SIIITH  COMPANY 
20  Fifth  AreniM  Lrttoa  BulMlas 

NEW  YORK  CHICAGO 

wm 

BrtiiirJdviff 

GRT  THE  FEATURES  THAT  HAVE 
WON  THE  BIGGEST  AUDIENCE 
Write  a*  fur  sampleu  st  oar  eal- 
ortd  runira,  tleily  mmI  SumlaT 
paaee  In  klaek  ami  eolere. 
NEWSPAPER  FEATURE  SRRVirB 
M.  KOENIGSBBRO,  Manarer 
241  WEST  SSTH  ST.  NEW  YORK 


Howard  F.  Marston  declared  that  the 
AVinters  National  Bank’s  business  had 
been  doubled  in  a  year  through  the  use 
of  page  advertisements  In  newspapers. 

Attendance  was  the  largest  in  the  his- 
toiy  of  the  organization.  D.  L.  Barry, 
of  the  AYhittaker  Paper  Company,  pre¬ 
dicted  a  slight  decline  in  newsprint 
prices,  but  did  not  hold  out  any  hope 
that  country  editors  would  ever  again  be 
able  to  buy  at  pre-war  prices. 

Officers  were  elected  as  follows:  Presi¬ 
dent,  James  S.  Gaskins  of  Sabina;  vice- 
presidents,  H.  B.  McConnell  of  Cadiz,  A. 
C.  Huls  of  Logan,  R.  B.  Harris  of  Ar¬ 
canum  and  H.  C.  Ram.sdell  of  Sycamore: 
corresponding  secretary,  E.  Benjaipin 
Y’ale;  treasurer,  AV'.  R.  Conaway  of 
Cai-dington.  The  next  meeting  will  be 
in  Troy. 

Press  and  Typeselliiig  Firms 
Busy  on  Many  Orders 

With  Release  From  Covernnieiit  Work, 
•All  Look  for  Big  Business  This 
Year — Have  Many  Jobs 


greater  returns  from  advertising  and 
better  prices  for  publications. 

Government  work  pressed  equally  the 
Goss  Printing  Press  Company,  which 
gave  up  its  entire  facilities  to  ordnance 
work,  being  permitted  only  to  finish  up 
the  few  presses  that  were  in  process  of 
manufacture  when  It  was  asked  to  aid 
the  Government.  Domestic  and  for¬ 
eign  orders  are  crowding  in,  especially 
since  the  signing  of  the  armistice,  and 
the  factory  is  working  to  its  limit  on 
new  contracts  and  contracts  taken  be¬ 
fore  the  war.  To  it  also  the  year 
holds  forth  not  only  promises  but 
jiiedges  of  a  big  business. 

The  Mergenthaler  Linotype  Company 
opens  the  year  with  a  substantial  im- 
l>rovemont  in  both  domestic  and  export 
l)U.sine.ss,  following  clo.sely  the  increa-'ic 
in  general  bu.sine.ss  all  over  the  coun¬ 
try.  as  they  ob.servc  it,  and  tliey  find 
lalM)r  conditions  mucli  easier  than  they 
were  a  short  time  ago. 

There  has  been  a  steady  increase  in 
the  busine.ss  of  the  Ludlow  Typograph 
Company,  too,  and  preparations  have 
iieen  made  for  a  large  volume  this  year. 
.A  large  number  of  orders  were  received 
in  January,  and  February  has  brought 
its  due  quota. 


Every  inanufactiirer  of  printing 
|)res.ses  is  feeling  the  urge  of  new  l)Usi- 
nes.s,  and  all  believe  that  1919  will  be 
their  lianner  year.  R.  Hoe  &  Co.  de¬ 
voted  nearly  their  entire  idant  to  war 
l)usine.s.s  until  recently,  but  .still  found 
time  and  space  to  complete  many  new 
pres.ses  that  were  under  way  when  tlie 
Government  called  for  their  services. 
This  meant  a  very  satisfactory  1918 
to  them. 

Oscar  Roesen,  second  vice-pre.sident 
of  Hoe’.s.  made  a  long  trip  throiigli  tlie 
West  recently,  and  found  a  dl.stinet 
change  in  the  sentiment  of  the  pub¬ 
lishers  on  the  coa.st,  who  felt  two  years 
ago  that  the  war  was  not  benefiting 
the  West  as  much  as  it  was  the  East. 
Everybody,  Mr.  Roi'sen  says.  Is  doing 
good  bu.siness  and  Js  optimistic  for 


New  Orleans  States 

Member  Audit  Bureau  of  Circulations. 

Sworn  Net  Paid  CIrenlatlon  for  6  Monthe 
Endinc  Oct.  1,  1918 

44,968  Daily 

We  guarantee  the  largest  white  home 
delivered  evening  circulation  in  the  trade 
territoiT  of  New  Orleans. 

To  reach  a  large  majority  of  the  trade 
prospects  in  the  local  territory  the  States 
is  the  logical  and  economic  medium. 
Circulation  data  sent  on  request. 

The  8.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  RepresentaUvee 
New  York  Chicago  St.  Lonie 


For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

i’Amcrican  Type  the  Best  in  Any  Cose" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansas  City 

New  York  Cleveland  Denver 
Philadelphia  Detroit  Los  Angeles 

Baltimore  Chicago  San  Francisco 

Richmond  Cincinnati  Portland 
Atlanta  St.  Louis  Spokane 

Buffalo  Minneapolis  Winnipeg 


ALBERT  FRANK  &  CO., 
26-28  Beaver  St.,  New  York 
Tel.  Broad  3831. 


Publishers’  Representative 

O’FLAHERTY’S  NEW  YORK 
SUBURBAN  LIST 
225  W.  39th  St.,  New  York 
Tel.  Bryant  6875 
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mije  Detroit  :f ree  $refl0 
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CONKLIN 


The 

Pittsburgh 
Post 


has  the  sec¬ 
ond  larg¬ 
est  morning 
and  Sunday  circulation 
in  Pittsburgh. 


Sales  Facts 

Locate  the  weak  spots  in  your 
Boston  Sales  Campaign  and 
strengthen  them.  Others  are 
doing  it  We  will  help  you 
analyze  this  territory.  Write 
the 

IVercliandisiBg  Servlee  Depart¬ 
ment  of  the 

i  Boston  Americani 
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FOR  SALE 

One  Latest  Improved  16-page 

Hoe  Magazine  Press 

willi  f<)ui‘-j»ii(;(.‘  Inta;!;lio  iittacliiiient  to  work  in  coiiibiio'i- 
tioii  witli  tlie  lialftoiie  Press  printing  newspafK*r  size,  seven 
eolniiins,  l(i)i  x  22)4  lenfjlh  of  pafje;  also  t;jbloi(l  sizes  8^ 
X  11^  leiifffb  of  pafie,  Tlie  Press  will  jn-oduce  at  a  running 
sjMssI  jK'r  hour: — 

When  rnnnUnj  ticicsiniper  size  innjc. 

1(1, 0(M) — S  ]»age  jtapers  (bdiveivd  folded  to  ^vpage  size. 
r»,(MM)-  -llI  or  lb-page  paiK*i*s  delivennl  fobbsl  to  J''2-p*iK^“ 
size,  either  in  all  halftone  or  12  pages  in  half 
and  four  in  intaglio,  including  outside  pages. 

When  using  Press  for  tabloid  sizes. 
l(t,(MKI — lb-page  ]»aiK*rs  <lelivered  fobled  to  page  size. 
iljtKlO — 1b,  20  or  24-page  pajH^rs  delivensl  folde«l  to  j>age 
size,  with  eight  jiages  |»rinte<l  in  intaglio  or  all  in 
halftone. 

I^Migth  of  Press  2.‘{'  b",  width  11',  height  O',  weight  .‘15  tons. 

This  Pre.ss  is  only  six  years  old,  has  run  only  three  years, 
and  is  in  .\-l  condition. 

Price  $1.5,000.(M1  delivered  F.  ().  11.,  with  six  design  cylin¬ 
ders  for  the  Intaglio  Pre.ss.  Original  cost  of  Pr(‘ss  f. ‘10,000.00. 
(’an  Ik?  swn  set  up  on  tl(K»r  if  desiml. 

PUBLIC  LEDGER  COMPANY 

Independence  Square,  Philadelphia 


Priating  Plants  and  Business 

BOUGHT  and  SOLD 

PRINTERS’  OUTRTTERS 
American  Typefounders*  Products 
Printers  and  Bookbinders 

MadiiMei7  •(  £*07  Descripti«n 

CONNER,  FENDLER  &  CO. 

Ninc<7>SiK  Beaman  S(.,  New  York  City 


LINOTYPE  MACHINES 
Three  Model  1  two-letter 

each  with  four  magazines  and 
matrices;  one  single-letter  Model  1 
machine,  with  three  magazines  and 
matrices;  all  in  good  running  order, 
and  each  equipped  with  individual  mo¬ 
tor.  Apply  Mechanical  Superin- 
tciMlent,  eip^th  floor.  Times  .\nnex, 
N'ew  York  City. 


FOR  SALE 

Fully  Equipped 

Newspaper  Electrotyping 
Plant 

I’ractically  new.  Thi.s  is  a  Hoe 
equipment  and  was  in.stalled  the  lat¬ 
ter  part  of  1915,  out  only  used  a  few 
muntliM  ta'caiis*.  of  change  in  plans. 
This  equipment  is  in  A-1  condition 
and  fltterl  with  l>.  C.  motors.  Can  be 
jiiirchasetl  to-day  at  a  great  saving. 
Pull  details  on  application,  .\ddross 
.V  63s,  care  of  Koitor  &  I’l  Bi.iHHKf.. 


WANTED 

From  four  to  eight 
second-hand 

CAST  IRON 

FORM  TABLES 

The  Herald  PeblithiRf  Company 

DENISON,  TEXAS. 


FOR  SALE 

Eleven  Steel  Chages 
2  (Curved  ('asting  lioxes 
(Hoe  &  Co.) 

1  ('urvtMl  I’late  (hitter 
1  (’tirved  Plate  Shaver 
1  Chirved  Finishing  Block 
1  Flat  Plate  Casting  Box 
1  Small  Metal  Pot  with  Fur¬ 
nace 

.‘1  Plates  for  Steam  Presses 
1  Double  Handle  Ladle 

The  Commercial  Tribune 
Publishing  Company 

CINCINNATI,  OHIO 


NEWMAN  COMPANY 

Rebuilt  and  Used 

Newspaper  Presses 

and  Other  Equipment 


Typesetting  Machines 
a  Specialty 


TRIBUNE  BUILDING, 

NEW  YORK  CITY 
Telephone:  Beekman  2728 


Two  Mo<leI  9  Linotypes,  one  two, 
and  one  four,  years  old.  Both  in 
perfect  running  order,  price  $3,250.00 
each,  F.  O.  B.  Dallas.  Present  price 
new  machine  $4,400.00. 

in  pvery  r.‘s|>o  t. 
Our  only  ivjitson  for  Relllnff  Ik  to  MtandarrUzu 
toir  o<|(ii|iinrnf. 

DALLAS  NEWS.  DAl.LAS.  TEXAS. 


FOR  SALE 

Established  country  newspaper 
in  substantial  and  progressive  com¬ 
munity.  Well  equipped.  Heating 
plant,  electricity,  linograph, 
presses,  type,  etc.  Address  A-639, 
care  of  Editor  &  Publisher, 


For  Sole  at  Low  Priceo, 

17.  7-coIumn  Hoe  Chaaei.  Good  condition. 

1,  7-column  ribbed  Hoe  Flat  Catting  box. 

Good  condition.  ' 

2.  Model  one  linotype  marazlnet— fairly  t 
good  condition. 

1,  font  18-point  Antique  Condensed  Lino- • 
type  matt.  Good  condition. 

1,  Cut  Curving  Machine,  14 Vi"  wide. 
Good  condition. 

1,  Hoe  boiler  for  steam  table.  Fairly 
rood  condition. 

"THE  EAGLE,"  rittsfleld.  Mass. 


All  Unusual  (Opportunity 

An  unu.sual  opportunity  Is  offered  you 
to  purehiise  the  following  presses  for 
ca.sh  only.  Upon  our  effecting  their  sale 
pends  the  installation  of  a  Kelly  press. 

Pony  Whitlock  Two-Revolution  Pres.s, 
now  running  In  good  condition.  Prints 
sheets  25x38.  Price  4900. 

Century  Two-Revolution  Press,  bed  39x 
56,  with  motor.  Now  being  operated. 
Price  $750. 

Babcock  “Optimu.s”  Pony  Two-Revolu¬ 
tion  Pre.s.s,  bed  26x31,  has  220-volt  mo¬ 
tor  equipment  In  very  good  order.  Price 
$850. 

Falcon  Auto  Jobbers,  with  motor,  etc., 
self-fed,  excellent  condition.  Sheet 
12x18. 

F'alcon  Jobber  Automatic,  with  220-volt 
motor,  good  running  order.  Outfit  co.st 
$2,200  new.  Can  be  had  for  $800. 

Pony  Optimus,  style  43,  a  three-roller 
press  that  takes  a  25x38  .sheet.  In  one  of 
New  York's  best  oRlce.s,  with  motor 
equipment.  Price  $1,500. 

Particulars  and  illustrations  of  Conner, 
Fendler  &  Co.,  96  Beekman  Street,  New 
York  City. 


Printing  Office  Bargains 

We  offer  the  following  for  sale.  Dealers 
need  not  apply. 

1  Daniels  Planer, 

1  Gas  Metal  Pot.  ' 

1  Flat  Casting  Box. 

1  Rougher  with  Saw  Trimmer. 

Motors  ranging  from 
horse  power. 

2  Miller  Saw  Trimmers  with  motors 

complete. 

3  No.  1  Linotype  Magazines. 

The  Telegraph  Printing  Co. 

rrintinx,  Rindlnx.  IlciKnlnR,  Photo-KnKrav- 
inz.  Die  Stamplnx,  Plate  Printlnz. 

HARRISBURG,  PA. 


FOR  SALE 

Sixteen-page  Potter  Press 

Size  Page,  7-coluinn,  22-inch 

In  good  condition,  now  in  operation. 
This  concern  in.stalling  larger  press. 
Prints  plain,  neat-appearing  paper, 
half  fold.  Complete  with  motors,  roll¬ 
ers,  stereotype  outfit,  new  blankets. 

MUNCIE  EVENING  PRESS 

Muncie,  Ind. 


FOR  SALE 

Camera  (large),  Etching  tub 
(earthenware),  Printing  Frame  18 
x24,  2  Bogue  Lamp,  used  in  en¬ 
graving  department.  Address  Busi¬ 
ness  Manager.'Ohio  State  Journal, 
Columbus,  Ohio. 


FOR  SALE 

30  CHASES 

complete  with  side  and  foot  sticks. 
Inside  measurement  17^x3lyi  inches. 
Made  to  accommodate  7  columns,  12% 
ems  width,  120  picas  depth.  The 
Washington  Tfcnes,  Washington,  D.  C. 


Editor  Publisher  for  March  8,  1910 
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CLASSIFIED  ADVERTISING  COLUMNS 

Through  the  classified  columns  of  Editor  &  Publisher  you  may  find  a  buyer  for 
any  useful  mechanical  equipment  for  which  you  have  no  present  need.  A  "For 
Bale"  ad  at  thirty  cents  per  line  may  thus  turn  into  cash  something  which  now 
merely  requires  storage  room — and  which  would  be  of  real  service  to  some¬ 
body  else. 


SITUATIONS  WANTED 

Thoroughly  Trained 
Journalist 

"Smilest”  and  oriRinal  stylist,  expert 
in  putting  human  touch  into  copy,  seeks 
opportunity  as  columnist,  and  commen¬ 
tator  on  town  topics  and  current  events. 
Thoroughly  trained  journalist,  skilled 
interviewer  and  investigator,  wide 
knowledge  of  men.  New  and  Old  World 
affalr.s,  highly  educated  in  the  new  eco¬ 
nomics,  capital  and  labor  problems,  etc. 
Wide  country  town,  city  and  metro¬ 
politan  newspaper  and  bu.slness  maga¬ 
zine  experience.  Also  favorably  known 
as  writer  of  result-getting  national  ad¬ 
vertising  copv.  Old  American  ancestry, 
attractive  personality,  aged  37;  out  of 
war  work,  Immediately  available.  Pro¬ 
lific  writer  with  national  reputation  to 
su.stain.  Address  A-633,  care  of  Editor 
&  Publi.sher. 


Editor 

An  editor  who  has  hfid  .successful  ex¬ 
perience  in  large  and  small  cities  seeks  a 
change  of  environment.  He  is  now  edi¬ 
tor  and  general  manager  of  a  newspaper 
property  which  has  been  more  than 
ordinarily  successful  under  his  manage¬ 
ment.  For  further  particulars  address 
A-fitl.  care  of  Editor  &  Publisher. _ 


Editor — Manager 

Editor-manager  of  small  Ea.stern  dally 
in  admittedly  "deadest  town  in  America” 
wants  similar  position  in  town  up  to 
25,000  where  real  people  live  and  who 
would  recognize  progress  if  they  met  it 
coming  down  the  street.  Am  Middle 
Wo.stern  man  and  prefer  to  get  back 
among  people  of  that  or  Western  coun¬ 
try,  though  will  consider  proposition 
elsewhere  if  town  is  alive.  Know  news¬ 
paper  work  thoroughly  and  can  give 
convincing  evidence  of  ability;  Interview 
if  po.ssible.  Not  cheap  man,  but  right 
kind  of  place  will  have  special  induce¬ 
ment  more  important  than  salary.  Pre¬ 
fer  location  where  paper  and  field  need 
building  up  and  developing.  Send  copy 
of  paper  and  particulars  to  A-622,  care 
of  Editor  &  Publisher. 


lulitor-Manager 

Editor-Manager  wishes  change  from 
morning  to  afternoon  field.  Successful 
man  of  all-round  practical  experience. 
Had  achieved  splendid  re.sults  from  pa¬ 
per  under  his  charge  now.  Must  be  .a 
.strictly  commercial  proposition,  with 
opportunity  to  obtain  proprietary  inter¬ 
est.  Age  thirty-seven,  married.  Good 
appearance,  active  and  thoroughly  up- 
to-date.  No  morning  papers  considered. 
Addre.ss  A-642,  care  of  Editor  &  Pub¬ 
lisher _ 


SUPPLIES  &  EQUIPMENT  FOR  NEWSPAPER  MAKING 


FOR  SALE 

20  Page  Goss  Press 

in  excellent  conditi  n 

WANTED 

Wish  to  buy  color  attachment 

L.  T.  RUSSELL,  Publisher, 

The  Newark  Ledger, 
Newark,  N.  J. 


WANTED 

A  Motor  Driven  Fan  Blower 

for  Stereo  department,  round 
metal  pot,  gas  equipped.  Need 
mixer  connections  also.  Address 
A637,  care  of  EDITOR  &  PUB¬ 
LISHER. 


FOR  S.\I,K 

8  Duplex  seven  column  chases 
4  Duplex  six  column  chases 
4  Six  column  twin  chases 
WANTKiy 

Yarger  No.  7  Stapling  Machine 
HASTINGS  DAILY  TRIBUNE 

IlantInKs,  Nebraska 


HOE  CONDENSED  QUAD 

32  pages — 7  colimn.s — 13  ems — ^21-inch 
length  —  No  color  —  No  stereotype 
equipment. 

A  BARGAIN 

Bu.sincss  Manager,  Rocky  Mtn.  New.s 
DENVER,  GOIAI. 


500  BRASS  LINED  MAILING 
LIST  GALLEYS 


6}1  X  22  in.  inside,  sll  in  good  condition, 

for  $1.00 


The  Star,  Kansas  City,  Mo. 


Editor  &  Pubi.ibhkr  cla.sslfied  a<ls 


reach  ju.st  the  knd  of  people  you  want 
In  your  establishment. 


Newspaper  Equipment 

FOR  SALE 

Pl{ES.SI<>? — .S-pago  •  Duplex;  12-pagc 
Duplex:  ]2-i)ago  Go.«.s:  Ifi-pagc 
Oos.s;  32-page  Oo.s.s;  8-page  new 
model,  compact,  small  running  ex¬ 
pense. 

LINOTYFES--3  Model  8.  $2,200  each. 

2  Model  3.  $800  each. 

INTEKTYPE  for  $1,1.50  ca.sli. 

A»k  for  Lint  21  n»d  IJiit  C. 

PECKHAM  MACHINERY  CO., 

Marbridge  Bldg.,  New  York  City 


FOR  SALE 

One  8-col.  STEAM  DRYING  PRESS 

MiidD  by  Cnpa  Brotheni.  KansaH  City.  Mo. 

Platen  27^x30 

SPARTANBURG  HERALD, 

SPARTANBURG,  S.  C. 


Metal  Pot  for  Sale 

6-ton  Junior  Autoplate  Metal  Pot, 
in  perfect  condition  for  either  single 
or  double  .Junior  Autoplate  machine. 
Addre.ss  Business  Manager,  The 
Evening  Star,  Washington,  D.  C. 


FOR  SALE 

Eight  point  and  eleven  point 
mats.  Also  one  Colts  Universal 
Press  in  first  class  condition. 

REVIEW,  Alliance,  Ohio 


FOR  8AI.R — Twrnty-four  page  rpbailt  Pnt- 
f«>r  rrrts  with  color  attachment  together 
witli  full  stereotype  equipment.  This  press 
is  still  oreeted  und  can  bo  seen  in  operation 
in  Sioux  City,  Iowa.  Tho  price  of  J.5.000 
is  cheap  enough  to  Justify  an  inspection 
trip.  THE  SIOUX  emr  TRIBUNE.  Sioux 
City,  Iowa. 


THK  ALBANY  (N.  Y.)  KNICKER¬ 

BOCKER  PRESS  has  for  sale  1  Thompson 
type  raster,  in  excellent  condition,  and  2 
new  steel  storage  eablnets  for  Composing 
Room.  The  latter  have  never  been  un¬ 
crated. 


SITUATJONS  WANT^]^ 
Advertising  Man 

Young,  ambitious,  8  years'  experience, 
now  employed  with  largo  evening  daily, 
desires  change  os  adverti.sing  manager. 
Fully  capable  to  sell,  write,  and  man¬ 
age;  future  prospects  an  important  fac¬ 
tor.  Address  .\.-634,  care  of  Editor  & 
Publi.sher. 


Editor 

Wanted— Position  on  editorial  .staff  of 
magazine.  Have  knowledge  of  com¬ 
mercial  adverti.sing.  College  man.  Hon¬ 
orably  discharged  from  Photographic 
Division,  Air  Service.  Address  A-623, 
<are  of  Editor  &  Publisher. 


Advertising  Manager — 
Solicitor 

All-around  newspaper  experience,  fol¬ 
lowed  by  two  years  as  magazine  repre¬ 
sentative  in  Ea.stern  territory  has  fitted 
me  for  work  as  advertising  manager  on 
large  Eh.stern  newspaper  or  assistant 
advertising  manager  on  metropolitan 
paper.  Age  26,  first  lieutenant  A.  S., 
ju.st  discharged  from  overseas  service. 
Address  A-632,  care  of  Editor  &  Pub¬ 
lisher. 


Managing  Editor — Business 
Manager 

An  experienced  and  succe.ssful  news¬ 
paper  man  desires  position  as  managing 
editor  or  business  manager  In  city  of 
50,000  or  greater.  He  al.so  carries  cre¬ 
dentials  showing  him  to  l)e  one  of  the 
best  editorial  writers  in  the  West.  He 
is  thoroughly  reliable  and  capable  and 
no  blusterer.  Is  immediately  available 
for  .suitable  position  anywhere  but  pre¬ 
fers  the  West.  Can  present  convincing 
references  and  if  cannot  make  good  does 
not  de.sire  to  be  retained.  Address  C.  O. 
Broxon,  Box  87,  Bol.se,  Idaho. 


Circulation  Manager 

Circulation  Manager  looking  for  posi¬ 
tion  in  city  of  twenty  to  hundred  thou¬ 
sand  In  Central  West.  Man  with  Initia¬ 
tive  and  foresight,  a  hustler  with  pep 
and  plenty  of  work  in  him.  Tf  your  c'r- 
eulntion  department  needs  a  man  at  the 
helm,  get  in  touch  with  me.  Am  twen¬ 
ty-seven.  married,  and  have  never  fallen 
down.  Just  relea.sed  from  the  .servlee. 
Address  .•\-644.  care  of  E<litor  &  Puh- 
ll.sher. 


Mr.  lulitor-Publislicr 

Do  you  appreoiate  the  circulation  value 
and  render  Interest  in  vitalized  and  .spe- 
eializod  church,  literary  and  dramatic 
news  departments?  To  be  .sure,  cop’es 
of  new  books  may  be  had  for  reciprocal¬ 
ly  gratuitous  "canned  reviews.”  and  any 
handy  reporter  can  "cover  show.s"  in  an 
exchange  of  courte.sie.s,  but  this  is  nei¬ 
ther  literary  nor  dramatic  criticism. 
Newspaper  readers  actually  want  bo*h. 
T  can  demonstrate  it — T  have.  Tf  you 
cannot  afford  a  spectalist  for  each  of 
these  department.s.  whv  not  let  me  han¬ 
dle  a  eomblnaHon  of  .Address  .V- 

635.  care  cf  Editor  f-  Publisher. 


Here  T  Am,  Mr.  Kiiiploycr 

Energetic  and  reliable  young  man  of  in¬ 
tegrity,  full  of  pep  and  energy,  with  ex 
eeutive  busines.s,  general  clerical  and 
nffleo  experience,  with  .systematic  idea.s, 
desires  position  where  he  can  learn  all 
branches  of  the  new.spaper  and  publish¬ 
ing  busine.s.s.  such  as  reporting,  adver¬ 
tising.  etc.  Addre.ss  Philip  Greenberg. 
158  Bergen  Street,  Newark.  N.  J. 


BUSINESS  OPPORTUNITY 

.■ldrerti.se nunts  under  this  rlassifica- 
tion  forty  cents  per  line.  Count  six 
U'Ords  to  the  line. 


Foreman,  two  or  three  linotype  oper¬ 
ators,  and  good  circulation  man  may 
purcha.se  stock  at  par  in  good  evening 
newspaper  In  South  and  obtain  good 
posltion.s.  Stock  pays  good  dividends. 
City  of  15,000.  Addre.ss  A-628,  care  of 
Editor  &  Publi.sher. 


Traveling  New.spaper  Man 

Any  newspaper  man,  traveling,  who 
wishes  legitimately  to  increu.se  income, 
write  .\-640.  care  of  Editor  &  Publisher. 


HELP  WANTED 

Advertisements  under  this  classifica¬ 
tion,  twenty-five  cents  per  line.  Count 
six  words  to  the  line. 


Advertising — Circulation 

Wanted — Man  about  30  with  newspaper 
experience,  advertising  or  circulation, 
preferably  both,  to  assist  manager  of 
afternoon  d.ally  In  town  of  50,000  whose 
only  problem  is  to  beat  its  own  record. 
Opportunity  for  advancement.  Address 
A-624,  care  of  Editor  &  Publi.sher. 


Managing  Editor 

strong  Southern  daily,  morning  news¬ 
paper,  wishes  to  employ  capable,  live- 
wire  managing  editor.  Thi.s  paper  now 
'has  circulation  in  excess  of  20,000,  Is 
still  growing  and  is  recognized  as  the 
loading  paper  in  Its  section.  Addres.s, 
stating  age,  experience,  and  salary  ex¬ 
pected,  A-626,  care  of  Editor  &  Pub¬ 
lisher. 


Circulation  Specialist 

Wanted:  Circulation  Specialist.  Aide  to 
survey  field  in  city  of  60,000,  inaugurate 
plans  for  ciroulatic/n  promotion  and 
carry  same  out  to  a  succe.ssful  conclu- 
.slon.  Satisfactory  remuneration  to  right 
man.  Addres.s  “Promotion  Man,"  care 
of  Editor  &  Publi.sher. 

Advertising  Display 
Solicitors 

A<lvertlsing  display  solicitors,  experi¬ 
enced.  Permanent  position,  rapid  ad¬ 
vancement.  Salary  and  commission. 
Write  giving  references  and  terms  want¬ 
ed.  S.  B.,  Italian  Journal,  146  West 
Twenty-eighth  Street,  N.  Y.  C. 


Advertising  Man 

Leading  Connecticut  newspaper  has  an 
opening  for  a  young  man  in  advertising 
department.  This  is  a  fine,  opening  for. 
an  energetic  young  man  who  has  had 
some  experience  in  soliciting,  and  who 
desires  an  opportunity  that  will  give  a 
broad  experience  In  all  copy  writing 
and  solicitation.  Salary  to  start,  $25. 
Addres.s,  giving  full  detail.s,  including 
I)ersonal  dc.scriptlon.  Box  A-641,  care  of 
Editor  &  Publisher. 


Newspaper  Man 

There  is  an  opening  with  a  New  York 
evening  new.spaper  for  a  young  man  23 
to  30  years  of  age  who  Is  desirous  of 
getting  metropolitan  newspaper  expe¬ 
rience.  Applicant  must  have  good  ref¬ 
erence  and  have  had  some  newspaper 
experience,  not  necessarily  In'New  York 
City.  Addre.ss  A-636,  care  of  Editor  & 
Publisher. _ 


$40,000cash  in  hand 

for  first  payment  on  most  de.sir- 
able  newspaper  property  offered. 
Interests  in  large  properties  car¬ 
rying  management  will  be  eonsid- 
ered.  All  locations  considered. 
Proposition  S.  K. 

Charles  M.  Palmer 

Newspaper  Properties 
225  Fifth  Avenue  New  York 


CONSOLIDATION 

if  the  recocnized  route  to  large  returnt  in 
nearly  every  line  of  commercial  industry. 

We  believe  that  publishing  properties 
offer  one  of  the  most  attractive  of  all  thr 
6elda  for  merger  and  consolidation. 

We  have  a  record  of  results  in  this 
difficult  work  that  you  should  investigate. 


HARWELL  &  CANNON 

Ntwtpaptr  and  Magaaint  Proptrtias 
TIMES  BUILDING  NEW  YORK 


You  MUST  Use  the 
LOS  ANGELES 

EXAMINER 

to  cover  the  GREAT  SOUTHWEST 
Siindny  CImilation  |  C A  AAA 

MORE  THAN  .  lJUjUUO 

Ifrmber  A.  B.  C. 
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COURIER-JOURNAL  ISSUES 
'^MARSE  HENRY”  EDITION 


(Cuntinwed  from  Page  32) 

was  a  tribute  from  liis  pencil  character 
"Hamtwne,”  familiar  to  all  readers  of 
the  Memphis  paper. 

\  notable  feature  of  the  edition  was 
in  the  frrn-jp  of  letters  and  cablegrams 
from  Paris  and  London,  conveying  ap- 
pnfiations  of  Mr.  Watt.-rson  from  Pre¬ 
mier  Ijioyd-CJeorge,  lord  Balfour,  M. 
Taislieu,  Peace  ('ofJMnlasioners  White, 
l-iinsing.  House  and  Bliss.  CJeneral 
IVrsliing  and  .\dmlral  Sims.  Each  of 
these  was  displayed  in  a  two-column 
Im*x  with  a  one-column  half-tone  of  the 
IKT.son  8**nding  the  greeting. 

(rreetings  from  Overseas 

Secretary  of  the  Na\y  Daniels  and 
Po.stmaster  (lemeral  Burle.son,  repre¬ 
senting  the  .\dministratlon  at  Washing¬ 
ton;  ('hairman  McC'hord,  of  the  Inter¬ 
state  Commerce  t'ornmls-sion.  Federal 
Trade  Commissioner  Murdock,  a  num- 
lH*r  of  Senators  and  “I'ncle  Joe” 
t'annon.  who  .served  in  the  Hou.se  with 
.Mr.  Watte;-son  during  the  Tilden-Hayes 
election  conte.st  in  1876-7.  all  sent  ex- 
j>ressions  typifying  the  high  place  .Mr. 
Watterson  has  in  the  estimation  of  men 
In  public  life  regardless  of  political  af¬ 
filiation. 

.\nd  as  a  capstone  to  all  these  other 
tributes  the  press  of  the  nation  ismrwl 
forth  its  praise  in  generous  measure. 
Heading  the  list  came  Frank  P.  Gla.s.s, 
editor  of  the  Birmingham  News,  and 
prt'sident  of  The  American  New’spaper 
Ihildishers  Asso<'iation.  Editor  & 
Pr'HoisiiKK  rnd  the  Fourth  E.state  voiced 
high  tributes  to  .Mr.  Watterson,  these 
» xpix's-sions  l>eing  di.splayed  In  one- 
column  l>oyes. 

From  Press  of  .imerica 

.Vs  a  sjiecial  supplement  there  was 
issued  with  each  copy  a  reproduction  of 
•Mr.  Watterson’s  latc.st  portrait,  pninte<l 
In  the  Summer  of  1918  by  Ix>uis  Mark, 
the  New  York  artist,  and  to  hang  In 
the  Manh.attan  Club,  New  York.  This 
ivproduction.  eleven  and  one-half  by 
s«-venteen  and  one-half  inches,  was 
printed  in  three  colors  on  a  flat-l>ed 
pre.ss  in  sepiatone  on  heavy  calendared 
India-tint  paper  quite  suitable  for 
framing. 

The  Ma."se  Henry  edition  reached  Mr. 
Watterson  on  Monday  morning  at  his 
winter  home  in  Miami,  Florida,  a  com¬ 
plete  .surprise.  The  Courier-Journal 
with  Mrs.  Watterson’s  aid  had  conspired 
to  k<‘ep  the  stcret  from  Mr.  Watterson. 
going  so  far  as  to  cen.sor  all  papers 
going  into  ’''lorida  of  Issues  containing 
i-nnounceinents  of  the  Marse  Henry 
edition. 

No  advertising  whatever  appeared  in 
the  special  Marse  Henry  sections  of 
thirty-six  pages. 

The  roster  of  contributors  to  this 
sr>ec-ial  edition  includes  the  names  of 
men  who  dominate  world  affairs  as  well 


as  of  outstanding  Americans — Cabinet 
members,  senator^  representative^ 
governors,  authors,  clergyman,  educa¬ 
tors,  poet.s,  actora  labor  leaders,  editors 
and  publishers  and  prominent  news¬ 
paper  workera  cartoonists  and  artists. 
More  than  fifty  editors  of  leading  daily 
newspapers  contributed  special  tributes 
to  the  veteran  leader  of  the  great  guild. 

Biography  of  “Marse  Henry” 

Henry  Watterson  was  born  In  Wa.sh- 
ington,  February  16,  1840.  His  father 
had  succeeded  James  K.  Polk  as  Repre¬ 
sentative  from  a  di.strict  in  Tennes.sce. 
He  Is  able  to  recall  the  great  political 
figures  of  the  period  Ju.st  preceding  the 
war  of  the  sections.  .Andrew  Jackson 
trotted  him  upon  his  knee  and  John 
Quincy  Adams  would  romp  with  the 
boy  and  get  him  l>ooks  from  the  Con¬ 
gressional  Bibrary.  He  got  his  first 
impres.siona  of  life,  as  ho  has  expreas«‘d 
it.  "from  political  camp  fires  and  party 
battles.” 

In  the  pericsl  when  the  forces 
destined  to  oppo.se  each  other  in  the 
greatest  of  the  civil  wars  of  the  world 
were  gathering  form  and  substance  at 
the  national  capital,  young  Henry 
Watterson  was  a  reporter  with  a  seat 
in  the  press  galleries  of  the  Senate  and 
House.  His  forbears  were  Kentuckians, 
who  had  gone  to  Tenne.ssee.  When  the 
.storm  broke  he  gave  to  the  cause  of  the 
Confederacy  “all  that  he  was  and  all 
that  he  had." 

Was  Master  Reronstrurlionist 

He  t*ecame  a  factor  in  I»ulsvillo 
Joumall.sm  in  1868,  when  he  succeeded 
the  brilliant  George  I).  Prentice  as 
editor  of  the  Journal,  con.solidating  it 
that  same  year  with  the  Courier,  creat¬ 
ing  the  Courier-Journal.  The  partner¬ 
ship  thus  establiahed  between  Henry 
Watterson  and  Walter  N.  Haldemau 
continued  until  the  latter's  death. 

In  the  period  of  recouslructlon  in 
the  South  the  .strong,  sane  coun.sela  of 
Henry  Watterswn,  his  uncompromising 
oppo.sition  to  public  policies  which 
would  perpetuate  .sectionalism  and  race 
hatreds,  counted  large  in  the  effort  to 
re.store  national  unity.  To  his  courage 
and  vision  are  due.  In  great  measure, 
the  reconstitution  of  the  Democratic 
party  on  national  lines,  fir.st  made  a 
fact  in  the  leadership  of  Samuel  J. 
Tllden,  who  was  Mr.  Wntter.son’s  "dis¬ 
covery”  In  a  political  sense  and  who 
was  bitterly  opposed  by  the  reactionary 
elements  in  the  party. 

Through  his  editorial  work  and  his 
lectures  Mr.  Watterson  has  probably 
"done  more  than  any  other  man  to  es¬ 
tablish  a  nation-wide  understanding 
and  appreciation  of  the  character  and 
Ideals  of  Abraham  Lincoln. 

While  his  Lincoln  lecture  appealed 
strongly  to  Northerners  Its  greatest 
value  was  in  changing  the  natural 
prejudices  of  Southerners  to  a  just  and 
fair  apprai.sal  of  the  character  of  the 
great  emancipator. 

Throughout  the  changing  conditions 
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POWERS 
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The  Fastest  Engravers 
on  Earth 

Powers  Photo  Engraving 

1S4  Nassau  St.,  Tribuna  Bldg. 
Naw  York  City 
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PRESS  CLIPPINGS 

Tenth  Avenue  at  45th  Street 
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of  life  and  of  Ideals  In  the  great  Re¬ 
public,  Marse  Henry  has  continued  to 
be  both  interpreter  and  mentor.  His 
fame  Is  linked  with  the  fortunes  of  the 
Courier-Journal.  One  name  will  al¬ 
ways  recall  the  other.  At  the  end  of 
fifty  years  of  service  he  had  thought 
to  retire — but  the  new  owner  and  pub¬ 
lisher,  Judge  Robert  W.  Bingham,  per¬ 
suaded  him  to  remain  as  editor- 
emeritua 


Installs  800-Line  Thone  Board 

The  con.stant  growth  of  the  timj  and 
labor  saving  telephone  In  modern  news¬ 
paper  offices  was  recently  illustrated, 
when  the  three-po.sitlon  negative  typ«‘ 
telephone  switchboard  in  the  dome  of 
the  New  York  World  Building,  which 
has  done  .service  since  1900,  gave  way 
to  a  modern  late.st  ty|)C  Iward  arranged 
for  four  opi?rators  with  a  normal  growth 
of  two  more.  There  are  180  local  sta¬ 
tions  in  ’.ho  World  office  and  thirty 
trunk  line.s  connecting  it  with  Central, 
and  the  n.?w  hoard  can  take  up  to  800 
extensions.  It  took  two  full  weeks  to 
install  the  new  l)oard. 


Berger  Will  Continue  to  Edit 
Mii.waukbb,  March  4. — Victor  L.  Ber¬ 
ger  has  announced  that  he  will  continue 
to  act  a-s  editor  of  the  Milwaukee  I.«ader, 
despite  his  sentence  to  twenty  years’ 
impri.wnment  in  the  Federal  Peniten¬ 
tiary  at  I^eavenworth,  Kan.,  for  having 
violated  the  Espionage  act.  He  says 
he  will  simply  refrain  from  making  any 
anti-war  speeches  or  writing  any  anti¬ 
war  editorials. 


Jury  Derides  for  Newspaper 
Kansas  Citt,  March  1. — The  suit  for 
damages  for  alleged  libel  brought  by 
It.  W.  Corman,  a  deputy  sheriff,  against 
the  Po.st  has  l»een  decided  in  favor  of 
the  paper  by  the  jury.  The  Post  con¬ 
tended  that  no  libel  was  Intended  and 
that  conditions  In  Corman’s  territory 
were  bettered  after  the  expose.  The 
officer  a.sked  damages  of  $150,000. 
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We  can  increase  your  businesa — ^you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clipping  can  be  made  a  business- 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  New  York  Qty, 
Established  a  Quarter  of  »  Century. 


.fUl-car  Paper  Orders. 

WashwOton,  D.  C.,  March  1. — Co¬ 
operation  on  the  part  of  paper  buyers 
In  the  conservation  of  car  space  is 
asked  by  C.  B.  Philips  of  the  car  service 
section  of  the  United  States  Railroad 
Administration  In  his  current  report.  He 
says:  “We  urge  consignees  to  place 
their  orders  for  maximum  carloads  when 
possible.  If  not  able  to  do  so,  we  ask 
that  they  club  with  other  consignees  In 
their  section  In  order  to  buy  full  car¬ 
loads.” 


The  Following  Newspapers 
are  Members  of 

THE 


AUDIT  BUREAU  OF 
GRCULATIONS 


And  grant  the  right  to  the  organ¬ 
ization  to  examine,  through  quali¬ 
fied  auditors  or  inde|>endent  audit¬ 
ing  concerns,  who  are  certified 

E'  1ic  accountants,  any  and  all 
,  news-agents’  and  dealers’  re¬ 
ports,  papers  and  other  records 
considered  by  the  Board  of  Con¬ 
trol  necessary  to  show  the  quanti¬ 
ty  of  circulation,  the  sources  from 
which  it  is  secured,  and  where 
it  Is  distributed. 


ALABAMA 

Birmingham  . NEWS 

Arerase  circulation  for  June,  1918, 
Datlr,  48.89«;  Sundar,  88.796.  Printed 
2,868,884  Unea  more  adrertlains  than  Its 
nearest  competitor  in  1917. 

CALIPOBNIA 

Los  Angeles . EXAMINER 

A.  B.  O.  Audit  reports  show  larsest 
Homing  and  Sundar  circulation.  Graat- 
eat  Home  Dellrerr. 

GEORGIA 

Atlanta  . DAILY 

GEORGIAN  AND  SUNDAY  AMERICAN 
CIrculeUon  dallr,  62,837;  Sunder,  106.- 
287.  The  laigeet  8c  afternoon  clrenla- 
tion  in  America.  The  greatest  Sundar 
circulation  in  this  aecUon  of  the  South. 

ILLINOIS 

Joliet . HERALD-NEWS 

CIrculaUon,  18,100. 

IOWA 

Den  Moines. BUCCESSPUL  PARHING 
More  than  800.000  circulation  suaran- 
teed  and  proTcd,  er  no  par.  Member 
Audit  Bnreeu  of  Circulations. 

LOUISIANA 

New  Orleans . TIHBS-PICAYDNB 


MONTANA 

Butte  . MINER 

Arerate  dallr,  14,908;  Sundar,  28,670, 
for  6  months  ending  April  1,  1918. 

MISSOURI 

St.  t-onls . POST-DISPATCH 

Dallr  Erenlng  and  Bandar  Morning. 

Is  the  onir  newspaper  In  Its  terrltorr 
with  the  beanUfuI  Rotograrnre  Picture 
Section. 

*1110  POST-DISPATCH  sells  mere  papers 
In  St.  Louie  and  anburbs  ererr  dar  In 
the  rear  thaa  there  are  homes  in  the 
city. 

drcnlatlon  for  entire  rear  1918: 

Sundar  arerage . 888,177 

Dallr  . 180,796 

NEW  JERSEY 

Aafenry  Park . PRB.SH 

Elisabeth .  . JOURNAL 

Patersen  .  PRESS-GUARDIAN 

PlalnEeld . COURIER-NEWS 


NEW  YORK 

Bn  Halo . COURIER  A  ENQUIRER 

New  York  City . 

..IL  PROGRBSBO  ITALO-AMERICANO 

New  Y«rk  City . DAY 

The  National  Jewish  Dallr  that  so  gen¬ 
eral  adTsrtlaer  should  overieok. 


OHIO 

Yoangstown  .  VINDICATOR 

PENNS YLVANI A 

Erie  .  TIMES 

Wilkes-Barre  . TIHES-LEADER 

TENNESSEE 

Nashville  .  BANNER 

TEXAS 

Houston  . CHRONICLE 

The  Chronicle  gnsranteea  a  drcnlatlon 
of  60.000  dallr  and  88,000  Bandar. 
VIRGINIA 

llarrlsonbnrg  . 

. DAILY  NEWS-RECORD 

Targest  drcnlatlon  of  anr  daily  paper 
In  the  famous  Talley  of  Vlrglala. 

WASHINGTON  _  _ 

Seattle  . POST-lNTBtXJOBNOlB 


Editor  Publisher  for  March  8,  1910 


Concentrate,  Gentlemen, 
Concentrate! 

— Study  Pennsylvania,  for  instance! 

Many  of  us  are  getting  new  ideas  on  this  advertising  and  selling  business. 

While  it  is  not  to  be  denied  that  carefully  thought  out  phrases,  elaborately  embel¬ 
lished  with  high  art  illustrations,  done  on  133  screen  and  reproduced  on  scored  and 
super-calendered  book  paper  are  attractive;  while  it  is  tme  that  widespread  distribu¬ 
tion,  scattered  from  Maine  to  California,  from  Montreal  to  the  City  of  Mexico,  attract 
attention — it  is  equally  true  that  the  Kaiser’s  attempt  to  lick  the  whole  world  attracted 
attention — but  both  failed  because  they  tried  to  take  in  too  much  territory. 

It  doesn’t  pay,  always,  to  be  hoggish;  neither  does  dress  parade  drill  win  wars. 

Taking  a  territory  that  is  small  enough  to  WATCH  and  then  watching  that  terri¬ 
tory,  will  pay,  and  pay  BIG. 

Advertising  in  daily  newspapers  may  not  be  so  handsome,  BUT  IT  GETS  HOME, 
and  it  is  sufficiently  elastic  to  enable  us,  not  only  to  tell  about  our  GOODS,  but  at  the 
same'time  to  tell  about  our  local  DEALERS  who  SELL  our  goods  to  their  home  folks. 

And,  at  that,  it  is  less  expensive.  It  is  more  direct.  It  is  more  effective. 

Take,  for  instance,  the  list  of  Pennsylvania' newspapers  printed  here.  They  are 
alive,  alert  HOME  newspapers  of  the  BEST  cities  of  the  state  of  Pennsylvania — one 
of  the  best  states  in  the  Union.  Get  your  merchandise  in  the  towns  in  which  they  are 
published,  tell  the  people  in  these  towns  about  your  goods  and  you  have  a  market — and 
a  market  that  you  can  watch  all  the  time.  It  will  grow,  too. 


Net  Paid 

2.500 

10.000 

Net  Paid 

2,500 

10,000 

Circulation 

lines 

lines 

Circulation 

lines 

lines  . 

Allentown  Call  (M)  . 

..  22,175 

.03 

.03 

New  Castle  News  (E) . 

12.503 

.025 

.025 

Altoona  Mirror  (E)  . 

. .  22,265 

.04 

.04 

Oil  City  Derrick  (M)  . 

6.135 

.023 

.018 

Altoona  Timet  (M)  . 

14,940 

.025 

.02 

Philadelphia  Record  (M)  .... 

123,277 

.25 

.25 

Bethlehem  Globe  (E)  . 

6,175 

.025 

.025 

Philadelphia  Record  (S)  . 

133,660 

.25 

.25 

Chester  Timet  &  Repuhli 

can 

Pittsburgh  Dispatch  (M) . 

■^63  265j- 

.12 

.06 

(M  &  E)  . 

..  13,174 

.04 

.03 

Pittsburgh  Dispatch  (S) . 

.19 

.14 

Connelltville  Courier  (E)  .  . 

6.996 

.015 

.025 

Pottsville  Republican  (E)  .... 

1 1,533 

.0329 

.0329 

Elatton  Express  (E)  . 

6,366 

.02 

.02 

Scranton  Republican  (M) 

26,534 

.06 

.07 

Easton  Free  Press  (E)  .  ,  .  . 

. .  15,635 

.025 

.025 

Scranton  Times  (E)  . 

35,344 

.06 

.07 

Erie  Herald  (E)  . 

6.632 

.02 

.02 

West  Chester  Local  News  (E)  . 

1 1,962 

.03 

.03 

Erie  Herald  (S) . 

6.491 

.02 

.02 

Wilkes-Barre  Times-Leader  (E) 

20.292 

.05 

.035 

Harrisburg  Telegraph  (E)  .  . 

. ..  26.451 

.045 

.045 

York  Gazette  (M)  . 

15,026 

.03 

.03 

Johnstown  Democrat  (M)  .  . 

9.641 

.03 

.025 

Johnstown  Leader  (E)  .  .  . 

6.039 

.015 

.015 

Lancaster  Intelligencer 

and 

News-Journal  (M  &  E) 

.  21.096 

.05 

.05 

Government  statement  October 

1st.  1916. 

( 
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Editor  Publisher  for  March  8,  1919 


THIS  ADVERTISEMENT  WON  SlOO  IN  THE  GLOBE’S  $1,000  ADVERTISING  AGENTS’  COMPETITION 


\ 


ffi 

^n^ew^rk  Citij  News^ 

BECAUSE  over  90%  of  the  GLOBE’S  180,000  readers  reside  in 
Greater  New  York  and  comprise,  in  the  main,  discerning  families — 


BECAUSE  of  success  in  keeping  its 
news  columns  substantial,  reliable  and 
free  from  ill-founded  reports  of  every 
description- 

BECAUSE  of  unbounded  confidence 
of  the  GLOBE’S  readers  in  every  ar¬ 
ticle  listed  in  the  GLOBE’S  “Pure 
Food  Directory’’ — and,  consequently, 
the  phenomenal  results  derived  from 
food-product  and  allied  advertising 
in  its  columns — 


BECAUSE  of  the  scope  and  com¬ 
prehensiveness  of  its  appeal,  which 
gives  it  a  grip  on  the  Home  Life  in 
New  YOTk  City  and  suburbs  enjoyed 
by  few  newspapers — and 

BECAUSE  of  its  fair  and  square  co¬ 
operation  with  advertisers  and  their 
agents  to  make  advertising  in  its  col¬ 
umns  profitable  to  them  —  (tho’  never 
permitting  pressure  from  advertisers 
to  sway  its  editorial  attitude) — 


THE  GLOBE 

occupies  the  commanding  position  of  a  “keystone’’  among  the  newspapers  of  the 
Metropolis,  offering  advertisers  a  bigger,  more  economical  “buy’^  in  covering 
Greater  New  York  than  any  other  newspaper  having  a  larger  total  circulation  1 

By  a  rigid  poiicy  of  INDEPENDENCE,  FEARLESSNESS,  ACCURACY,  UONESTY  and 
DECENCY  throughout  its  long  and  useful  career,  the  New  York  GLOBE  stands  to-day  as  the 
“Economy-Buy”  for  advertisers  of  practically  every  article  salable  to  the  multitudes  comprising 
its  vast,  concentrated  field — GREATER  NEW  YORK. 

'Vh'/  Beyond  the  I25th  Milestone” 

THE  NEW  YORK  GLOBE 

JASON  ROGERS,  Publisher 

The  Oldest  Daily  Newspaper  in  America 


MEMBER  A.  B.  C. 


180,000  NET  PAID  CIRBULATION 


<HUa  •AvMtlMment,  prepared  by  Danielson  &  Son,  Providence,  R.  I.,  does  not  neces- 
■arlly  repreoent  tho  ootimate  of  The  Globe  by  that  agency,  but  rather  their  view  re¬ 
garding  The  Globe's  strongest  appeal  as  an  advertising  medium.) 


